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Companies Facing Web Challenges 



MP3.com Suit Questions 
Actions Bf The RIM 

BY EILEEN FITZPATRICK 

108 ANGELES— While Wall Siren 
is rarely pulled into 
issues concerning 
trade practices. 
MPS. corn's lawsuit 



1 



against the Recording Industry 
Assn. of America (R1AA) claiming 

(Continued on paye $6) 



Proposal Makes 
CDs Tax-Exempt 

BY BILL HOLLAND 

WASHINGTON, D.C.— In the 
latest twist in the U.S. govern- 
ment's ongoing saga to find new 
taxation models for the Internet 
age, the business caucus of the 
Advisory Commission on Elec- 
tronic Commerce (ACEC) has 
proposed pro- 
viding parity to 
all retailers that 
sell product 
available in both 
digitized and 
non-digitized 
form — such as prerecorded 
music and Ixioks — by providing 
a sales-tax exemption. 

In the years after the current 
temporary moratorium on In- 
ternet sales taxes, the caucus's 
I'eh. !i proposal would basically 
offer the exemption to all music 
and book retailers, both elec- 
tronic and brick-and-mortar, as 
well as any other companies 
(Continued on ixiye S3) 




Columbia House Readies Fur The future 



BY OON JEFFREY 

NEW YORK — Columbia House 
views its reorganization into three 
divisions, one of 
which is the online . ... 
version of the music t: " t*l 1 J 
and video club, as a 
way to move more of its Hi million 
members to the Web, reduce its 
growing costs, anil more than double 
its memliership. 

After a proposed merger with 
online retailer CDnow, the 45-year- 
old direct marketer will consist of 
Columbia House fur off-line direct 
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marketing, columbiahouse.com for 
the online club, and CDnow for stan- 
dard E-eommerce. 

About :i million 
people are now 
active members of 
columbiahouse.com, 
the company says, and they spent 
SI DO million last year on music and 
video. Columbia House's total annual 
revenue is mure than $1 billion. 

As part of the reorganization, 
Columbia House chairman/CEO 
Richard Wolter has resigned after 34 
(Continued on }»ltje H^) 



Jive's Plan: 'N Sync Everywhere 

label Palls Bat All Stops To Market 'Ha Strings Attached' 



BY MICHAEL PAOLETTA 

NEW YORK— With a new album 
"No Strings Attached," being read 
ied for imminent glob- 
al release on March 
21 — and with its law- 
suit a thing of the 
past — boy band 'N 
Sync is ready to 
embark on the latest 
phase of its career. 

Older, witter, and now signed to 
Jive for the world, the five members 
of 'N Sync are excited about w hat the 
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'99 Revenues 
Mark New 
Record For 
ASCAP . . pio 



future may bring. The same holds 
true for Jive, w hich plans a heavy 
promotional push for the band that 
encompasses radio, 
retail. TV, and the 
Internet. 

"It's incredibly 
exciting having 'N 
Sync join the Jive 
family," says Jive 
president Barry 
Weiss I i have V Sync in he same, 
label as Britney Spears, the Baek- 

(Conlilineil oti /Htf/e 



HEC Restructures With 
[ye On Digital Business 

BY ED CHRISTM AN 

NEW YORK— With emerging In- 
ternet opportunities in mind, whole- 
saler/digital service 
provider Alliance 
E n t e r t a i n m e n t 



ALLIANCE 



Corp. (AEC) has beefed up its man- 
agement and restructured its coin- 
iContinited on i>n(]e MM 



Finalists Tapped 
For Latin Awards 

BY JOHN LANNERT 

With six citations, renowned 
singcr/songwritor/producer 
Marco Antonio Sob's leads all 
other finalists com|>eting for hon- 
ors at Billboard's seventh animal 

Heineken J kn vivo 

Billboard 

LATiN MUSK 

CONFERENCE & AWARDS 

Latin Music Awards, slated to 
take place April Tt at the Jackie 
Gleason Theatre of Performing 
Arts in Miami Beach. 

Following Soils are Latin 
global star Ricky Martin, with 
five nods, and his noted coun- 
terpart Enrique Iglesias, with 
four. 

Seven other acts haw notched 
three citations each, includ- 
(Coittinned on paye Sli) 
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String Of Pearls: Cuba's Music Revolution 



"In the United States, there one feels free." said Southern poet 
Randall Jarrell. "Except from the Americans — but every pearl 
has its oyster." And thus country's recent musical relationship with 
Cuba, once known as the Pearl of the Antilles, accentuates the 
witty point Jarrell was making about an American nation whose 
boundless welcome spells relief from every possible hindrance to 
liberty — except the sometimes bigoted self-importance of its own 
citizens. 

In short, don't call yourself an American — i.e., a loyal member 
of a truly democratic social experiment — if you deliberately 
obstruct others from being exposed to the cultural melting pot 
this society was primarily founded to create. The beauty, for 
instance, of the Ry Cooder-produeed "Buena Vista Social Club" 
album (World Circuit/Nonesuch) of classic Cuban song, along with 
all its other recorded and filmed spinoffs, is that such humanistic 
reclamation projects now live in the frontal lobes of millions of peo- 
ple who were otherwise physically/politically barred from learn- 
ing about such rich aspects of another society. 

"And when something gets into your frontal lobe 
that way and becomes part of your consciousness," 
says Cooder, "then naturally you look and see it was 
missing before! When I was young I thought, 'Why 
doesn't the news of this great sound spread?' But 
then I kind of gave up, thinking, '111 never live to 
see this, and everything will disappear.' I see now 
that, as people become more and more susceptible 
to media, this is how it will occur. It's just never 
gonna happen by word-of-mouth." 

And the positive repercussions continue from the 
phenomenal success (844,000 domestic units sold, 
according to SoundScan, with S million moved world - 
wide) of the Grammy-winning 1997 "Buena Vista 
Social Club" release, with the marvelous solo vocal 
debut album "Buena Vista Social Club Presents 
Ibrahim Ferrer" (also produced by Cooder for World 
Circuit/Nonesuch) being nominated this year in the 
category of best traditional tropical Latin perfor- 
mance, as is Buena Vista guitarist/vocalist Eliades 
Ochoa's "Sublime Ilusion" (Higher Octave/Virgin). As a result, 
Ochoa is currently touring North America, and Ferrer is back for 
a second stateside trek with Buena Vista keyboardist Ruben 
Gonzalez and singer Omara Portuondo and will lie |>erforming on 
the Grammy Awards telecast Feb. 23 with guitarist Cooder. 

But neither Ochoa nor Ferrer's Buena Vista troupe will be mak- 
ing concert stops in Miami, that most Cuban of American cities, 
where Cuban nationals are aggressively made to feel unwelcome. 
In 1998, MIDEM invited Cuban Grammy winners Compay Segun- 
do and Chucho Valdes to appear at its Latin and Caribbean con- 
fab, outside of which hundreds of anti-Castro protesters demon- 
strated. Comparable scenes occurred when Havana salsa star 
Issac Delgado appeared at the Nostalgia Club in Miami's Little 
Havana, and they likely will again. 

Citizens arc fully justified, of course, in protesting Castro's repres- 
sive Havana-based regime, and opposition within Cuba is growing 
more pronounced. The quasi-Marxist country is meanwhile awash in 
foreign tourist currency (more and more of it U.S. dollars), but its 
own citizens are barred from the most sophisticated hotels and 
shops — whose patrons trade in dollars — and the same racist class 




system that has always dominated Cuba remains in place, with black 
Cubans largely absent from positions in the ruling hierarchy. As 
writer Christopher Hitchens notes of Cuba in the March Vanity Fair, 
it's a "system not unlike China, where capitalism and profiteering 
are permitted, but democracy and free expression are not" 

If one believes, as does this columnist, that the Berlin Wall fell 
not because of Reaganistic political wirepulling but rather because 
ordinary Berliners were fed up with demonizing people who looked 
like them and played the same Beatles, Pink Floyd, and Scorpi- 
ons albums, then Cuba's anachronistic one-man rule will fade not 
by fostering intolerance in Miami but rather by furthering the 
cultural outreach of projects like Buena Vista Social Club. Indeed, 
some of the most touching scenes in director Wim Wenders' huge- 
ly affecting "Buena Vista Social Club" documentary film are those 
in which the musicians stroll around New York's Times Square (in 
the vicinity of the Billboard offices) and marvel at the common- 
day sights and bustle. What they were awed by, in truth, is the 
sense of possibility around them here. Any cult ure 
that willfully undermines that sense is repressive, 
regardless of its present form of government or 
current political figureheads. Criticize, decry, 
attack anything you please Inn lei it rise or fall in 
its own cycle and on its own merits, ennobling or 
forever stigmatizing its enablers. 

As for Cooder, he's been championing a wide range 
of music genres throughout his career. Bom Ryland 
Peter Cooder on March 15, 1947, in Santa Monica, 
Calif. — the son of management consultant Bill Cood- 
er and the former Emma Casaroli, whose family 
emigrated from Parma, Italy — he grew up listening 
to the classical music beloved by his dad. Ry would 
devote much of his own career as a guitarist/produc- 
er to gaining wider exposure for unique sounds rang- 
ing from the incendiary guitar expressionism of 
Bahamian Joseph Spence to the slack-key sound of 
the Gabby Pahinui Hawaiian Band and the Tex-Mex 
accordion of Flaco Jimenez. "But I can say this," 
Cooder notes with a chuckle. "Until now, I never saw 
it work as well in terms of impact I tried my things with Flaco and 
others, and I loved them and still do, but you see that nothing takes 
hold in this world on the level that this has unless its time has come. 

"IH tell you a funny story: My son Joachim [who plays drums on 
the "Buena Vista" album | has thus friend in his 20s who's a profes- 
sional snowboarder and has just come back from a competition in 
Switzerland where they were using 'Buena Vista Social Club' for 
ambience. Unbelievable! And Joachim has a group called Speakeasy, 
and they now play all these Cuban tunes by great writers like Arse- 
nio Rodriguez. It's hot shit! So it's amazing what can happen." 

Which brings us to Grammy night. What pearl of Cuban song 
will Ferrer, Cooder, and company be playing on the show? "We're 
gonna play an Arsenio tune, 'Mami Me Gusto,' " Cooder says. "His 
songs are notable for the fact that he was very good at creating 
little events, so the thing explodes like a string of firecrackers, 
right in your face. Me and my son, Joachim, we wouldn't miss this 
for anything; it will be the pinnacle. Ibrahim's performance will be 
sandwiched in between Marc Anthony and Ricky Martin, so we'll 
get our two minutes and 34 seconds of air time — but it will be some 
sandwich, boy." 



label txecs Assess Results Of Bigital-Deliverr Music Test 



BY DON JEFFREY 

NEW YORK — The major music companies 
and IBM last month completed their re- 
search on a six-month digital delivery mar- 
ket trial called AlbumDirect (previously 
code named the Madison Project), and some 
executives involved say it was a success. 

Paul Vidich, executive VP of Warner Mu- 
sic Group, says, "The purpose of the test 
was t wofold: first, a test of technology; sec- 
ondly, to be a test of consumer attitudes 
toward the downloading of music. We were 
very pleased with the test" 

About 1,000 San Diego consumers who 
subscribe to the high-speed cable-modem 
service called Road Runner participated in 
the trial, which lasted from June 29 through 
Dec. 15. An additional 100 households were 
added in October in Portland, Maine, to test 
an Internet-delivery element. 

More than 1,000 albums, both new and 
catalog, and about 200 singles were made 
available for the test Project officials say 
there were nearly 4,000 downloads of more 



than 50,000 tracks for sale. 

Music company executives decline to say 
what consumers paid for the music. They say 
project managers set up a "store" and set 
prices. But it is believed albums were initially 
sold at list price and that the record compa- 
nies authorized discounts at different times. 

Edgar Bronfman Jr., president/CEO of 
Seagram, the parent of Universal Music 
Group, told analysts in response to a ques- 
tion about pricing in the project that the trial 
was about "whether people were interested 
in downloaded music ... It was not a con- 
sumer trial about pricing and packaging. We 
were selling albums in line with offline retail 
IpricingJ. All that's still ahead of us." 

On average it took 12-18 minutes to down- 
load a 74-minute full-length CD. Partici- 
pants were provided with CD burners, 
blank CDs, and jewel cases and were able to 
download graphics and text 

IBM provided the technology — Electron- 
ic Music Management System (EMMS) — 
for the downloading, digital rights manage- 



ment, playback, and clearinghouse functions. 

Some sources reported glitches. But, 
Vidich says, "there was no single significant 
technical issue that we encountered." 

He adds that Warner Music Group is now 
evaluating more than seven different tech- 
nologies for "a commercial industrial- 
strength" system for offering digitally down- 
loaded music for sale in the U.S. by midyear. 
"The EMMS system we used there is clear- 
ly one we're seriously looking at," he says. 

Research from the trial was gathered in 
January and will be used to gauge consumer 
acceptance of digital music commerce. 

Also taking part were BMG Entertain- 
ment, EMI Recorded Music, Sony Music 
Entertainment, and Universal Music Group. 

Al Smith, senior VP of Sony Music En- 
tertainment, says in a statement "Project 
Madison gave us insight on duplicating the 
consumer's physical retail experience in the 
electronic world, delivering full-length 
recordings in true CD-quality audio, with 
album art and liner notes." 
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40 Pro Audio: Hdrman Pro 
Group and Mackie Designs plan 
acquisitions. 

42 Latin Notas: All-stor lineup 
slated to perform at Chilean music 
festival. 

45 Songwriters & Publishers: 

Famous Music ond BMG renew 
international subpublishing deal 

IWTERNATIBHKl 

46 A copyright-protection sys- 
tem renders top-selling German 
CD unplayable on some CD 
decks 

48 Hits ot the World: San- 
tana's "Supernatural' success 
places him atop three ot the 
international charts. 



49 Global Music Pulse: Tama 
ra's "Gracias" tops the chart in her 
home country of Spain. 

Merchants ft Marketihe 

53 Rhino Records to donale 
earnings from Holocaust audio 
documentary. 

55 Declarations of Indepen- 
dents: Navarre's sales staff is 
reconfigured again. 

56 Retail Track: NARM suit 
against Sony raises multiple ques- 
tions and issues. 

60 Sites + Sounds: RealNet- 
works. Apple, and Microsoft lead 
the way in media player race 

61 Home Video: MGM Home 
Entertainment goes directly to sell- 
through pricing with James Bond 
film. 

64 Child's Play: Lyrick Studios 
otters bargain-pnced Barney titles. 

Pribramhims 

79 Telecommunications lawyers 
notice recent increase In radio sta- 
tion lawsuits. 

81 The Modem Age: Our Lody 
Peoce's Raine Maida says its cur- 
rent single addresses the impor- 
tance of human interaction. 
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82 AlrWaves: WKTU New 
York's Goumba Johnny talks 
about his legal problems. 

83 Music Video [.' 

Marathon Countdown leaves 
some videos out in the cold. 




MflRIAH CftRtV P 98 



Features 

51 Classifieds 

78 Update/Good Works: Jim 

Beam increases funds available 
through BEAM, its artist assistance 
program. 

91 Hot 100 Spotlight: Marian 
Carey's 'Thank God I Found You,' 
featuring 98" ond Joe, scores top 
spot on the Hot 100. 

96 Between the Bullets: Televi- 
sion appearances on the Super 
Bowl and "Farmclub.com" influ- 
ence album sales for some artists. 

97 This Week's Billboard 
Online 

98 Market Watch 

98 Chart Beat: Mariah Carey 
needs onty three more No. l's to 
surpass EMs and become the 
runner-up artist tor No. 1 singles. 
98 Homefront: Billboard Airplay 
Monitor honors rodio program- 
mers with its Salute to the 
Tostemakers. 



Composer, Wholesaler Ervio Litkei, 78, Dies 



BY IRV LICHTMAN 

NEW YORK— Ervin Litkei, a long- 
time recording and video wholesaler 
who also owned labels and a music 
publishing firm, died Feb. 8 at his 
home in Manhattan. The cause of 
death was an embolism to the lung. 

Litkei, 78, a native of Hungary who 
immigrated to the U.S. in 1947, was 
also a composer of popular and clas- 
sical works, including marches in 
tribute to all U.S. presidents since 
Franklin D. Roosevelt. The marches 
and longer works, among them "War 
And Remembrance" and "The 
Atlantic And Pacific Suite," were 
recorded and released commercially. 

On July 4, 1991, a page 1 story in 
The New York Times compared 
Litkei's patriotic music to works by 
songwriter Irving Berlin, another 
immigrant to America who was the 
writer of "God Bless America." 

Litkei's career in America includ- 
ed the writing and recording of Hun- 



garian versions of such standards as 
Berlin's "White Christmas," "Senti- 
mental Journey," and the themes 
from "Love Story" and "The Godfa- 
ther." 

Litkei operated a rackjobbing oper- 
^^^^^^^^ ation under the 
^F^^^^"BJ names of Olympia. 

f I Arovox, and Games 

J I Arts until it was sold 

F --Z^ in 1989 to Rank 
l * Retail Services. He 
* racked the major 
Jl labels, with a partic- 
ularly long relation- 
litkei ship with Walt Dis- 

ney audio and video 
products. One of his major accounts 
was Woolworth's. 

In recent years, Litkei, in additiun 
to continuing composing efforts, con- 
centrated on his labels, Aurora 
Records and JazzMania Records, 
which included a line of about 20 jazz 
releases, and his music publishing 



firm, Leona Music. 

In 1991, after the late-'80s opening 
of Soviet society under President 
Mikhail Gorbachev, Litkei offered a 
$500 prize for any Soviet citizen who 
produced the best lyric in Russian for 
a march he had written called "Salute 
To President Gorbachev." Litkei also 
made a $10,000 donation to the Song- 
writers' Hall of Fame to establish a 
prize for the best march or patriotic 
song composed by a New York high 
school student. 

In 1995, Litkei recalled that as a 
young, aspiring composer in Hun- 
gary — Litkei's mother was a success- 
ful songwriter in that country — he 
had the famous operetta composer 
Franz Lehar play for him what would 
be Lehar's final composition. 

In tribute to Lehar, Litkei created 
a new arrangement for the tune with 
a lyric by Litkei's wife, Andrea Fodor, 
who is a poet/pianist and former bal- 
fCoHtiinied un page Ufi) 
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BET.com Aims At Digital Divide 



Buy.com, Amazon Raising Capital To Expand 



Atomic Pop Partners Up 

Strikes Mktg. Alliance With Microsoft 




BY CARLA HAY 

NEW YORK— In a move de- 
signed to increase its appeal to 
Web site visitors, online music 
company Atomic Pop has struck a 
deal with Microsoft to make 
Atomic Pop's entire catalog and 
online events available in the Win- 
dows Media format (Billboard- 
Bulletin, Feb. 9). As part of the 
agreement, Atomic Pop will be 
featured at WindowsMedia.com. 

Atomic Pop 

founder/CEO Al Tel- 
ler tells Billboard 
that the deal is not 
exclusive and that 
AtomicPop.com will 
still offer other for- 
mats to its Web site 
visitors. He says, 
"Windows Media is a 
very robust platform and another 
platform for Atomic Pop to 
expand on and thrive." 

Teller adds that AtomicPop. 
com, the company's Web site, is 
more than a promotional tool for 
the record company. "It's an im- 
portant destina- 
tion Web site for 
music. We have all 
kinds of original 
multimedia con- 
tent, and we're going to be pret- 
ty aggressive about promoting 
our events." 

Among the AtomicPop.com 
events that will occur under the 
new deal with Microsoft are an 
original series called "Behind The 
Hype" (with the debut episode 
featuring Ice-T tentatively set to 
premiere the week of Feb. 14) and 
a Webcast performance expected 
sometime this month by rap 
group Blood Of Abraham. 

The Atomic Pop catalog includes 
tracks and full-length albums 
from numerous acts, including 
Public Enemy, Ice-T, and Gas Gi- 
ant*. Atomic Pop also has music 
from artists on labels such as 
4AD, Rufflife, Goodvibe, and Fire 
Records. In addition, AtomicPop. 
com features original audio and 



video programming. 

Dave Fester, Microsoft direc- 
tor of marketing for digital me- 
dia, says of the deal, "Consumers 
have been asking for the Windows 
Media format, and that's one of 
the key reasons for the deal. Mi- 
crosoft provides the underlying 
technology, but because of the in- 
tegrated digital rights manage- 
ment [DRM] technology, this can 
expand into E-commerce oppor- 
tunities. Windows- 
Media. com, which 
gets 4 million unique 
users a month, is 
also a great promo- 
tional vehicle for 
Atomic Pop." 

DRM technology 
provides a security 
system for digital 
content on the Internet. Atomic 
Pop's downloadable content is 
expected to be protected by DRM 
technology under the Windows 
Media format. 

Microsoft recently introduced 
Digital Broadcast Manager — new 
software that en- 
ables companies to 
sell pay-per-view 
and pay-per-down- 
load audio and vid- 
eo content on the Internet. 

Fester adds that Atomic Pop is 
compatible with Microsoft be- 
cause "Atomic Pop has also invest- 
ed in broadband technology, 
which is near and dear to our 
hearts. A huge focus for us will be 
taking broadband and making it 
mainstream. Atomic Pop is a lead- 
ing provider of online music, and 
with this deal, they've raised the 
bar of content quality." 

Teller says, "We're executing 
our mission exactly the way we 
laid it out. We believe more than 
ever that more artists are going 
to be recognizing an alternative 
path between themselves and 
consumers and that the Inter- 
net is an essential part of that 
path." 



BY GAIL MITCHELL 

LOS ANGELES— Making good on 
its pledge to help erase the much-dis- 
cussed minority digital divide, BET 
Holdings II — headed by chairman/ 
CEO Robert Johnson — formally un- 
veiled new Internet portal BET.com 
on Feb. 7. Initially announced last Au- 
gust (Billboardfti//f<u», Aug. 13, 
1999), the $35 million joint venture 
among BET Holdings II, Microsoft 
Corp., Liberty Digital, News Corp., 
and USA Networks supersedes 
BET's former Web site — the largely 
promotional msbet.com — which de- 
buted in 1996. 

Envisioned as a one-stop online re- 
source for the wide-ranging African- 
American community, BET.com com- 
prises nine channels (Headlines, 
Music, Money, Lifestyles, Food, 
Health, Careers, Loveline, and 
(BBET) that contain an extensive mix 
of staff-produced original content and 
third party-supplied general market 
information. 

In addition, the channel information 
is aggregated into four "zones" de- 
signed to accommodate four key 
African-American community seg- 
ments: Families, Professionals, Wom- 
en, and Urban Life. The site is being 
backed by an $8 million advertising 
campaign that will encompass net- 
work and cable television, print, radio, 
outdoor, promotions, and the Internet 

A major cornerstone of BETcom is 
its music channel, which takes full 
advantage of BET's 20-year history of 
music programming. Elements in- 
clude streaming music videos, multi- 




Moby At 'Play.' Electronica/dance 
artist Moby has earned critical raves 
for his V2 Records album "Play," 
which soared to No. 1 on the Heat- 
seekers chart in the Jan. 22 issue. The 
album reached Heatseekers Impact 
status in the Feb. 1 2 issue when it 
climbed from No. 1 10 to No. 91 on 
The Billboard 200. The New York- 
based DJ is on a European tour, and 
his latest single, "Natural Blues." has 
been climbing the Modern Rock 
Tracks chart, where it stands this issue 
at No. 27. The video lor "Natural 
Blues" is also getting exposure on 
MTV and VH1 . Upcoming Moby tour 
dates include Feb. 26 in Glasgow. 
Scotland; March 4 in London; March 5 
in Amsterdam; and March 7 in Zurich. 
Moby is shown wearing his Billboard 
Heatseekers T-shirt and. inexplicably, 
holding a banana. 



media artist profiles, interactive mu- 
sic features, reviews, industry news, 
and an unsigned artist showcase that 
gives acts the opportunity to upload 
their original music to the site and 
others to download it 

The channel also features an online 
radio section, which will no doubt also 
bring into play BET Holdings II's plan 
to acquire radio stations. That ven- 
ture — in conjunction with 35% BET 
Holdings II stakeholder Liberty 
Media — was announced last year 
(Billboard, Nov. 6, 1999). 

Heading up the daily operation at 
BET.com — originally slated to bow 
last November — is COO Scott Mills. 

'We decided to 
launch what we 
contend is much 
more comprehensive 
than any other such 
sites out there' 

- SCOTT MILLS - 



Mills, formerly senior VP of business 
development for BET Holdings II, 
was a VP with investment banking 
firm Lehman Brothers prior to join- 
ing BET. "This wasn't about taking 
msbetcom and blowing it up," he says. 
"This was about creating a complete- 
ly different offering. 

"The planned November launch 
was a much more modest undertak- 
ing," continues Mills, who says the 
company conducted focus groups 
across the country with African- 
American Internet users to glean 
ideas for site design and content. "As 
we began building out on the available 
opportunities, we decided to launch 
what we contend is much more com- 
preheasive than any other such sites 
out there. We have more original con- 
tent, updated regularly, that covers 
more categories relevant to African- 
Americans than anyone else." 

Additional members of BETcom's 
executive team include chief technol- 
ogy officer Craig Maccubbin, former- 
ly director of Web technologies for 



BY BRIAN GARRITY 

NEW YORK— Buy.com Inc. became 
the latest online retailer that sells 
music to tap the capital markets 
when it raised $182 million in an ini- 
tial public offering on Feb. 8 (Bill- 
boaidflMbl in, Feb. 9). 

But if the financing activities of 
its older, more established rival 
Amazon.com are any indication of 
what it takes to build a successful 
click-and-mortar operation, then it 
likely won't be the last Wall Street 
sees of the Aliso Viejo, Calif.-based 
company. 

In a move that signals just how 
capital-intensive global branding 
is for online start-ups long past 
the IPO stage, Amazon — fresh on 
the heels of reporting a fourth- 
quarter pro forma net loss of 



Noblestar; CFO Kathryn Engebret- 
son, previously VP of finance and 
CFO for the University of Pennsylva- 
nia; VP/general counsel Marc Martin, 
who handled similar duties for BET 
Holdings II; VP of content develop- 
ment Retha Hill, formerly executive 
producer for special sections at wash- 
ingtonpostcom; VP of business devel- 
opment Michael Pickrum, previously 
with Mercer Management Consult- 
ing; and VP of marketing Stacie Tur- 
ner, who prior to this provided busi- 
ness advisory services to various 
telecommunications, entertainment, 
and nonprofit firms. 

To date, the staff numbers just 
under 40, according to Mills. That 
number is projected to reach between 
60 and 70 by the end of the year. 

Future plans on the BET.com 
drawing board include E-commerce 
and direct retail as well as forthcom- 
ing announcements regarding third- 
party sponsorship ventures. 

"E-commerce is one of a number of 
strategic opportunities available to 
us," says Mills. " We've built the site so 
we could seamlessly integrate E-com- 
merce throughout it. But while we're 
focusing on that right now, there are 
other very interesting things that 
we're exploring and may decide to 
defer E-commerce. But right now it's 
targeted for late 2000." 

BET Holdings II, which retains 
majority ownership and control of 
BET.com, owns and operates four 
television networks (Black Entertain- 
ment Television, BET on Jazz: The 
Jazz Channel, BET Action Pay Per 
View, and BET International), three 
magazines (Emerge, BET Weekend, 
and Heart & Soul), and romance nov- 
els division Arabesque Books. Other 
BET Holdings II divisions include 
BET Pictures II, restaurants and 
clubs (BET SoundStage Restaurant, 
BET SoundStage Club, BET on Jazz 
Restaurant, Tres Jazz Restaurant), 
and BET Movies/STARZ!, a premium 
movie channel joint venture with 
Encore Media. 

Other prominent African-Ameri- 
can- and urban community-targeted 
Web sites include netnoir.com, Black- 
Voices.com, EverythingBlack.com, 
HipHopSite.com, Platform.net, and 
tbwt.com. 



$185 million — announced on Feb. 
7 plans to sell 600 million euros 
($591 million) in debt securities 
(Billboardfibtfetm, Feb. 8). 

Those Amazon securities, 
known as convertible notes — 
bonds that under certain terms 
convert into common stock — are 
expected to have an interest rate 
of around 7% and will mature in 
2010. 

The company is expected to use 
proceeds from the transaction to 
fuel European expansion, much in 
the same way it used the funds 
from a similar $1.25 billion con- 
vertible offering last year to 
bankroll domestic growth. 

Meanwhile, Buy.com — which 
saw its stock rise more than 93% 
in its first day of trading — will 



use the proceeds of its deal for 
brand building and expansion in 
the U.S., just like most Internet 
IPO issuers. 

The company sold 14 million 
shares at $13 each through an 
underwriting group led by Mer- 
rill Lynch. The stock opened at 
$27 and ran as high as $35.44 in 
heavy early trading. Shares later 
retreated to a closing price of 
$25.12 in a late-afternoon fade 
that coincided with technical dif- 
ficulties from a reported hacker 
attack that prevented many users 
from accessing the buy.com site. 

Both deals come at a time when 
investor enthusiasm for online 
retail seems to be ebbing with the 
accelerating proliferation of new 
players in the space, analysts say. 



Buy.com's deep-discount, high- 
volume sales model has made it a 
controversial subject on Wall 
Street. Some critics have ex- 
pressed concerns that the compe- 
tition is so great and the compa- 
ny's margins are so thin, it will be 
difficult for it to ever make 
money. Buy.com posted net losses 
of $130.2 million for the year end- 
ing Dec. 31, 1999, an increase 
from $17.8 million the year 
before. Revenue grew to $596.8 
million in 1999 from $125.3 mil- 
lion a year earlier. 

Amazon, despite predicting 
profitability for its book, music, 
and video operations by the end 
of this year, is still running in the 
red overall, too — year-end pro 
(Continued on page 91) 
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Movie Music To Place 
CD Machines In Lobbies 



BY JILL PESSELNICK 

LOS ANGELES— Movie Music 
has signed a deal with Regal Cin- 
emas to place CD vending ma- 
chines selling soundtracks and 

artist releases in 

more than 400 movie 
theater lobbies na- 
tionwide by this 
summer. 

The Movie Music 
machines link di- 
rectly with Sound- 
Scan, allowing for 
sales patterns to be 
tracked. 

Movie Music foun- 
der Norman Ratner 
says, "At each the- 
ater, there is a dedi- 
cated phone line for 
the machine, which hooks up with 
an 800 number. The modem in 
each machine allows us to track 
the CDs. We can track by theater 
chain, by area, by title, and we can 



'We want 
people to buy 
popcorn on the 
way in and a 
soundtrack on 
the way out' 

- NORMAN RATNER - 



see the data any time we choose." 

Additionally, Regal Cinemas will 
benefit by obtaining a gross per- 
centage of Movie Music sales. 
"Initially, we were looking for a 

source of ancillary 

income," says Chris 
Blevins, director of 
amusement vending 
for Knoxville, Tenn.- 
based Regal Cine- 
mas. "On hearing 
the idea, it just 
seemed like a natur- 
al tie-in. And it 
required little or no 
effort at our end." 

Nashville-based 
Movie Music will be 
fully responsible for 
maintaining the ma- 
chines, which will be stocked via 
Southwest Wholesale Distribution 
and Valley Media Distribution. 
The Movie Music machines will 
(Continued on page 8?) 



TIC Leads nominees For 
Soul Train Music Awards 



BY GAIL MITCHELL 

LOS ANGELES— LaFace/Arista 
trio TLC leads the pack with three 
nominations for the 14th annual 
Soul Train Music Awards. Tied at 
two nominations apiece are Whit- 
ney Houston, Mary J. Blige, Gin- 
uwine, Donell Jones, Brian Mc- 
Knight, Destiny's Child, and Ideal. 

Blige and DMX will receive the 
Sammy Davis Jr. Award for enter- 
tainers of the year. 

The awards ceremony will air 
live from Los Angeles' Shrine 
Auditorium on Saturday, March 4. 
Joining Tamia as co-hosts of this 
year's telecast are artists Eric 
Benet and TLC's Lisa "Left Eye" 
Lopes, along with "Soul Train" 
host and "Young And The Rest- 



less" star Shemar Moore. Once 
again, Sprite is the exclusive soft 
drink sponsor. 

Nominees are chosen by a panel of 
radio PDs, retail personnel, and 
artists, based on chart positions in 
several national trade publications. 

Price WaterhouseCoopers tallied 
the nominations, which were an- 
nounced Feb. 10 at a cocktail 
party hosted by artists Montell 
Jordan and Tamia that also fea- 
tured musical performances by 
Silk, IMx, and Donell Jones. Other 
nominees are Angie Stone, Macy 
Gray, Lauryn Hill, Maxwell, Les 
Nubians, R. Kelly, Juvenile, Missy 
Elliott, and Berth. 

A Don Cornelius production in 
(Continued on page 87) 



ASCAP Marks 
10% Growth In 
1999 Revenues 

BY IRV UCHTMAN 

NEW YORK— ASCAP entered the 
21st century on a high note. 

The performance right society, 
established in 1914, says its perfor- 
mance-fee revenues in 1999 grew a 
hefty 10% over those rung up in 
1998, to $560 million. 

In his report Feb. 8 at the West 
Coast meeting of the performance 
right societv (BillboardjSdtef'w, 
Feb. 9), CEO John LoFrumento 
also said that domestic and foreign 
royalty distributions totaled $435 
million. 

The 1999 domestic distribution 
of $305 million was up 4% over 199a 
Both total revenue and domestic/ 
international distribution figures 
are all-time ASCAP records and 
stand as the highest figures for any 
rights group worldwide, according 
to LoFrumento. 

LoFrumento told the ASCAP 
gathering that Internet-related li- 
censing revenues had quadrupled 
over those of 1998. He said the 1999 
Internet income was "under $10 
million," representing, not surpris- 
ingly, the largest percentage gain 
of any other performance-fee col- 
lections. 

In another report, LoFrumento 
said ASCAP's 1999 operating ratio 
— the percentage of revenues allo- 
cated to operating costs — of 15.4% 
is down a full percentage point 
from 1998, its lowest ever. 

At the meeting, Marilyn Berg- 
man, ASCAP's president/chair- 
man, and LoFrumento told the 
membership of legislative develop- 
ments and of the society's continu- 
ing commitment to new technology. 

This included an update by Lo- 
Frumento on ASCAP's new inter- 
nal business structure and its par- 
ticipation in the International Music 
Joint Venture, a database contain- 
ing the works of collection groups 
ASCAP Holland's BUMA/STEM- 
RA, and the U.K.'s Mechanical 
Copyright Protection Society/ Per- 
forming Right Society. 



Fleck's Two-Label Deal 

Ban joist Signs With Columbia, Sony Classical 



BY MELINDA NEWMAN 

LOS ANGELES— After more than a 
decade on Warner Bros., banjo virtu- 
oso Beia Fleck has inked a new deal 
that signs him to both Columbia Rec- 
ords and sister label Sony Classical. 

The five-album pact, which kicks 
off with a new record from Beia Fleck 
& the Flecktones in 
August, includes 
two Flecktones al- 
bums, two solo clas- 
sical albums, and 
one solo jazz album. 

"It was time for a 
change," says 
Fleck. "We had a fleck 
really good run at 
Warner Bros. We'd tried a lot of the 
things we wanted to try there, with 
varying amounts of success — some- 
times a lot, sometimes not so much. 
It's time for someone to see the band 
with new eyes." 

Fleck talked with a number of la- 
bels but ultimately selected Colum- 
bia and Sony Classical because of the 
number of executives he already 



1 from Beia Fleck 



knew at the two companies. 

"It wasn't the Sony megalith or 
some faceless company," says Fleck. 
"It was [Columbia creative consul- 
tant] Branford Marsalis, who called 
me and said, 'Come here'; [Columbia 
VP of jazz] Jeff Levenson, who I 
worked with at Warner Bros.; [Sony 
Classical president] Peter Gelb, who 
I knew from working on projects with 
[Sony Classical bassist] Edgar 
Meyer; and [Columbia Records Group 
executive VP/GM] Will Botwin, who 
I've known since his [former artist 
management] partner Ken Levitan 
managed [Fleck's former group] New- 
Grass Revival." 

"I think he's one of the most talent- 
ed musicians on the planet," says 
Botwin. While acknowledging that 
Fleck, who's best known in jazz and 
bluegrass circles, is not a radio-driven 
artist, Botwin says that there are still 
many ways to exploit Fleck's music. 

"We're going to do whatever we 
can to solicit radio, of course, but 
we're going to take a very strong 
(Continued on pane 06) 



Universal Earnings Up, 
Revenue Down In 2d Qtr. 



BY DON JEFFREY 

NEW YORK— Universal Music 
Group's revenue fell 8.5% in the 
second fiscal quarter to $2.03 bil- 
lion because of discontinued op- 
erations, cuts in artist rosters and 
releases, and unfavorable foreign 
currency exchange rates. 

The company sold a concert- 
touring unit in the past year. In ad- 
dition, after parent company Sea- 
gram acquired PolyGram in late 
1998, Universal cut a number of 
artists from its labels and released 
fewer albums and singles than in 
the previous year. Pro forma rev- 
enue the year before (assuming 
PolyGram had been part of the 
company) was $2.22 billion. 



Cash flow (earnings before 
interest, taxes, amortization, and 
depreciation) for the world's 
largest record company increased 
3.1% in the quarter to $465 million 
on a pro forma basis, from $451 
million in the same period a year 
earlier. Seagram says that if cur- 
rency exchanges were excluded, 
cash flow was up 8%. 

The company attributes the rise 
in earnings to increased market 
share from albums by such artists 
as Shania Twain, Andrea Bocelli, 
and Dr. Dre. 

Meanwhile, Seagram president/ 
CEO Edgar Bronfman Jr., in re- 
marks to analysts, declined to 
(Continued on page 87) 
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RECORD COMPANIES. Rick Haayen 

is named international marketing 
manager for MCA Records in Uni- 
versal City, Calif. He was managing 
director of Dynamics Records. 

Bill Bentley is named senior VP 
of media relations for Warner Bros. 
Records in Burbank, Calif. He was 
VP/director of media relations for 
Reprise Records. 

James Boyce is promoted to VP 
of urban promotion for Universal 
Records in New York. He was se- 
nior director of urban promotion. 

Mike Smith is named VP of 
sales and marketing for Oglio En- 
tertainment Group Inc. in Redondo 
Beach, Calif. He was director of 
sales for Elektra Entertainment. 

Spencer Gates is named senior 
director of media relations for At- 
lantic Records in New York. She 
was head of Lady Talkalot public 
relations firm. 




Kim Halverson is promoted to 
senior director of promotion admin- 
istration for Capitol Records in Los 
Angeles. She was director of pro- 
motion administration. 

Laurie Jakobsen is named se- 
nior director of communications for 
Sony Music Entertainment in New 
York. She was account supervisor 
of consumer new media for Middle- 
berg and Associates. 

Gator Michaels is named nation- 
al field promotion director for 
Dreamcateher Records in Nashville. 



He was GM for Young-Olsen Associ- 
ates. 

Corey Williams is promoted to 
manager of rights and clearances for 
Arista Records in New York. He was 
archive coordinator. 

Steve Barri is promoted to presi- 
dent of Samson Records in Santa 
Monica, Calif. He was VP of A&R. 

PUBLISHERS. BMI promotes Con- 
suelo Sayago to senior director of 
international relations and adminis- 
tration, Barbara I'atralites to senior 



JAKOBSEN SAYAGO 

director of international research 
and analysis, and Jodi H. Saal to 
senior director of international sys- 
tems administration in New York. 

They were, respectively, director 
of international relations and admin- 
istration, director of international 
research and analysis, and associate 
director of the general licensing 
department. 

RELATED FIELDS. Cornerstone Pro- 
motion names John St an b VP of dig- 
ital marketing and Cece Stelljes di- 



rector of online publicity in New 
York. They were, respectively, prod- 
uct manager for V2 Records and di- 
rector of publicity for Sub Pop Rec- 
ords. 

Julian Wright is named head of 
promotion and artist management for 
Darp Inc. in Atlanta. He was owner 
of Wright Artist Management. 

Jeff Davis is named director of 
rock promotion for Jeff McClusky & 
Associates in Los Angeles. He was 
VP of promotion for Restless Rec- 
ords. 
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Country Moves West Of Alphabet City 

W Mo & The Monicats, Skye, Cantrell Extend NY Opry's Reach 



BY JIM BESSMAN 

NEW YORK — Its founder has re- 
turned to Nashville, but many of 
Greg Garing's "Alphabet City 
Opry" adherents continue to per- 
form hardcore country music in 
such far East Village saloons as SIC, 
the Lakeside Lounge, and Manito- 
ba's. Three of the best have new or 
recent releases that are gaining 
new fans for the form, in and out of 
the colorful neighborhood of alpha- 
bet-letter avenues 
that spawned it 
( Billboard, 
March 21, 1998). 

"It's still an 
active scene," 
says Elena Skye, 
who leads the 
Demolition 
String Band, 
which records 
for Vermont's 
North Hollow 
Records label, 
and its Kudzu 
Mountain Rebels 
offshoot, which 
includes other 

Alphabet City Opry regulars and 
plays every other Tuesday night at 
9C, the corner bar at Ninth Street 
and Avenue C that was Garing's 
headquarters. 

"But it's bigger than the East 
Village," adds Monica Passin, 
another Alphabet City Opry alum- 
na, who heads Li'l Mo & the Moni- 
cats. As her recent Bottom Line 
appearance evidences, the rising 
tide of interest has seen artists like 
herself and Skye begin to receive 
recognition beyond Alphabet City. 

Laura Cantrell, another local 
hardcore country songstress, 
whose debut album, "Not The 
Tremblin' Kind," comes out March 
6 via Scotland's new Spit & Polish 
label, is an obvious case in point. 

"What's fascinating about New 



York is that just when you define 
one little scene, something pops up 
in another part of town that's just 
as interesting that shares the same 
influences," says Cantrell. 

A Nashville native who came to 
New York in 1985 to attend college, 
she soon fell under the sway of 
local country recording acts like 
Last Roundup, featuring the great 
Angel Dean, and the Diesel Only 
label "rig rock" bands, such as the 




World Famous Blue Jays. 

"The Alphabet City Opry got a 
lot of attention," Cantrell contin- 
ues, "but there's a current of coun- 
try music running through New 
York that you tap into from time to 
time, like the Lonesome Cheating 
Hearts Band — guys who play Hank 
Williams on the L train platform in 
Brooklyn. That's what I love about 
staying here: The music I love is 
actually here." 

Indeed, Skye is among many who 
are taking the downtown country 
music to midtown — to the Rodeo 
Bar at 27th Street and Third 
Avenue — and uptown, to Hogs & 
Heifers Uptown, at 95th Street and 
First Avenue. But she's also gain- 
ing exposure nationally: She 
recently appeared on Comedy Cen- 



tral's "Upright Citizens Brigade" — 
after reps of the show's troupe saw 
the Demolition String Band at 9C 
and drafted the band for a blue- 
grass skit — and later joined the 
brigade on "Late Night With 
Conan O'Brien." 

The group also released a twang 
version of Madonna's "Like A Pray- 
er" as a single; it has garnered air- 
play in Demolition String Band's 
Southeastern touring markets. 

But "Like A Prayer" has also re- 
ceived the imprimatur of none 
other than Madonna's longtime 
spokeswoman, Liz Rosenberg. 

"It reminds me of Les Paul and 
Mary Ford on speed," says Rosen- 
berg, who uses the Skye version as 
her home answering machine's out- 
going message. "It's one of the 
greatest songs Madonna's ever 
written, and I thought no one could 
possibly cover it. But [Skye's] ver- 
sion is so heartfelt, it sounds like 
she wrote it. And the arrangement 
is outstanding: I can't sit still when 
I hear it; I'm catapulted out of my 
chair." 

Skye, whose 1998 "One Dog 
Town" debut album with the Demo- 
litions was produced by Garing 
with help from her longtime cre- 
ative partner and the band's cele- 
brated guitarist, Boo Reiners, 
"rediscovered" the song through 
her daughter's Madonna fandom. 

"I thought it would make a great 
gospel country tune and did it one 
night as a joke — but it got an amaz- 
ing reaction," she says. She char- 
acterizes her otherwise original 
material as "hardcorn, honkahilly, 
grindgrass music." 

"We just kind of bastardize and 
corrupt everything," Skye adds, 
citing such influences as Lefty 
Frizzell, Hank Williams, Loretta 
Lynn, Bill Monroe, Del McCoury, 
and Tammy Wynette — who 
(Continued uit ;;ot/< 



Capitol Sets U.S. Game 
Plan For Tara Maclean 

BY ME LINDA NEWMAN my starting at EMI [as EMI North 
LOS ANGELES — Playing on Lilith America deputy president], before I 
Fair's ancillary stage for three years took the Capitol Records position, Ter- 
gave Canadian singer Tara MaeLean ry McBride [Nettwerk Productions 
an excellent opportunity to observe head and MacLean's manager] called 
her fellow performers. "One of the big me and told me of her and that he'd 
differences between the artists on the been developing her — she's had the 
[main] stage and the second stage album and an EP out on Nettwerk. I 
was confidence," she says. "Some of saw : her perform live, and then it actu- 
the <ecund-stagc acts were just as ally became a competitive thing he- 
good, just as innovative, i »^^__— - — , tween Capitol, Warner 

but thc\ just weren't as 



confident." 

Therefore, when it 
came time for Mac- 
Lean to make her sec- 
ond full-length album 
for Nettwerk (to whom 
she's signed in Canada), 
and her first for Capi- 
tol Records, she armed 
herself with the new- 




Bros., and Columbia. 

The allure is clear: 
MacLean's emotive vo- 
cals are surrounded by 
intriguing yet accessi- 
ble melodies. But the 
key is the vulnerability 
her lyrics bring. "I 
want people to see the 
very core of who I am," 
says MaeLean, who is 



found 0 incidence that can only devel- signed to Sony Music Publishing, 

op from playing hundreds of shows. The first single, "If I Fall," which 

The result is "Passenger," which was also featured on the "Teaching 

comes oat Feb. 29 on Capitol in the Mi's. Tingle" soundtrack, has already 

U.S. Nettwerk released the album in captured the attention of modern AC 

( anai la late last year. Although Capi- and triple-A radio programmers, 

tol now has a joint-venture deal with "It's still too early to tell, but I have 

Nettw erk America, MacLean's deal high hopes," says E. Curtis Johnson, 

was inked previous to that arrange- PD for KALZ Fresno, Calif. Her abil- 

ment (Billboard, Oct 2, 1999). ity to sound unique yet reference 

"With the first record [1997's "Si- other top female singers is what 

lence"|, I just was not as confident in attracted Dona Shaieb, PD at KXST 

my own ideas. I was still a little shy," San Diego. "Her style, I thought, was 

says MaeLean. "I'd probably done 10 more Jewel-like, but on 'If I Fall,' her 

live sh iws by then. By the time I did voice has an early Madonna sound to 

this record. I had done 400 or 500 it. It has the potential to he a hit" 

more shows, and I had more confi- Despite the early acceptance at ra- 

dence i 1 1 my voice; I felt like I could be dio, Lott expects a slow build. "This is 

free. I had my husband [Bill Bell, who a long-term project," he says. Lott 

produced the album with Malcolm plans for MaeLean, who is booked by 

Burn] around me. I was so comfort- Little Big Man Agency, to tour, tour, 

able, I ci mid record in my underwear." and tour some more. "She's doing some 

She was also bolstered by the con- residency tours; she's also doing some 
f'idence instilled in her by Capitol dates with Dido and some with Bare- 
Records president/CEO Roy Lott, naked Ladies," he says. "Ourstrongest 
who says. "Literally the first day of weapon in breaking Tara is Tara." 
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lan's At 17 With Windham Hill Set 

Singer/Songwriter Records Her Latest In Unusual Fashion 



BY CHARLES KAREL BOULEY II 

LOS ANGELES— As she eyes the 
March 21 release of her 17th career 
recording, "God & The FBI," Janis 
Ian is feeling lucky. "Seventeen has 
always been a good-luck number for 
me," she says with a laugh. 

Indeed, it has. It was her 1975 set 
"Between The Lines" that contained 
"At Seventeen" — her signature com- 
position that also cemented her sta- 
tus as a respected singer/songwriter. 
With her newest effort, which will be 
issued by Windham Hill. Ian hopes 
that time is on her side — given the 
success of such Lilith Fair-era artists 
as Jewel and Sarah McLachlan. 

"I'm lucky the times have come 
back around to the importance of 
singers and songwriters," she says. 

The 11 -song "God & The FBI" is a 
fine showcase for the Nashville-based 
Ian, given its diverse lyrical subject 
matter. It began "bunker-style," with 
the artist and a small group of musi- 
cians literally locking themselves up 
in a house until the album was done. 

"The reason I went with Windham 
Hill in the first place is they left me 
alone to record this unconventional- 
ly," Ian says. "I felt like the bunker 




thing was the right thing to do. We 
had two people in my age group and 
then two people in their early 30s. 
This was a way to force everybody to 
use their talents instead of taking the 
easy way out. We sat around and in 
the morning, and we drank coffee. In 
the evening, we drank single malt 
and just saw what happened." 

This hibernation presented chal- 
lenges — but it was one Ian and pro- 
ducers/musicians Jim Cregan, Marc 
Moreau, and Philip Clark met head 
on. "It wouldn't have worked with 
any of my other records because we 
didn't have the kind of engineering 
and technological options we have 
now." 

Ian adds, "One of the reasons I 
wanted Marc and Phillip in on this 



Jeff Bridges, With McDonald, 
Pursues New Career On Ramp 




BY MELINDA NEWMAN 

LOS ANGELES— Although Jeff 
Bridges is known primarily as an 
actor, he wants the world to know 
he's got the music in him. 

"I've been writing music since I 
was a teenager and jamming with 
my buddies all through the years, 
and there was a while there much 
earlier on in my life when I thought 
I might pursue music as my career. 
I always take a 
guitar and key- 
board to differ- 
ent movie [sets] 
and have always 
written songs." 

The result of 
those years of 
toiling away is 
"Be Here Soon," bridges 
a collection of 

tunes coming March 21 on Ramp 
Records, a new Chicago Records- 
distributed label started by Bridges, 
engineer/producer Chuck Pelonis, 
and Michael McDonald, who promi- 
nently appears on the album (Bill- 
board, Jan. 29). The set will also be 
available through Bridges' Web site 
and a number of other E-tailers, 
such as Amazon.com. 

Bridges' gruff vocals are comple- 
mented by low-key, mainly acoustic 
arrangements that wouldn't sound 
out of place on a Grateful Dead or 
Crosby, Stills, Nash & Young album. 
In fact, buddy David Crosby sings on 
"September Brings," one of the few- 
tracks on the set not penned by 
Bridges. 



record is that they grew up listening 
to a totally different bunch of music 
than I did. They react to songs total- 
ly different than 1 do. They hear a 
song and immediately think elec- 
tronics. I hear one and think orches- 
tration." 

Ian says she's grateful for the 
chance to make the album as she saw r 
fit — particularly since she also views 
it as her last shot at a major release. 
"I'm 48, which as a woman puts me 
out of the running immediately. I've 
(Continued gw ixiqe 19} 



While Bridges has shopped his 
music around to labels in the past, 
this time he decided to go the self- 
release route. "I figured in this day 
and age, you don't have to shop it 
around anymore; you can release it 
yourself." 

That also means coming up with a 
promotion plan, which Bridges ad- 
mits is low-key. He hosted a Feb. 4 
tribute to McDonald and showcased 
a tune there, and he has also been 
able to promote his music while do- 
ing the talk show circuit to push his 
new movie, "Simpatico." 

A four-song EP will be serviced to 
various radio stations and Internet 
providers. McDonald says the mar- 
ket for the album is "college radio or 
any of that more offbeat stuff." 

"I can't wait to hear myself on the 
radio," says Bridges. "I'd get a kick 
out of that." A download of the track 
"She Lay Her Whip Down" is avail- 
able on Bridges' Web site. 

In terms of touring, McDonald 
says, "we're not even sure what 
we're going to do, but we thought we 
might hit the road, hit some campus 
stations, and do some surfing along 
the way — work it away from middle- 
age fantasy into business." 

Bridges knows that critics tend to 
dismiss musical efforts by actors as 
vanity projects and, therefore, sel- 
dom give such efforts a fair shake. 
While he says, "If people don't like 
the record, it's not going to crush 
me," he admits that "this is some- 
thing I'm serious about. I enjoy play- 
ing music and writing." 




Funkin' With The Girls. Full Force members Bowlegged Lou and Paul Anthony 
were recently in the studio with Atlantic duo M2M. whose debut disc, "Shades Of 
Purple," is due later this month. Pictured, from left, are Bowlegged Lou. M2M s 
Marion Raven. Anthony, and M2M's Marit Larsen. 



And The Winners Should Be . . . Santana, 
Spears, Martin, Maxwell At Grammys 



The ENVELOPE, PLEASE: We could make this 
a very short column on our Grammy predictions by 
declaring Carlos Santana the winner in every cat- 
egory, but then what fun would that be? In honor of 
the Grammys' move from the Shrine Auditorium to 
the Staples Center for the Feb. 23 festivities, win- 
ners will get a year's worth of office supplies along 
with their trophies. 

Record of the year: Being the pop devotee that 
I am, this year's slate is like a delicious buffet with 
the seemingly impossible task of having to pick just 
one entree. I still don't switch 
stations when any of these songs 
come on the radio (but that 
could be because I'm still trying 
to figure out what Backstreet 
Boys are talking about in "I 
Want It That Way"), but I'm vot- 
ing for "Smooth" by Santana 
Featuring Rob Thomas. 

Album of the year: There's 
going to be a riot, led by Clive 
Davis, if Santana doesn't win. 
While "Supernatural" is a great 
album, Santana will also get plenty of votes just 
because people love a comeback, and they want to 
honor Carlos Santana's whole body of work. The 
surest bet of the night. 

Song of the year: Another very tough call among 
"I Want It That Way" (writers: Andreas Carlsson 
and Max Martin), "Livin' La Vida Loca" 
(Desmond Child and Robi Rosa), and "Smooth" 
(Itaal Shur and Rob Thomas); all three are also 
up for record of the year. I'm going with "Smooth," 
although my heart is with "Unpretty" (Dallas 
Austin and Tionne "T-Boz" Watkins) for all the 
support it gave any girl who's ever let someone 
make her feel like she's not good enough. 

Best new artist: Carlos Santana ... oh, he's not 
up for this one? How'd that happen? . . . Seriously, 
some of the critical votes are going to go to Macy 
Gray and Susan Tedeschi, but, whether you like 
her or not, whether you think they're real or not, 
Britney Spears deserves this one. No one's worked 
harder. 

Best female pop vocal performance: A bit of a 
wacky category, with Sarah McLachlan and Ala- 
nis Morissette duking it out with the likes of Brit- 
ney Spears and Christina Aguilera I'm going with 
none of the above and am voting for "Beautiful 
Stranger" by Madonna, simply because it's my 
favorite of the nominees. 

Best male pop vocal performance: The good 
news is that there are actually some strong entries 
in this category this year; with females dominating 
pop music for the last several years, the male 




by Melinda Newman 



entries were slim pickings. I'm going with Ricky 
Martin for "Livin' La Vida Loca." It's surely not 
the award he wants the most, but it's his best bet. 

Best pop album: Cher only had one hit (albeit a 
huge one), so it would be tough for her album 
"Believe" to snare this one. Perennial favorite Sting 
could take it, but "Brand New Day" has not lived up 
to expectations yet. It's really between Ricky Mar- 
tin's self-titled album and Backstreet Boys' "Mil- 
lennium." If selling more than 1 million copies the 
first week of release to lots of screaming teenage 
girls doesn't get you best pop 
album, I don't know what does. 
I'm going with Backstreet 
Boys. 

Best male rock vocal per- 
formance: We know the Gram- 
my is going to Lenny Kravitz 

for "American Woman," and 
we're happy for him, but it 
really should go to Chris Cor- 
nell for "Can't Change Me," an 
underrated track from a 
tremendously underrated 
album. 

Best male R&B vocal performance: We expect 
Peabo Bryson and Barry White to get many well- 
deserved sentimental votes here, but we're going 
with "Fortunate" from Maxwell, although R. 
Kelly's always tough to beat. 

Best female country vocal performance: Wow, 
this category is definitely proof that you don't have 
to get country radio play to get nominated, and 
depending upon your perspective, that's a good 
thing or a bad thing. With absolutely no disrespect 
to Emmylou Harris and Alison Krauss, both of 
whom are nominated in this category, there are a 
lot of overlooked females whom we hear on country 
radio every day who deserved slots here. Having 
said that, Harris could win if the non-country vot- 
ers weigh heavily. I'd love to see Martina Mi-Bride 
win, but the track "I Love You" is her least coun- 
try effort ever. I'm still going w r ith McBride, 
because there's no finer female singer in country 
right now. 

Best male country vocal performance: "Please 
Remember Me" by Tim McGraw was the only bona 
fide hit in this group, but there are other consider- 
ations. Vince Gill, who's nominated for "Don't 
Come Cryin' To Me," is a Grammy darling, having 
won more than a dozen trophies, and George Jones 
had his first radio hit in years with "Choices," 
which peaked at No. 30 on Hot Country Singles & 
Tracks — and people may want to honor him for that 
and for recovering from his car wreck. I'm going 
with Jones. 
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Gilmore's Busy With Windcharger Solo Set, Flatlaoders Reuoioo 



BY CHRIS MORRIS 

LOS ANGELES— Texas singer/ 
songwriter Jimmie Dale Gilmore is 
beginning the millennium in auspi- 
cious and very active fashion. 

On Feb. 29, Rounder Records 
will issue Gilmore's album "One 
Endless Night," the debut release 
on his own Windcharger Records 
imprint. At the same time, Gilmore 
is reuniting onstage with the Flat- 
landers, the historic '70s group thai 
also included his old friends and 
collaborators Joe Ely and Butch 
Hancock. 

Rounder director of national 
sales and marketing Tracy Waksler 
sees the same sales potential in 
Gilmore's album that was experi- 
enced by Lucinda Williams' 1998 
breakthrough, "Car Wheels On A 
Gravel Road." 

"This record is going to do real- 
ly well for Jimmie, in an era where 
we've recently seen a Lucinda 
Williams record sell like it has, 
unprecedented for her career," 
Waksler says. "It's a good time to 
be coming with this record. That 
affords us a lot of opportunities for 
a lot of retailers who now have a fan 
base that's more accustomed to 
buying this type of artist than they 
may have been in the past." 



Waksler adds, "I do think the 
pump is primed, and I think Lucin- 
da has shown a lot of retailers that 
they can sell this kind of record, 
which may not be in one particular 
kind of pocket." 

Gilmore and his manager Mike 
Crowley started up Windcharger 
after the musician secured his re- 
lease from Elektra Records, for 
whom he recorded three much- 
praised albums during the '90s. 
They had been approached with 
offers from Rykodisc and Nonesuch 
but ultimately decided to start 
recording a self-financed release. 

Gilmore explains, "Mike and I 
just finally decided that it was 
worth the gamble, that I had 
enough of a presence, that my name 
was enough known, that it wasn't 
the same as a total beginner jump- 
ing into the gigantic mosh pit." 

Rounder ultimately entered the 
picture to handle distribution, mar- 
keting, and promotion for Wind- 
charger. 

Gilmore's quest for a producer 
ended after he met Buddy Miller 
during a 1999 West Coast tour that 
included Miller and his wife, Julie; 
Iris DeMent; and Emmylou Harris. 
Gilmore was captivated by Miller's 
music; only later did he learn that 




GILMORE 



he had met Miller years before. 

"He lived next door to Butch 
Hancock, back in 1980 in Austin," 
Gilmore says with a laugh. "It's just 
very weird. Buddy's got like a pho- 
tographic memory, and he remem- 
bered it completely. He remem- 
bered meeting me back then." 

Sessions for "One Endless 
Night" were accomplished inex- 
pensively. 

"We didn't use one inch of tape in 
recording this," Gilmore says. "It 
was all on Buddy's Macintosh, with 
Pro Tools. We could go into a living 
room [and do itj. It was in 
Nashville, but it wasn't a studio — it 
was Buddy's house, and we could 
have the quality of production. I 



don't think there's any better capa- 
bility for production anywhere, and 
it has to do with Buddy's expertise 
as an engineer and a producer and 
being so computer-literate." 

Using a core band of Nashville 
players and Gilmore's longtime 
accompanist, guitarist Rob Gjerso, 
Miller also enlisted some notewor- 
thy guests, including Billboard 1999 
Century Award winner Harris, 
singer Jim Lauderdale, and the folk 
trio Cry Cry Cry (Richard Shindell, 
Lucy Kaplansky, and Dar Williams). 

While Gilmore is a well-estab- 
lished writer (his songs are pub- 
lished by Jade EG Music [BMI]), he 
wrote or co-wrote only three tracks 
on "One Endless Night." The rest 
are covers of tunes by such song- 
smiths as Hancock, Townes Van 
Zandt, John Hiatt, Willis Alan 
Ramsey, Walter Hyatt, Jesse Win- 
chester, and Jerry Garcia and 
Robert Hunter. The album also 
includes a version of Bertolt Brecht 
and Kurt Weill's "Mack The Knife." 

Gilmore explains modestly, "I 
never have regarded myself as pri- 
marily a songwriter. I've always 
thought of myself as an interpreter. 
[Producer/musician] T Bone [Bur- 
nett] commented on that in an 
interview that was done with him 



on [the 199(i albuml 'Braver New 
World.' He said that he thought of 
me as a singer who happened to 
write a few good songs. And that's 
what 1 had always thought — I loved 
him for verbalizing that. I think he 
was saying that Bob Dylan was a 
songwriter who sang a little bit, 
and that I was a singer who wrote a 
little bit" 

Waksler says that "One Endless 
Night" will be worked at triple-A 
and public radio but that no empha- 
sis track has been selected yet. 

She says, "I'm actually starting 
to go out to a lot of the [Universal 
distribution] branches and key 
retailers with Jimmie, so he can say 
hi to everybody, play a few songs . . . 
We're starting off in Dallas and 
Houston, and then we're going out 
to L.A. and Seattle and San Fran- 
cisco and Detroit, Minneapolis. 
We're just making the rounds. 
That's basically following the Flat- 
landers tour." 

That tour includes a run of Feb- 
ruary dates in Texas and March 
shows in such markets as Chicago; 
Minneapolis; Bloomington, Ind.; 
Ann Arbor, Mich.; and New York. It 
brings together Gilmore, Ely, and 
Hancock, who cut a lone album in 
(Coittiuited on iKiye J(Q 



Jimmie Dale Gilmore 

★ One Endless Night* 



One Endless Night finds Jimmie Dale Gilmore in the 
musical company of an all-star crew, including 
Emmylou Harris, Jim Lauderdale, Victoria Williams, 
Buddy Miller and Julie Miller with a program of songs by 
Willis Alan Ramsey, Butch Hancock, John Hiatt, Jerry Garcia 
and Robert Hunter, among others. 
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Ex-Kiss, Crue Members Aim To Do Their Own Thing On Spitfire's Hew Union Set 



BY CLAY MARSHALL 

LOS ANGELES — With its sopho- 
more effort "The Blue Room," Union 
appears ready to kiss the past good- 
bye. 

Though led by marquee hard-rock 
names — former Motley Crue vocal- 
ist .John Corahi and ex-Kiss guitarist 
Bruce Kulick — Union wants "The 
Blue Room," due March 21 on Spit- 
fire Records, to portray the changes 
the band has undergone since its 
1998 self-titled debut. 

"I think it was important [to 
prove] that we're not a [side] project, 
as much as John and I got a lot of 
attention for being 'former members 
of,' " Kulick says. 

To that end, Corahi adds. Union 



took extra steps to "sound more co- 
hesive and more like a band" by en- 
listing producer Boh Marietta, who 
Corabi believes provided a positive 
influence in the studio. 

"Bob was concerned with us being 
ourselves," he says. "He just said he 
wanted us to constantly stay true to 
who we are personally and who we 
are as a band." 

With that in mind, Corabi penned 
the lyrics to the album's first single, 
"Do Your Own Thing," a biting take 
on individuality. 

"It just kicks from the begin- 
ning," says Michael Picozzi, PD at 
active rocker WCCC Hartford, 
Conn. "The hook is great. You find 
yourself singing along." 




Picozzi says the song is getting a 
"great reaction," thanks in part to 
fans of Kulick's old band. 

"The Kiss Army is coming out of 
the woodw ork," he says. 

Spitfire Records president Paul 
Bibeau savs the label serviced radio 
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"very early," issuing "Do Your Own 
Thing" T-shirts and Union Digipaks 
to stations just after Thanksgiving. 

"Our plan was to set it up in cycles 
at radio," he says. "We were shocked 
at the positive response we got." 

Bibeau says that while Spitfire is 
still considering video plans for the 
song, the label has already prepared 
a 30-second television spot for the 
album. 

Bibeau hopes the ad will help pro- 
pel sales for independent rock re- 
tailers, many of whom had success 
with the first Union album. 

"I think it's better than the first 
album," says Mike Chandler, owner/ 
manager of the Rock Stop in Dallas. 
"It's very radio-friendly. I think this 
will lie the CD that brings Union to 
the forefront." 

In a unique promotional move, 
Union's official Web site, unionasy- 
lum.com, is making "The Blue 
Room" available in its entirety via 



streaming RealAudio weeks before 
its release. 

The band will tour extensively in 
support of the album. "In a perfect 
world, w e'll be on the road March 15 
hopefully through the summer," 
Corabi says. 

Described by Kulick as "a meat- 
and-potatoes rock'n'roll [hand]," Un- 
ion was formed in 1997 after the 
original lineups of both Corabi's and 
Kulick's former groups reunited. 

"It was like looking in a mirror, 
because everything that was hap- 
pening to him was happening to me 
at the exact same time," Corabi says. 

Rounded out by drummer Brent 
Fitz and bassist Jamie Hunting, the 
band is booked by Mark Hyman of 
Ashley Talent International and 
managed by Larry Mazer, Tim 
Heyne, and John Grccnbcrg. Kulick 
is published by Robert Brace Music 
Ltd. (ASCAP), and Corabi by 49- 
Crahbv Inc. (BMI). 
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lAN'S AT 17 WITH WINDHAM HILL SET 

(Continued. from page Mt) 



been doing this since I was 12, and 
I've had three careers already. You 
don't get a fourth." 

Not everyone agrees with that 
assessment. "This album has the 
potential to introduce Juris Ian to an 
entirely new audience," says Allison 
German, manager of Risk Discs, an 
indie outlet in Columbus. Ohio. "It's 
vibrant and well-crafted. We'll rack 
it next to the younger artists of the 
genre in hopes of intriguing fans of 
those other artists — artists whose 
careers have been helped by the fact 
that Janis Ian exists." 

It's true that Ian's career has 
spanned three decades, and she's 
earned Grammy nominations in the 
■fiOs, '70s, '80s, and '90s. She has 
worked continually through the 
years, touring extensively through- 
out the world. Yet it's the times when 
she doesn't have a hit that most 
intrigue her. 

"When you're having hits, you get 
a huge audience that literally sits at 
the shows and hears nothing until 
they hear the hit, and then they leave. 
They sit there and wait for me to sing 
'At Seventeen.' Now, that's fine, be- 



Billboard 



cause I'm proud of the song. But I'd 
like for them to hear the rest of the 
show too." 

Does "God & The FBI" have what 
it takes to make audiences sit up and 

'I'm lucky the times 
have come back 
around to the 
importance of 
singers and 
songwriters' 



pay attention? Ron McCarrell, VP of 
marketing at Windham Hill, believes 
so. "Our goal is to revitalize her ca- 
reer and put her forward as a vital 
artist," he says. "Every song on this 
record is a keeper. When we get this 
music exposed in the appropriate 
way, Janis will connect with the pub- 
lic." 

Connecting to the public is some- 
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thing Ian has always been concerned 
about. She utilizes her Internet site 
(wwwvjanisian.com) for a variety of 
endeavors — ranging from circulating 
career information to hosting an 
online auction to raise money for 
scholarships for young adults. Wind- 
ham Hill acknowledges Ian's efforts, 
and the label aims to build upon her 
Web presence. 

"We're creating a special under- 
ground Web site for her, ii la 'The 
Blair Witch Project,' " McCarrell 
says. 

He adds, however, that the mar- 
keting of the album will initially not 
be geared toward a trendy, youth-ori- 
ented audience. "We're not going to 
break our backs to convince teens 
that Janis has something to offer 
them. Actually, she does, but we won't 
worry about that out of the box." 

From the outset, the project will 
lean on Ian's live following. Shell tour 
the U.S. extensively in the spring. 
The label is also eyeing soundtrack 
prospects for several cuts, and a 
music videoclip is being planned. 

Ian is likely to also haw a strong 
presence in the gay media, given her 
longtime commitment to being an 
out-lesbian artist. She remains 
unsure if her sexuality — as well as 
her commitment to being vocal on 
various civil rights issues — has 
affected her career. 

"I know I lost some things when 
the media hit on it, like commercials, 
a movie, some co-writing opportuni- 
ties," she says. "But I also gained 
some things. For everything I've lost, 
I've gained elements of support from 
people in return. I'm proud of who I 
am, and part of who I am is a lesbian. 
It's not the whole picture, but it's cer- 
tainly part of it." 

Beyond her persona as a per- 
former, Ian takes pride in her work 
as a songwriter. That's one of the rea- 
sons she chooses to live in Nashville. 
"I've been in Nashville for 13 years 
because it's a songwriter's communi- 
ty. Nobody in Nashville cares if I've 
had a hit recently. They care about 
what you've written. It's a very cre- 
ative place for a songwriter to live." 

Being in Nashville certainly influ- 
enced "God & The FBI" — in one 
fashion or another. One of the set's 
strongest cuts is an ode to Tennessee, 
"Memphis," a duet with Willie Nel- 
son. Also, there's a solo by Chet 
Atkins on the track. Even the album's 
first single, "Jolene," which goes to 
AC and triple-A stations Feb. 29, car- 
ries the name of Dolly Parton's 
famed country composition — al- 
though it's not a cover of the song. 

In the end, Ian says, "God & The 
FBI" — regardless of genre specifi- 
cation — is about her journeys and her 
observations of life. 

"From the time I was 14 to 20 I 
was consumed with hove fab iiloux I 
was," she says. "As I get older, I real- 
ize that it's just not that interesting 
and it's more fun to write on the 
other side about other people and 
their lives." 

Ian is booked by Madina Salaty at 
the Agency Group in New York. She's 
managed by Senior Management in 
Nashville. 
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421 


42 


45 


MADONNA A TUT IMMACULATE COI 1 ECTION 

SIRE I'WW.-WAfiNER BROS, ,13.98 18 


293 


43 


14 


PINK FLOYD ACOL.ECnON Of- G*tA1 LJANCE SONGS 

COLUMBIA • '■■-/ re:, 10.98 lU Id ?o' 


42 


44 


34 


DAVE MATTHEWS BAND A' CRASH 

rca 66904 .;. ^;r.«i 


194 


45 


49 


CREEDENCE CLEARWATER REVIVAL A* CHRONICLE THE 20 GREATEST HITS 
FANTASY 2* 112.9&'17 93 


331 


46 


30 


NIRVANA* " NEVERMIND 

DGC i24J;i* lNrERSCO^t 111 98 l - 98 


268 


47 




PATSY CLINE HEARTACHES 

MCA SPEC'AL PROCJCTS . ■ ; V A . 9&.5 98! 


2 


46 




INSANE CLOWN POSSE A THE GREAT MILENKO 

■SlAND 5;4*A2.DJMG i 1J.5& Ib.^A' 


103 






EAGLES*^ THEIR GREATEST HITS 1971-1975 

afftTHA ;;i5- >EG .11 98 U 98' 


266 


50 




JOHN MELLENCAMPA THE BEST THAT 1 COULD DO 1978 - 1988 


66 


Catalog albums are 2-year-old lilies that have fallen betow No. 100 on The Billboard 200 or reissues ot o'de» albums 
Total Char) Week* column reflects combined wec-vs titlt r.jis appeared on The Billboard 200 and lap Pop Catalog 



Albums • Recording in4u»try Asvi 01 America (RlAA) certdKalion for <i«t shipment o* 500,000 album units (Gold I. 
A RlAA certilicatKKi (w nrt shipmpnl of 1 rniilion units (Platinum 1 * RlAA certification for net shipment o* 10 million 
units (Diamond}. Numeral W wring Platinum or Diamond symbol indicates album's mutti- platinum level. For boxed sets, 
and double albums with a turmuig time of 100 minutes or more, Ihe RlAA multiplies shipments by the number of discs 
and or tapes *A»le«sk ■ndcale* vmyt LP is available Mmt lape prices, and CD prices for BMC and WEA. labels are sug- 
gesics! lists Tjilw puces marked tQ, and ail other CD prices, an? eauivaient prices, which are oro,«ted from wholesale 
prices ■indicates past or present Heaiseeker title C2O0O, BtllboardePl Communications, and Sound Scan. Inc 
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THE NEW MUSIC SHOWCASE 
www.billboardtalentnet.com 



The first professional ly oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



The Most Outstanding And Available Acts On BTN 



BE 

BE. * quintet out of Germany, construct their wry own musical cosmos from the world of soul, hip hop. 
rock and jau Their debut album 'Bold' featured the hit Black Bain' and brought them both a permanent 
presence on German music cnannc 1 * and a nominal'*" for the VIVA Comet award m 1997 as Best 
Newcomer fa' 'Orange.' tfktb itco^d and latest album, the group worked with a number of producers, 
including Uo ses B>g Mows' La Porte (Refugee Camp), Jens Kfause (Fury m the Slaughterhouse) and 
Mousse T (Orammy Norn mee/Bootsy Collins). Shifting from Beaile-esque harmony to old-schoo' beats 
and from vocoder distortion to psychedel>cal ly tinted numbers, over trie last two years, BE have given 
over 200 concerts throughout Europe 



BILLBOARD TALENT NET AND "THE JENNY JONES SHOW" 
JOIN FORCES TO OFFER UNSIGNED ARTISTS 
NATIONAL TELEVISION EXPOSURE 

Billboard Talent Net and The Jenny Jones Show" have joined forces to offer unsigned musical 
artists the opportunity to nrcewe national television exposure. Starting in February, "Jenny Jones* 
will highlight top acts from the BTN Top 10 and Padm BTN Top SO rankings once a month In addition 
to the opportunity to be seen by Jenny's millions of viewers, performance clips and background 
information on the bands will be posted on the 'Jenny Jones" web site |www.iennyjar>evcom), 
which has received upwards of 6 5 million page yews a month 
For more information see: www b'l^bojrdtj er>tnet com/membership 


Top 10 Favorite Artist Pido 


January 28. 2000 


The Most Popular New Talent On BTN 


» Artist Genre Weeks On 


1 Gingham Shmuz 


Rock, Pop 1 


2 Sevenkind 


Rock, Alternative 1 2 


3 ArtekTrip 


Rock, Alternative 1 


4 Bizibox 


Rock. Alternative 1 


S Bobby Nathan With The Uptwon Horns 


Blues, Rock 2 


6 EL 


Pop, Contemporary 1 


7 Swampadelica 


R'nB, Funk 1 


B Dezeray's Hammer 


Pop, Rock 1 


9 JuztNutz 


Hard Rock. Hip Hop 1 


10 Dislocated Styles 

Weft*, frsiiu 1* IwM on .gici cut bv BTY* rtgMrfrd online »ud*nn ' 


Funk. Hip Hop 1 




Radio BTN Favorite Song Requests 


January 28, 2000 


The Most Listened-to New Tracks On BTN 


t Composition. Artist Genre Weeks On 


1 Zang Called. Qes K'say 


Pop, Rock 1 


2 So, You Tell Me You Love Me, Never On Sunday 


Rock, Pop 9 


3 Dora's Box, Quake 


Hip Hop. Rock 5 


4 You Are All I'll Ever Need. Daniel Bijan 


Pop, Dance 3 


5 Desiree, Kevin Tyler 
G Daylight Savings, Swim 
7 1 Know, Sidecar 


Rock. Pop 4 
Alternative, Rock 1 8 
Rock. Pop 1 


8 2654, Bishop 


R'nB 1 


9 Even If (It Is Love), Lift 
10 Lead Me On, Bev 


Rock. Pop 2 
Alternative. Dance 1 


New Talent Spotlight 




Pop. Hip Hop. RftB Hannover. Germany Recording Contract (North America! 
For further artist details log on to www.billboar 



For details about these and other up and coming artists visit our website at 

www.billboardtaientnet.com 



Phone.{212) 757-2031, Fax:(212) 757-2041 , lnfb£ billboardtalentnet.com 
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GILMORE 

(Continued from page 15) 

1972. (The set was reissued by 
Rounder on CD in 1990, aptly titled 
"More A Legend Than A Band.") 

Gilmore says the idea for a full- 
blown reunion of the great Texas 
triumvirate came about when the 
musicians recorded a new song 
together for the 1998 soundtrack to 
"The Horse Whisperer." A 1999 
concert in New York's Central Park 
followed. 

"We've had these plans to get 
back together for the entire time, 
since we've been apart," Gilmore 
says. "We all hang out together, 
we're all still very close friends. 
Socially, we're together a lot. We 
played for my daughter's wed- 
ding — we've had those kinds of 
reunions all thruugh the years. 

"But the 'Horse Whisperer' thing 
got Butch and Joe and I together in 
the context of having matured as 
artists, and we actually sat down 
and collaborated together and 
found out we could do it, and not 
only that we could do it, but that we 
enjoyed it," he says. "That's been 
hanging there for a couple of years. 
At that time, we thought, 'We gotta 
do this more.' 

"In September," Gilmore contin- 
ues, "Joe and I got together one 
night, and we just said, 'Let's do it. 
Let's get Butch and let's write some 
songs and go play. Let's stop saying 
we're gonna do it someday' . . . Joe 
called Butch up and told him what 
he and I had just talked about, and 
Butch said, 'Well, tell me where and 
when.' " 

Besides the Flatlanders tour and 
his retail stops, Gilmore intends to 
mount a trek of of his own in March 
and April. (He is booked by Mike 
Leahy at Concerted Efforts in 
Newton, Mass.) 

"I'm gonna go for a run here 
where I'm not gonna have many 
days off," Gilmore says. 




For The Greater Good. Jimmy 
Somerville, who recently issued "Man- 
age The Damage," his first album in 
five years, is donating a portion of the 
profits from the single "Something To 
Live For" to the Matthew Shepard 
Foundation, His label, Instinct 
Records, will also donate part of its 
profits to the gay and lesbian civil 
rights organization. Somerville is 
rehearsing for a worldwide concert 
tour that will include March dates in 
the U.S. 



MM Drift n 




SIGNED ARTISTS AND REGIONAL NEWS 



I HE FAMILY BIZ: With her sterling five-cut EP, Zoe Bonham 

contributes her two pennies to the concept that musical talent is 
genetic. Instantly infectious, hit-worthy jams like "Lock Keeper" 
show the daughter of late Led Zeppelin drummer John Bonham 
flexing a sound that falls somewhere 
between Sheryl Crow and Britney Spears. 
That may sound a tad odd, but it all makes 
sense once you dig into the blend of mus- 
cular guitars and funky dance beats that 
anchor her material. 

Adding to the stylistic straddle of Bon- 
ham's music is a vocal delivery that is, by 
turns, youthfully defiant and quietly seduc- 
tive. The tunes "Over" and "Only You," in 
bonham particular, are way smarter than your aver- 

age radio hits, given their clever lyrics and 
complex arrangements. Of course, at the center of each cut is a 
hook that is unshakable. 

In short, Bonham has the makings of being a diva for the "Daw- 
son's Creek" generation of college-age punters. She's starting to 
gig in clubs around her Los Angeles home base. Be sure to check 
her out. She's as charismatic and visually appealing as she is musi- 
cally talented. 

For more information, contact Jeff Gordon at Smash Manage- 
ment, 818-789-5964, orjefcty pacbell.net. 

CoHEN RETURNS: Steve Cohen, one of our favorite unsigned 
artists, is nearing completion of his next disc, which he hopes to 
begin circulating in early April. Tentatively titled "I Must Have 
Been Crazy," the set is shaping up to be 
the project that will elevate him to a 
higher commercial level. 

Following 1997's "Silent Too Long," 
this new collection shows Cohen further 
exploring piano-driven pop a la '70s-era 
Elton John and Billy Joel — with a 
healthy dash of Ben Folds Five for 
good measure. Cohen's gravelly voice 
has taken on a more convincing, world- 
ly tone, which lends considerable depth 
to his songs. 

Although Cohen clearly doesn't write 
songs for top 40 aficionados, he does cohen 
have a nice knack for crafting taut 

melodies that linger in the mind. His true calling card, however, is 
his ability to weave a tale that has both a vivid cinematic bent and 
an intense emotional undertow. In between sessions with produc- 
er Jack Piccari, Cohen is testing new material out in clubs around 
Philadelphia, where he's based. Cohen is planning to issue "I Must 
Have Been Crazy" on his own, though he's shopping early mixes 
of the set in hopes of sparking some much-deserved distribution or 
publishing interest. An A&R exec with a little vision could find a 
gold mine in these songs. 

For further information, call Cohen at 215-574-6804. E-mail him 
at KeysCohenCn aol.com. 

N UGGETS: New Yorker Jill Gioia is shopping a strong four-song 
demo that's steeped in a confessional, guitar-driven pop sound 
mildly reminiscent of Melissa Etheridge and Alanis Morissette. 
Gioia has a guttural belting style that serves her material extreme- 
ly well. A bevy of major labels are starting to take notice, and she's 
gathering local radio support from WLIR White Plains, N.Y., and 
WBAB Long Island, N.Y. For more details, call her manager, Dave 
Margolis, 212-475-6889. 

Kittie Karpool is a newly formed rock band formed by enig- 
matic singer/tunesmith Karen Deberg. She's teamed with Brian 
Sperbcr to create a collection of songs that warmly trigger com- 
parisons to Sarah McLachlan — but with a more bouncy, poppy 
feel. The band is lining up a scries of showcases in the coming 
weeks, with the first happening on Tuesday (15). Check 'em out. 
Contact Eric Bender at 212-279-3636, ext. 204, or E-mail 
debergk@aol.com. 
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THIS 
WEEK 


LAST 
WEEK 


WKS ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORF, MASS MERCHANT, AND SOUQdScan* 
INTERNET SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BV 1 1 1 1 1 1 1 

ARTIST FEBRUARY 19. 2000 1 Jnu 
IMPRINT i NUMBE REDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


CD 


5 


4 


KITTIE NG 751002MRTEMIS U3.98 CD) ^ SPIT 


2 


2 


44 


STATIC-X • WARNER BROS. 47271 (10.98/16.98) 


WISCONSIN DEATH TRIP 


CD 


8 


16 


RO.D. Atlantic B32I6/AG (7.9*11.981 THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN 


4 


3 


33 


SYSTEM OF A DOWN • AMERICAN/COLUMBIA 68924XRG (10.98 


EO/16.9B) SYSTEM OF A DOWN 


5 


■: 


2 


CONJUNTO PRIMAVERAG M P 9926T0NOVISA (7.98/11.98) 


MORIR DE AMOR 


6 


6 


9 


KELIS VIRGIN 47911* Ul.9eV16.98) 


KALEIDOSCOPE 


7 


7 


2 


ALECIA ELLIOTT MCA NASHVILLE 170087 (8.98/12 981 


I'M DIGGIN' IT 


s 


9 


6 


TR1N-I-TEE 5:7 B-RI'E ■*.5>0359 INTERSCOPE !K 98 17 MB 


SPIRITUAL LOVE 


9 


10 


15 


BETH HART H 3/LAVA 83 1 92AG (1 0.98' 1 6 98) 


SCREAMIN' FOR MY SUPPER 


10 


11 


27 


BRAD PAISLEY AfllSTA NASHVILLE 18871 (10 9*16.98: 


WHO NEEDS PICTURES 


rrp. 


14 


19 


SOLE DREAMWORKS 4501 la'INTEftSCOPE (10.98Jl6.9B) 


SK N DEEF 




21 


IS 


DAVE KOZ CAPITOL 99458 [1 0.98/1 6.98) 


THE DANCE 




NEW ► 


YUNGSTAR straight profit 63544/epk: [11.98 EOyi6.98) 


THROWED YOUNG PLAY A 




16 


44 


MONTGOMERY GENTRY Columbia v< . - I 69.56VSONY (Nashvillei (10.98 EO/)6.9a) TATTOOS & SCARS 


15 


15 


19 


AMBER TOMMY BOY 1253(11.98/16 98) 


AMBER 


16 


12 


13 


CARLOS VIVES EMI LATIN 22854 18 98/14.98) 


EL AMOR DE Ml TIERRA 


OD 


24 


13 


HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR writ, 43:3? <13 wis «■ FAMILY AFFAIR 


OD 


19 


2 


SHELBY LYNNE ISLAND 546177,'IDJMG i8.98.'12.9B) 


1 AM SHELBY LYNNE 


19 


18 


38 


CHELY WRIGHT MCA NASHVILLE 170052 (10.98/16.98) 


SINGLE WHITE FEMALE 


20 


20 


10 


BRENT JONES AND T.R MOBB hoi* rolled miMCG til .9&16.9BI 


3RENT ONES ANN I- 1 MOBB 


QD 


27 


20 


YOLANDA ADAMS ELEKTRA 62439/EEG (10.98/16.98) 


MOUNTAIN HIGH. ..VALLEY LOW 


QD 


NEW ► 


SKILLET ARDENT \25243/FOREFR0NT (15.98 CD) 


INVINCIBLE 


23 


1? 


72 


SHAKfRA A SONY DISCOS 82746 (10.98 EG>'!6.98) 


DONDE ESTAN LOS LADRONES? 


24 


23 


11 


SPM D^I'L-^ust 1: •j-.it.'jy: 


THE 3RD WISH 


25 


26 


35 


A.B. QUINTANILLA Y LOS KUMBIA KINGS EM) LATIN 99189 (8 .98/1491 


AMOR, FAMILIA Y RESPETO 



The Heatseekers chart lists the best-selling titles by new «rid developing artists, defined as those who have never appeared in the 
lop 100 ot The Billboard 200 chart. When an album reaches this level, the alburn and tie artists subsequent alliums are immedi- 
ately ineligible to appear 00 the Heatseekers chart AH albums are available on cassette and CD 'Asterisk Indicates vinyl LP Is 
available. O Albums with the greatest sales gains. £> 2000. Billboard/8PI Communications. 


CD 


31 


19 


YOUNGSTOWN HOLLYWOOD 162192 (10.9a*16. 98] 


LET'S ROLL 


(3D 


29 


6 


GUANO APES SUPER SONIC 6785&'RCA (9.98/13.981 


PROUD LIKE A GOD 


QD 


NEW ► 


THE STRING CHEESE INCIDENT sci fidelity 1005,'RYKODisc 119 


!8CD) CARNIVAL '99 


29 


22 


3 


OUTSIDAZ RUFFLIFF- 600O0VRUFF LIFE (5.98/7.98) 


NIGHT LIFE(EP) 


30 


30 


48 


SONICFLOOD GOTEE 2802 (15 98 CD) 


SON cricoD 


31 


35 


27 


JESSICA ANDREWS DREAMWORKS (NASHVILLE) 50I04 INTERSCOPE (8 95 12 981 


HEART SHAPED WORLD 


(3D 


NEW ► 


GRUPO BRYNDIS DISA 24663.EMI LATIN 17.98712.98) 


POR EL PASADO 


33 


13 


2 


SNAPCASE VICTORY 100' (10.98/16.98) 


OESIGNS FOR AUTOMOTION 


(3D 


45 


16 


ROY D. MERCER virgin (Nashville) 48214 (9 98/15 98) HOW BIG'A BOY ARE YA7 VOLUME 6 


35 


43 


18 


ANDY GRIGGS RCAiNASHviLLEi6759&'RLGil0 9&T6 9a! YOU WON'T EVER BE LONELY 


36 


32 


35 


IBRAHIM FERRER MfcC CficunmESXH 79S32K I I0.SM7 93: BUENA VtSTA SOCIAL CLUB PRESENTS IBRAHIM FERRER 


37 


33 


42 


OLEANDER REPUBLIC 153242/UNIVERSAL (10 98/16.98) 


FEBRUARY SON 


38 


28 


13 


RICARDO ARJONA SONY DISCOS 83592 (9.98 EQ'15.98) 


R CAR DO ARJONA VIVC 


CD 


RE-ENTRY 


LINDA EDER Atlantic 83236/ag (10.98/16.98) 


ITS NO SECRET ANYMORE 


(3© 


NEW ► 


CHARLIE ZAA SONOLUX 83546/SONY DISCOS (10 98 EGV16.98) 


CIEGO DE AMOR 


41 


41 


2 


MALA FE JAN 112 (9.98/13.98) 


CON SU LOQUERA 


42 


38 


26 


TRACIE SPENCER Capitol 34287 uo.98/16.98) 


I*\Clfc 


43 


37 


7 


GILBERTO SANTA ROSA SONY DISCOS B3016 (9.98 EO/15.9B] 


EXPRESION 


44 


46 


25 


DIDO ARISTA 19025 110.98/16.98) 


NO ANGEL 


QD 


RE-ENTRY 


THE MCCLURKIN PROJECT GOSPOCE7rrRIC49O2OCVINTERSC0PE(lO9ai5.9Bl 


THE MCCLURKIN PROJECT 


46 


.39 


12 


MARC NELSON COLUMBIA 6916CVCRG (10.98 £0/16 98} 


fMOCOl A'F MOOD 


47 


44 


13 


LOS TRI-0 ARK) LA 70326/BMG LATIN (8 98,13 98) 


Ml GLORIA, ERES TU 


CM) 


RE-ENTRY 


SUSAN TEDESCHI T0NE-CO0UT(0UNDER471164/IDJMG(10.9a/16.98 


JUST WON'T BURN 


49 


25 


3 


MODEST MOUSE suicice oijeerssub pop D73VUP i 14 98 coi BUILDING NOTHING OUT OF SOMETHING 


CD 


RE-ENTRY 


KABAAL STREET PRIDE/PRIVATE 1 417090/IOJMG (10.9S/16 98) 


WALKING 1/2 DEAD 



F* CZ> PULAR^UPRISI N G S 

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY CARLA HAY 



UN THE WAY UP: 3 Doors 
Down is a rock quartet that 
doesn't want to be sub-cate- 
gorized. As bass player Todd 
Harrell says of the group, 
"It's a rock'n'roll band, 
straight up. It's not really 




Supreme Music. Drawing 
from a diverse mix of influ- 
ences, electronics act 
Supreme Beings Of 
Leisure has a sound thai 
could be described as 
Portishead meets Massive 
Attack. Supreme Beings 
Of Leisure's self-titled 
debut album, due Feb. 22 
on Palm Pictures, includes 
Middle (Eastern rhythms 
and ethereal grooves. As 
bass player Kiran Shahani 
says of the group's eclec- 
tic sound, "If you saw our 
record collections, you'd 
understand." 



alternative or metal — it's 
rock'n'roll." 

The band — which hails 
from Escatawpa, Miss. — es- 
tablished a strong regional 
following in the South before 
being signed to Republic/ 



Universal, which released 
the band's major-label debut 
album, "The Better Life," on 
Feb. 8. 

The album's first single, 
"Kryptonite," has been soar- 
ing up the Mainstream Rock 
Tracks chart, where it 
stands this issue at No. 15. 

The song received early- 
support on rock station 
WCPR Biloxi, Miss. Station 
PD Kenny Vest says, " 'Kryp- 
tonite' is, hands down, the 
biggest record in 
WCPR history and 
the biggest reaction 
record of my radio 
career." 

3 Doors Down — 
whose other mem- 
bers are lead sing- 
er/drummer Brad 
Arnold, guitarist 
Matt Roberts, and 
guitarist Chris 
Henderson — is on 
a tour, with upcom- 
ing dates that in- 
clude Feb. 22 in 
Gainesville, Fla., 
and Feb. 29 in 
Louisville, Ky. 



I HE 'MUSE' OF SPHEER- 
IS: Veteran new age artist 
Chris Spheeris returns with 
"Dancing With The Muse," 
due Feb. 29 on Higher 
Octave Records. It will be his 
first Higher Octave album 
after releasing several 
albums on Columbia. 




Femando's 'Home.' 

Contemporary Christian 
singer Fernando Ortega 
returns with his latest album, 
"Home," due Feb. 29 on 
Myrrh Records. Last year, the 
Dove Award-winning singer 
completed a U.S. tour with 
Twila Paris. This spring Ortega 
plans to start another concert 
tour to promote the album. 



REGIONAL HEATSEEKERS NO. Is 



MOUNTAIN 
System 01 A Down, System Of A Down 



NORTHEAST 
KWe.Spif 




EAST NORTH CENTRAL 
Stotlc-X, Wisconsin Dootn Trip 



A 




WEST NORTH CENTRAL 
Sialic -X, Wisconsin Docfn Trip 



PACIFIC 
Cofijunlo Prlmoveftj, Motif Dt i/nof 



MIDDLE ATLANTIC 
Kiltie, Sprt 



r ^ -i 



SOUTH ATLANTIC 
Mala Ft, Con Su Loqwra 



SOUTH CENTRAL 
The 3rd Wlsn, SPM 



Rotating top 10 lists of best-selling titles by new and developing artists. 


PACIFIC 

1. Con] unto Primmer* Mcrir Oe Amor 

2. SjntBtn Of A Down System Or A Down 

3. KtMin Rtfcftal MeWlana 

4. 3X Knzy Real Talk 2000 

5. Static -X Wisconsin Deatti Trip 

6. Shakira Donda Estan Lot Ladronas' 

7. Mod«l Moum BihICjis Nothing Out 0! Sornerhirt; 

8. Dave Koi The Dance 

9. Beth Hart Screamm' for My Supper 

10. Tar* Rap 


SOUTH CENTRAL 

L SPM Hie 3rd Wish 

2. ftingrtar Throwed Young Piaya 

3. A.B. laiMarHb T Lot KurrAii Kkft rVmot Ftmlu Y RBpec 

4. Afec.a EBiott tm Dtggirt It 

5. SlaUc-X Wisconsin Death Trip 

6. Protect Playai Tl We Die 

7. Met Waiters Material Things 

8. Intocabk Contigo 

9. Coorunto Prim avers Mcrir De Amor 
10. Brad Pattley Who Needs Pidures 



Spheeris' 1988 album, "Path- 
ways To Surrender," was a 
No. 12 hit on the Top New 
Age Albums chart. 

L AT IN TROPICAL 
PRINCESS: Tropical music 
singer Vanessa debuts with 
her album, "Una Nueva II- 
usion," which was produced 
by noted Latin music pro- 
ducer/arranger Isidro In- 
fante. Vanessa's album, 
which is set for a U.S. release 
Feb. 29 on RMM 
\ Records, features 
the first single "Si 
Llego A Ser Adiv- 
ina." The video and 
single for the song 
have been serviced 
to major Latin mu- 
sic outlets. Vanessa, 
already an experi- 
enced nightclub 
performer, has also 
received exposure 
in theater and in 
soap operas. 

Turner jazz: 

Tenor saxophonist 
Mark Turner has 

been touring in support of 
his third major-label album, 
"Ballad Session," which was 
released Feb. 1 on Warner 
Bros. Records. Turner plays 
Cambridge, Mass., Tuesdav 
(15) and Wednesday (16). 
The jazz musician is also 
scheduled to perform at the 
New Orleans Jazz & Her- 



itage Festival May 5 and May 
6. "Ballad Session" includes 
compositions written by 




African Beat Femi Kuti Is 
the son of the late Fela 
Kuti, a noted Afro-beat 
artist. The younger Kuti 
will embark on a North 
American tour in support 
of his MCA Records album 
"Shoki Shoki." The tour 
begins March 22 in Wash- 
ington, D.C. Other tour 
dates include March 23 in 
New York, March 24 in 
Philadelphia, March 26 in 
Montreal, March 29 in 
Toronto, March 30 In 
Detroit, March 31 in Chica- 
go, April 3 in Vancouver, 
April 4 in Seattle, April 7 in 
San Francisco, and April 8 
in Los Angeles. 



Herbie Hancock, Hoagy 
Carmichael, Wayne Short- 
er, and Carta Bley. 
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TRACYCHAPMAN 

TELLING 
A STORIES 




BRIAN GAR! 

I Can't Make You Free 

PRODUCER: Jeff Olmsted 
Original Cast 8723 

Gari is a songwriter who has exhibited a 
flair for contemporary music — with a de- 
cided indebtedness to rock'n'roll's earlier, 
more sentimental era — in off-Broadway 
shows and musicals presented as CD of- 
ferings. Here, he follows up a previous set, 
"Love Online" — a love-found project in 
which the Internet played a central theme 
— with a story line that suggests all has 
not gone well. With a tunefulness through- 
out, Gari's songs don't envelop the listener 
in self-pity and at times offer memories of 
a more pleasant past. Vocalist Alison Fras- 
er has a solo with touching sweetness on 
"Two Men." 



R&B/ HIP-HOP 



D.l.T.C. 
O.l.T.C. 

PRODUCERS: D.l.TC , DJ Pnrmier. RockwikJtf 
Tommy Boy 1304 

First, a quick lesson in hip-hop lingo. 
"Diggin' In The Crates" (D.l.T.C.) is the 
art of searching through stacks of records 
for the perfect beat or rare groove. The 
term was coined by D.l.T.C. founding 
members Showbiz and Diamond back in 
1988. The underground crew quickly grew 
to include A.G., Lord Finesse, Fat Joe. 
O.C., Buckwild, and the late Big L. On 
"Ebonics," which became an underground 
classic last year when it was released as a 
white-label single. L capably flexes over 
the hypnotic beat provided by DJ Pre- 
mier. The album's first single, "Thick," is a 
dark orchestral track featuring AG, Big L, 
and Cormega. The album closes with the 
moving Tribute," which is dedicated to L, 
who was shot and killed one year ago this 
month while the group was recording the 
album. The song is well-accented by the 
R&B hook and eerie piano sample. With 
this release, D.l.T.C. may finally get the 
recognition it so deserves as a pioneer in 
the hip-hop game. 



COUNTRY 



GLEN CAMPBELL 
Love Songs 

PRODUCER: Jack Jackson 
The Gold Label 8009 

Glen Campbell was one of the smoothest, 
most popular, and distinctive voices in 
country/pop throughout the '70s and '80s. 
Fairly inactive in the recording department 
since then — due to country radio's aban- 
donment of "older" artists — Campbell 
returns with a smooth collection of love 
songs. While his song selection is fairly 
predictable ("Ebb Tide," "I Believe," and 
"Let It Be Me"), the set does include pleas- 
ant versions of "Time In A Bottle" and 
"The Rest Of The Road." Legendary pro- 
ducer Jimmy Bowen once said that Camp- 
bell had perfect pitch, and he still ably 
delivers, even if he's lost some of his range. 
The silky strings and lush production make 



TRACY CHAPMAN 
Telling Stories 

PROOUCERS Davxi Kerehenbaum. Tracy Chaemin 
EleWra 62478 

On her fifth album, "Telling Stories," 
Cleveland- born'San Francisco-resid- 
ing Chapman continues along a soul- 
searching, heart-wrenching, and, at 
times, heart-warming musical journey 
that dates back to the singer's epony- 
mous 1988 debut. In fact, fans of 
Chapman's debut, which spawned 
classics like "Fast Car" and "Talkin' 
Bout A Revolution." will easily find 
much to admire about her latest of- 
fering. Conversely, those who discov- 
ered the singer/songwriter via her 
blues-etched rock single "Give Me One 
Reason" in 1996 may, unfortunately, be 
less inclined to indulge in the sparse 
and simple beauty that abounds on 
"Telling Stories." The album finds 
Chapman returning to the minimal 
roots setting that formed the stellar 
foundation of her now-classic debut; it 
also finds her, once again, collaborat- 
ing with producer David Kershen- 
baum. Over the course of 1 1 songs. 
Chapman shares stories of love ("Weil- 
ding Song"), desire ("Unsung Psalm"), 
and shattered dreams ("Nothing Yet"). 
Thankfully, the set's first single, the 
title track, has been embraced by sev- 
eral radio formats. Here's hoping this 
will bode well for the success and fu- 
ture of "Telling Stories." Because, 
quite frankly, albums of such brilliance 
and honesty don't happen along every 
day. 



this a classic romantic album. Dim the 
lights, start a fire, and get out the martini 
shaker. Contact infoty patsgold.com. 

WYLIE & THE WILD WEST 
Ridin' The Hi-Line 

PRODUCER; Wylie Gustafsoi 
Rounder 11661-3168 

Yodeling Wylie Gustafson is a genuine 



SPOTLIGHT 

audra Mcdonald 

How Glory Goes 

PRODUCER: Tommy Krasker 
Nonesuch 53224 

On her second studio recording, the 
three-time Tony Award winner 
("Carousel." "Master Class," and 
"Ragtime") captures much of the mag- 
ical, kinetic energy of her critically 
lauded stage performances. Working 
within fairly lean, yet undeniably 
sweet arrangements, McDonald sticks 
close to musical theater material and 
pop standards here, breathing an 
engaging, fresh perspective into lovely 
gems by Harold Arlen. Jerome Kern, 
and Leonard Bernstein, among others. 
It's easy to draw com|>arisons with 
Barbra Streisand, as McDonald brings 
a remarkable technical precision and a 
subtle, yet |>alpable. soul to her every 




note. However, the young diva's inter- 
pretations of "Anyplace I Hang My 
Hat Is Home" and "The Man That Got 
Away" prove thai she's working from 
her own vocal blueprint, and she's 
developing an interpretative skill and 
style that will likely be copied in years 
to come. Simply put, "How Glory 
Goes" is proof that McDonald has the 
potential to soar to astonishing 
heights. Climb aboard now and enjoy 
the journey. 



Montana cowboy who strays off the range 
just often enough to record and tour with 
his unique blend of Western swing, cow- 
boy songs, ballads, shuffles, and yodeling. 
For the most part, he performs his own 
material. The title track — about the heal- 
ing qualities of riding horseback along 
Montana's northern border — is a show- 
case for both his writing and singing 
skills; the vocals of Joni Harms are added 
for good measure. Ranger Doug, of Riders 
In The Sky, makes a guest appearance, 
but fear not, this is mostlv Gustafson and 



SPOTLIGHT 




DIRTY THREE 

Whatever You Love. You Are 

PRODUCERS- Dirty Threa, Lincoln Fong 
Touch & Go 223 

Dirty Three tread the Gypsy path, ply- 
ing an instrumental art steeped in Ro- 
mance with a capital "R." The trio — 
violinist Warren Kills guitarist Mick 
Turner, and drummer Jim White — 
originally hail from Australia but are 
currently split between Chicago and 
Paris, with these international poles 
reflecting the group's mix of the 
tough-minded and soft-hearted, the 
rough-hewn and poetically inclined. 
Following Dirty Three's indie film 
scores and collaborations with kindred 
spirit Nick Cave, "Whatever You 
Love, You Are" veers between the raw, 
keening emotionalism of the band's '96 
set "Horse Stories" and the more fine- 
tuned, pastoral charms of its follow- 
up. "Ocean Songs." The two hypnotic 
opening tracks, "Some Summers They 
Drop Like Flies" and "I Really 
Should've Gone Out Last Night." are 
as compelling as their titles; each is a 
mini-opera of loss and longing, meld- 
ing Iberian bravado and Celtic lament. 
"Some Things I Just Don't Want To 
Know." "Stellar," and the aching "Lul- 
labye For Christie" channel the high- 
lonesome sound as if they were age- 
old Appalachian mantras. KUis wears 
his heart on his sleeve throughout, 
with his hot-wired lead fiddle dancing 
and crying by turns. In a world 
plagued by plastic perfection, it's nice 
to know that Dirty Three are still 
making a brave, beautiful mess of 
things. 



his boys performing stripped-down, elo- 
quent tales of Western life. Two remakes 
are spotlighted: "Doggone Cowboy," 
which arrives via the catalog of Gus- 
tafson's hero, Marty Robbins, and the tra- 
ditional "Buffalo Gals," which is done with 



BEETHOVEN: Symphonies Nos. 5 and 6 
(vital reissue) 

Concertgebouw Orchestra, Willem Mengelberg 

REISSUE PRODUCER: Marcos Ktormm 
Teldec 3984-28408 

Somewhat late in the game, the Ger- 
man Teldec label has begun reissuing 
its store of historic recordings as the 
"Telefunken Legacy." The highlight of 
the first hatch is this 1937 set of 
Beethoven's Fifth and Sixth Sym- 
phonies, with Dutch legend Willem 
Mengelberg leading Amsterdam's 
glowing Concertgelwuw Orchestra. 
This is distinctly romanticized 
Beethoven, worlds away from that of 
today's historically minded performers 
or even of a harder-edged Mengelberg 
contemporary like Toscanini. The Con- 
certgebouw's opening of the Fifth is 
massively dramatic, and Mengelberg 
molds every phrase of the "Pastoral" 



VITAL REISSUES 

with love, emphasizing portamenti and 
other expressive detailing. The sonic 



restoration of the early recordings is 
incredibly well done, with the sound 



coming across with real weight and 
presence. The "Telefunken Legacy" 
features attractive packaging, with 
many historic photos and excellent doc- 
umentation a la Sony's "Masterworks 
Heritage" line (although the notes 
could be longer). Other titles in the ini- 
tial release include a set of Richard 
Strauss tone poems led by Mengelberg 
and Clemens Krauss, plus Beethoven 
from the Calvet Quartet and a recital 
from "the German nightingale," sopra- 
no Erna Sack. The next batch features 
soprano Elisabeth Schwarzkopf and 
others in Franz Lehar operetta arias, 
as well as Erich Kleiher leading the 
Berlin Philharmonic in orchestral 
showpieces. The Telefunken catalog 
also boasts such titanic artists as WU- 
helm Furtwangler, Claudio Arrau, and 
Marlene Dietrich, so here's hoping for a 
long line of reissues. 



SPOTLIGHT 

PAT METHENY 
Trio 99-00 

PRODUCER Pat Metheny 
Warner Bros. 47632 

Superstar jazz guitarist Pat Metheny's 
muse knows no bounds these days, as 
he moves from his Grammy-winning 
Metheny Group ami intimate duet pro- 
jects to wide-angle film scores and this 
great new trio with bassist Larry 
Grenadier and drummer Bill Stewart. 
Metheny has trod trio territory peri- 
odically, as in "Bright Size Life," his 
1976 debut with Jaco Pastorious and 
Bob Moses; "Rejoicing," an '84 set 
with Charlie Haden and Billy Higgins; 
and "Question & Answer," a hit *90 
disc with Dave Holland and Roy 
Haynes. Despite such precedents, 
"Trio 99-00" is his most satisfying 
triad outing yet. The set list favors 



TRI099-*00 



1 o 



fresh Metheny originals, complement- 
ed by several astute covers and 
remakes of tunes from Metheny's 
back pages. The trio rendition of 
Metheny's acoustic classic "Travels" 
and the heautiful new "Just Like The 
Day" and "We Had A Sister" will thrill 
t hose in thrall to the big-sky soul of 
Metheny's smash duet disc with Char- 
lie Haden ("Beyond The Missouri 
Sky") and his pastoral score to the 
new film "A Map Of The World." Focus 
points for jazz aficionados will be 
Metheny's ingenious time-lapse ver- 
sion of John Coltrane's epochal stan- 
dard "Giant Steps" and a tart take on 
Wayne Snorter's "Capricorn," as well 
as such sinewy originals as "(Go) Get 
It." Throughout. Metheny sings with 
silver-toned brilliance, and Grenadier 
and Stewart are ideally interactive 
jwrtners. Here's to having a live 
album from this threesome soon. 



a catchy backbeat. It's no wonder that it's 
become a highlight of his live show. 



LATIN 



► SON BY FOUR 
Son By Four 

PRODUCERS, various 
Sony Discos 83181 

In the past two years, this Puerto Rican 
quartet has been wowing salsa music afi- 
cionados with romantic fare that boasts 
the foursome's soulful, rich harmonies 
melded to stylish, unpredictable musical 
backdrops. This arresting label debut sol- 
idifies the group's reputation via a 14-song 
romp that deftly blends an assortment of 
tropical grooves with dollops of R& B, hip- 
hop, and pop. "A Puro Dolor," cut in salsa 
and ballad renditions, is a certain lock for 
the upper reaches of Hot Latin Tracks. 
The song spotlights the uniquely emotive 
voice of group member Angel, who contin- 
ues to be the vocal anchor of Son By Four 
— and who is heard on potential follow-up 
singles like the tropi-soul "Sofia" and the 
sensationally sensuous ballad "Lo Que Yo 
Mas Quiero." 

(Continued on next page) 



ALBUMS: 



SPOTLIGHT Releases deemed by the review editors to deserve special attention on the basis of musical ment and/or Billboard chart potential. VITAL REISSUES: Rerel eased albums of special artistic, archival, and commercial interest, and outstanding collec- 
tions of works by one rx more artists. PICKS (►): New releases predicted to hit the top halt of the chart in the corresponding format. CRITICS CHOICES!*): New releases, regardless ol chart potential, highly recommended because ot their musical merit. 
MUSIC TO MY EARS(J3): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoietta. Billboard. 1515 
Broadway. New York. N.Y. 10036. Send country albums to Chet Fltppo. Billboard, 49 Music Square W.. Nashville. TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Uchtman ( Broad way;cabaret/N.Y.); 
Brad Bambargor (class»cal/N.Y); Stave Graybow (jazz/N Y); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ety (gospel); John Diliberto (new age) 
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>> CHARLIE ZAA 
Ciego De Amor 

PRODUCERS: Vanous 
Sonolux/Sony Discos 83546 

Both Sonotux and Sony Discos are going to 
the mat to rejuvenate the career of this 
sweet-singing Colombian artist who hit it 
hig a few years back with medley covers of 
Latin American classics. On this album of 
mostly original material, Zaa only cuts 
loose with authority on this ballad-laden 
CD's final cut — the jubilant pogtfmmNn 
track "La Pollera Colora," The balance of 
the disc finds Zaa wading through a mostly 
slow-moving clutch of treacly love songs, 
armed only with an ordinary, wafer-thin 
tenor voice and sweeping orchestral flour- 
ishes that occasionally brighten up sleepy 
entries such as "D6nde Esta El Amor" and 
"Porque Te Vuelvo A Amar." 



WORLD MUSIC 



★ ALIM QASIMOV 
Love's Deep Ocean 

PRODUCERS: AJim Qasimov. J«an Trouillel, Christian 
Network 34.411 

Winner of the 1999 International Music 
Council-UNESCO Music Prize, compos- 
er/vocalist Alim Qasimov is the modern 
voice ofmitgham — Azerbaijani classical 
music. His songs are arabesques of the 
eeslatic, and the virtuoso singing traces 
intense, even overwhelming visions of 
sacred and secular love. Here, he is ac- 
companied by a traditional group of tar 
(lute), kemancheh (spiked fiddle), percus- 
sion, and occasional reed instruments; his 
young vocalist daughter, Ferghana, also 
joins in for several duets. The poetic pro- 
gram obliterates any questions of cultural 
divide, speaking from the heart to the 
heart. The German Network label is dis- 
tributed in the U.S. by Harmonia Mundi. 

(RIO DE PAULA 
Ssrava Joblm 

PRODUCER: Plero Colasanti 
Pacific Time 8519 

Veteran Rio guitarist/vocalist Irio de 
Paula is featured here in soft-focus set- 
tings of samba and bossa nova classics, 
from "Insensatez" and "Desafinado" to 
"Corcovado" and "Samba De Uma Nota 
So." The too-sweet string arrangements 
can swamp his mellow tones at times, but 
against all odds, that signature Brazilian 
sound swoons through. Hotel bars in sun- 
ny climes the world over could do far 
worse than to spin this disc into the wee 
hours- Distributed by Navarre. 



CLASSICAL 



•k SCR1ABIN 

Preparation For The Final Mystery 

Alexei Lubimov, piano; Deutsches Symphonic 

Orchester-Bertin, Vladimir Ashkenazy 

PRODUCER: Andrew Comal I 
Decca 289-466-329 

By the time Alexander Scriabin reached 
the end of his short life (in 1915), the vis- 
ionary composer/pianist was a bit of a nut- 
ter — grandly solipsistic, even messianic in 
his Utopian ambitions for the synergistic 
power of art. His crowning masterpiece 
was to be the "Mysterium," a vaguely 
mystical, multimedia ceremony that was 
to be a catalyst for mankind's achievement 
of an exalted plane. He never got farther 
in his plans than sketches for "Prepara- 
tion FV>r The Final MyHtery," a vast sym- 
phonic prelude. Long unrealized, the 
sketches for the prelude were finally 
forged into an orchestnuVchoral/piano con- 
certanie triptych by the late Russian com- 
poser/scholar Alexander Nemtin. Some 2Vt 
hours long, the sprawling, highly textured 
work takes several hearings to get a han- 
dle on — but it can make for a fascinating 
investigation. Not as historic a venture 
but perhaps more immediately appealing 
is Nemtin's "Nuances," his gorgeous half- 
hour ballet score hased on late Scriabin 
piano pieces. Conductor Vladimir Ashke- 



nazy's long experience with Scriabin is in- 
dispensable in both works, and Decca s 
presentation is superb. 

MUSSORGSKY/RIMSKY-K0RSAK0V 
The Bekova Sisters 

PRODUCERS: Briar. Counns. Racha Smith 
Chandos 9672 

The Bekova Sisters have been quietly 
building a considerable discography for 
the British indie Chandos, not only re- 
cording impassioned versions of the stan- 
dard piano trio Literature but expanding 
the catalog with inventive arrangements. 
The group's last album paired Tchai- 
kovsky's Piano Trio with the Sisters' tran- 
scription of the composer's collection of 
small keyboard gems, 'The Seasons." 
Here, they twin Rimsky-Korsakov's 
rarely heard Piano Trio with their setting 
of Mussorgsky's beloved instrumental 
masterpiece, "Pictures At An Exhibition." 
While not supplanting either Mussorg- 
sky's original keyboard version or the 
famous orchestrations by Ravel and oth- 
ers, the Bekova Sisters' version has a 
piquant, picturesque charm that succeeds 
in enabling the well-disposed listener to 
view a favorite piece anew. As usual from 
Chandos, the recording casts the playing 
in the most flattering light The label is 
distributed in the U.S. by Koch. 



CONTEMPORARY CHRISTIAN 



★ SHEILA WALSH 
Blue Waters 

PRODUCER: John Hartley 
Integrity 16682 

God's grace is the focal point of this new 
collection of songs from Scottish song- 
stress Sheila Walsh. A talented singer/ 
songwriter, Walsh has become well 
known in Christian music circles, not 
only for her pristine vocals but for her 
inspirational keynote speeches at the 
popular Women of Faith conferences. 
This album is a musically textured work 
reflective of Walsh's Celtic roots that 
features liilleann pipes, hammer dul- 
cimer, bagpipes, cello, mandolin, and vio- 
lin woven into a lovely musical tapestry. 
The strongest thread throughout is 
Walsh's stirring, ethereal voice. Also an 
author, Walsh turned to some of Christ- 
ian music's other top names to share 
writing credits, including Michelle 
Tumes, Margaret Becker, Iona's Joanne 
Hogg, and Chris Eaton. Among the 
album's best moments are "One Sacri- 
fice," "Beautiful Scandalous Night," 
"Saving Grace," and the title track. 
While this album has obvious appeal for 
Christian music fans who embrace the 
message, it should also find a home with 
those who appreciate well-produced 
Celtic music. 



NEW AGE 



* EKOVA 
Heaven's Dust 

PRODUCER: Not Inted 

Six Degrees 657036 1020 

Ekova is another band like Dead Can 
Dance, Vas, and Adiemus, who are creat- 
ing their own ethnic culture by fusing in- 
struments from different countries and 
generating a hybrid language of the imagi- 
nation. Though based in France, the mem- 
bers hail from America, Iran, and Algeria. 
The group, whose name combines "echo" 
and "ova," is fronted by American singer 
Diedre Dubois. Her voice has a throaty, 
shamanic urgency, recalling Sami singers 
like Mari Boine. Taking a cue from Lisa 
Gerrard, Dubois has constructed her own 
language, and like Gerrard, she makes it 
sound real, conveying meaning without 
words. Even the one song she sings in 
English, the Irish traditional tune "In My 
Prime," has an otherworldly edge. Dubois 
is surrounded by a throbbing, strummed 
refrain of Middle Eastern percussion and 
ouds with just a touch of electronic pro- 
gramming. Earthier than most, Ekova 
nevertheless creates a dream world, the 
folk music of a techno-global future. 
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* DIDO Don't Think Of Me 13:56) 

PRODUCER; Youlh 

WRITERS: D. Amtitrong, R AfmHrong, R Tsyior. P Her- 
man 

PUBLISHERS: Wamer/Oiappell Muwc Ltd., Performing 
Right Society (PflS); BMG Music Publishing, ASCAP. 
Oampton Music & Management/Cheeky Mirwc Ltd.. BMI 
Arista 3803 (CD promo) 

Dido's debut solo effort, "Here With Me," 
was one of the finest adult top 40 tracks of 
1998 and yet, sadly, never entered the 
mainstream consciousness. Arista has 
spaced the time between that stellar 
effort and her second single, "Don't Think 
Of Me," and fortunately, it was worth 
drumming fingers over. Again, this track 
is aimed at an adult core, with intelligent 
lyrics, an ambling midtempo beat, and the 
commanding vocals of a true artist In the 
song, Dido pines for an old boyfriend who 
has moved along to a new woman and 
spouts a lyric that is both acrid and 
regretful: "I hope she's sweet and so pret- 
ty/I hear she cooks delightfully, a little 
angel beside you/So you're with her and 
not with me." The radio release has been 
reworked to further contrast the heavy 
lyric and light beat, though the original 
album version remains right on. This is an 
imposing track, one that has universal 
appeal for the format's core, and a song 
that would elevate the class of the air- 
waves. Please, spin it and mean it From 
the wonderful album "No Angel." 

TAt BACH MAN If You Sleep am 

PRODUCERS. Bob Rock. Ttf Bach man 
WRITER: T. Bachman 

PUBLISHERS: Bachman & Sons Music Publishing/EMI- 

Btacfcvrood, BMI 

Columbia 46467 (CO promo) 

No doubt about it, Tal fiachman's debut 
"She's So High" was the sleeper hit of the 
fall, eventually reaching No. 1 at adult top 
40 radio and the top 10 of Hot 100 Airplay 
and Top 40 Tracks, as well as peaking at 
No. 14 on the overall Hot 100. The follow- 
up perhaps leans more to the modern rock 
side of the spectrum than the almost-edgy 
pop sound of the previous single, though 
Bachman still calls on penetrating hooks to 
draw in the masses. There's a Beatlesque 
quality about some of the instrumental ele- 
ments used here, while the singer/song- 
writer/producer himself adds a little 
British lilt to his vocals. It all works pretty 
well, with some ruefully poetic lyrics 
adding an additional layer of smarts (as is 
the case throughout Bachman's debut self- 
titled album): "Gleaming cars and covered 
faces/Teary eyes in hallowed places/Grass 
and granite stone/No one's been more all 
alone." Nice. Adult top 40, take it on home. 

PHOENIX STONE Nothing Good About Goodbye 

(3:4B) 

PRODUCERS: Jam and Deigado 
WRITERS: P Stone, M. Jay, J. Pederson. K, Danwaard 
PUBLISHERS: Wamer/ChappefVRrrythm Addiciwn. BMI. 
Wamef/Chappell, PRS 
Universal 1675 (CO promo! 
While his name may sound like that of a 
porn star, ahem, pretty boy Phoenix Stone 
has the goods in place to feed the youth 
addiction with catchy melodies and slick, 
contemporary production. Stone is a co- 
writer here, along with Martika songwrit- 
ing partner Michael Jay and others, and 



SPOTLIGHT 




MARC ANTHONY You Sang To Me 001) 

PRODUCER: Cory Rccney 
WRITERS: M Anthony. C flooney 
PUBLISHERS Sony/ATV Songs LLCVCon Titian. Poo- 
lohing, BMI; Sony/ATV Tunes LLC. ASCAP 
Columbia 46569 (CD promo) 
You might think that salsa-turned-jiop 
star Marc Anthony showed the world 
what he's capable of with his debut 
English-language hit, "I Need To 
Know," which peaked at No. 3 on The 
Billboard Hot 100 and led ton Gram- 
my nomination for best male pop per- 
formance. But that was just a hint of 
the forthright paper and passion of 
one of the finest vocalists of our day. 
Mr. Anthony co-wrote this stunningly 
lieautiful track with partner and pro- 
ducer Cory Rooney, and the results 
will not only feed the souls of those in 
love but remind those who are wishing 
to find it again what it ideally feels 
like. Unlike many songs of devotion, 
Anthony's lyric truly makes you perk 
up your ears and consider every line; 
it's as if you can envision Anthony sit- 
ting in a hotel room writing each 
verse, as he pines for his own love: 
"Just to think you live inside of me/I 
had no idea how this could be/Now I'm 
crazy for your love." "You Sang To 
Me" is a truly breathtakiiig moment 
from Anthony's platinum, self-titled 
English -language disc, one of the most 
elegant sets out there right now. 
Expect across-the-board action from 
mainstream top 40, adult top 40, top 
40/rhylhm. AC, ami modern adult sta- 
tions. A smash. 



together they carry this super-catchy tune 
right into Backstreet Boys zone, replete 
with the same brand of orchestral hits and 
zippy instrumental hooks that helped 
establish rivals 'N Sync and the rest of the 
pack. Ain't nothing to say this isn't a 
breakthrough hit — particularly given that 
it's the latest brainchild of Lou Pearl- 
man — aside from top 40's caution with 
introducing yet another act of this type. 
But with the right promotion at outlets 
like Radio Disney and the teen mag cir- 
cuit, young Mr. Stone could find himself in 
good company. Radio has been good about 
giving most new acts a listen, and there's 
no reason why Stone won't get every con- 
sideration at mainstream top 40. 

2 G ETHER U + Me = Us (Calculus) (no hnwg ilsl 
ed) 

PRODUCER: KNS Productions 
WRITERS- B Gunn, M Gunn 

PUBLISHERS: MTV Songs/Zomba Songs/Mugsy Boy Pur> 

lishing/K«rulf Musk 

TVT Soundtrai 6800 (CD promo) 

Get ready for some of the worst lyrics 
you've ever heard: "I'm losing my hair, 
and my vision is shady, last night I dreamt 
of an overweight lady/But I need a young 
thing to keep up with my pace/To hold you 
in my arms, take me straight to second 
base." Don't worry, though, they're sup- 
posed to sound insipid. "U + Me = Us" is 
the first single from the MTV made-for- 
television movie "2gether," a twisted spoof 
about assembling the perfect— and com- 
pletely formulaic — boy band. And, oh, 
what a sendup. The soundtrack includes 
producers like Viet Renn, of Backstreet 
Boys and 'N Sync fame, and R&B's KNS 
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RICKY MARTIN Private Emotion «on 

PRODUCER; Desmond Chrfd 
WRITERS- E B*alian, R. Hymm 
PUBLISHERS: Human Boy Music/Dub Notes. ASCAP 
C2 Records/Columbia 48929 (CO prune) 
Sony is playing the right card with the 
fourth single from Ricky Martin's 
seven-times platinum self-titled Eng- 
lish-language debut This lovely ballad 
is much less formulaic than his previ- 
ous hit, the nui^o'-rhyming "Shake 
Your Bon-Bon," and in some ways. 
"Private Emotion" is his most thought- 
provoking release in English to date. 
Martin sounds grittier and more tex- 
tured than in past releases, while his 
duet partner. Swedish newcomer Meja 
(whom some may remember for her 
hot "All 'Bout The Money" last year), 
adds a dreamy layer of vulnerability 
and sweetness. The lyric here express- 
es raw emotion through a driving 
desire to share love: "When your sou! 
is tired and your heart Is weak/Do you 
think of love as a one-way street/Well it 
runs Iwth ways, open up your eyes/ 
Can't you see me here, how can you 
deny?" Written by the well-traveled 
Eric Bazilian and Rob Hyman and pro- 
duced by mainstay Desmond Child, 
this track is likely to boost Martin's 
credibility as a singer and surprise the 
public with how different the per- 
former sounds this time around. It 
may be a slow build at radio, as i>eople 
grow accustomed to something a little 
less jingly. but "Emotion" is a solid 
move toward Martin's potential pop 
longevity. 



Productions, showing that the team be- 
hind the flick means business. All tracks 
are sung by the five actors in the movie, 
who represent, respectively, the heart- 
throb, the rebel, the cutie, the shy one, 
and the older brother — the five boy-band 
elements. The song itself is alarmingly 
close to a typical youth track, with heaving 
beats, a ballad-to-danee track rhythm, and 
harmonies galore. Ouch, it's actually all 
pretty good in the context of its audience. 
The hip video, directed by the famed 
Nigel Dick, is, naturally, already smeared 
across MTV and the network's hype for 
its movie is certain to have an impact on 
young fans who regularly pick up the 
phones to call their favorite radio stations. 
Whether top 40 reacts remains to be seen, 
but all the same, this track possesses all 
the traits of the boy bands that really 
mean it Oh, mercy. 
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► DEBORAH COX September (3 S9) 

PRODUCER: Sleren *Stew J" Jordan 

WRITER5 0. Con. S. Jordan, Q. Chamber*, t Turpin 

PUBLISHERS. EMI-Blackwood Music/Deborah Cox Music, 

BMI. Steven A. Jordan Music/October 12th Music/H<! Co 

SoultVlwa* Musk, ASCAP 

Arista 3517 ICO promo) 

"September" — not to be confused with the 
Earth, Wind & Fire hit of yesteryear — is 
the latest outing by super-talented 
songstress Deborah Cox, and it's a song 
that builds slowly and quietly. You can't 
really describe it as a ballad because of the 
song's pronounced drum track, but it's also 
not truly uptempo. The best way to define 
(Continued on next page) 
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the song is that it has motion. FVom its 
orchestrated string intro to the accents of 
Latin guitar throughout the verses and 
bridge, the song is constantly forward mov- 
ing, just tike the relationship Cox is 
describing in the song's lyric. From "the 
best of friends, with no intention of falling 
in love" to "that day in September when we 
fell in love," the song unfolds at first with 
hesitation and grows to a more passionate 
vocal style, just as the love in the story 
grows, illustrating how a song's lyric and 
track can complement each other perfectly. 
It's well-written, expertly performed, and 
creatively produced. Cox obviously Isn't 
done with her current album yet. 

★ GUY Why You Wanna Keep Me From My 
Baby (5:00) 

PROOUCIR. Teddy Riley 
WRITERS: T. Riley. T. Rich 

PUBLISHERS: Donnl MusiCZomba Muse Publishing, 
ASCAP, Blue Butter Songs, BMI 
MCA 112-054 Ubumtrackl 
As an anthem for fathers, this track 
should go over big with male listeners — 
especially after the string of male bashing 
records in the past year. While this is not 
what one might expect from a Guy 
reunion, the track is strong, with all the 
elements in place to ascend the charts: 
classic Aaron Hall vocals (and Riley is at 
his best here) and a theme that relates to 
men and is capable of eliciting empathy 
from that female core. "Why You Wanna 
Keep Me From My Baby" is constructed 
around a heavy drum track that builds 
slowly to an agonizing plea; you can truly 
hear Hall's frustration throughout the 
song. As the track ends abruptly, he 
returns with a spoken-word statement — 
telling his son he'll always be there — that 
will leave listeners drained. With radio 
instantly gravitating to this cut off the 
album, it was a no-brainer as the next 
release. It's also probably the strongest 
track on the album and the one that could 
help keep Guy on the radio through 2000. 
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► ALAN JACKSON The Blues Man U 30) 

PRODUCER: Keith Slegarl 
WRITER: H. Williams Jr. 
PUBLISHER: Bocephus MuMc Inc.. BMI 
Arista 3193 ICO promo) 

The is the latest single from Alan Jack- 
son's acclaimed "Under The Influence" al- 



bum, a collection of cover tunes that cele- 
brates country music's classic roots. It also 
only further demonstrates the vocal talent 
and inimitable sense of musical style that 
has made Jackson one of the most impor- 
tant country artists of the last decade. On 
this newest outing, he revives a well-writ- 
ten Hank Williams Jr. tune about a world- 
weary musician who is saved by the love of 
a good woman. Jackson delivers a brilliant 
performance that resonates with warmth 
and personality. His phrasing is loaded 
with a smooth Southern charm and vocal 
elegance that make this a joy to listen to 
repeatedly. Jackson's performance is sup- 
ported by Keith Stegall's understated pro- 
duction, marked by tasteful guitar and 
lovely mandolin touches. Country pro- 
grammers should once again appreciate 
Jackson's ability to blend classic and con- 
temporary country into the best of all pos- 
sible musical worlds. 

CHAD BROCK Yes! (3:22) 
PRODUCERS Buddy Cannon, Nofro Wilson 
WRITERS. C. Broth. S Smrth. J. Collins 
PUBLISHERS. MtSpadden MusioEMI BlackwooaSingles 
Only Muslo'SUrstrixk Angel Music, Make Shifl Music. 
Cuts Are Us Songs. BMI 
Warner Bros. 100074 ICO promo) 
Speaking of Hank Williams Jr., Chad 
Brock's last outing was his revival of 
Williams' "A Country Boy Can Survive," 
in which he updated the Bocephus classic 
with a little help from its original purvey- 
or. He follows that redneck anthem with a 
lively little uptempo tune that will be the 
title cut of his forthcoming sophomore 
album. Co-written by Brock and Music 
Row tunesmiths Stephony Smith and Jim 
Collins, the song boasts a buoyant melody 
and positive lyric that captures all the 
excitement and emotional energy of a bur- 
geoning relationship. The chorus is 
absolutely infectious — one of those sing- 
along refrains that makes for a great radio 
song. Brock has a personable, Everyman 
kind of quality to his voice that makes this 
tune readily relatable. All in all, it's a solid 
outing that shows he may be one of the 
newcomers to have slaying power. 



DRAMA Left, Right, Left 43:36) 
PRODUCER; Shawty Red 
WRITER. T. Cook 

PUBLISHER: Tight 2 del Muse. ASCAP 

Atlantic 300047 (CD promo) 

As the Southern sound of hip-hop sweeps 



the nation with acts like the Cash Money 
Crew, Trick Daddy, and others, radio has 
been embracing all the "dirty South'* it 
can get its hands on. And so it has taken 
to 19-year-old, Atlanta-born Drama 
(whose moniker stands for Drastic Retali- 
ation Against My Adversaries). This MC 
is a self-proclaimed "Grittie Bebe," or in 
layman's term, child of the streets, and it 
comes through loud and clear on his first 
outing. Like its title suggests, "Left, 
Right. Left" is a chant record, a military 
march. And Drama's raspy voice could 
easily be confused with that of any hard- 
edged military sergeant. But while the 
song establishes ground at radio in the 
South, it may have a hard time creeping 
past a nights-only slot in other parts of the 
country. It also has the potential to bum 
on listeners quickly, considering its strong 
dependency on a monotonous chorus: 
"Left, left, left, left, left, left, left, right, 
left/Get on up, get on up, get on up, right, 
left." Makes you want to get down on the 
ground and give 'em 50 push-ups, doesn't 
it? 
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BERNARD BUTLER I'd Do It Again If I Could 

<3£6) 

PRODUCER: Bernard Butter 
WRITER B Butler 

PUBLISHER: Urwji Sonpcri PotyGram International. 
BMI 

Creation/Columbia 48766 ICD promo) 

Former Suede guitarist Bernard Butler 
conjured one of the finer musical moments 
of 1998 with "Not Alone," a blend of joy- 
ous Brilpop spiced with avant-garde pro- 
duction. On this first single from "Friends 
And Lovers," due Feb. 12 on Reaction/ 
Columbia, he turns up the guitars and 
returns to his rockier roots, but not at the 
cost of a glorious, robust melody. "I'd Do 
It Again If I Could" can be taken in two 
ways: For rock fans, the track possesses a 
meaty vocal reminiscent of the lighter side 
of heavy metal in the '80s, while for those 
leaning a little more toward the Britpop 
landscape, there are plenty of pleasing 
elements, like a groovy organ, harmonies 
drenching the chorus, and a refrain that 
roars right through a green light. Radio 
might be hesitant to entertain the wishes 
of this entertainer whose star no longer 
shines quite so brightly in the U.S., but 
listeners would lick this one up like icing 
off a spoon. Try it out, yes? 



TARA MacLEAN If I Fall :-i-0O) 
PRODUCERS: Malcolm Bum. Bill Bell 
WRITER: T MacLean 
PUBLISHER, not lotal 
Capitol 13804 (CD promo) 
Tara MacLean introduces her upcom- 
ing major-label debut, "Passenger," 
with t hi.- killer, adult-leaning track. 
Vocally, MacLean might draw compar- 



If I Fall 




isons to Aimee Mann or Canadian 
chanteuse Chantal Kreviazuk at their 
best, but in no way should she be so 
compactly categorized. This soaring 
midtem|» song sounds like a break- 
through hit; it's a spine-tingling joy to 
listen to, with MacLean 's crisp, pas- 
sionate vocals taking command of a 
testy but lovesick sentiment, while the 
melody and chorus neatly walk the 



NEW & NOTEWORTHY 

line ttetween credible and catchy. Born 
on Prince F.dward Island, MacLean 
has been working at her craft for 
years, earning stripes as a warm-up to 
Paula < 'ole. Barenaked Ladies, and 
Sarah McLachlan. She also was a fea- 
tured performer at all three Liliih 
Fairs. Her previous indie release, 
"Silence," on N'ettwerk, sold 2ii,000 
copies — just the beginning for this 
stirring presence, who appears to have 
the chops and artistry to fuel a bon- 
fire. You must find this one; it is 
intensely pleasurable. And look for 
"'Passenger" Feb. 29. 

FAB! Something's Gonna Have To Change 

(3:54) 

PRODUCER. Ben ■Jammw" ftobbtns 
WRITERS. Fab!. Ben Robbim 
PUBLISHERS: Pwmu^hOCopyngrtl Control 
RepublioUnrmwl 1602 

(CD promo) 

Here comes another youth-oriented 
group— this time a quartet of Irish 
lasses who have been lighting up the 
charts at home for some time — but as 
we all know, gold nuggets do wash 
ashore, and this infectious ditty is all 
loo captivating to discard along with 
the mass of similar label offerings. 
"Something's Gonna Have To Change" 
structurally assumes the main melody 
line of Bobby Brown's 1989 No. 1 "My 
Prerogative," with an unusual instru- 
mental backdrop of eerie organs 



straight from "The Phantom Of The 
Opera." Together with a chorus that 
beats the hand and sends it packing, 
this standout track will have the mass- 
es singing along with the fervor usual- 
ly reserved for mainstays Britney and 
Christina. Fortunately, the vocals here 
are more mature than the likes of 
many other groups vying for their 




moment in the light, adding to the 
delightful charm of this runaway 
could-he smash. Two versions are 
offered on the promo single, one with 
and one without a rap. Sure, the rap 
may further Americanize the song, but 
skip it and hold tight to the delicious 
all-pop rendering. Like honey on toast, 
t hi.- sweet tidbit is a great way to start 
the day. Now get going. 
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GIMME SOME TRUTH: THE JOHN LENNON 
FBI FILES 

By Jon W«r«r 

Univcreify of Cirtornii Proa 

$17.95; 344 pages 

Shortly after the assassination of 
John Lennon, historian and writer 
Jon Wiener asked the government 
to open its files on the former Bea- 
tle. As a result of his initial request 
under the Freedom of Information 
Act, the FBI in 1981 released just 
a handful of heavily censored doc- 
uments while admitting to the exis- 
tence of 281 pages of intelligence 
reports concerning the rock icon. 
In fact, 199 pages were withheld in 
their entirety for various reasons, 
including — of all things — national 
security. In 1983. Wiener filed suit 
to recover the 
missing files. 

Thus hegan 
the 14-year legal 
struggle behind 
"Gimme Some 
Truth: The John 
Lennon FBI 
Files" — involv- 
ing three presi- 
dential adminis- 
trations, the 
FBI. the CIA, 
the Supreme 
Court (among 
others), and a 
host of law- 
yers — to expose 
the J. Edgar 
Hoover version 

of pop history. As can be imagined, 
and as is evidenced in the volume 
by extensive reproductions of 
Lennon file pages, the FBI fought 
Wiener and his team of American 
Civil Liberties Union (ACLU) 
lawyers tooth and nail over the 
release of its intelligence reports on 
Lennon's political activities (none 
illegal and all protected as speech). 

Thanks to sympathetic court rul- 
ings and the tenacity of the ACLL 's 
Dan Marmalefsky and Mark 
Kosenhaum, as well as executive 
decisions by the vaguely more sym- 
pathetic Clinton administration, the 
FBI settled with the author in 1997 
and released most of the remaining 
Lennon files. From his efforts, 
Wiener — now professor of history 
at the University of California, 
Irvine, and a contributor to the 
Nation magazine — claims to have 
uncovered what was nothing less 
than "an abuse of power, a kind of 
rock 'n' roll Watergate." 

An international musical super- 
star and renowned as a peace 
activist, John Lennon was first 
noticed by the FBI on Dec. 10. 1971, 
for singing his song "John Sinclair" 
at an Ann Arbor, Mich., rally in 
support of the eponymous jailed 
radical and former manager of 
Detroit proto-punk hand MC5. (A 
transcription of the lyrics by an 
FBI operative at the concert 




remained confidential for 12 wars.) 

Organized by members of the 
notorious Chicago Sewn — who had 
disrupted the 1 968 Democratic 
National Convention — the event 
(and Lennon's first post-Fab Four 
concert) was meant to be "a trial 
run for a national anti-Nixon tour, 
on which | Lennon] would bring 
rock 'n' roll together with radical 
politics in a dozen cities." 

To the benighted Nixon adminis- 
tration, this was a declaration of 
war. The authorities, egged on by 
conservative firebrand Sen. Strom 
Thurmond (today the Senate's sole 
nonagenarian) early in 1972, sought 
to "neutralize" lennon's opposition 
to the re-election of the president 
by any means necessary. 

It mattered 
not at all that 
the possible tour 
(which never 
came to be) and 
all the other 
FBI-reported 
activities of 
Lennon and his 
wife, Yoko Ono, 
were protected 
by the First 
Amendment and 
thus could not 
be legally used 
as a rationale 
for surveillance. 
Lennon was 
considered an 
enemy of the 
state, and the testament in docu- 
ments brought to light by Wiener 
shows the petty, shortsighted appa- 
ratchiks of the Nixon White House 
for what history proved them to 
be — felonious and entirely self- 
interested. 

As portrayed in this documen- 
tary report, the paranoiac Nixon 
regime forms a stark contrast to 
the inclusive, far-reaching genius of 
the timeless musician and social 
critic it had hoped to contain 
through underhanded means. The 
primary device used to silence 
Lennon w as deportation proceed- 
ings against him and his wife — a 
wry public harassment that ended 
only with a puhlic hue and cry in 
support of Lennon. The surveil- 
lance itself would not end until 
Nixon was re-elected. 

The full story of Lennon's politi- 
cal development and struggle 
against deportation is detailed in 
Wiener's classic 1984 study "Come 
Together: John Lennon In His 
Time." But as a procedural history 
of a battle for the facts, "Gimme 
Some Truth" (the archival basis for 
the earlier book). Is as thorough and 
on-point regarding the lennon case 
as one could hope for — and a potent 
reminder that, while information 
may want to be free (as Netizens 
argue), it can take a significant 
struggle to release it. rARt rosen 
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Going For 'Common' Dennminatnr 

Artist Makes MCA Debut With 'Like Water For Chocolate' 



Heavenly Vocals. Al Jarreau and Vanessa Williams took time out for a photo 
break at New York's Sound on Sound while recording the duet "God's Gift To 
The World." The song appears on Jarreau's first album in more than five years, 
Verve/GRP's March release "Tomorrow Today." Shown, from left, are producer 
Paul Brown. Williams, the Los Angeles Lakers' Rick Fox (Williams' husband), 
and Jarreau. 



BY RASH AUN HALL 

NEW YORK — Tho duality ex- 
pressed by the title of Common's 
March 28 MCA debut, "Like Water 
For Chocolate," is reflective of the 
artist himself. With his combination 
of braggadocio hip-hop and politi- 
cally driven music, Common wants 
to take rap music to the next level. 

The Chicago native initially 
signed with Relativity Records in 
late 1991, releasing his first 
album — "Can I Borrow A Dollar" — 
in late 1992. He chose his moniker, 
Common Sense, for its natural feel. 



LaFace's Toni Braxton Turns Up 'The Heat'; 
Bad Bny Downsizes; Jnnes Jams The Vote 



Rhythm 
and the 



by Gail Mitchell 



INDUSTRY BRIEFS: "The Heat" is the title of Toni 
Braxton's upcoming LaFace album, now slated for an 
April 25 release ... En Vogue follows up last year's 
"The Best Of En Vogue" with a new EastWest/Elektra 
studio album coming this summer . . . Speaking of East- 
West, Gerald Levert's "G" album arrives March 7. 

As media-hounded Bad Boy prepares for forthcom- 
ing releases by Black Rob and newcomer Carl 
Thomas, word comes that the Sean Combs enterprise 
has downsized (BiWboardBuIletin, Feb. 8). Eight to 
10 staffers have left, among them promotion chief 
James Cruz; GM Jeff Burroughs departed last 
month. Bad Boy president Andre Harrell says the cut- 
backs were made to "make 
the company more prof- 
itable." Meanwhile, Combs 
pleaded not guilty on Feb. 7 
to criminal possession of a 
weapon in the wake of a 
Dec. 27, 1999, New York club 
shooting 

DreamWorks' female 
group Deadly Venoms bows 
May 2 with "Pretty Thugs" 
. . . Poor Righteous Teach- 
ers — formerly with Profile/ 

Arista — also weigh in this spring, with "Losin' My 
Religion" on the group's own label, Exit 7A Record- 
ings; first single will be "Whatever You Wish" . . . 
Atlantic Starr perform! a Valentine's Day cyber-con- 
cert to kick off new Internet portal www.Lovefinders. 
net, sponsored by Great Expectations. The group's 20- 
minute concert will include tracks from its Allou'r 
Records album "Legacy" . . . Diana Ross is the host 
of the 31st annual NAACP Image Awards airing in 
April; one highlight will be Smokey Robinson's induc- 
tion into the Image Awards' Hall of Fame . . . The 
United Negro College Fund's "Evening Of Stars" Jan- 
uary fund-raiser, with performances by Lauryn Hill, 
Whitney Houston, Michael Jackson, and Barry 
White, raised $13.5 million in cash and pledges. 

VoTER-CATION: Island/Def Jam, Motown, and 
Interscope are among the labels pledging support for 
VoterJam. The program — under parent company 
International Institute for Political and Economic 
Development — was established in 1992 by George 
Jones, who emphasizes that VoterJam (www.voterjam. 
com) is different from Rock the Vote. 

"Rock the Vote focuses on voter registration; we 
focus more on political education. We're trying to 
become a think tank for young minority issues, and we 
want young people to get involved in the entire pro- 




cess. It's one thing to complain. It's another to know- 
how to complain effectively. This is a year-round pro- 
gram — you can't stop educating people." 

Like Rock the Vote, though, VoterJam is lapping into 
kids' fascination with the entertainment industry, par- 
ticularly music. The program's extensive 2000 cam- 
paign — launched to coincide with Black History 
Month — includes radio and TV public service an- 
nouncements featuring boxer Sugar Shane Mosley, 
among others; posters featuring such artists as DMX, 
Sisqo, and Mya; political education seminars; and a 
series of benefit concerts. According to Jones, Voter- 
Jam chapters have been initiated at 20 colleges. 

Also happening during 
Black History Month: 
Launch.com is debuting ex- 
clusive video interviews with 
and videoclips of noted R&B 
and rap/hip-hop acts. The 
site's monthlong salute — 
complemented by contest 
giveaways — is co-sponsored 
by FUBU's new Internet site 
Y2G.com and Rhino . . . 
Radio's syndicated "Doug 
Banks Morning Show" is 
staging a national talent search. The winner — select- 
ed Feb. 24 — walks away with an April performance 
on TV's "Showtime At The Apollo." 

BLAZING NEW TRAILS: The urban life gets set 
to music with the launch of Portland Trailblazer 
Rasheed Wallace's Urban Life Music label, co-found- 
ed by producer Lee Johnson. The Philadelphia-based 
label's first signing is local hip-hop group 100 X. The 
group's second single, "PHI," features Wallace and is 
due this spring. Urban Life's executive roster includes 
VP of operations Joe Watson and GM Lorna Light- 
foot. Wallace will introduce and perform with 100 X in 
San Francisco on Sunday (13) during festivities geared 
around the NBAs 50th all-star game . . . Same place, 
same B-ball weekend: K-Ci & JoJo, Ginuwine, Don- 
ell Jones, and Ideal entertain Feb. 11 at Oakland, 
Calif's Paramount Theater. The concert is part of 
Reebok's Millennium Celebration, which includes a 
Net Noir-hosted cyber lounge. 

CONDOLENCES: To the family, friends, and associ- 
ates of Loud Records rapper Big Pun (aka Christo- 
pher Rios), who died Feb. 7 of a heart attack. The 28- 
year-old's 1998 debut, "Capital Punishment," notched 
No. 1 on the R&B albums chart; his sophomore set is 
scheduled for April 4. 



It was later shortened as the result 
of a copyright lawsuit filed by a 
company using the same name. 

" 'Common sense' just means nat- 
ural native intelligence," says the 
artist, whose music is published by 
Senseless Music (BMI). "I felt that 
what I was going to 
represent in my mu- 
sic was something 
natural. [The music] 
isn't too farfetched 
that the average per- 
son can't understand 
it, but at the same 
time common sense 
is often overlooked in 
the world." 

His aforemen- 
tioned Relativity 
album and the two 
following releases 
("Resurrection" and 
"One Day It'll All co 
Make Sense") have 
sold a combined total of 435,000 
units, according to SoundScan. 
Unhappy, Common began looking 
for a new label in late 1998. He 
signed with MCA after a conversa- 
tion with Wendy Goldstein, senior 
VP of A&R for R&B. 

"She knew what type of an artist 
I was, and she told me they [the 
label ] were going to allow me to have 
creative freedom," says Common. "I 
was also looking at the artists they 
had already signed, like the Roots 
and Mos Dcf. So I knew they had a 
vision of this progressive music that 
I wanted to do." 

The new album's title — lifted 

from the Laura 

Esquivel novel and 
subsequent film — 
reflects the way 
Common creates his 
music. The novel's 
main character is a 
young woman who is 
trapped by tradition 
and uses cooking as 
an emotional outlet. 
As a result, her 
emotions influence 
whoever eats her 
food. 

Similarly, Common crafts emo- 
tionally charged music that he hopes 
will influence listeners in much the 
same way. It's a sound that has 
evolved with each album. 

"I've grown as a person, learning 
and experiencing different things, 
going through struggles, and having 
good times," he says. "I've also 
grown as a musician. When I 
entered the game, I really didn't 
know anything about music. I just 
knew that I wanted to rap, to say 
something dope. 

"But as I got into it, I was intro- 
duced to jazz and started working 
with a live band," Common contin- 
ues. "Then I began getting more 
into the rhythm and melody. With 
this album, I wanted to just make 
some funky, soulful stuff. The evolu- 




'With this 
album, I 
wanted to just 

make some 
funky, soulful 
stuff 

- COMMON - 



tion came about as I learned more 
about music and myself." 

Common's artistic growth is def- 
initely evident in tracks like the 
jazz-oriented "Time Traveling" (fea- 
turing Femi Kuti, Roy Hargrove, 
and Vinia Mojica). A tribute to 
Kuti's father, Fela 
Kuti, the song 
expresses the free- 
dom that music- 
offers. Similarly, "A 
Song For Assata" 
(featuring Goodie 
Mob's Cee-Lo) is a 
moving tribute to 
former Black Pan- 
ther Assata Shakur. 

"When I read her 
autobiography, it 
meant so much to 
me," says Common. 
"Her story was about 
on struggle and how- she 

prevailed. She was 
able to free her mind and spirit not 
letting anyone bring her down. The 
story represents fighting for free- 
dom in yourself." 

MCA's multilevel promotional 
campaign on behalf of Common's 
album — produced by Ahmir Thomp- 
son, Jay Dee, James Poyser, Pre- 
mier, D'Angelo, and Kareem Rig- 
gins — involves traditional marketing 
efforts, ranging from street-team 
promotions and television and radio 
spots to magazine advertisements. 

MCA marketing director Tim 
Reid says the label will be doing a lot 
of promotion via the Internet as 
well. 

"For artists like 

Common," says 
Reid, "a large part 
of their fan base is 
Internet-connected. 
We will be offering 
downloadable 
freestyle sessions 
exclusively to cer- 
tain Web sites like 
hiphopsite.com and 
okayplayer.com." 

Okayplayer.com is 
home to Common's 
Web page as well as 
pages for the Roots, Jazzyfatnas- 
tees, and D'Angelo. There is talk 
about a tour later this year featur- 
ing the Okayplayer artists. 

Another promotional focal point 
will be the album's cover art. Based 
on a Gordon Parks photo, the cover 
depicts a young African-American 
girl drinking from a "culored-only" 
water fountain. 

"We hare produced about seven to 
eight electronic postcards that will 
be distributed to fans," says Reid. 
"Each postcard will offer a larger 
view of the cover as well as an album 
track for fans to download. The 
postcard will also offer a 'send to a 
friend' feature, which will enable 
recipients to share the postcards 
with others, making them col- 
(Contivned on txuie 30) 
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'Rap Attack' Returns With Global View 



HAP BY THE BOOK: Hip-hop's 
influence on the world outside Amer- 
ica moved English musician and 
journalist David Toop to write one 
of the first serious books on the then 
emerging genre, "Rap Attack," pub- 
lished in 1984. 

Now the third edition is being 
published March 9 by London- 
based Serpent's Tail (www. 
serpentstail.com). 

"Back in the early '80s I really 
liked the music. I thought it was 
some of the best music around," re- 



calls Toop. "Tracks like 'Planet 
Rock' (by Afrika Bambaataa] and 
Grandmaster Flash's 'Adventures 
On The Wheels Of Steel' were some 
of the most exciting records at that 
point. It was new, but at the same 
time I could see it connected back to 
all this old music, like jazz, doo-wop, 
and a lot of other things." 

Another thing that Toop found 
interesting was the fact that this new 
music was being sold by an older 
generation that had previously been 
selling R&B and soul. Several of 
these industry veterans — including 
Sugar Hill's Sylvia and Joe Robin- 
son, Enjoy's Bobby Robinson, and 
label owner/producer Paul Winley 
— are highlighted in the hook. 

The book has also garnered "a lot 
of response from young people who 
were just beginning to get into col- 
lecting breakbeats," says Toop, who 
details in the book how breakbeats 
had been used in old-school hip-hop. 
Calling the breakbeat concept a "cul- 
tural progression," Toop tracks it 
back to jazz and West Africa, high- 
lighting the connection between the 
genres' percussion styles and oral 
traditions. 

Co-editing the musically eclectic 
British magazine Collusion — which 
covered all kinds of music "from sal- 
sa, disco, and hip-hop to West Af- 
rican and pop music" — stood Toop in 
good stead for his first foray into 
book writing. He's since written 
"Exotica: Fabricated Soundscapes In 
A Real World" and "Ocean Of Sound: 
Aether Talk, Ambient Sound And 
Imaginary Worlds," published by 
Serpent's Tail in 1999 and 1995, 
respectively. 

He says of "Exotica," "It's an 
exploration of the notion of the exot- 
ic in the 20th century mostly in 
music, but also in literature and film. 



Words 



&Deeds 
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It mixes fiction and factual writing." 
Of "Ocean," he says, "It goes back 
from the music of Debussy at the 
end of the 19th century, right 
through 20th-century music explo- 
ration of sound listening, covering 
from Brian Wilson, Ryuichi Sak- 
amoto to Kate Bush, and electron- 
ic and experimental music." 

While being white and from Eng- 
land had some disadvantages, Toop 
says, he benefited from "witnessing 
hip-hop at a distance" when he went 
to New York to research the subject. 
He met several old-schoolers, includ- 
ing Grandmaster Flash, Afrika 
Bambaataa, Arthur Baker, the 
Force M.D.'s, and Spoonie Gee. He 
visited the Big Apple again in the 
early '90s to research the second edi- 
tion, published in 1991. 

He cites the likes of LL Cool J 
and Run-D.M.C. as being among 
"the artists who took hip-hop to the 
(next] level, playing stadiums, [nego- 
tiating] commercial sponsorship 
deals, and making hip-hop main- 
stream." 

"If you ask me what the main dif- 
ference is now, it's hip-hop's massive 
success," continues Toop. "When I 
first wrote 'Rap Attack,' people said 
to me, 'Why are you writing a book 
about this music? Hip-hop is fin- 
ished.' And now, it's a global phe- 
nomenon. You've got rappers in Ger- 
many, Japan, and all over the world." 

Toop says that his interview with 
2Pac, one of the late-'90s artists 
highlighted in the third edition, was 
one of his most exasperating experi- 
ences. 

"He was so unwilling to communi- 
cate," says Toop. "[Whereas] people 



like Grandmaster Flash would talk 
to me for hours and go into immense 
detail. They were so giving in terms 
of details and their time." 

Despite the book's "African Rap 
To Global Hip-Hop" subtitle, the 
tome overwhelmingly concentrates 
on hip-hop as an African-American 
phenomenon. "That's almost a book 
in itself," quips Tuop, commenting on 
his lack of coverage on rap's other 
global outposts. 

"One of the amazing things about 
hip-hop is that it has become a voice 
for so many different communities 
of people — it's almost gone beyond 
being an American music," says 
Toop. "Italian or German rappers . . . 
rappers in South Africa, Thailand, 
or wherever — they're rapping about 
their own issues in their own lan- 
guages. Although it's still influenced 
by America, it's very much about 
their own situations. So while that 
music may not mean anything in 
America, it's very significant to the 
people who make it." 

LONDON VIBES: Old school or 
new school, it seems London is the 
place to visit to get some props out- 
side one's own neighborhood. As I 
write this column, I'm looking for- 
ward to seeing New York hip-hop 
pioneer Kool Here conduct a DJ 
master class and perform a club set 
on Feb. 7 at the Harrow, the North 
London branch of the University of 
Westminster. 

Also, the Rascalz — a double Juno 
Award-winning hip-hop quintet from 
Vancouver — plan to impress the 
British market with a show Sunday 
(13) at DJ Pogo's Lyrical Lounge at 
Central London's Jazz Cafe. The act 
would like to see its two ViK/BMG 
Canada albums ("Cash Crop" and 
"Global Warming") — featuring 
KRS-One and Barrington Levy — 
get a U.K release. 

Kwaku can be reached at 
kay writ e (a;hot mail com. 




It's Showtime. Actress Anna Maria Horsford recently hosted a special Los 
Angeles showcase featuring vocalist Arnold McCuller, who also backs Phil 
Collins and James Taylor. Gathered backstage after the performance are, from 
left, McCuller, "The Young And The Restless" star Victoria Rowell, Horsford. 
What's Good Records executive Brad Downs, and Hidden Beach/Epic recording 
artist Brenda Russell. 
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GET YOURS! 

Buildinq on the incredible success of last year, 
our first Rap/Hip-Hop spotliqht of 2000 hits 
the streets in the April 1st issue. We'll check 
out the current status of Rap/Hip-Hop 
with a look at the qenre's current trends 
and emerqinq new directions. We'll 
look at successful imprints, upcominq 
Rap/Hip-Hop releases, the international 
scene and Hip-Hop online. 

ISSUE DATE: APRIL 1 
AD CLOSE: MARCH 7 
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EiE i.'ir.VE EEE. IE 1. ...! I iF..,:i.'. 


17 


15 


t 


UNPRETTY 

ILL (LAFAFEE. AHISFAI 


18 


18 


5 


SATISFY YOU 

PUFF DADDY PEAT R KEEIY I8AD BOY/ARISTA) 


19 


20 


5 


NEVER GONNA LET YOU GO 

FAIEF, EVANS SAD EFEEVE'ARISEA 


20 


21 


29 


EX-FACTOR 

1 AIE.'VN Hill R F'P.I E F , 1 ! [ ! . iMB'A 


21 


21 


11 


SO ANXIOUS 

GINUYF1NE (S50 MUSIG'EPlCE 


22 


15 


t 


GOTTA MAN 

L'.'E EEL FF EE'-ejere. p.EEFESE JPE 


23 


12 


12 


ALL THAT 1 CAN SAY 

MARY J BUGE IMCA) 


24 


22 


3 


15 MINUTES 

make lie.e Me J 


8 


14 


4 


GOT YOUR MONEY 

CL' DIRTT BASTARD f LA" KEleS EEEXTRAtEGl 



R&B SINGLES A-Z 

TITLE {PutllislHK - lACensmn Ofe ) SIvffji Music Oist 

IB 24/7 (C -Tumi BMLYHirteRhmD.BMRTVT.BMI! 

42 ANYTHING (1.1 III Lu. BMI.'TMI Bla^wMd BMtWIis. 

BMRTood. Yiate & ShelteF, ASCAP/CDPFTutit Conbal) HL 
IS BABY DONT CRY (KEEP YA HEA0 UP 111 .Em., ■. E r- 

BWSoiip 01 OfIMOfjE BMl.'l«n*i FeMF. 

VI .' -I. S.V TSiif Fultn UKm. 

ASCAP/FoxbeaL ASCW^AWBreal. ASCAP) HL/WBM 
29 BACK AT ONE ICanwFlei) I uncn AXAF.TJmwsal Ktfrrem 

liilcrnabonal, ASCAP) HL/VIBM 
44 BACK THAT THAMC UP IMtm Mad BMI) 
54 BEST FRIEND (SMI Aonl. a5CaT',Y(II(fa Mar BMl.'BjILei in. 

BMSBMC ASCAP! HI 
S! BOUNCE E.FE »«• ASCAP.'tMl Ylron. ASCAP) 
10 BREATHE A«0 STOP SJ BtEla jkt V, IJu; ,:. BMlEZomba. 

BMlYVaFEteF-TafWTlanF BME-MepSanp? SMI) WBM 
17 BRING IT ALL TO ME (B K la«BE.ct UMMYaFiitF-Tairwlm. 
BVlCoii Tilljn BML'SErv.'AT.' Sai.-j mtWnM 
CoiiODl«««kMPS. ASCAF.^omMTv Tunis. ASCAPI HL'rYEM 
100 BUMPIN 0GLIES 'Fill E-ttil lEEAPCInit. Sua fS.SJJ: 
41 CANT STAT (Cfierry Bi«. BMlSonr 01 0Ft»ni*rts, 
BMICm )aj. EW,MaVa B«Ys. BMIW Gat 
ASCAP,,TJn,«eTsal FMfilFaiFi InwiuHonal, ASCAP) 
!t CI0GRI OUT THERE Els, (fbI.ee: a v,;, r'i sv ,'.' 

S. --,F.o„3 PUliElt.n.ES.FiE '.Sr.lS TUUjE.I A5CAPFHI 
74 CHIN CHECK (Ganpla flmtcc. AESCAP.'WB. A5CAP/Am1 
NllIF,- E S.'F. I'.'.V U.EI.- ES,E EM SV 
BtKkiraod. BMI/MC Rci. ASCAP} HLrtVTJM 
CREEP INN INoomima, ASCAP.ttFvaalii fV5CAP,.tu,fx1 LWei 



MiCldftes AEjCAP.'ta DaEm l»ra. ASCAr.'toibo, 1 
Uli.SESJC.Viiac BMIVEe.™ Eiiirlaii, [SEE "jHBVE 
9S DAMN (SBOIILOYE TREATED U RIGHT) iRe.ee,, ami 
BM11MJ BlacKAo) m I '•: Irt'il" MMl.Tnsijn. 
BM[,aaSJtawF Darnili ASCAP.IMI April. ASCAP.ttaMrr. BMP HL 
31 DANCIN' inEiilSal'GiilE.-,. ISCIP'A'S «BP,«die F.. 

AEeeEAe' Siii.Iv Siu,.:l.i:., JEEAS !7,t ASEAI E'E.l-r.iil.j 

Snl.Giam lEEEEFnalianal A. . EA. : ' EiimS.i ASI AS Sr.EMn 
Sounds, ASCAP) FYBM 
57 DA ROCKVilLDER i'FVei Tang EMiCareeFs BMG, BMETJaytias 

On. BMSTunEy Nu»t I5CJV FMVJtl UMn HI 
10 DEAR LIE LiESI Ml Seuiii; E.,l J' .A,' :',' l|!t ASGAPI III 
!S DEEP IHSIDE . S i .lE .■ ,.,..„ Mf.t 

ASE'A" I.' ..:,' .■ ASCII ■}•' St. A .! IF ifi.-ie.. ..,.!'! 
PadGiam InteFnaUunal. BME.GTZ WCSF) HL'ASBM 

20 DO IT AGAIN (POT YA HANDS UP! lint 8UI.EUI 

See... .nil EMIEivn Si.,, 3UI,.a.„ii, q [mi. aSSAE' 
L.TOKI, ASCAP.'AIIMniFPihlsal KOfK 

SI F- "A YOU A'tl .'. ..'.I l. IE, Elli ton n • ,!, 

ISCIPV, ;,-[•• SMI -VI EEi.:>»:oti EMI"- ESt A'atai 

J'l E, „ I ' ... i ' .'. I 

77 FEEL1N SO GOOD El.it,- EE.jF.its AsUAPlMUpnl. 

J"E.f,e V,-, IT,' '...-[■ mta Vim mi*m Tfm 

mm, FCaf.-5.wean EMI.HaFi Sail. ISMf ,!jil Ik Su. 

You. i«3CAP,'J«s«ih CaFTaesnJ) ASCAP/Wlfs lins, ASCAP) 
IS FORGOT ABOUT DRE IM. ASEEAI'.'diK llnlhii Sn.t EEe Stt 

FiinF,", i ASCAF.Hai^ »EFlr Rlanl Eclki AST^/FwilNJI, 

AS.SAE"! f «,,'E.t,tt BUS H.MEH 
7! FREAK! N' IT HdLfpIr. liSAF/fVimj, TaEE,e3ani, 

BMHom s Oret, 1!U , , , ill"., iiitt t .VI.TfcvMI 

AS:A'.llatn U M SEiEW, EE 5 Hp BS'I Em. '. Levi E, 

Bill .E'Eee.e- Hill EMI Aj'il. IS.EAE'I ■■ »SU 
19 G'D IIP (DftfftUhiu. ASCAPfEMI Btjclnrwd. BAN/My Own CTRL 



II) HE 

GET GOME 5,ikilL ',],"M, LEitttitE ieea.'I.E' ...... 

FViW/BMrFsEil'.' SSEA'HIj" AE fEAF ' - ,■ AEEJE" ASM 
GET IT ON TONITE IMontel ladan ASCAPiFamous. 
ASC<P,'Oul*<, ASCAP.P.X, ASCAP ToDati, (VSCAP/ltvais 
C-tbb ASCAP, A'ariHFiCltappad GfifExH Gffman|,m 
lEiC.'.fEEJ'r.'lE. .i'.e.e. E,fl,li f. M [apj | | M HL'YiBM 
GET NONE (Su Su Del ASCAP.'tMl SpFil A.SCAP,'Bah»tov 
SESAC'tanHniF. SESAC'AII kbnky Is hue ASCAPI HI 
GET RICH TO THIS KIeeff „,! V,;„ HMI OfEfkI* Met 
BS'I :Sr..,ai: SEX'SIieS.; 3MI,'Gnal Baft. ASCAP) 
en»l>ll/AW55)i)ReMI»OT.BMI2WIApnl. 
AiSAIE'l ;asV»:u. AiEASS'Rl 

GIRLS ALE PAUSE. Sn-jpSil BW'Wf- t ES' - y 

StSACI 

GLADLY (S,la.FSon(, ISCAP.llrFiB.sal-MCl. ASCAP.YsaFS 
J.-..,: SIM SiiiiHiiliil.t J, HI 

GOT TO GET IT IDi It" ASCII' H Hr.l. EV C ra i ,1it Cj-liiC 
HE CANT L0IE 0 (TSpai E-n l»,ns ASCAP.iHabyOJYS 
tilt',' SlsAUEVuiiDre «CAP) 
H O S T Y E E lllrale lay ASCAPeT-Bif, ASCAP.'ln-acl 
Stiwi ASCAP) 

HOT B0Y2 EUass Co*Jan», ASCAP.YIB ASCAP/YlFiinia 
Bf.El' ASUI'iYiBM 

HOW LONG EYelOF* Man. BMl43tmpt Jifu. BMLUickk: 
,'E:.EA"'5i. .EF.t., BUS'H'E.; BMU'Eta ASCAP.'MeiOte, 



90 HO* MANY WANNA IW,« Htmn, mm t> WUSlm. 
BMl.1cxlilm.BMI) HE 

12 I DONT WANNA ENakpd I.Vvxff Mv ClrnhaF ASCAPtChFysais, 
ASCAP/Scanl; SESACNocrfFn* Soullt SISfvC'EDH 
ASCAP.'E.:.E S.E. ES.| ' ulr-t Tun,::,. EV I W3M 

21 IF Y0L LOVE ME Mint EaFtitr, ASI AS EMI A.„l ,V .E.'S' " 
37 I LEARNED ER0M THE BEST 'FEieuE. , J EJ EAFV 

13 lUKEIT ICFFt'un.BMl-EMIBbckmod.BMlSctArtlFcr 3MI! 
HL 

S7 I LL BOMB ILL Coal 1. ASCAP/Sony/ATV Ian, ASCAP/Trnma 

Plai Jason, ASCAP.'M.isc Sales, ASCAP) 
84 IMPERIAL (Rah O.pjta ASCAP/1 2tat a. BMLYVamn- 

TameFtare BMlTNho-Oh. ASCAP! WBN 
2) I NEED A HOT GIRL IMcoey Madi, BMI) 
S I WANNA KNOW i2nnita ASCAFfYfcIi ASCAF.'CaENersabon 

Freje. ASCAP,TMI Acrt, ASCAf/tuFa), SESAC71972, SESAC) 

HL/WBM 

to I WISH (Tom ASCftPtMike City, BMI) 

10 KEYS ISHo And SPeu ASCAP 'Hudson loidan ASCAP.'Tantous, 
ASSAEE'Siirplm Shaa, AES2EA P HE 

9J LAY WITH ME Cinthlp H ill VA'lifw WWmxTm. 

ASCAP/Sina Oujimn, BMltVAHm. ASCAPI 
B5 LEFT I RIGHT lUui^-sal-Fnl.Gia-p Intetnahnnal ASC.AP/Ati- 

,Jii, ASCII Tiii,l,5i:lil( »>..■.' „...,,. SsEAfSTii \ m 

BHLCiiien-BMG Milam*. EMI! HL/KBM 
It LEFT. RIGHT, LEFT IT m 1 Del. ASCAP) 
71 LETS MAKE L0YE COCO YIalla. ASCAFeTIf- Mr- Cliaplei 

•SCAP/T<ai Rata, ASCAP/VlB, ASCAP) WBM 
95 LETS NOT PLAT THE GAME iVjee-ewp ASLEAS ScceA'V 

Tune" (SCAP,r,an7tntp. iSOP : .irvi.E ASCAP! HI 

11 LISTEN TO TOUR MAN i.n.Etl, I Omm, SlSAC'Caiavans 01 
K«l«, SJiK&TVMFIonp BMC. SE SAC7«nba ASCAP,Te- 
Mac. ASCAP) 

11 LOVE IS BLIND IBWi RpElt.A «SCAP,-P«iH, 

ASCAP/Dfad Game, ASCAP) 
94 LOW INCOME ISepyeAIY 1je«. ASCAP TeBasi. BMI.'Huss 
ASCAP) 
MARIA (1 
ASCAP7Tff3ass.B 
41 MR. TOO DAMN GOOD (Dipjjed BMOZeFnba BMUit Mob 

SMIvi.ii lanitpjp( SMIi WKM 
92 MS FAT BOOTY EMednx Sound Bill SMI S „Ek«nnS SV I -II 
!S N 2 GETHER NDft Cmi Ej Ae.EAI b- di.-k ' > ' 

Pearl. ASCAP.TMI AofiI ASCAP/CaFeeFs BMG. BMjVN« Tane 
BMI) HL5ABM 

a NASTRADAMUS .III rtil ASCAFtTanba FlSCAP.VaF.keens. 
ASCAPiftnawxe BMLUtckappell. BMI) WBM 

13 NO LOVE (I'M HOT USED 101 CFVattn TartRjilane. 
BMl'Bccta And DJ, BMI! WBM 

14 NO MORE RAIN (IN THIS CE00D) KM 
".. i. eiiii'fe,;, ! BMlladx Diami 
ASCAP.'Hdco Soudt. ASCAPiTMl Full te 
PittjGraiFF WtEiialaoM, ASCAP) WBM 

15 NONE CF JS F«.£«CS BUSINESS f . . •. 

ss 



Billboord. 



RccL-.euti j.f tlllo *hf, haw, apFwared cn IFib Hut RAFA'Hip 

Hop Singlet chart fc mom than 20 iM t and ttavo (Nuujaai 
tmktt thf tcti 50 



/EMI Aonl. ASCJ 
41 Blackwood B 
ONE NIGHT STAKD Hue' N Col EVl'lultj lm». ASCAP) 
PARTY UP (OP IN HERE) iE-Eomet X ASCAPfSyoei BeaO. 
ASCAI Kull »,f t i 1H..E Sure ASE.AI 
RESURRECTION IPAPER. PAPER) IRulSlecs Atl.ttl 
ASCAP,-Cofb5iic1i« Ports. ASCAP.'MeFjola. ASCAP,-Miisfc 01 
WaadSwM. ASCAP! 

RTDE OR DIE. CHICK !EMI Ajinl. ASCAP/lusM Combs, 
ASCAS 'EiEccF EoiichiEi- ASCAP 'lac wcrs, ASEAP.Panterss 
ASCAP) HL 



FEBRUARY 19, 2000 




Compiled from a national sub-sample of POS (pomt of sale) (quipped key R&B retail stores whicft report number 
of units soW to SoundScan. Inc. This date is used in the Hot R&B Singles chart, 

SoundScarr? 

II 



'-: 

ir 


* 


-A 

A3 

a 


TITLE 

ARTIST (IMPRINT .'PRO MO liON LABEL) 


J 


2 


3 


—m no. 1 m— 

THANK GOO I FOUND YOU 


2 


1 


12 


GET IT ON TONITE 

MONTELL JOROAN (DEE SOUL'IDJMG) 


I 


3 


11 


HOT BOYZ 

e • .E f'fEF" Fl .'ED 1 E ..: ■> .EEFAE"ATE"FF.„ 


I 


S 


10 


1 LIKE IT 

SAMMIF.FF.TE7.EiE E: ■' " " EE: 


5 


6 


16 


ONE NIGHT STAND 

E-FFfEAT (ATDCHASCOTT E.f" ff COS I'.ASE ( 


J, 


4 


17 


HE CANT LOVE U 

JAGGED EDGE (SO SO OEFfCDAUMBiA) 


■ 


7 


3 


MARIA MARIA 

AS X.',A .FXIl F Si. IHt -...II. " CSH FF, F 


1 


a 


t 


G'D UP 

.s..j. jjincf: '.Ft,,.': LA' ECa, FaEAFiTF' 


! 


14 


15 


LEFT, RIGHT, LEFT 

DRAMA. FICH" 2 L'U T GciT IV LIFEEATLAFFTtC 


10 


i: 


12 


24/7 

KEVONEDMONDS 


11 


9 


111 


DANCIN' 

GUV IMCA 


12 


10 


12 


YOU CAN DO IT 

ICE CUBE ILENCH '■' H FIE ,F ' E,t PR .DPI", 


13 


13 


2 


BEST FRIEND 

PUFF DADDY IDAD BOF 'ARtSTAt 


14 


11 


12 


CAUGHT OUT THERE 

KELIS (VIRGIN) 


.1 = 


15 


17 


4, S.6 

EE.: . E ~E .1' VliEiHE • i "A'.E EF-'L.t '.' ACIE' E 


15 


17 


15 


IF YOU LOVE ME 

MINI GONDII EJFF EELtKIMA'EEG! 


17 


is 


21 


U KNOW WHEATS UP 

I.ENFII : .',- "El i ■ . .. ' . E.AIF AU 1 S E A 


IS 


24 


1 


YOU CAME ALONG 

BEVERLY IYAB YUM'ELEATRA EEGE 


15 


IS 


11 


LEFT AS RIGHT 

.... . UE - UP;..:', E ■: • 


2c] 


19 


11 


DOWN BOTTOWSPIT THESE BARS 

EERAC ef, 4 JLE.'FR ,t "E EE" , ',' E"E. >, 

GOT YOUR MONEY 

01 CtRTY BASTARD FEAT AELIS EEI EKTRAFEGl 


21 




1 


22 


At 


3 


BOUNCE 

MIRACLE lUAAEfi EUPNDJTSCURC CF AECANTA! 


23 


20 


il 


SPEND MY LIFE WITH YOU 

ERIC BENET FEATURING TAM1A (WARNER BROS.) 


24 


27 


13 


GET UP 

AMEL LARRIEUX 1590 MUSIC/EPIC) 


25 


El 


23 


MY LOVE IS YOUR LOVE 


26 


25 


If! 


THE GREATEST ROMANCE EVER SOLD 


Hi 


54 


1 


STRAYED AWAY 

TERRY DEXTER EIJNIVERSITY.YYARNER BROS ) 


.'SI 


21 


20 


STAY THE NIGHT 

IMX (MCA) 


29 


23 


30 


GET GONE 

IDEA. INOO'FFIMLVIHGIN) 


30 


22 


23 


15 MINUTES 

FUAiFE .,:!".::.■, ;i E.l IeMRIA! 


31 


30 


22 


IF 1 COULO TURN BACK THE HANDS OF TIME 

R KELE V (,1','E 


32 


32 


23 


1 WANT IT ALL 

A'APPLTF G EE I .. EEL '.'. RE E " _S EE 


33 


29 


9 


KEYS 

LATANTAIIVT! 


14 


15 


9 


GLADLY 

". EST,- H il ,:: 


31 


60 


2 


TWAT'S WHAT I'M LOOKING FOR 

DA BRAT ISO SO 1 : : IMP A 


36 


33 


u 


GIVE YOU WHAT YOU WANT eFA 5UREI 

CF-ICC DEBARGE M EE FOY, FF 


37 


34 


IS 


STEP TO THIS 

MASTER P FEAT DIG (NO LIFAITEPRIDRITY 



£ 
-- 


< 

i 


z 

7- 


TITLE 

ARTIST (IMPRINT/PROMOTION LABEL! 


38 


35 




DO IT AGAIN (PUT YA HANDS UP) 

JAY-Z ,ROC A FEELA'DEF JAM'IDJMGI 


3S 


31 


24 


SIMON SAYS 

i ,,,f,:..AFlL MCE ■( ,-,,:.., PIE .:l,i!'- 


40 


36 


25 


JIGGA MY N"" 

JAF-Z ERCFE-A. : EI A AC F" KFCE AS' ','EPSE'EF E 


41 


IS 


V 


DAMN (SHOULOVE TREATED U RIGHT) 

:'.:■ PLU'SH F CP 1 . A uj.: L:A"-:CH _ c C - ' "E : 


42 


38 


17 


NASTRADAMUS 

RAS (COEUMBIA) 


43 


42 


23 


WE CAN'T BE FRIENDS 

DEBORAH COX FRITH R 1 (ARISTA) 


44 


37 


5 


LAY WITH ME 

:AMEEN lXSSCRTtOPH'DFD(.PHlA IR-EPSAFIDSA.: 


45 


44 


20 


U DONT KNOW ME 1 LIKE AJ USED TO) 

BRANDT :A-LAr.F EE 


46 


39 


9 


WHAT'S MV NAME 

[IMX iRClF" RVEEFERSS'DEF IAAMDJMG) 


47 


13 


19 


GET NONE 

TAMAR FEAT J O A AM 1 EORPAFAfSORAS; 


48 


53 


10 


BUMPIN' UGLIES 

CHUCK SMOOTH (W1NGSPAN1 


19 


49 


17 


I'M JUST A BILL 

ff A' ..seiFff-uE":.: '.:-:. ' 'Si ff"Fi: : ef.e^sfe 


50 


11 


u 


DA ROCKWILDER 

,.'! H O F.l •'.:.!-. • JIXAF, [IFF IAM IE.IF.1IE 


51 


■1! 


10 


STROKIN' 2000 

GRANDMASTER Sl.l-EE! EA'INl.SPAr,. 


52 


51 


2 


FREAKIN' IT ^ 


53 


57 


30 


IT'S ALL ABOUT YOU (NOT ABOUT ME) 

TRACIE SPENCER (CAPITOL) 


51 


It. 


22 


HEARTBREAKER 

MARIAFF CARrY PRAT 1AY 1 ECOI UMBRA) 


55 


53 


2 


THE EXPRESS 

EF. P ..'EE.: -E I' * t F l!.','.'.FI " 


56 


65 


1 


WHISPERS IN THE DARK 

PREE.FY I MOEOYFN) 


1.' 




6 


BANG BANG BOOGIE 

CHAUFTOM IHTAOCFJOJC jPR.DEP UESlFEFuu if.,,1 


58 


58 


24 


P1MPIN' AIN'T NO ILLUSION 

LGH FEAT RCOL ACC S ECO SFHCT EJIVE, 


59 


50 


2D 


SOUTHERN GUL 

ERTKAH BADU FCAI RAH2EL 'EMC ':.!'.'. i. 


60 


61 


12 


FLOSS, DON, ONE 

•-EIE IE',"". ,A.EU.," T PPi iHil, 


61 


62 


33 


U-WAY (HOW WE DO IT! 

- ii UFE.P.iECPE IE. EE 0 .lE.lHF, i AFAEP Afi SEA'. 


62 


52 


25 


UNPRETTY 

F.EE I1AF.AiEF.AR S T A 


63 


IE 


3 


Y.O.U. 

l.'L-|..Li MF'I CF.'"'. El L F .AM E'EF.' , 


64 


66 


» 


BACK THAT THANG UP 

.JVL'.iLC CASE' MCNET.U'I vtrfSAL 


B 




1 


PARTY UP (UP IN HERE) 

DMN HE RSI EF 1AM iLFJMGI 


55 




SI 


1 DON'T CARE 

ACOUESTXJFF F EA'-.-P FEFAF-F :,'E--JE.'J| 


57 




1 


5HUT EM DOWN 

LL COOL J (WARNER SUNSET/ATLANTIC) 


6! 


'.IS 


13 


STILL D R E. 

OR ORE IEAI SMJOP DOOG EAmTRAMIHWIERSCOPEI 


69 




25 


NEVER GONNA LET YOU GO 

FAITH EVANS (BAD BOY/ARlSIA) 


70 




31 


EVERYTHING IS EVERYTHING/EX FACTOR 

IAEERFN Hi: E (RJfFHC.JSE/.EeEi UMEilA.. 


71 


55 


9 


GOT TO GET IT 

E. SOE "FA" F.EF-: r -EE EE'.EEE'fEFI SEeiE IE ScE 


72 




12 


LIT ME GET IT 

VEGA fee, .'., IE ' E'F." em 


73 




1 


HOS-TYL-E 

■ '.'I AHA . hFFFRA'"CA1M* BOVi 


74 




It 


1 STILL BELIEVE2PURE IMAGINATION 


75 


is; 


■ u BLING BLING 

io 1 B'.S l EEA:, F, i,Fur,i ■ i jr.i.'F RSAl) 



( ) Recwds with the greatest sales lains. O 2O00 Billtjoard/BPI Comniijnlcations and SoundScan, Inc 



10 SAY MY NAME IE VI EEack.uai vmm Mm 
BMlTnsip), OMl.TFed lerkr^ Hi BMlEBevnFFse. ASCAP.'le 
Tenia, A^TWeMia. ASCAP/LaTavia, ASCAP) HL 

99 SHUT EM DOWN IScny/ATV Tooea. ASCAP/ll Cool I, 
ASCAI'lmma Pi. jaioo. ASCAP) HI 

35 SPEND NT LIFE WITH YOU i India B BMI/Onieefsal- Songs 01 
M Ra Tl l l ll IntAiE.ESuiial HMI F M r, lu| HEX IF. "i,,iluE 
BMlTaradFSe Fdxbwf. BMllWaipaiF laineilane BMI! HL'TYBM 

43 STAY OR LET TT GO (Rodon Jertrns BMIAcMI BlackwaaL 
BMI.TMI Aixil A5CAP.TFM lemns III. BMlTnssn. 
BMICanceUM Lunch. ASCAPlloFversal MvOam 
InteiEiibonal, ASCAP/Masonc, ASCAP) HE 

92 STEP TO THIS IBicP. BMI) 

S3 STILL IN MY HEART c.r«le levp- 9MI1MI Sn).ane. BME1VI 
BUckmaod BML.CC ASCAP.'B»rlo (atdous ASCAPI HLY.8M 

99 STRAYED IWAV (luaTe looei Music, BMl.M«5ael Cwroos, 
BMVSbekja, BMI) 

SO THA BLOCK IS HOT IMooey Mack. BMI) 
1 THANK GOD I FOUND TOO (SoiWaTV Sonus. BMVR|0 Songs. 
BM12EMI Apol ASCAP.TMe Tymc. ASCAP) HL 

37 THATS WHAT TM LOOasING FOR (ninnnn' Tantrjns 



P.TlYlB Tyme. 
ASSJS'I . .YFElA' 



«si:a":Afi CepifcI, ASCAP.'IM; Ace A ASCAP/So So CW. ASCAP) HL 
II THE BEST MAN I CAN BE (EMI A»il, ASCAP,- ' 

ASCtf.Mnneapais Goys, ASCAP/libFanda, A 
SO THE GREATEST ROMANCE EVER SOLD 1 Emancipated. ASCAP! 
7 THONG SDNG Se e" ASP.AF'T!:.?ff gtil S.fuIee,, A E6anh:r 

',;:,, SEMI Vlai y, lau,,,.,!!, SIMI '('LSMFiEtlL'S A. 

ASCAP/lki',iF:al-P:..(S,-aEr "ErraCEral ASSAFS.rt'n, 

Flitf BMI) rYGM 
59 TURN TOUfi LIGHTS DOWN LOW (Frtly-Su Hope Road. 

ASCsAP/Wr,l A:iK«F lim.-i' ■ : : ,^rirnlrr1tmitoul. 

KCAP.'Embcis^, BHl'Tici.stird. BHD 
S I) KNOW WHifS UF IFftrlie I" , i^rAP.^W.rflistta. 

ASCA^B ASCAPi'Brtwa. ;*^AJnr*rol-Mtt, 

ASCAPVfljilticrry C «fJP:Ra«rri,5.lBna ASCSF/KuST) 

KrwcfcJei «t>P) WBM 
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O Albums with the greatest sales gains this week. •Recording Industry Assn. Of America {RIAA) certification tty net shipment of 500.000 album units (Gold). ARIAA certification for net shipment of 1 million units (Platinum). + RIAA certification for net shipment of 10 millwn units (Dla- 
mo«xl). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level, ftx boxed sets, and double albums with a running time ot 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk inrjtcales IP is available. Most tape 
prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices marked EQ. and ail other CD pnees, are equivalent prices, which are projected from wholesale pnees. Greatest Gamef shows chart's largest unit increase. Pacesetter indicates biggest percentage growth, Heatseek- 
er Impact shows albums removed from Heatseehers this week. QB indicates past or present Heatseeker title, fr 2000, Billboard/BPI Communications, and SoundScan. Inc. 



GOING FOR COMMON' DENOMINATOR 

(Continued from iiage 25) 



lectibles." 

At this point, MCA hasn't 
released a commercial single. To 
help build momentum prior to the 
album's release, a white label 12- 
inch version of the track "Dooinit" 
was serviced to mix shows and 
club DJs last November, followed 
in January by a 12-inch version of 
another cut, "The 6th Sense." 

Retail outlets have already re- 
ceived requests for the album. 
"It's definitely anticipated," says 
Eclipse, buyer for Fat Beats in 



New York. I have kids in here 
every day asking about the album. 
Common's albums seem to mature 
every time out. He provides a 
good balance between main- 
stream and the underground." 

Sway, a host of the syndicated 
radio program "The Wake-Up 
Show," says, "We've received 
requests from Canada, Japan, and 
Puerto Rico. He provides a con- 
scious approach but at the same 
time is lyrical enough to compete 
with any rapper." 



"Like Water For Chocolate" 
will hit the U.K., Canada, 
France, Holland, Germany, and 
Sweden on March 28. Two weeks 
later the album will be released 
in Japan. Common, who's man- 
aged and booked by Derek Dud- 
ley of New York and Chicago- 
based Madame Xenobia Music 
Management, hopes to begin an 
international promotional tour in 
April. The tour will also feature 
his live band, A Black Girl 
Named Becky. 




The Age Of Aquarius. Songstress Natalie Cole and songwriter Denise Rich 
recently celebrated their January birthdays at New York's Centro-Fly. Taking a 
party break, from left, are Cole, singers Jennifer Holliday and Luther Vandross, 
Elektra chairman/CEO Sylvia Rhone, and Rich. 
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Pioneer Moroder Still Invigorates 

t> ancc 



Happening all over again: 

Along with a handful of other Euro- 
pean producers in the mid-'70s, Gior- 
gio Moroder was instrumental in 
shaping disco's soundtrack. Along the 
way, many artists benefited from his 
syncopated synth-driven vision, 
including Berlin, Blondie, David 
Bowie, Irene Cara, Heaven 17, Phil- 
ip Oakey, Janis Ian, Roberta Kelly, 
Angel, Suzi Lane, Melissa Man- 
chester, Kenny Loggins, Olivia 
Newton-John, Sparks, and, of 
course. Donna Summer. 

As a solo artist, Moroder released 
several albums, including "Knights In 
White Satin," "From Here To Eter- 
nity," and "E= MC2." There was also 
his side project, The Munich 
Machine, responsible for classic re- 
cordings like "Get On The Funk 
Train." And don't dare forget his 
musical scores for films like "Foxes," 
"American Gigolo," "Flashdance," 
"Cat People," and "Midnight Ex- 
press." 



HOT PLATE 



•Mary J. Blige, "Deep Inside" (Bar- 
clay, MCA France single). This Kujak 
remix is just what underground DJs have 
tteen secretly pining for. Hand claps, a rub- 
bery hasshne, Afro-Cuban percussion, zig- 
zagging keyboards, and that voice make 
this the only essential "Deep Inside" mix. 

• Ananda Project. "Cascades Of Colour" 
(King Street Sounds single). While this 
track has lieen remixed numerous Umes in 
the past, nothing emials these beautifully 
tleep restructurings courtesy i if Everything 
But The (Jirl's Ben Watt. Just lovely 

■Taana Gardner. "Work That Body" 
(West Bud single). Culled from the forth- 
coming album "Taana (iardner: Anthology 
Of A Diva (The Classics And More)." this 
21-year-old classic has lieen revisited by 
Angel .Mtiraes. The end result? Abtnxt as 
good as the original, which, ijuile frankly, 
it* wry close to perfection. 

•CZR featuring Delano, "I Want You" 
(Subliuuiial single). New Jersey-based Sub- 
liminal remains firmly on track w ith this 
slab of filtered disco house, which is only 
enhanced by the full-on vocal delivery of 
Delano. In stores .March 7. 

• Big Time Charlie. "Mr. Devil" (Infer- 
no U.K. single). As a follow-up to 1st )!)'.- 
Ecstasy, Passion & Pain-sampled "On 
The Hun," Charlie returns with "Mr. Dev- 
il," which features a reconstructed sample 
of Chic's "My Forbidden Lover." Olav 
Busoski's remix is a filtered delight! 

•Benji Candelario With Arnold Jar- 
vis. "Learn To Give" (Hysteria U.K. sin- 
gle). Currently available only as a promo- 
only 12-inch — a commercial release is 
forthcoming — "Learn To Give" is being 
heavily supported by club jocks who favor 
soul-drenched songs. 

•Swiiyzak, "Doohie'V" Floyd" (Swayzak 
Recordings U.K. single). This London- 
based duo truly understands the vihology 
of Larry Heard. For proof, look no further 
than this limited-edition 12-inch. 



by Michael Paoletta 

Throughout, Moroder was pioneer- 
ing a sound that, until the mid-'90s, 
was without a name. Yes, Moroder 
was making trance music years 
before it became the flavor du jour of 
the global club community. 

His 1977 collaboration with Donna 
Summer "I Feel Love" was light 
years ahead of its time; it remains a 
dancefloor favorite, as well as a con- 
stant source of inspiration for many 
contemporary electronic-hued pro- 
ducers, artists, and DJs. 

In fact, several of today's beatwise 
mavericks have been called upon to 
re-tweak classic tracks from Moro- 
der's catalog. Late last year, Caus-N- 
ff-ct Records Germany issued two 
singles: "Reach Out." remixed by 7th 
District (aka Lorenzo Al Dino and 
Sergio Flores), and "I Wanna Rock 
You," restructured by both Victor 
Simonelli and Farley "Jackmasler" 
Funk. 

Last month, New Y'ork-based R- 
Senal Records released a double-A- 
sided single: "Evolution" and "The 
Chase," as seen through the eyes and 
ears of Roger Sanchez and Junior 
Sanchez, respectively. 

And on Feb. 8, Logic Records is- 
sued its version of "The Chase," with 
reinterpretations by Todd Terry, 
Jam & Spoon, and Paul Oakenfold: 
the aforementioned Sanchez mix is 
also included. 

Moroder says that Uigic Germany 
approached him about one year ago. 
"They wanted to remix a lot of my 
stuff," he told Dance Trax. "There 
are about 30 remixes t hat were done. 
Of the remixes I've heard, I like about 
90% of them. 

"Sometimes remixers change too 
much," continues Moroder, who was 
born in northern Italy and resides in 
I»s Angeles. "Like if the original ver- 
sion of a song has too many chords, a 
remixer may just pick one and use it 
throughout the mix." 

While Moroder doesn't necessari- 
ly think he was musically ahead of his 
time, he does believe he was coura- 
guous. 

Explains Moroder, "When I listen 
back to some of my songs, like 'From 
Here To Eternity,' for example, I 
think, 'How- did I do that?' I had so 
many synth lines going on in that one 
song. It was very complex." 

These days, the three-time Gram- 
my-winning Moroder admits that he 
doesn't listen to "too much music." 
Instead, he devotes his time to creat- 
ing computer-generated ait. He says 
his work has been shown at galleries 
in Italy, Germany, and England. 

So EXCITED: Happiness is just 
around the bend. On Feb. 22, Maver- 
ick/Warner Bros, will finally issue 
William Orbit's greatly anticipated 




Flyin' High. Throughout the '90s, 
Michael Bradford kept busy honing his 
skills as a deft producer, remixer, pro- 
grammer, musician, and songwriter. 
Along the way, he collaborated with a 
diverse lineup of acts, including Ma- 
donna, Spice Girls, Pure Sugar, Kid 
Rock, Da Hool, Terence Trent D'Arby, 
and Mankind Liberation Front, among 
others. Today, Bradford, recording 
under the guise ol Chunky Slyle. is 
enjoying much underground club suc- 
cess with the King Street Sounds sin- 
gle "Expansions," a house-rooted 
remake of the Lonnie Liston Smith 
classic. Bradford is shown playing 
bass for Kid Rock at a New Year's Eve 
concert in Detroit. 



solo debut album, "Pieces In A Mod- 
ern Style." Released Jan. 17 via WEA 
in the U.K.. the 1 1 -track classical col- 
lection debuted at a very respectable 
No. 2 on the national CIN chart. 

The U.S. version of the album will 
differ slightly from its U.K. counter- 
part, in that it will include a bonus 
disc containing two ti"ance-inflected 
dance remixes (the Ferry Corsten 
and ATB versions) of Samuel Bar- 
ber's "Adagio For Strings," which 
was the set's first single in the U.K. 

On Jan. 17, Maverick mailed a 
promo-only 12-inch to club DJs. This 
week, "Adagio For Strings" climbs 
(Continued on next jmye) 
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CLUB PLAY 

1. AMERICAN PIE MADONNA maverick 

2. KING OF MV CASTLE 

WAMDUE PROJECT sir :ilv rh>iho 

3. IT FEELS SO GOOD SONIQUE 



DESERT ROSE STING asm 
. SECTIONS IRS puwiaud 



MAXI SINGLES SALES 

1. MUST BE THE MUSIC JOEY NEGRO 
FEAT TAKA BOOM subliminal 

2. SHACKLES (PRAISE YOU) 
MARY MARY cz 

3. SPRUNG NU FLAVOR reprise 

4. I BELIEVE JAMESTOWN radium 

5. THE COLLECTION PLATE 
GARDEN DELITES mission 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 



Spring Heel Jack Drops 5th Set 



BY JULIE TARASKA 

NEW YORK— The Bjdrk of 
drum'n'bass. Spring Heel Jack, 
can't be filed under any one 
rubric. After all. the duo and its 
music are a mass of contradic- 
tions. 

Spring Heel Jack is a dance act 
that writes classical compositions. 
Unlike Goldie, LTJ Bukem. and 
Roni Size, the pair doesn't repre- 
sent a particular record imprint or 
signature sound. In the song de- 
partment. Spring Heel Jack rec- 
onciles polarities, balancing deli- 
cacy and ultra-aggression, 
improvisation and structure, sen- 
suality and cerebration — often 
within the space of a single track. 

On "Treader," the London-based 
group's fifth album, members John 
Coxon and Ash- 
ley Wales once 
again reinvent 
drum'n'bass. 
Using the 
genre's frenetic 
rhythms as a 
platform, the 
two make seam- 
less forays into 
free jazz, dub, 
and modern 
classical music. 

On March 21. Thirsty Ear Re- 
cordings will issue the set in 
North America. Licensed from 
Tugboat Records, the label to 
which the act is signed, "Tread- 
er" was released in the U.K. last 
May. 

The U.S. version of "Treader" 
features two bonus tracks, "My 
Favorite Things" and "Climb 
Ev'ry Mountain." The tracks, rad- 
ical reconstructions of Rodgers 
and Hammerstein classics, origi- 
nallv appeared on the band's 
"Sound Of Music" ER 

The unusual covers hint at the 
act's broad musical vocabulary. 

Coxon, who began his career as 
a producer for pop singer Betty 
Boo and rock iconoclast Marc 
Almond, also serves as a guitarist 
and collaborator for psychedelic 
act Spiritualized. 

Wales, a one-time hardcore 
raver, is a jazz aficionado with an 
encyclopedic knowledge of modern 
music. 

Active DJs, the two have re- 
mixed tracks by imst-rockers Tor- 
toise, crossover favorites Every- 
thing But The Girl, and mutant 
trumpeter Ben Neill: they have 
collaborated with Beat godfather 
William Burroughs and downtown 
New York hipsters Sonic Youth. 

"Treader" reflects such experi- 
mentations. Lead song "Isaac" is a 
study of tension, rhythms stretch- 
ing then recoiling over sharp piano 
notes. A series of melodic chimes 
propels the beat-less title track, 
fostering a sense of calm that is 
shattered midway by a com- 
pressed, distorted guitar chord. 

The group's tracks are pub- 




SPHNG HEEL JACK 



lished by Island Music Redemp- 
tion Songs. 

With such fiercely original mu- 
sic, Wales and Coxon "carve a 
place out for themselves," says 
Peter Gordon, president of 
Thirsty Ear. "They challenge the 
imagination. If you get involved, 
the rewards are great." 

To ensure fans take the time to 
digest "Treader," Thirsty Ear will 
not put the hand in "an electroni- 
ea ghetto." according to Gordon, 

"Sure, we'll take them to elec- 
tronic music stations, but also to 
modern rock, specialty shows — as 
many radio formats as possible," 
he says. 

The idea is to market the album 
as a concept, rather than a collec- 
tion of tracks. Although no com- 
mercial single 
is planned, pro- 
motional 12- 
inch singles will 
be serviced to 
club/speeialtv 
DJs. 

Managed by 
Geoff Travis of 
London-based 
Rough Trade 
Management, 
the band — 
booked by Sam Kirby of New 
York-based Evolution Talent 
Agency and Chris Hearn of Lon- 
don-based MPI for North Ameri- 
ca and all other territories, 
respectively — is scheduling an 
international D.I tour. 

As for future plans, the act has 
finished recording its sixth, as- 
yet-untitlcd. set, which it esti- 
mates will be released in the U.K. 
in late spring. The disc contains a 
collaboration with jazz saxophon- 
ist John Surman. a longtime hero 
of Wales'. 

The band has also recorded four 
songs with American indie rock- 
ers Low: the tracks are the break- 
beat group's first songs to contain 
vocals. 

Additionally, Spring Heel Jack 
is compiling a retrospective of its 
collaborations, as well as working 
on an EP tentatively titled "Music 
For Aeroplanes." 

According to Coxon, the impe- 
tus for the latter was a recent trip 
to Barcelona, Spain, where the in- 
flight music was so horrendous 
that the duo decided to take mat- 
ters into their own hands. 

Lastly, Coxon is writing music 
for Spiritualized's forthcoming 
album, while he and Wales are col- 
laborating with Farook Shamsher, 
of Anglo-Indo act Joi. on Joi's next 
album. 

For those dizzied by Spring 
Heel Jack's zigzagging affinities, 
Coxon puts everything into per- 
spective. "For me," he says, "suc- 
cessful music has some effect on 
the people w ho listen to it. It caus- 
es a reaction, good or bad. It's not 
about genres." 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYUSTS. 

TITLE 

IMPRINT 4 NjVHfcK'MW-VSThJN L AHtL 



No. 1 



I LEARNED FROM THE BEST ARISTA promo I 



WHITNEY HOUSTON 



I'M OUTTA LOVE DAYLIGHT PHOMO'EPIC t 



TEMPERAMENTAL AKAMIC PROMO 



EVERYTHING BUT THE GIRL 



HORNY HORNS f.HOir.'i. ICIOL; K.M.'STU :.uv PHHHM 



PERFECT PHASE 



STOP PLAYING WITH MY MIND alHiCTlY RHYTHM 1'5S5 BARBARA TUCKER FEAT DARRYL D'BONNEAU 



SSST... (LISTEN) N-RVOl 5 ;04« 



UP IN FLAMES C2 PROMOCOLUUBIA t 



SATOSHI TOMIIE 



TAKE A PICTURE F ill 4478a'REPRIS£ t 



BLUE IDA BA DEE) RTPUBIIC lM*3&'bN,VIR:TAI t 
RHYTHM DIVINE MIPS: :-L 49/226 t 



ENRIQUE IGLESIAS 



AL-NAAFYISH (THE SOULI-Y2K MIXES CUTTING 445 



I SEE YOU BABY INf ELECTRO 42646/JIVE 



GROOVE ARMADA 



THAT SOUND STRICTLY RHYTHM 12576 1 



MICHAEL MOOG 



PLANET LOVE .E.LY8EAI. 2578 



TAYLOR DAYNE 



(I) GET LOST REPRISE 447S3 » 



DON'T STOP FRESKANOVA ZlftWAMMOTM Y 



WHEN THE HEARTACHE IS OVER « wr. wrwc I 



TINA TURNER 



I BELIEVE IN LOVE iMAGQ PROMCvv.AS.NER BROS I 



PAULA COLE BAND 



THE CHASE LOG - /JOB,' 1 



GIORGIO MORODER VS. JAM & SPOON 



DAMMIT JANET g :^ lil c js ;'>]'J'-jT rictly RHYTHM 



PANTS 4 CORSET 



YOU'RE WHERE I BELONG t,'C:~:];v\ PROI/S UNIVERSAL t 



TRISHA YEARWOOD 



TAKE ME LOVE ME (SQUEEZE ME BABY) GRCOVIL CIC-JS 202 STRICTLY RHYTHM FRIBURN & URIK 



THERE YOU GO LAIACl PftOMLVARIStA t 



VOID (I NEED YOU) TOMMY BOY SILVER LABEL 204STOMMY 90Y 



STOP THE ROCK 550 MUSIC 79317JEPIC t 



APOLLO FOUR FORTY 



MOVE YOUR BODY jELL'BEAN 2560 



JOHNNY VICIOUS FEAT, JUDY ALBANESE 



LISTEN TO THE PEOPLE VITAL 2000 



SMALL VOICES CALLING FEATURING MARTHA WASH 



ABOVE THE CLOUDS TOMMY BOY 2053 



LOVE WILL FIND YOU (LLEGAR A Tl) SONY DISCOS PROMO 4 



JACI VELASQUEZ 



BARBER'S ADAGIO FOR STRINGS MAvL- : > - R:;:Mi WAPSTP PRO-' 



WILLIAM ORBIT 



ALRIGHT TOMMY 



LABEL 205E.TOMMY BOY RICHARD "HUMPTY" VISSION FEAT. DEVON'E 



■ Power Pick 

JUMP FOR JOI (THE MILLINEUM MIXES) NERVOUS 20417 



JOI CARDWELL 



MAKE SOME NOISE JELLYBEAN 2575 



THINK IT OVER r-I.YMAN nut 



JENNIFER HOLLIDAY 



BOL1BY D'AMBKOSIO TLATURING KELLI SAE 



MOVE YOUR BODY WAAKO 1291 



WHAT A GIRL WANTS RCA PROMO T 



CHRISTINA AGUILERA 



YOU WON'T SEE ME CRY R 5K 317/PLAST K 



MARKUS SCHULZ 



LET NO MAN PUT ASUNDER MCA PROMO 



MARY J. BLIGE 



CAN'T HELP IT TVVISUO PROMCVMCA 



FUNKY GREEN DOGS 



■ Hot Shot Debut 

THE RETURN OF NOTHING BLUEPLATE 005 



RAINBOW COUNTRY EDEL AMERICA PROMO 



BOB MARLEY VS FUNKSTAR DE LUXE 



TAKE MY SOUL IQJLYBEAM 2567 



PLASMIC HONEY 



DEEP IN U JELLYBEAN 2571 
NEVER DANCE ATLANTIC 84633 



IF YOU WANNA DANCE HOLLYWOOD 164034 



NOBODY'S ANGEL 



COMMUNICATION (SOMEBODY ANSWER THE PHONEI lOMMr SOY ; .YL* .ABEL 206AT5MMY BOY 
LA LA LA MOONSHINE 88467 



THE FRESHMAKA 



TROUBLE WITH BOYS PI ''PIS! n 

HE'S ALL I WANT V? 97061 
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SEXUAL (LI DA Dl) (Tl LX) TOMMY BOY 381 t 
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3 


3 


2 


3 


SHAKE YOUR BON-BON IT) (XI C27COLUMBIA 79334XRG t 


RICKY MARTIN 


4 


4 


4 
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ABOVE THE CLOUDS IT) (X) TOMMY BOY 2053 


AMBER 


5 
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4 


TAKE A PICTURE (Tl LX) F 1 1 1/REPRISE 4478ELWARNER BROS t 


FILTER 


6 


6 


5 


3 


PUSH IT (Tl (X) WARNER BROS. 44782 t 


STATIC >. 


7 


7 


7 


21 


1 NEED TO KNOW (Tl SO COLUMBIA 79251/CRG t 


MARC ANTHONY 


B 


8 
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ALL OR NOTHING/DOVE L'AMORE (T) (XI WARNER BROS 44774 t 
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10 
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15 


76 


SUAVEMENTE IT) (XI SONY DISCOS 82795 t 


ELVIS CRESPO 
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SUN IS SHINING (THE REMIXES) (Tl IX) TUFF GONG/PALM PICTURES 7023,'RYKODISC 


BOB '.««[ I Y 
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THE GREATEST ROMANCE EVER SOLO (Tl (X) NPG 1 J74SAMSTA t 
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18 
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PUSSY (T) (X) ANTLER SUBWAY 1031/NEVER 
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18 


16 


14 


10 


HE'S ALL 1 WANT ITT (X) V2 97061 


ANGELMOON 


19 


21 
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BLUE MONDAY (Tl 00 F-lllJREPnSE 445557WARNER BROS, t 


ORGY 




27 


28 
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LOVER (D (XI ANTLER SUBWAY 6055/NEVER 


LORDS OF ACID 


{21) 


31 
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PLASTIC DREAMS (REVISITED) (Tl IXI EPIDROME 787S&CPIC t 


JAYDEE 


22 


20 
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1 SEE YOU BABY ill IX) JIVE ELECTRO 42646/JIVE 


GROOVE ARMADA 


23 
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ATB 
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EIFFEI 65 
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1 WILL GO WITH YOU (CON TE PARTIRO) (Tl :t> EPIC 79202 T 


DONNA SUMMER 


27 


26 
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MUSIC SOUNDS BETTER WITH YOU 10 ROULE 38561/VIRG1N t 


STARDUST 


28 


22 


25 


8 


MAMBO ITALIANO (X) JELLYBEAN 2576 WISEGUY ORCHESTRA 
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24 
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POKEMON THEME IX) POBBIK 72038 


POKEMON THEME 
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33 
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1 DO BOTH JAY & JANE :T; [X) AUREUS 43 1/WARLOCK 


LARISSA 


31 


2'J 


30 


17 


ALL IS FULL OF LOVE ■ LLLY.1K* s- '^ LiO - 


BJORK 


(jZj 


34 
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IT FEELS SO GOOD [Tl FARM aua'REPUBLIC 156247AJNIVERSAL t 


SONIQUE 


(33) 


36 


32 


94 


MY ALL/FLY AWAY (BUTTERFLY REPRISE) Ml (Tl IX) COLUMBIA 78822tRG t 


MARIAH CAREY 


(J4J 


44 


38 


30 


BODYROCK ■ ! • v." .-rsRS t 


MOBY 


35 


32 


33 


40 


STRONG ENOUGH (T) (XI WARNER BROS. 44644 t 


CHER 




39 


35 


9 


ANOTHER WAY/AVENUE IT! IXI MUTE CDS* t 


PAUL VAN DYK 


37 


30 


19 


24 


MY LOVE IS YOUR LOVE (D IXI ARISTA 13729 1 WHITNEY HOUSTON 


38 


37 


44 


17 


WAITING FOR TONIGHT IT) WORK 79292/S50 WORK t 


JENNIFER LOPEZ 


(it) 


42 


41 


41 


IT'S OVER NOW (T) (XI ARISTA 13656 t 


DEBORAH COX 




35 


36 


22 


SITUATION/DON'T GO (1999 MIXES) IT) (X) KINETIC'REPRISE 4474LVWARNER BROS. 


YAZ 


41 


41 


37 


21 


HEARTBREAKER IT) (X) COLUMBIA 7926L7CSG t MARIAH CAREY FEATURING JAY-Z 


(3D 


50 




2 


ROOTS MANUVA DUSTED IT! (X) HrGHER GROUNftCOUJMBIA 793357CRG t 


LEFTF Fl j 


(43) 


RE ENTRY 


25 


STOMP TO MY BEAT IT) (XI PLAYLAND 534547PRIORITY t 


JS-16 


44 


48 


42 


21 


FIVE FATHOMS (LOVE MORE) IT) (XI ATLANTIC B4530 AG t EVERYTHING BUT THE GIRL 


45 


43 


39 


53 


1 STILL BELIEVE (Ml IT) (XI COLUMBIA 79I04.CRG t 


MARIAH CAREY 


(J6J 


RE-ENTRY 


45 


NOTHING REALLY MATTERS ID (X) MAVERICK 446I3/WARNER BROS t 


MADONNA 


41) 


RE-ENTRY 
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GOT THE GROOVE IT! IXI GROOVILICIOUS 07SVSTRICTLY RHYTHM 


;m trax 


46 


46 
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49 


47 


45 


29 


WINDOWLICKER 1' wasp 15IT7 sir- t 


APHEX TWIN 


50 


45 


46 


28 


RED ALERT (TJ IX) XU'ASTRALWERKS 6?7Ss'CAROLINE t 


BASEMENT JAXX 
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DANCE TRAX 

(Continued from preceding page) 

eight spots to No. 30 on Billboard's 
Hot Dance Music/Club Play chart. 

On "Pieces In A Modern Style," 
the Grammy-winning Orbit reinter- 
preted 11 pieces of classical music, 
ranging from Ludwig van Beetho- 
ven's "Triple Concerto" and Antonio 
Vivaldi's "L'Inverno" to Erik Salie's 
"Ogives Number 1" and John Cage's 
"In A Landscape." 

Without question, the visionary Or- 
bit, who previously recorded under 
the guise of Strange Cargo and 
Bass-O-Matic — and who is current- 



ly nominated for a Grammy for 
"Beautiful Stranger," which he co- 
wrote/co-produced with Madonna — 
has created an electronic epic that 
will introduce classical music to a 
whole new audience. 

SPEAKING OF Lady Madonna, 
Maverick/Warner Bros, delivered a 
promotional 12-inch of the singer's 
take on the 1971 Don McLean classic 
"American Pie" to club DJs the week 
of Jan. 31 (no commercial release date 
is currently scheduled). Itemixers on 



board include Richard "Humpty" 
Vission and Victor Calderone. 

In a style very reminiscent of his 
remix of Bette Midler's "I'm Beauti- 
ful," the tribal-happy Calderone has 
left the bulk of Madonna's sublime 
Beat-like vocal delivery on the edit- 
ing-room floor. Sadly, the same is true 
for Vission's main club mix. 

Fortunately, Vission also did a radio 
edit (4:26) that seamlessly inter- 
twines rugged house beats, wiggly 
synth patterns, an electro break- 
down, and the vocals. Guess what? It 



totally works. 

Produced by the singer and Orbit, 
and culled from "The Next Best 
Thing" soundtrack (Maverick), Ma- 
donna's original version of "American 
Pie" is a jangly slice of electronic pop 
that is equal parts Air and 
Erasure — with backing vocals from 
actor Rupert Everett. It's rather 
infectious in that '80s kind of way. 

Scheduled to street Feb. 22, "The 
Next Best Thing" soundtrack is a 
clubber's dream, with tracks by 
Groove Armada ("If Everybody 



Looked The Same"), Moby ("Why 
Does My Heart Feel So Bad?"), Beth 
Orton ("Stars All Seem To Weep"), 
and a second Madonna track ('Time 
Stood Still"). 

Also included are Olive (a cover of 
lOcc's "I'm Not In Love"), now signed 
to Maverick — expect an album later 
this year; Christina Aguilera ("Don't 
Make Me Love You," a new track); 
and U.K. artist Mandalay ("This 
Life"), who sounds like a young 
Madonna — and from whom we hope 
to hear more in the future. 



32 



www.billboard.com 



BILLBOARD FEBRUARY 19, 2000 



Country 



ARTISTS & MUSIC 




Wilkinsons Stretch Out On 2nd Set 

Trio Expands Musically, Lyrically On Giant's 'Here And Now' 



School Days. Several Nashville recording artists joined with the National Acad- 
emy of Recording Arts and Sciences' Nashville chapter for the 2000 "Grammy In 
The Schools" program. Shown, from left, are Nashville chapter senior executive 
director Nancy Shapiro; Jason Sellers; Shedaisy members Kassidy, Kelsi, and 
Kristyn Osbom; Phil Vassar; and Nashville chapter president Garth Fundis. 



BY DEBORAH EVANS PRICE 

NASHVILLE— With the release of 
their 1998 debut album, "Nothing 
But Love," the Wilkinsons shot to 
No. 3 on Billboard's Hot Country 
Singles & Tracks chart with the 
project's first single, "26 Cents," 
making them one of the country for- 
mat's hottest breakthrough acts. 
Now with the April 4 release of their 
Giant Records sophomore album, 
"Here And Now," father Steve 
Wilkinson and offspring Amanda 
and Tyler deliver a more musically 
adventurous and lyrically mature 
collection of songs. 



Isaacs Makes A Stunning Snln Debut; 
'Opry Star Spotlight' Back On The Air 




UNE OF THE YEAR'S BEST: One of the purest 
voices in all of popular music is poised to make the 
transition from bluegrass to main- 
stream country. 

Sonya Isaacs has been well- 
known to bluegrass fans for years 
as a member of the melodic Isaacs 
Family. Fellow bluegrass gradu- 
ate Vince Gill produced her self- 
titled Lyric Street album, which is 
due May 9. Guest artists range 
from Dolly Parton to Chely 
Wright and Steve Wariner, but BAACS 
the real star here is Isaacs. 

The first single, the sensuously rocking "Baby, 
I've Forgotten How You Feel," was written by 
Isaacs and is one of those spine-tingling country 
burners we hear too few of these days. It's an adult 
love song, something 
that country music has 
forgotten the feeling of. 

The entire album has 
that air of maturity. 
Isaacs writes with 
grace and depth and 
sings with deceptively 
easy authority, genuine 
emotion, and total con- 
viction. There's been an 
unbroken line of great 
women country artists 
who are that gifted, 
from Patsy Cline and Tammy Wynette to Dolly 
Parton, Loretta Lynn, Trisha Yearwood, and 
Patty Loveless. Sonya Isaacs is clearly the next in 
that line. 

On THE ROW: Sammy Kershaw and Mercury 
Nashville amicably part ways after eight albums 
over the past 10 years. Kershaw hints that his next 
ambition is to run for governor of his home state of 
Louisiana. 

Scott Hendricks will be inducted into the Okla- 
homa State University Alumni Assn. Hall of Fame 
on Feb. 25. The Virgin Nashville president/CEO 
graduated from the school in 1978. 

Gator Michaels becomes national field promo- 
tion director for Dreamcatcher Records. He was 
most recently GM of Nashville-based Young-Olsen 
& Associates. 

Tom Long is named VP of publishing at 
Nashville-based ALV Music. 




by Chet Flippo 



The second Nashville Screenwriters Conference, 
scheduled for May 19-21 at the Hermitage Hotel, 
will again feature a panel on music in the movies. 
Last year's music session was well-attended by 
local songwriters. Conference advisory board mem- 
bers include Peter Frampton and Tony Brown. 

Mercury Nashville artist Mark Wills will host 
the first Price Oil Plainsmen Celebrity golf tour- 
ney and concert April 10-11 at Auburn University 
in Auburn, Ala. The event benefits the American 
Heart Assn. of Auburn. 

PlCKIN' ON BLUEGRASS: IHrd Tyme Out was 
the overall big winner with six trophies at the Soci- 
ety for the Preservation of Bluegrass Music of 
America awards show held Feb. 6 here. The band's 
honors included vocal group of the year and album 
of the year for "Live At The Mac" on Rounder 
Records. 

The Del McCoury 
Band was named 
instrumental group of 
the year, and the 
Lonesome River 
Band was named over- 
all bluegrass band. 
Vocalist honors went to 
Rhonda Vincent (con- 
temporary female), 
Lynn Morris (tradi- 
tional female), James 
King (traditional 
male), and Russell Moore (contemporary male). 
Jeff Weaver was named entertainer of the year 

WSM-AM Nashville was named bluegrass station 
of the year, and station DJ Eddie Stubbs was cited 
as bluegrass DJ of the year. 

On THE AIR: WSM-AM itself continues to 
change and is now returning to the overnight coun- 
try programming that it pioneered in the 1950s. 
"Opry Star Spotlight," which WSM made famous 
in the 1950s with DJs Eddie Hill, T. Tommy Cut- 
rer, and Ralph Emery, returns with its all-night 
format of in-studio artist guests, artist information, 
news about country music and the Grand Ole Opry, 
and a mix of country music past and present. Cur- 
rent WSM announcer Matthew Gillian will host 
the show from the WSM studio in the Opryland 
Hotel. WSM-AM PD John Malone notes that the 
show's famed "open door" studio policy will add a 
"free-for-all" quality to "Opry Star Spotlight." 



"They've progressed to the next 
step," says Giant VP/GM John 
Burns. "Amanda is 18 now, and Tyler 
is almost 16. They are just far more 
mature than they were on the last 
album. On this album, Tyler has lead 
vocals on five of the songs, where on 
the last album he only had three. 
And Amanda is one of the finest 
singers in this business, and vocally 
she stretches on this album. We 
think we have six or seven singles on 
this album." 

Steve Wilkinson says the new 
release better represents the group's 
musical direction. "I'm probably 
more proud of the second album than 
I am the first one," says Wilkinson. 
"With the first album we were inex- 
perienced at being in a studio situa- 
tion, and we were maybe a little hes- 
itant at expressing our opinions 
about things — vocal arrangements 
and, to a certain degree, 
song selection as well. This 
time I think we're a little 
more forward about voic- 
ing our opinions." 

Daughter Amanda 
agrees. "A little part of us 
on the first album wanted 
to do more," she acknowl- 
edges. "We wanted to go a 
little bit further, but when 




that. '1999' reflects it, and Tyler 
sings one that Charlie Craig and Rob 
Crosby wTote called 'Don't Look At 
Me Like That' . . . It's a little more 
mature." 

Amanda says she had been want- 
ing to record "1999" since her father 
wrote it a few years ago. "It was 
originally called '1989,' and at that 
time I would have been around 7," 
she says. "I couldn't really sing a 
song about 1989 since I was born in 
1982, but I really wanted to sing it 
and the producers loved it." 

Musically, the Wilkinsons incorpo- 
rate some different instruments on 
"Here And Now;" with sitar on "The 
Only Rose" and tuba on the Beat- 
lesque cut "Hypothetically." 

The project's first single, "Jim- 
my's Got A Girlfriend," is currently 
No. 45 on Billboard's Hot Country 
Singles & Tracks chart. Burns says 
Giant issued the single 
with a different look to 
attract attention. "We sent 
a shaped CD to radio in 
the form of the Wilkinsons 
logo, which Amanda 
designed. The video is now 
on CMT in Hot Shot rota- 
tion." 

Bob Richards, PD at 
WFMS Indianapolis, 



you're doing your first the Wilkinsons recently added the single 



album, and you really 
haven't been in a situation like that, 
you feel a little self-conscious about 
stepping out and trying new- 
things." 

Steve says both Tyler's and 
Amanda's voices have matured, but 
the difference is more discernible 
with Tyler. "She's obviously got 
great control of her instrument," he 
says. "With Tyler, it was pretty dra- 
matic because of him going through 
puberty. With his songs on the first 
album, it was a struggle to get it hap- 
pening for him. This time, he's still 
very much a teenager. He's 15 and 
full of fun in the studio, but Russ 
Zavitson, one of the producers [along 
with Doug Johnson and Tony 
Haselden], said, 'It's like Roger Rab- 
bit is in the studio, and Frank Sina- 
tra steps up to the microphone.' " 

"I heard Dad mention the big 'P' 
word — puberty," says Tyler Wilkin- 
son. "When we were doing the first 
album, it was totally hard for me 
because I was going through the 
whole vocal change thing, and it was 
hard to do the album because I was 
squeaking a lot. On the new album, 
it was easier . . . and being out on the 
road helps your voice a lot." 

Steve says the group has been try- 
ing out new songs on the road and is 
getting positive response. Steve co- 
wrote six of the album's 11 songs. 
Tyler and Amanda contribute one 
each. "Because Amanda and Tyler 
are two years older than when we 
did the first album, we were looking 
for songs that were a little more 
mature lyrically," says Steve. "And I 
think a number of the songs reflect 



and says he's looking for- 
ward to hearing the entire album. "I 
love their sound," he says. "I just love 
the music. I'm a huge fan." 

Burns says the label is looking to 
draw attention at retail with a ver- 
satile piece of point-of-purchase 
material. "It's a combination of a 1- 
by-1 bin card/countertop card," he 
says. "It can be used on tour. It's like 
a whole combination kind of piece 
that can be used selectively. It's real- 
ly a cool piece." 

Burns says 15- and 30-second TV 
spots are planned nationally. "We've 
also got radio commercials to sup- 
port this," he says. "The week of 
release, they'll do in-store acoustic 
performances in stores in L.A, Den- 
ver, Minneapolis, and Atlanta — all 
tied in with retail and radio." 

Burns says exposure is planned in 
teen-oriented publications to capi- 
talize on the act's youthful appeal. 
There will also be contests on the 
Giant Web site as well as the Wilkin- 
sons' Web site. 

"The album is an enhanced CD," 
says Burns. "It has behind-the- 
scenes [footage] of the making of the 
'Jimmy's Got A Girlfriend' video, and 
it has clips from their three previous 
videos— '26 Cents,' 'Fly,' and 'Boy, Oh 
Boy.' It will have a bio and a screen 
saver. We are leaving no stone 
unturned on this release." 

The Wilkinsons are managed by 
Fitzgerald-Hartley and booked by 
William Morris. Steve has a co- 
publishing deal with Canada's 
Golden Phoenix Music. Tyler and 
Amanda are signed to Nashville- 
based Song Planet. 
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8 


6 


6 


14 


LITTLE BIRD arista Nashville I31B4 


SHFRR'E AUSTIN 




22 


19 


19 


25 


ARE YOUR EYES STILL BLUE curb 73085 SHANE MCANALLY 


R9) 


9 


11 


140 


HOW DO 1 LIVE A 1 CURB 73022 


LEANN RIMES 




23 


22 


20 


84 


I'M ALRIGHT/BYE BYE • nioR Hen JO DEE MESSINA 


(10) 


8 


12 


46 


PLEASE REMEMBER ME/FOR A LITTLE WHILE CURB 73080 


TIM MCGRAW 




24 


18 


21 


25 


A MATTER OF TIME BNA 6578ARLG JASON SELLERS 


(11) 


10 


9 


16 


THE QUITTIN' KIND epic 7926&SONT 


JOE Dlf FIE 




25 


,'j 


23 


62 


COMMITMENT • : LEANN RIMES 


(12) 


12 


8 


13 


TWENTIETH CENTURY/NEW YEAR'S EVE 1999 «ca M917-SLG 


ALABAMA 


OR«io"ls *'!*) the greatest sales gains this weeK. •Recording Industry Assn . of America certification tor net shipment of 500.000 unite 


(13) 


NEWl» 


1 


AMAZED BNA 65957,'RLG 


LONESTAR 


(Gold). A RIAA certification for net shipment of 1 million units (Platinum), with mulllmilllon titles Indicated by a numeral following the sym 
bol. C 2000, Billboard/BPI Communications and SoundScan, Inc. 
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I AVE MERCY: In the midst of Wynonna's limited-engagement 
reunion tour with mama Naomi lurid. Hot Shot Debut praises on 
Top Country Albums are heaped upon the younger Judd's "New Day 
Dawning" (Curb/Mercury), which scans more than 40,000 to open at 
No. 5, her biggest opening week since "Revelations" registered 
80,000 units in the March 2, 1996, Billboard. On The Billboard 200, 
"New Day Dawning" pops on at No. 40. 

The selection number listed for the new set corresponds to a lim- 
ited-edition CD that features a four-song sampler of the reunited 
Judds, including "Stuck In Love," which enters Hot Country Sin- 
gles & Tracks at No. 75. The cassette configuration carries the same 
catalog number (170103) as will the regular CD issue, which drops 
at retail May 2, at which time we'll update our weekly charts to list 
the above referenced catalog number. 

The lead single from "New Day Dawning" is "Can't Nobody Love 
You (Like I Do)," which gains 177 detections to step 35-33 on Hot 
Country Singles & Tracks, with spins at 146 monitored stations. 
Heavy airplay (more than 35 plays) is noted at KMPS Seattle and 
KSCS Dallas, with 37 and 40 detections respectively. Meanwhile, 
"Stuck In Love" is heard at 45 of our 153 stations. 

MaKE MINE COUNTRY: With more than 23,000 scans, country 
stylist Tracy Lawrence posts his second-largest opening week on 
Top Country Albums with his first set of new material in nearly 
three years, "Lessons Learned" (Atlantic), which perches at No. 9. 
His biggest opening week came in the spring of 1993, when "Alibis" 
entered at No. 7 with approximately 24,000 units. 

An important and powerful '90s hitmaker for the format, 
Lawrence popped onto the country scene in 1991 with his No. 1 
debut single, "Sticks And Stones." His subsequent radio singles 
include six other chart-toppers, seven top five songs, and two top 10 
entries. 

Distracted by highly publicized personal trials in 1997 and 1998, 
Lawrence has returned with some formidable support from country 
radio. The title cut from "Lessons Learned" gains 338 detections to 
break into the top 10 on Hot Country Singles & Tracks, up 11-9. 

KSOP Salt Lake City (where this columnist got his first major- 
market radio gig) is the airplay leader with 441 plays to date. Other 
early-airplay strongholds include KRMD Shreveport, La., with 435 
spins and KUZZ Bakersfield, Calif., with 414 detections. 

EaRL LIVES! Somewhere between the sober waters of spousal 
abuse and a watershed of good ol' girl humor lies the frolicking 
"Goodbye Earl," (Monument) a controversial track from Dixie 
Chicks' "Fly" that has accumulated 20 weeks of unsolicited album 
play on Hot Country Singles & Tracks. The label has issued the song 
as an official radio single, prompting us to relax our recurrent rule, 
which removes tracks after 20 weeks below No. 25. "Goodbye Earl" 
bullets at No. 60 this issue. 



Freese's FreeFalls Label 
Allows Artists To Pursue 
Creativity, lodependence 

BY CHET FLIPPO 

NASHVILLE— The last thing Bob 
Freese expected from the first re- 
lease by his new record label was a 
Grammy nomination. But that's ex- 
actly what he got with Willie Nel- 
son's first instrumental album, 
"Night And Day," which is nominat- 
ed in the best pop and instrumental 
recording category. 

"It's a good start," Freese says, 
with classic understatement. The 
veteran label executive decided a 
couple of years ago to provide an 
outlet for artists who are outside 
the major-label structure and to 
offer them art- 
istic freedom. 
In addition to 
Nelson's album, 
he plans a Feb. 
15 release fea- 
turing Billy Joe 
Shaver, Willie 
Nelson, Kris 
Kristofferson, 
and Waylon 
Jennings and greenwood, freese 
upcoming re- 
leases by Lee Greenwood and Billy 
Burnette, with several more to 
come. Distribution is by the 
Navarre Corp. 

Freese started his Cleveland- 
based FreeFalls Entertainment 
(FFE) last February, after 18 years 
in sales and marketing at A&M, 
Capitol, Liberty, and Epic. 

"I realized when I was working at 
major labels," says Freese, "that 
you can only work so many bands 
and artists. You have to really pri- 
oritize things. I saw a lot of artists 
being dropped from various labels 
over the years — when I was in 
Nashville, when I was in New- 
York — and I also saw the artists 
continuing to work by doing their 
tours and making a great living on 
the road." 

What they quickly run out of, 
though, he notes, is new product. 
"Some of them, the ones who are cre- 
ative and have a savvy business mind, 
they would create the product and haw 
it available to sell," he says. "But they 
still need marketing, promotion, dis- 
tribution, publicity — things they didn't 
have the time nor the resources to put 
(Continued mi imge 97) 




ARTISTS & MUSIC 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TIRE (Publisher - Licensing Org.) Sheet Music Dist. 

59 800 POUND JESUS Illegal. BMI/Yo Man. BHD 

55 AGAINST THE WIND (Gear. ASCAP) WBM 
36 ANOTHER NINE MINUTES (Sony/ATV Tree. 

BMI/'Chrysalis, ASCAP/Tiny Buckets 0 Must, ASCAP! 

HIWBM 

3 BACK AT ONE (Cancelled Lunch, ASCAPAJmversal- 

PolyGram International, ASCAP) HL/WBM 
11 BECAUSE YOU LOVE ME (Sony/ATV Tree. BMl/TMhing 
But The /iif BMLUnrversal-Songs 01 PelyCram Inter- 
national BML'Stwi' Angefs, BMW WBM 

18 BEEN THERE (Blackened. BML/Steve Wanner, BMI) 

39 BrJjT THIRTY (Sorry/ATV Tree. BMJ/Shmytjilty, 
BMIWainer-Tamerlanc- BMl/Constant Pressure, BMI) 
h_'rVBM 

15 BIG DEAL MM Nice. BMI/AI Andersones. BMLBlue 
Water. BMI/Scigs 0t Windswept Pacific. BMI/Yellow 
Desert EMI V-, Lifes Wert, BMI) H1/WBM 
5 BREATHE [Cal l» ASCAP/Umntrsal-Sones 01 PmyGram 
International. BMVHopeOiest BMI) WBM 

29 BUY ME A ROSE (Rex Benson BMI/Stone Forest. 
BML/Tnpp, BMI/Blue Plate, BMI) 

33 CAM! NOBODY LOVE YOU (LIKE I DO) Universal- 
MCA. SOT' CI whs ASCAPiSongsFcxDebin, 
ASCAP) WBM 

20 CARLENE (EMI Apnl, ASCAP/PM Vassal. ASCAP 'EMI 
Blackvrcoil BMI/T Wndje, BMl/Ttory Bourke, BMI) HL 

43 COULDN'T LAST A MOMENT (Irving. BMl/Sorfs CI 
Windswept Pacific BMI/Yellow Desert BMI,<My Lite's 
Work. BMI) WBM 

1 COWBOY TAKE ME AWAY (Woolly Pudrjjft', BML/Blg 

BMLCareers-BMG, BMtrTtoyd's Dream, BMI) HL 
68 CRACKER IACK DIAMOND (Urwersal- Songs Of Poly- 
Gram International BMl/Virgin Timber, BMLWo Brain, 
BMI] iVBH 

23 DADDY WON T SELL THE FARM (Kredrtkard 
ASCAP.-Tennv Annie BMI/Copperfield. BMI) 

32 DONT MAKE ME BEG (EMI April. ASCAP/Sea Gayte, 
ASCAP) III 

17 DO WHAT YOU GOTTA DO (AJmo. ASCAP/Crattvyorks 
ASCAP) WBM 

66 GOOGAVEMEYOUIWarner-Tarrreitane.BlnWenNon 
pared. BMI/Scoggin, BMI/TJn The Mantel, BMI) WBM 

74 GOfH' UNDER GETTIN OVER YOU (Sorry/ATV Tree. 
BMLShiMlly BMI) HL 

82 GOODBYE EARL (EMI Blackynod. BMI/Rising Gorge. 
BMOML 

14 HE DIDN'T HAVE TO BE (EMI April. ASCAP/Sea Gayte, 
ASCAP/love Ranch. ASCAP) HL 

53 HERE COMES MY BABY (Mainstay EM WBM 

8 HOW C. YOU LIKE ME NOW J ■" 

BMllrVacissa River. BML'CMI, BMil 

21 I UWE YOU (Sony/ATV Cross Keys. ASCAP,Incore 
Entertainment BMI/Scott And Soda. ASCAPWtooo. 
ASCAP Music 01 Windswept. ASCAP) CLM/HL 

56 I'M DIGGIN IT (Buij-1 A BMI/Slarstmck Angel, BMI) 
HL 

54 I THINK YOU RE BEAUTIFUL (Diamond Three, 
BMI/Seven Peaks. ASCAP/Crrtenon, ASCAP) 

72 ITS ALWAYS S0METHIN' IWarner-Tarnedane. 

BV ,'GclrJen Wheat BMlforeets-BMG. BMI) HL/WBM 

19 ITWAS lUmwrsal MCA ASCAP/Gary Burr, 
ASCAP'Sonjs 01 Unmersa! 8M Warkr*,rigM ASCAP) 

52 I'VE FORGOTTEN HOW YOU FEEL (Miss Surrett, 
BMl'Cntarn BMVKerifi Sewel! BMl/Ten Ten. BMI) WBM 

53 1 WILL E E i ■ ■ BMl'Songs Of Note. BMljInsign, 
BMLBob Farrell. ASCAP f,!R6! ASCAP/Summifrdawn. 
ASCAPYncSparjden.Srnm, ASCAP) HL 

73 I WILL.. BUT (Without Anna. ASCAP/Magnoka Hill. 
ASCAP^cSpadden-Smith. ASCAP) CLM 

45 JIMMY'S GOT A GIRLFRIEND <WB. ASCAP'Mavenck 
ASCAP/Mes To Must, ASCAP/Sony/AIV Cross Keys, 
ASCAPfflon Harbm. ASCAP/Sony/ATV Tree. BMI) 
HL/WBM 

44 JUST BECAUSE SHE LIVES THERE (Sorry/ATV Cross 

Keys ASCAP: HL 

9 LESSONS LEARNED (SLL, ASCAP/Sony/ATV Cross 
Kays. ASCAP .Sony ATV Tree. BMI/Asdits, BMI) HL 

84 LETS MAKE LOVE (Songs 01 Nasttville DreamWorks. 
BMVCherry Rrear, BMlWamer-Tamerlane. BMHaden 
Wheat BML'Careers-BWO BML'S4ve*ss. BMII 
OM/HL.WBM 

34 LETS MAKE SURE WE KISS GOODBYE i/inrry Mae. 
BMI) WBM 



10 LOVES THE ONLY HOUSE (Surry/ATV Tree. BM(%2 
Cason, ASCAP/Souttlem Wrdrjs Group ASCAP) HL 

37 MEANDMAXINEIWamer-Tamerlane BMI/New Works. 
BMLW6. ASCAP/lunnmusic ASCAPI WBM 

50 ME NEITHER I EMI Apnl. ASCAP/Sea Gayle. ASCAP) HL 

46 MORE (Wamer-lamerlane. BMI/Golden Wheat. 
BMWfcHiige. BMl/lfokinteer Jam A^CAP/Gn-lo-Del, 
ASCAP) WBM 

2 MY BEST FRIEND (Careers BMG. BMI/Sitverkiss. BMI) 
HL 

67 MY HOMETOWN (Warner -Tamerlane BMI) WBM 

40 NO MERCY (Mighty Moe. ASCAP/Tjriest Whrtney, 
ASCAP'trttle Shop Of Morgansongs, BMWAorgan. 
BMl/Mamstein Cumberland, BMiChrysalis, BMI) WBM 

53 NOTHING CATCHES JESUS BY SURPRISE (Wayfon 
Jennings. BMClrving. BMl/Sony/ATV Tree. BMIWildei- 
ness, BMI) HL/WBM 

25 POP A TOP (Sony/ATV Tree. BMI) HI 

13 PUT YOUR HAND IN MINE lAant Rose BMUTAIene, 
ASCAP) HL 

30 REAL LIVE WOMAN (Crynei Way To The Bank. 
SESAC/Child Bride, SESAQ 

31 ROCK THIS COUNTRY! (0 nr/ersal-Songs Of FWyGram 
International. BMIAoon Echo. BMWcmba BMI! WBM 

27 SHE'S MORE (Starstruck Writers Group. ASCAP/Glen 
Nikki. ASCAP/Warner-Tamertarie. BMlrCnrtchheld. BMI) 
HL/WBM 

26 SMALL STUFF (Daniel Island. BMLftow Ya' Doin', 
BMI/leipers Fork. BMIIendervitles, BMLtSP 
BML'Musc & Media BMII HL 

4 SMILE (DreamWorks BMl/Tollajoo, ASCAP/Wusic Of 

Windswept ASCAP! CLM 
16 SMOKE RINGS IN THE DARK (Universal-MCA. 

ASCAP/Bar R. SESACI HL/WBM 
22 SOMETHING UKE THAT (Mr Noise BMI/Yte Mate 

Music. BMLEncoie Entertamment. BMl/Totlaroo, ASCAP 

Music Of Windswept. ASCAP) CLM 
75 STUCK IN LOVE (Gary Nicholson ASCAP/King Lizard. 

BMI) 

60 TAKE A LETTER MARIA (Universal-Songs Of PofyGiam 
Internationa!. BMII WBM 

70 THAT HURTS (Universal-MCA. ASCAP/Gary Bun, 
ASCAP/Wamer-Tamertane. BMIrHousenotes. BMI! WBM 

7 THE BEST DAY lUnrversal-Songs 01 PotyGram Interna- 
tional. BMVtverything I Love. BMI/Aartl-Rose. BMI) 
HL/WBM 

» THE BLUES MAN (Bocephus. BMI) 

4> THE CHAIN OF LOVE (Pigwash. BMUTIatmi 

BMI/Walerdance. BMl/Melanie Howard ASCAP) WBM 

51 THE COLD HARD TRUTH (Sony/ATV Cross Keys, 
ASCAP/Tnck Knee, ASCAP) HL 

38 THE FUN OF YOUR LOVE (Almo. ASCAP ,'BNC 
ASCAPUaly. ASCAP/Amva. ASCAPI WBM 

49 THE LOOK (EMI Blackwood, BMl/Ty Land, BMlAVamer- 

Tamerlane. BMI) HL/WBM 
42 THE WAY YOU LOVE ME (Encore. ASCAPiScott And 

Soda. ASCAP/Fallazoo Crew, ASCAP/Airslream Dreams, 

ASCAP/Coyote House. ASCAP/Tamoos ASCAP) HI/CUM 
12 THIS WOMAN NEEDS (Without Anna, ASCAP/Songs Of 

Hamstein. ASCAP/The Key Club, ASCAP/tela s Voice, 

ASCAP) CLM/WBM 

28 UNBREAKABLE HEART (Blue Gator, ASCAP/Mavenck. 
ASCAP/WB, ASCAP) WBM 

47 UNCONDITIONAL Sarstruck Writers Group, 
ASCAPttn ItAki. ASCAP/Songs Of Universal. BMI) 
HL/WBM 

57 UP NORTH (DOWN SOUTH. BACK EAST OUT WEST) 

(Irving BMI/'Almo, ASCAP] WBM 
6 WHAT DO YOU SAY (Michael Dulaney. BMl/Dulaney- 
house. BMI/Ensign, SMl/Maior Bob. ASCAPI Hl/VlBM 

41 WHAT I NEED (Warner- Tamerlane, BMl/Gdden Wheat 
3VDWBV 

35 WHAT I NEED TO DO (Careers BMG BMI/Bradley 
BMI/Cut Out ASCAP/Two Guys Who Are Publishers. 
ASCAP) HL 

24 WHEN I SAID I DO (Blackened BMII WBM 
5) WHERE CAN I SURRENDER (Universal. EWinal 
Approach. BMI) WBM 

61 YES! (McSpadden-Smith. BMvlCG. ASCAP/EMI Black 
wood, BMl/Singles Only, BM|/Starstruck Angel. 
BMI/MakeshntBMreutsRUs.BMI) 

71 VOU COULD'VE HAD ME (EMI Apnl. ASCAP/703. 
ASCAPAJrtversal-Songs Of Polytirarn Intematiora! 
BMWfopeChest.BMllHl 
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Bfead TOP COUNTRY ALBUMS 



COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE, MASS MERCHANT, AND INTER- 
NET SALES REPORTS COLLECTED, COMPILED. 
AND PROVIDED BY SoundScaas 
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ARTIST TITLE 
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PEAK POSITION 


CD 


1 


1 


23 
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1 




37 


35 


33 


27 


ALISON KRAUSS ROUNDER 61046&MERCURY (10.9&T6.98I FORGET ABOUT IT 


5 


38 


29 


21 


14 


VARIOUS ARTISTS .-.■Mi;^ v.iv£^l J Jt:" Jh SUPTRSTAR COUNTRY HITS 


21 




3 


3 


13 


■ Greatest Gainer — 

rfllin MILL A WARNf.W BROS 4,.J7j<W<N 111 9B'17.98i bKtftlnt 


1 


39 


42 


39 


16 


Ktoin 4821/ IS 98 15 98) SB H0W BIG ' A B0Y ARE VA? V °LUME 6 


16 


40 


41 


45 


35 


ANDY GRIGGS «r.i i/KW! ic »l6 98iBB YOU WON'T EVER BE LONELY 


15 


77) 


2 


'I 


1 18 


SHAN 1 A TWAIN mercuhy 636003 {10,9*17,961 COME ON OVER 


1 


41 


.17 


35 


:5 


CHRIS LEDOUX Capitol 99781 110 98/16.98) 20 GREATEST HITS 


17 


CD 


5 


5 


36 


LONESTARA BNA 67762,'FLG (10.98/16.98) LONELY GRILL 


3 


42 


34 


37 


78 


WILLIE NELSON LEGACY69322,C0LUMBLAI79BELV119B) 16 BIGGEST HITS 


29 


CD 


NEW* 


1 


Hot Shot Debut 

WYNONNA CUSB M1067-lK>rcuRYUO.9S.'n.9S J NEW DAY DAWNING 


i 


43 


25 


26 


24 


LINDA RONSTADT&EMMYLOU HARRIS wrsTrRN WAl , . THE -JCSCN SESSIONS 


6 


44 


43 


43 


38 


WM1««T YOAKAM LAST CHANCE FOR A THOUSAND YEARS: GREATEST HITS FROM THE 90'5 


10 


6 


6 


4 


40 


TIM MCGRAW A^ CURS 77942 UO.96/17.98! A PLACE IN THE SUN 


I 


7 


7 


6 


4 


MARK WILLS MERCURY 5462% 111 98/17.98) PERMANENTLY 


3 


45 


40 


40 


90 


SOUNDTRACK A-' CAPITOL 93402 1109H17.98) HOPE FLOATS 




w 


8 


7 


106 


DIXIE CHICKS A" MONUMENT 6819K0Nt (10.98 EO/17.981 ■ WIDE OPEN SPACES 


1 


46 


48 


52 


21 


JOHN PRINE oh boy 019 (9.98/15-98) IN SPITE OF OURSELVES 


21 


CD 


Nl 




1 


TRACY LAWRENCE Atlantic 83269/ag [10.98/16 98) LESSONS LEARNED 


9 


47 


47 


48 


76 


Qf*?™*] a FOR THE RECORD: 41 NUMBER ONE HITS 
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CD 


10 


10 


39 


SHEDAISY • lyric STREET 165OT2j1H0UYWO0D (10.98/16 98) ■ THE WHOLE SHEBANG 


6 


48 


56 


54 


65 


TOBY KEITH • mercury 558962 (l 1 98/17 98) GREATEST HITS VOLUME ONE 


5 


u 


9 


8 


: 


LEANN RIMES A curb 77947 oo.98/l7.98> LEANN RIMES 


I 


49 


46 


42 


37 


JOHN MICHAEL MONTGOMERY atlartc83185/AGI109S'1696I HOME TO YOU 


16 


12 


11 


9 


15 


ALAN JACKSON A ARISTA NASHVILLE 18892 (10 .9*17.98) UNDER THE INFLUENCE 


2 


50 


54 


50 


75 


ALAN JACKSON ▲ arista nashvl.l issm ni ya :a ya HIGH MILEAGE 


1 


QD 


13 


12 


99 


JO DEE MESSINA A curb 77904 (10.98/16.98) I'M ALRIGHT 


5 


51 


51 


49 


;« 


VARIOUS ARTISTS -MR1.ER e»2S 47537 uc 9616.98) COUNTRY FUN 


.)/ 




12 


11 


49 


KENNY CHESNEYA BNA 67655/RLG uo 9&T6.98; EVERYWHERE WE GO 


5 


52 


45 


44 


37 


MARY CHAP1N CARPENTER PARTV nfll 1 ANn DTHFR FAUDRlTEt; 

COLUMBIA/>57:l,5C\ v ' [017 98) UULL hnU U ntK rrtVUHl 1 to 


4 


© 


U 


13 


21 


MARTINA MCBRIDE 9 RCA 67B24jRLG 1 10 9B/16 981 EMOTION 


3 


S3 


49 


63 


■4 


IKm>T DT nU " J* tj.BsliKLb i.U 98/16 981 II 3 AL3UU 1 IIML 


20 




16 


15 


14 


TORY KFITM nortUMnM^ Awrantnt iiww finaariftaai HOW Dfi Yfil 1 1 IKF UF NDW7I 


15 


54 


5j 


51 


17 


JEFF FOXWORTHY WA/tfiER brds 47427.twrn (id 9816.98) GREATEST BITS 


17 


u 


15 


14 


lj 


ntuM ivii*c,ri line w nuwiviLLt i rui i u l i i . jq» i/.yoj oi_r ijUL/Lr i uul i n cr\ 
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55 


44 


38 


24 


aqi Cf p at thf WHFFI ",3riU'*riB^^ jvir.iMrKW rn oa"t u. HI RIDE WITH RDR 


24 


18 


17 


16 
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ftARY AI 1 AM ufA ktte.wun if 1 Tnint til ofl,'i 7 oai ^MflKF RINH^ IN THF HARK 
uHn I MLLMPI Mui TiAbrlVILLt WULUl 111 7& L /.y5J OnflVJf\C nllNVJO HtI Int UrtnfV 


9 


56 


50 


46 


4 


MINDY MCCREADY BNA 67920'RLG (4.98/9 96) SUPER HITS 


46 


QD 


21 


22 


39 


— Pacesetter ■■^^ 

KENNY ROGERS • dreamcatcher 004 I11.9B/16 981 SHE RIDES WILD HORSES 


6 


57 


60 


55 


20 


mnncc unci Muauvtw i owoa, aUN i ( i u w t(4' ) D awl BH ut> I AMtu 


41 


58 


63 


62 


45 


GEORGE JONES I i ! ic 693)8)S0NY |7 98 EO/l l 98) 1 6 BIGGEST HITS 


50 


m 


22 


20 


- 


FAITH HILL A' WARNTR8ROS 46790/WRN (10. 98/16.98] FAITH 


2 


59 


58 


47 


15 


DOLLY PARTON SUGAR hill 3900 (12 98/16.98) THE GRASS IS BLUE 


24 


(ID 


20 


17 


19 


CLINT BLACK RCA (10.98/16 981 D'LECTRIFIED 


7 


(60) 


NE 


«V> 


1 


KEITH URBAN capitol 97591 iio.9lvi6.98) kc TH URBAN 


60 


22 


13 




2 


ALECIA ELLIOTT MCA NASHVILLE 170087 (8 98712 98) Bflj I'M DIGGIN' IT 


18 


61 


(,.'. 


58 


40 


STEVE WARINER tol 96139(10.98,16.981 TWO TEARDROPS 


6 


23 


19 


18 


36 


BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) ■ WHO NEEDS PICTURES 


13 




71 


71 


46 


TRACY LAWRENCE Atlantic 83137,'AS no 91/n 98) THE BEST OF TRACY LAWRENCE 


13 


24 


4 


27 


16 


ANNE MURRAY straightway 20231 119 9819.98) WHAT A WONDERFUL WORLD 


4 


63 


62 


59 


: 


SHERRIE AUSTIN absta mshvilli itssi {10 9816981 B LOVE IN THE REAL WORLD 


14 


(25) 


24 


23 


44 


MONTGOMERY GENTRY coLUMBin691s&S0Nri]0.9SEQ'1698)H TATTOOS & SCARS 


10 


04 


65 


63 


40 


MERLE HAGGARD legacy 69321/EPic (7.98 ecvi 1,98) 16 BIGGEST HITS 


56 


26 


23 


19 


64 


GARTH BROOKS Capitol 97424 (19 9& r 26 98) DOUBLE LIVE 


1 


65 


61 


56 


13 


THE MAVERICKS ^ ^ SUPER COLOSSAL SMASH HITS OF THE 90S: THE BEST OF THE MAVERICKS 


45 


(27) 


27 


24 


33 


GEORGE JONES ASTiUM 623&B/EEG (10 98/16.96) COLD HARD TRUTH 


5 


66 


66 


67 


44 


TRACY BYRD MCA Nashville 170048(1198/17.98) KEEPERS/GREATEST HITS 


5 


28 


28 


28 


14 


TY HERNDON EPC 69899/SONr (10.98 Eu/16.98) STEAM 


14 


67 


52 


64 


82 


VARIOUSARTISTSAR5TAMASHY1LLE18850I109&169B! ULTIMATE COUNTRY PARTY 


12 


29 


26 


30 


38 


CHELY WRIGHT MCA NASHVILLE 170562 110.96/16 98) ■ SINGLE WHITE FEMALE 


15 


68 


68 


65 


20 


RANDY TRAVIS urn/,: s« 45311SUNTCRSCOPE 110 98/16 981 A MAN AIN'T MADE OF STONE 


15 


30 


33 


29 


49 


GEORGE STRAIT A mcsmshyiilE 170050 CIO 9B16 98) ALWAYS NEVER THE SAME 


2 


69 


70 


69 


80 


CLAY WALKER • giant 24/olvwarner BROS (10.98/16.98) GREATEST HITS 


9 


31 


32 


32 


92 


MARK WILLS A mercury S363l7U0-9au6.9a)IH WISH YOU WERE HERE 


8 


70 


72 


68 


34 


ALABAMA RCA 67793/Rlg CO 98,16 981 TWENTIETH CENTURY 


5 


32 


30 


25 


20 


BROOKS & DUNN • arista Nashville 1BS95 C10.9S/16.98) TIGHT ROPE 


6 


© 


RE- 


NTRY 


2 


ROY ORBISON M0NL7MENT,LEGACY6973LVSONYf7 98EO/L1.98l 16 BIGGEST HITS 


71 


33 


39 


34 


14 


TRACE ADKINS CAPItOL 96616 (10.98/16 98) MORE... 


9 


72 


67 


66 


24 


"IKIhiP^?-.. n FOR THE RECORD — 43 LEGENDARY HITS 


38 


34 


31 


31 


44 


JOHNNY CASH Columbia s97]9vsoNr (7.98 EO/M.9S) 16 BIGGEST HITS 


18 


73 


69 


61 


46 


LI LA MCCANN ASYLUM 62355.TEG (10.96716 98) SOMETHING IN THE AIR 


5 


39 


36 


36 


24 


CLAY WALKER s Ml 24/1 nm urns :io si'lt m LIVE. LAUGH, LOVE 


5 


74 


75 


74 


38 


PATTY LOVELESS epic 69809/sony (10.98 £0/16.98) CLASSICS 


6 


36 


38 


41 


40 


JESSICA ANDREWS 3««vww i»)0MM[=5O« II 9912 « lTB HEART SHAPED WORLD 


31 


75 


73 


57 


32 


LYLE LOVETT curb 111964«CA(l0.9a/17 98) UVE IN TEXAS 


7 



CD Albums with the greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) certilication for net shipment of 500.000 album units (Gotd). ARIAA cerWkabon tor net shipment at 1 million units (Platinum). 4> RIAA certification for net shipment of 10 million units 
(Diamond) Numeral following Platinum or Diamond symbol indicates album's multi platinum level. For boxed sett, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiples shipments by the numbef at discs and/or tapes. "Asterisk indicates LP is avail- 
able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gamer shows chart's largest unit increase. Pacesetter indicates biggest percentage 
growth. Heatseeker Impact shows albums removed from Heatseekers this week. Q indicates past or present Heatseeker title. <& 2000, Billboard/BPI Communications, and SoundScan, inc, 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT. AND INTERNET 
SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY SpundS 
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ARTIST 

IMPRINT <t NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 



TIM MCGRAW A* CURB 77886 (t0.9fi')6.9B) 



SHANIA TWAIN ♦" MERCURY 522886(10.9*17,98)1 



THE WOMAN IN ME 



BROOKS & DUNN A" ARISTA NASHVILLE 18852 (10 98,-16.98) 



THE GREATEST HITS COLLECTION 



MARTINA MCBRIDE A' RCA67S16(TtLG (10.9EV16.9SI 



HANK WILLIAMS JR. A' CURB 77638 (6 98/9 98) 



GREATEST HITS. VOL. 



PATSY CLINE MCA SPECIAL PRODUCTS 42Q261MCA (2 .98/5.98) 



ALAN JACKSON A* ARISTA NASHVILLE 18801 110 .98/16 .98) 



THE GREATEST HITS COLLECTION 



GARTH BROOKS* 1 * CAPITOL 29689 110.9B/15 98) 



TIM MCGRAW A^ CURB 77659 (9,98/15 9BI 



NOT A MOMENT TOO SOON 



JOHN DENVER MADACY 4750 (5 .98/7 .98) 



THE BEST OF JOHN DENVER 



PATSY CLINE A' MCA NASHVILU 320012 (7.98/12,98) 



12 GREATEST HITS 



CHARLIE DANIELS A EPIC 64182/SONY (5.98 EQ/9,98) 



WILLIE NELSON A -JXl^BlA ^la^SONY (5 .98 E0V9 .981 

CMalof ilburra *e 2-yeai-okJ tnka that nave fallen Below No, 100 on The BIIDoant 200 or reissues of o«)er 
tificafion lor net iNMIOfll l/ ) t : tin umti I PLaliriuD). * FVIAA LBili'riatiun few net ifiipiT«n1 ol 10 inil 
bar of dncx md/or tapes. "Ait ens* indiLitcs vinyl LP 11 Bi'jiljUe Mdt tape prkxi, ard CD prices for BMG 



313* 



ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 



TITLE 



TRISHA YEARWOOD A 3 mcanashvillE 170011 (11.98/17,981 



(SONGROOK) A COLLECTION OF HITS 



GEORGE STRAIT A* MCA NASHVULE 110651 U0.98/16.9B) 



PURE COUNTRY (SOUNDTRACK) 



THE CHARLIE DANIELS BAND A 1 EPIC 656WS0NY !7 .98 ECV11.98I 



A DECADE OF HITS 



LEANN RIMESA*CLif(Ei77885ll0.SiB, l 16.98) 



YOU UGHT UP MY LIFE — INSPIRATIONAL SONGS 



ALISON KRAUSS A*' holindl^ &13325MDJMG i.i0.9&'i6 9S.i I 



NOW THAT I'VE FOUND YOU; A COLLECTION 



GEORGE JONESA epic 40776/sony I5,98 EG/9.98) 



JOHN MICHAEL MONTGOMERY A ATLANTIC 83060, AG 110.98/16 98) 



GREATEST HITS 



TRAVIS TRITT A warn! k lms 4600)/ATlN(109eV169ej 



GREATEST HITS - FROM THE BEGINNING 



VINCE GILL A' MCA NASHVILLE IIIOA? ;i0 9a'16.98) 



WHEN LOVE FINDS YOU 



VARIOUS ARTISTS MADACY 1326 (15.98 CD1 



THE BEST OF COUNTRY 



DAVID ALLAN COE COLUMBIA 401B5/SONY 19 .98 EO CD) 



17 GREATEST HITS 



JOHNNY CASH • COLUMU'A 66773,-SONY (5 9B Eag Sfl) 



aibjms. Total Cian Weeks colurm reflects conWfied weeks 
ur»ls IbrATKyia). Numeral fcrtowing Ptatinum cr Diar 
WEA labeli are uaateiterJ lists. Tape prices marked EQ, 
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JiXHtt : 



TOBY KEITH 

ft WWW. TOBYKEITH.COM ft 



ASLEEP AT THE WHEEL JESSICA ANDREWS 



ft WWW.ASLEEPAUHEWHEEL.COM ft 



ft WWW.JESSICAANDREWS.COM ft 



"HOW 00 YOU LIKE ME NOW?!" CMT MOST 
REQUESTED VIDEO 

-HOW 00 YOU LIKE ME NOW?!" BILLBOARD S 

COUNTRY SALES PACESETTER 

THROUGH THE 3 WEEKS OF CHRISTMAS 
I "HOW DO YOU LIKE ME NOW?!" TOP 10. ..AND CLIMBING! 
A CMT TOP 12 VIDEO OF 1999 
U CMA TRIPLE PLAY AWARD FOR WRITING THREE IIS IN 

A CALENDAR YEAR 
* 5 BMI MILLION AIR & SONGWRITER AWARDS 
it 2 GRAMMY NOMINATIONS 
-V NINE II AND SEVEN TOP 10 SINGLES 
ft 1 PLATINUM & 5 GOLD ALBUMS 
-V TWO FIRST ROUND ACADEMY OF COUNTRY MUSIC 

NOMINATIONS MALE VOCALIST & VIDEO OF THE YEAR 



SIX GRAMMY NOMINATIONS INCLUDING ALBUM OF THE 
YEAR & TWO VOCAL COLLABORATIONS TYING TLC FOR 
THE SECOND MOST NOMINATIONS BEHIND SANTANA 
ft THREE WEEKS AT II ON GAVIN'S AMERICANA CHART 
.'. 15 AMERICANA TOTAL PLAYS LAST YEAR 
t TNN SPECIAL "THE MAKING OF RIDE WITH BOB" 
RAVES IN PLAYBOY, USA TODAY, PULSE, PEOPLE, 
TEXAS MONTHLY 

THIRD CONSECUTIVE GEORGE STRAIT FESTIVAL 
STADIUM TOUR 
I THREE FIRST ROUND ACADEMY OF COUNTRY MUSIC 
NOMINATIONS: ALBUM, GROUP + VOCAL EVENT 



A BEST SELLING DEBUT COUNTRY FEMALE OF 1999 

TOP 5 SINGLE ON THE BILLBOARD TOP COUNTRY SINGLES 
SALES CHART 

II COUNTRY ALBUM OF 1999 - NASHVILLE SCENE 

ONLY DEBUT ARTIST ON TOP 10 COUNTRY ALBUMS OF 1999 

- USA TODAY 

I GREAT AMERICAN COUNTRY'S FIRST VIDEO OF THE 

NEW MILLENNIUM 
. FIRST CMT - ON THE VERGE" SPECIAL (WITH BRAD PAISLEY) 

"UNBREAKABLE HEART" SINGLE BREAKING THROUGH 
-V TNN/COUNTRY WEEKLY OISCOVERY AWARD INITIAL NOMINEE 
.V FIRST ROUND ACADEMY OF COUNTRY MUSIC 

NOMINATION TOP NEW FEMALE VOCALIST 



Se 1000 SKG Mgiic antnw UC. W OtnnMAt DkkIi Hiilwlle. 



www.dreamworksrecords.com 
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COMPILED (ROM A NAII0NAL SAMPU Of RETAIL STORE. MASS MERCHANT SpsflSSSK* 
AND INTERNET SALES REPORTS COLLECTED COMPILED, AND PROVIDED BY 1 1 1 1 1 1 1 


THISW1 


i 


ARTIST TITLE 

IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 


CD 


1 


13 


ANDREA BOCELLI A — N °' 1 " SACRED ARIAS 


2 


2 


H 


ANDREA BOCELLI • 

PHILIPS A62033 (12.98/18 98) 


ARIA — THE OPERA ALBUM 


3 


3 


10 


CHICAtJO SYMPHONY ORCHESTRA (LEVINE) c«NT»t;i« onnn 
WALT DISNEY 860986 (1 7.98 CO) i-mivimsi 


CD 


10 


28 


VARIOUS ARTISTS THE BEST OPERA ALBUM IN THE WORLD. ..EVER! 
CIRCAVIRGIN 42203 (19 98)22.98) 


s 


6 


14 


RENEE FLEMING 

DECCA 4663 H :1C 9&T ? 98) 


STRAUSS HEROINES 


6 


5 


U 


VARIOUS ARTISTS THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD. .EVER! 
CIRCAWRGIN 44890 :9 98/16.981 


7 


4 


14 


ANNE-SOPHIE MUTTER 

OG 463259 (17 98 CD) 


PLAYS VIVALDI'S THE FOUR SEASONS 


CD 


9 


2 


m«MaiL^ox*^iK^j;i»ooMiRASw mmtmatm KKWlASitt 


9 


8 


If, 


^!SrS^T R0UWnn WUL MCCARTNEY'S WORKING CLASSICAL 


10 


12 


3 


SOUNDTRACK 

SONY CLASSICAL 61834 116-98 EQ) 


TOPSY-TURVY 


Cffi 


NEW* 


VARIOUS ARTISTS 

SONY CLASSICAL 89209 1)6.98 EQ) 


AMORE 2:GREAT ITALIAN LOVE ARIAS 


12 


11 


52 


SONY CLASSICAL 60680 0 0.98 EQ/}6.98) SIMPLY BAROQUE 


13 


7 


15 


CECILIA BARTOLI 

DECCA 466569 0 0.98/17.96) 


THE VIVALDI ALBUM 


14 


U 


20 


YO YO MA S0L0 
SONY CLASSICAL 6t 739 0 6.98 EQ CD) iuLU 


Q5) 


RE-ENTRY 


CARRER AS DOMINGO PAVAROTTI (LEVINE) • TH£ 3 jjnorj, p AR | S , g98 


TOP CLASSICAL CROSSOVER 


CD 


2 


47 


CHARLOTTE CHURCH A " N °' 1 VOICE OF AN ANGEL 
SONY CLASSICAL 60957 110 98 EQ/16 98) 24 ««« at No 1 ,ulltlJr "'""^-L 


2 


1 


i, ; 


CHARLOTTE CHURCH • rHABl DTTF fHIIRrH 
SONY CLASSICAL 64356 01.98 EQ/17.98) UUHHLUI It CI1UW.H 


3 


3 


35 


SARAH BRIGHTMAN THE ANDREW LLOYD WEBBER COLLECTION 

REALLY USEEUtTOECCA 539330 (1 1-98/17 981 


CD 


4 


O 


SARAH BRIGHTMAN • fdfn 

NEMO STUDIO/ANGEL 56769 (9 98/16.98) 


5 


5 


17 


ARIA 

ASTOR PLACE 401 72 1 16 98 CO) 


ARIA 2: NEW HORIZON 


6 


6 


14 


SOffYCLAKICA*51333 (24.98 EQ CD) GREATEST HITS: 1969-1999 


CD 


9 


SO 


T^^SS^T,!', 4 STAR WARS EPISODE I- THE PHANTOM MENACE 


8 


7 


36 


JOSHUA BELL/ESA-PEKKA SALON EN THF R , n uln . , M 
SONY CLASSICAL 63010(10 98 Ux:', 981 mt " tu vluunl 


9 


8 


11 


"TuS B EfuuD™ A 8 39 , 16 , 1; ,8CD, T « SONGS THAT GOT AWAY 


10 


10 


76 


LONDON SYMPHONY ORCHESTRA (HORNER) A „. rk Tn T | T . w , r 
S0NYCLASSICAL6069I(11,98EQ/17.98) DMl ' p ' lu IIMWn, 


OD 


13 


17 


JAMES GALWAY 

RCA VICTOR 63553 (10.98/16.98) 


UN-BREAK MY HEART 


12 


12 


58 


JOHN WILLIAMS/CHRISTOPHER PARKENING CTFPMni/l 

SONY CLASSICAL 61649 (17.98 EQ CD) 3ltHVIUIYI 


13 


11 


70 


VARIOUS ARTISTS 

DECCA 466600 (10 98/1 7 98) 


PAVAROTTI ( FRIENDS FOR GUATEMALA AND KOSOVO 


c® 


NEW* 


CINCINNATI POPS (KUN2EL) 

TELAHC 80532 0 0.98/15.98) 


ROUTE 66: THAT NELSON RIDDLE SOUND 


(3D 


RE-ENTRY 


EDGAR MEYER/JOSHUA BELL <. unBT TBIP unuc 
SOSY CI 45SICAL 60864 9ft TTj ;6.'if SHUKI IKII-HUMt 


CD Albums with trie greatest isles jsins Lttta wee*,. • Recording industry Assn. 0> America (RIAA) certification lor net shipment 
ol 500,000 album units IGcjo). A RIAA cerMication lor r*t snipment o( 1 mtliton umts (PUtnum). «)> RIAA certiUcation tor net 
shipment ol 10 million units (Diamond). Numtral following PUtnum or Diamond symbol indicates album's mulb-ptatinum level 
For boxed sets, and double albums with a running time ol 100 minute o> more, the RIAA multiplies shipments by the number al 
discs end/or tapes. 'Asterisk indcates vinyl available, ■indicates past or present IteatseeUr title. Classical Midline compact discs 
have > avnotesale cost between S8.9B and 112 97 CDs with a wholesale price aw than SB. 98 appear on Clasucai Budget, t 
2000 Billboarri'BPI Communications and SourrfScan. ire 


TOP CLASSICAL MIDLINE 


TOP CLASSICAL BUDGET 



Artists & Music 



1 A TENOR'S VALENTINE CARRtRAS- DOMIN- 
GO- PAVAROTTt SONY CLASSICAL 

2 MOZART FOR YOUR MINO VARIOUS 
ARTISTS PHILIPS 

3 ONLY CLASSICAL CD YOU NEED VARIOUS 
ARTISTS RCA VICTOR 

4 GERSHWIN: RHAPSODY IN BLUE/ AN AMER- 
ICAN IN PARIS NEW YORK PHILHARMONIC 
BERNSTEIN SONY CLASSICAL 

5 BUILD YOUR BABY'S BRAIN 2 VARIOUS 
ARTISTS SONY CLASSICAL 

6 ALBINONI'S ADAGIOS I SOLISTI VENETI SCI- 
MONE ERATO 

7 BUILD YOUR BABY'S BRAIN THROUGH 
MUSIC VARIOUS ARTISTS SONY CLASSICAL 

8 PACHELBEL CANON VARIOUS ARTISTS RCA 
VICTOR 

9 TENORS ON TOUR CARR ERAS- DOMINGO 
PAVAROTTI SONY CLAS5*CAL 

10 BEETHOVEN FOR RELAXATION VARIOUS 
ARTISTS RCA VICTOR 

11 MOZART FOR MOTHERS-TO-BE VARIOUS 
ARTISTS PHILIPS 

12 50 GREATEST CLASSICS VARIOUS ARTISTS 
ST. CLAIR 

13 COPLAND: APPALACHIAN SPRING NEW 

YORK PHILHARMONIC BERNSTEIN SONY 
CLASSICAL 

14 VIVALDI FOR VALENTINES VARIOUS 
ARTISTS PHILIPS 

1 5 COPLAND'S GREATEST HITS VARIOUS 
ARTISTS SONY CLASSICAL 



1 SURROUND YOURSELF IN CLASSICS VARI- 
OUS ARTISTS PLATINUM 

2 CLASSICAL MIX VARIOUS ARTISTS PtthT 
CLASSICS 

3 BABY'S FIRST CLASSICS VARIOUS ARTISTS 
ST. CLAIR 

4 20 classical favorites various 
artists madacy 

s classics for lovers various artists 

PLATINUM 

6 GERSHWIN: AN AMERICAN IN PARIS VARI 
OUS ARTISTS MACACY 

7 MOZART-GREATEST HITS VARIOUS ARTISTS 
REFERENCE GOLD 

8 CLASSICAL MASTERPIECES VARIOUS 
ARTISTS MADACY 

9 BEETHOVEN: GREATEST HITS VARIOUS 
ARTISTS REFERENCE GOLD 

10 SPANISH GUITAR MUSIC JOHN WILLIAMS 
SONY CLASSICAL 

11 MOZART: SYMPHONY NOS. 40 & 41 VARI- 
OUS ARTISTS MADACY 

12 CLASSICAL GREATNESS IN THE MAKING 
VARIOUS ARTISTS narm 

13 WORLD'S MOST BEAUTIFUL MUSIC VARI- 
OUS ARTISTS SPJ 

14 BACH'S GREATEST HITS VARIOUS ARTISTS 
REFERENCE GOLD 

1 5 BABY'S FIRST MOZART VARIOUS ARTISTS 
STCLAIR 



Ever-Prolific Carter Ventures Into Opera 



YoUNG AT HEART: Most of us 
would feel lucky to stay awake 
through an evening of opera at age 90. 
But Elliott Carter, obviously en- 
dowed with far more robust gray mat- 
ter than most humans t recently com- 
posed an opera — his first — as a 
nonagenarian. 

Written to a libretto by Paul Grif- 
fiths, Carter's piquant chamber 
opera, "What Next?," bowed to lavish 
praise in September at Berlin's Staat- 
soper Unter Den Linden under 
Daniel Barenboim, one of the com- 
poser's prime proponents. Barenboim 
. conducts concert 
I performances of 

"What Next?" 

Feb. 24-26 and 29 
>MM **" , in Chicago and 

March 5 at 
| < f | Carnegie Hall, 
J leacungtheChica- 
HBtri' I go Symphony 
carter Orchestra and 

singers from the 
Berlin production. The 45-minute 
"What Next?" will be staged again at 
England's Glyndcbourne later this 
year and taken on a U.K. tour in tan- 
dem with Kurt Weill's "Seven Dead- 
ly Sins." 

Many have found Carter's venture 
into opera surprising, as much for his 
allegedly nontheatrical outlook as his 
advanced years. Yet, he says, "I'm 
wry fond of opera, and I had thought 
about composing one for years. I just 
didn't want to write an opera evoking 
the past, so it was hard to find the 
right libretto. Also, all the requests 
for operas seemed to come from 
American institutions, and I knew if 
an American company put it on, it 
would be performed once and then 
put away. But Daniel Barenboim 
promised a scries of performances, 
and he knows my music pretty well, 
so I succumbed." 

"What Next?" is merely the latest 
product of perhaps the most remark- 
able Indian Summer a composer has 
ever had, with a stream of major 
works having flowed from Carter's 
pen over the past decade. His grand- 
est orchestral score just made it to 
disc: "Symphonia: Sum Fluxae 
Pretium Spei" (completed in 1996). 
Appearing on an album in Deutsche 
Grammophon's "20/21" series, the 
dense, richly sonorous work is given 
what the famously exacting compos- 
er calls "an extraordinary perfor- 
mance" by Oliver Knussen and the 
BBC Symphony Orchestra. As a 
point of entry for those wary of 
Carter's notorious complexities, the 
central panel of the 45-minute "Sym- 
phonia" triptych is a long, affecting 
adagio tenebroso. 

Carter's String Quartet No. 5, com- 
pleted in '95, is featured on a recent 
Montaigne/Auvidis disc of his cham- 
ber music with the Arditti String 
Quartet and pianist Ursula Oppens. 
The piano piece "90+" appears on the 
Montaigne set, as well as on Charles 
Rosen's definitive Bridge Records 
collection of Carter's piano music 
from '97. Rosen's album also includes 
what could be Carter's most 
approachable work, the luminous 



KEEPING 

SCORE 




by Bradley Bambarger 

Piano Sonata of 1946 (revised in 1980). 
Another fine new recording devoted 
to the composer showcases his early 
chamber music, performed by Chica- 
go Pro Musica. The album, on the 
Ccdille label, features the aptly titled 
"Pastoral" for clarinet and piano, as 
well as the Cello Sonata and other 
late-'40s works. 

A point of reference for just how 
far Carter's life spans: At the U.S. 
premiere of Berg's "Wozzeck" in 
1931, he sat next to George Gersh- 
win ("And I didn't dare speak to 
him," he recalls). New York-born and 
-bred, Carter graduated from Har- 
vard the next year, and like many 
American composers, he went on to 
study with the famed Nadia 
Boulanger in Paris. Always a 
staunch fan of modern music over 
"the old stuff," Carter early on 
adored Stravinsky ("the love of my 
life, from "The Firebird' to 'Requiem 
Canticles' "), along with Charles Ives 



and Edgard Varese — firsthand 
heroes whom he championed both as 
a music critic and a director of con- 
temporary music groups. 

Carter still lives in the Greenwich 
Village apartment he first occupied in 
1945, devoting most mornings to com- 
position. Recently completed works 
include a chamber concerto for Ams- 
terdam's Asko Ensemble and 
"Tempo E Tempi," a song cycle on 
Italian texts. An incipient cello con- 
certo for Yo-Yo Ma is currently on his 
desk. He has been more productive in 
recent years because he "is more self- 
ish," he says. "Now I concentrate 
strictly on my own music." Yet there 
are pieces by contemporaries that he 
is quick to boost, such as Pierre 
Boulez's recent "Repons" and works 
by Sir Harrison Birtwistle and 
Alexander Goehr. 

Despite possessing the resolutely 
independent spirit that America 
demands of its pioneers. Carter has 
long been more widely esteemed in 
Europe than in his own land. He has 
earned two Pulitzer Prizes, but more 
practically, the Boosey & Hawkes 
composer reports that his most 
recent royalty statement reflects 13 
times more income from Europe 
than the U.S. 

Considered by many to be one of 
(Cmitivueil mi page 97) 
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INTERNATIONAL BUYER'S GUIDE: Jam-packed with critical personnel and other 
information about every major record company, video company, music publisher, and seller of 
products and services far the entertainment industry worldwide. A powerful tool. SI 45 

INTERNATIONAL TALENT & TOURING DIRECTORY: Die leading source for 
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DIANA KRALL • 




CD 


? 


86 


VARIOUS ARTISTS 

32 JAJZ 3?061/RYKOD1SC 


JAZZ FOR A RAINY AFTERNOON 
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NEW* 


DR. JOHN 

BLUE NOTE 23220WIIOL 


DUKE ELEGANT 
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KEITH JARRETT 


THE MELOOY AT NIGHT, WITH YOU 


■ 
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HARRY CONNICK, JR. 


COME BY ME 


(JJ 


g 


53 


MILES DAVIS 

I E6ACY 'COLUMBIA GS8S1CRG 


LOVE SONGS 


7 
/ 


5 


19 


VARIOUS ARTISTS 

32 JAZZ 32152 


JAZZ FOR THOSE PEACEFUL MOMENTS 


a 
0 


7 


5 


STEVE TYRELL 


A NEW STANDARD 


9 


5 


5 


VARIOUS ARTISTS 

SON. CLASSICAL 89019 SWEET AND LOWDOWN - MUSIC FROM THE MOTION PICTURE 




11 


19 


TONY BENNETT 

RPMCOUJMEUA 6366LVCRG 


BENNETT SINGS ELLINGTON HOT & COOL 


QD 


14 


4 


(Aim MILLER 


FALLING IN LOVE WITH GLENN MILLER 


12 


1 


74 


VARIOUS ARTISTS 


JAZZ FOR THE OUIET TIMES 


13 


13 


2 


NICHOLAS PAYTON 


NICKONIGHT 


14 


12 


38 


VARIOUS ARTISTS 


JAZZ FOR A LAZY DAY 


IS 


10 


9 


PONCHO SANCHEZ 


LATIN SOUL 


Q£) 


18 


20 


THE RAMSEY LEWIS TRIO 


APPASSIONATA 
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15 


4 


VARIOUS ARTISTS 
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8 


BENNY GOODMAN 

LEGAOXOUJMBM 651A3yCRG 


LIVE 1938 AT CARNEGIE HALL - COMPLETE 


19 


16 


53 


VARIOUS ARTISTS 

32 JA/2 


JAZZ FOR WHEN YOU'RE ALONE 


20 


20 


4 


KURT ELLING 

[< i 'Ml .'.'.-'H.^APITOI 




21 


1? 


60 


VARIOUS ARTISTS 

32 JAZZ 32101 


JAZZ FOR THE OPEN ROAD 


(D 


RE-ENTRY 


THE PHIL COLLINS BIG BAND 


A HOT NIGHT IN PARIS 


23 


2( 


45 


CASSANDRA WILSON 


TRAVELING MILES 


24 


21 


14 


MICHAEL BRECKER 


TIME IS OF THE ESSENCE 


25 


22 


33 


VARIOUS ARTISTS 

NARM 50CO3 


JAZZ - DISCOVER AN AMERICAN ORIGINAL 
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OP CONTEMPORARY JAZZ ALBUMS 










No. 1 


1 


1 


32 


KENNY G A 

ARISTA 19085 


23AW5 3TNO 1 
'. ■ 1 . 




2 


H 


DAVE KOZ 

SE 


THE DANCE 


CD 


4 


50 


BONEY JAMES 

WARNER BROS. 4 7?B? 


BODY LANGUAGE 


4 


3 


12 


KENNY G A 


FAITH: A HOLIDAY ALBUM 


CD 


NEW* 


ALEX BUGNON 

NARAOA JAZZ 48725yVIRCJN 


...AS PROMISED 


6 


5 


9 


GROVER WASHINGTON, JR. 

~*'«w PRIME CUTS THF COLUMBIA YEARS M7-19M 


7 


6 


20 


BRIAN CULBERTSON 


SOMETHIN' BOUT LOVE 


8 


8 


42 


JOE SAMPLE FEATURING LAW 


H HATHAWAY 

THE SONG LIVES ON 


9 


7 


10 


PAT METHENY 


A MAP OF THE WORLD (ORIGINAL SCORE) 


10 


10 


67 


KIRK WHALUM 

. :■! '.SB 




11 


11 


26 


NORMAN BROWN 


CELEBRATION 


12 


9 


36 


PAUL HARDCASTLE 

TRIPPIN N' RHyTMWPUSH 9050GY2 


IHL ..-.j. ll'. Ill 


QD 


13 


3 


VARIOUS ARTISTS 

RHINO 


SMOOTH GROOVES AF TEH HOURS 


GD 


NEW* 


DIXIE DREGS 


CALIFORNIA SCREAMIN' 


15 


12 


13 


KIM WATERS 


ONE SPECIAL MOMENT 


16 


14 


16 


MEDESKI MARTIN t WOOD 

a.'.".,- 'v. LAST CHANCE TO DANCE TRANCE IV! i.M's BEST :i 1991 » 


© 


17 


5 


GROVER WASHINGTON. JR. 


ULTIMATE COLLECTION 


It 


15 


30 


RICHARD ELLIOT 

BLUE NOIL 5.'*8U:AI'IT0| EH 


CHILL FACTOR 


19 


16 


22 


DOB JAMES 


JOY RIDE 


CD 


18 


3 


JOYCE COOLING 




(D 


21 


2 


VARIOUS ARTISTS 

RHINO 8024 


SMOOTH GROOVES: VOLUME 1, JAZZY SOUL 


22 


20 


3 


FATTBURGER 

SHANACHIE 5064 


FAnBURGER.COM 


(D 


NEW* 


VARIOUS ARTISTS 


SMOOTH GROOVES VOLUME 2, JAZZY SOUL 


24 


a 


37 


THE RIPP1NGTONS FEATURING RUSS FREEMAN 

n i-.M.'HILL JAZZ ll-.WY.'INIM.AV HILL TOPA7 


25 


22 
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VARIOUS ARTISTS 

RHINO 78026 


SMOOTH GROOVES VOLUME 3. JAZZY SOUL 
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by Steve Grayboiv 



EW TRADITIONALISTS: Louis Armstrong knew 
how to make jazz attractive to a non-jazz audience. By 
playing popular songs of the day, Armstrong gave appre- 
ciative onlookers familiar melodies to latch on to, then 
expounded upon the tunes with seasoning from the jazz 
vernacular. Slide trumpeter Steven Bernstein, leader of 
the raucous quartet Sex Mob and an avowed Armstrong 
devotee, understands this concept well, doing much the 
same thing today in a contemporary and highly individ- 
ualized context. 

"Many jazz artists don't base what they play 
on what the audience likes, and that's why they 
make records that people don't care about," 
says Bernstein. "My audience may not even 
own a jazz album, but they can appreciate I 
what I am doing because I play songs that they ; 
can relate to." sex mob 

Among the gems found on Sex Mob's 
sophomore outing, "Solid Sender" (Knitting Factory 
Records, Feb. 1), are tunes by the Rolling Stones, 
grunge groundbi-eaker Nirvana, and '70s pop icon 
Abba, as well as Duke Ellington's "The Mooch" and 
a host of Bernstein originals. 

Bernstein is a slide trumpet pioneer, and his eclectic 
repertoire is the result of his desire to further his own 
development on the obscure instrument "Initially, I could 




only play a few songs on it," he says, "because it is not like 
playing a standard trumpet, where you can learn Arm- 
strong tunes as a workshop to develop your playing." 

Bernstein explains that Sex Mob (Bernstein, saxo- 
phonist Briggan Kruuss. bassist Tony Schcrr, and 
drummer Kenny Wollesen) was formed as means to 
develop a slide trumpet repertoire. "At first we played 
mostly original music," he recalls, "but I saw that people 
were really reacting to the covers we played, so 1 devel- 
oped those ideas, adding material from artists like Sly 
Stone, the Meters, and Smashing Pumpkins." 

In keeping with the band's risque moniker, Bern- 
stein peppers his music with healthy doses of both 
humor and vigor; Sex Mob's live show features the 
trumpeter exhorting his bandmates with a zeal w or- 
thy of James Brown. 

"Unlike most music, which is developed as a sort of 
intellectual Exercise where people start with concepts and 
then perfect them in front of an audience, we 
just worked everything out with the audience 
there," Bernstein explains. "This band is 
based on what the audience thinks works, 
rather than on what 1 think works." 

While many in the jazz industry (and the 
music biz as a whole) express concern cfter 
consumer apathy, Bernstein believes the cur- 
rent retail Umdseape puts him in a good posi- 
tion to bring his music to the people. 

"No one's selling records, and that makes for a level- 
ing of the playing field," he explains. "Unless you are one 
of the anointed few receiving tour support you are on 
your own, and it doesn't matter whether or not you are 
on a large or a small label. All that matters is how you can 
hack the music up. The way to do that is to reach the peo- 
ple, and I've got the right band to do just that" 
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celebrates 

GRAMMY Nominees 

all week long 



Diana Krall 

Wed., Feb. 16, 9 PM Eastern 
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Toes.. Feb. 22, 8 PM Eastern 
5 PM Pacific 



Jazz Scene 
Special Grammy Edj 
Tues., Feb 22. 10 PM £ 
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Harman, Mackie Plan Purchases 



Crown Int'l And Eastern Acoustic Works To Be Acquired 

Bid DEALS: They may not be on 
the scale of AOIVTime Warner/EMI 



Location, Location. Award-winning composer/producer/musician George Duke 
recorded Grammy-nominated jazz singer Dianne Reeves with engineer Eric 
Zobler and the Design FX Remote Recording team at SIR Soundstage in Holly- 
wood. Shown in the Design FX truck, standing from left, are Reeves, Design FX 
GM Michael May and remote recording manager Scott Peets, and Duke. Seated 
is Zobler. (Photo: David Goggin) 



or Pfizer/Warner-Lambert, but two 
recent deals signal the continuing 
consolidation of the pro audio busi- 
ness. 

The Harman Pro Group North 
America has signed a letter of intent 
to purchase amplifier powerhouse 
Crown International, and Seattle- 
based console phenomenon Mackie 
Designs Inc. has made a similar 
agreement to buy sound-reinforce- 
ment speaker specialist Eastern 
Acoustic Works (EAW). 

Both deals were announced at the 
recent National Assn. of Music Mer- 
chants (NAMM) Conference, which 
has become one of the industry's 
leading forums for business deci- 
sions and product launches. 

Because Harman and Mackie are 
both public companies, the sale 
prices will not be announced until 





by Paid Verna 

the transactions are consummated, 
which sources expect to occur in the 
coming weeks. 

Describing Harman's acquisition 
of Crown, Harman Pro Group North 
America president Mark Terry 
says, "It's as much a strategic deal 
as a financial deal. Crown is the No. 
1 brand in terms of amplifiers, and 
amplifiers have been the key miss- 
ing component of the Harman Pro 
Group lineup for years. We've had 
every piece in the audio chain except 



Producer Swizz Beatz Rides Hip-Hop Wave At Ruff Ryders 



BY MARCI KENON 

Swizz Beatz ranks with Tim- 
haland, Rockwilder, and Track- 
Masters as one of the most 
sought after producers in R&B. 
The irony is that producing was 
not the initial goal and dream of 
the 21-year-old, who has con- 
tributed to the platinum success- 
es of DMX, Jay-Z, Busta 
Rhymes, and Eve in his short ca- 
reer. 

Swizz, who was born Kasseem 
Dean, started out as K-Swiss, a 
16-year-old D,I playing at private 
parties, high 
school func- 
tions, and local 
clubs in At- 
lanta. Even be- 
fore then, K- 
Swiss had 
earned a repu- 
tation as a rap- 
per. He was bat- 
tling in the 
halls during 
lunch hour at Truman High 
School in the Bronx, N.Y.. where 
he lived before his family moved 
south. 

"I was getting into trouble, so 
my father [a postal worker] got a 
transfer to Atlanta," he recalls. 
Despite his growing reputation 
as a D.I and rapper, Swizz chose 
to produce when he had to select 
a career path. 

"I felt that there were too 
many people rapping at the 
time," says the turntable wiz, 
who changed careers as well as 
the spelling of his name (to avoid 
legal problems). Then his uncles, 
Darrin and Waah Dean, co-CEOs 
of Interscope-distributed Ruff 
Ryders, suggested he put aside 
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his Technics for the equipment 
that nets "real dividends." 

Swizz has done just that as the 
head producer at Ruff Ryders, a 
full-service label and production 
house that has garnered major 
sales in rap music with DMX, 
Eve, and the "Ruff Ryders: Ryde 
Or Die Vol. 1" compilation. 

Combined sales of DMX's 
three albums total more than 8 
million units, according to Sound- 
Scan. Each title has debuted at 
No. 1 on The Billboard 200, and 
the rapper's latest, "... And 
Then There Was X," was certi- 
fied double-platinum within six 
weeks of its release. 

The second single from 
that album, "Party Up," 
is one of Swizz Beatz's 
cuts, among others on 
the set. Similarly, the 
"Ruff Ryders" compila- 
tion featured the Swizz 
Beatz-produced Jay-Z hit 
"Jigga My N***V swizz 

In addition, "Let 
There Be . . . Eve— Ruff Ryders' 
First Lady" has sold 1.4 million 
units to date, according to Sound- 
Scan, and netted three top 20 sin- 
gles on the Hot R&B/Hip-Hop 
Singles & Tracks chart, includ- 
ing the current "Love Is Blind," 
featuring Faith Evans. All of 
Eve's hits are Swizz Beatz pro- 
ductions. 

"I just wanted to bring some- 
thing different to the table with 
Eve," Swizz says about planning 
the "feel" of her album and going 
against the grain. "The Latin 
thing was just poppin' off," he 
says, referring to "What Ya 
Want." "It wasn't like it is now. My 
uncle [Darrin] and I came up with 




the hook. I was trying to get radio 
play first of all, and I was trying 
to reach all types of audiences." 

Swizz has been getting a lot of 
attention, and the sound associ- 
ated with his production has 
become a heavily emulated style 
in rap. He denies he is being sued 
for allegedly using copyrighted 
material. 

"Everybody's talking about I'm 
being sued, and everybody knows 
but me and my lawyer," he says, 
calmly dismissing the allegations. 
"It was some rumor that started 
on the Internet. I don't have a law- 
suit. Everybody was talking about 
how I stole a beat. The 
haters are mad because I 
stole the street." 

Feeling that his sound 
has been copied heavily, 
Swizz is about to change 
the flavor many have 
grown accustomed to 
hearing. Busta Rhymes 
ieatz is the artist whom he 
wants to debut his new 
production sound. 

"I'm going to keep everything 
in the bag right now, because pro- 
ducers are really on me," he says. 

Swizz recently broadened his 
fan base and added to his cre- 
dentials when he accepted an 
invitation to score the Oliver 
Stone film "Any Given Sunday." 
He also appears on the sound- 
track. Though he admits it was 
very challenging, he boasts about 
the perks. 

"Oliver Stone, that's my man," 
he says. "Me and Al Pacino 
became cool. As a matter of fact, 
I have a photo shoot with Al Paci- 
no for my album. I'm going to be 
sitting with the 'real' Scarface. 



We are going to do it up." 

Swizz Beatz is scheduled to 
deliver his debut album on Ruff 
Ryders/Interscope sometime this 
year. He is already featured on 
the hooks of many songs, includ- 
ing "If You Know" on the Lox's 
"We Are The Streets" album on 
Ruff Ryders as well as Drag-On's 
"Bust Your Guns" and "Spit 
These Bars" from his Ruff Ry- 
ders album "Opposite Of H20." 

Swizz is expecting a host of 
acts to appear on his debut re- 
lease, including Limp Bizkit, 
Rhymes, Ice Cube, Snoop Dogg, 
Mary J. Blige, and, of course, the 
Ruff Ryders family. He's confi- 
dent he will make a worthy al- 
bum. "I know what a rap album is 
supposed to sound like," he says 
earnestly. "Ninety percent of the 
music out there, I have some- 
thing to do with." 

Swizz will record the album in 
between producing cuts for the 
"Ruff Ryders: Ryde Or Die Vol. 
2" compilation, also due out this 
year. He is planning to record an 
instrumental album for people to 
sample. 

"That's a good publishing and 
business move," he says, showing 
wisdom beyond his years. 

Swizz is also hitting the road 
for the Ruff Ryders/Cash Money 
tour scheduled for Feb. 24 
through April. Touring is nothing 
new for him: Swizz has been a D.I 
for DMX on Def Jam's Survival 
of the Illest and Hard Knock Life 
tours. 

"I'm going to he more of a per- 
former on this tour," he says. 
"Just to warm them up for the 
album and to show them the way 
I might come." 



for an amplifier brand." 

From a financial perspective, Ter- 
ry regards Crown as an extremely 
solid player. "Last year they did 
more than $70 million in sales, so 
they're a profitable company," says 
Terry. "This is no rescue job; Crown 
is at the top of its game." 

Terry adds that the union of the 
two companies has the potential to 
yield huge dividends in both the lire 
sound and studio business. 

"If you take the kind of amplifier 
expertise Crown has and build that 
into a JBL speaker, and add the dig- 
ital signal processing I DSP I exper- 
tise that [Harman companies] dbx 
and Lexicon have, you can imagine 
the kinds of products we can have," 
says Terry. 

In a statement, Crown Interna- 
tional president Richard Newberry 
says the acquisition by Harman will 
provide Crown with an unprecedent- 
ed array of resources. 

"As part of the Harman family, 
Crown will become a more success- 
ful, broadly positioned supplier of 
leading-edge technology and prod- 
ucts for both its current customer 
base as well as new customers in un- 
tapped markets," says Newberry. 
"This union is the beginning of a 
whole new chapter in an already il- 
lustrious 50-year history of innova- 
tion and service." 

Once the acquisition is completed, 
Newberry will continue to serve as 
president of Crown, reporting di- 
rectly to Terry, according to the 
statement. 

Headquartered in Northridge, 
Calif., Harman Pro Group North 
America — which is a unit of Harman 
International Industries Inc. — 
encompasses dbx, DigiTech, DOD, 
JBL Professional, Johnson Amplifi- 
cation, and Lexicon. Crown, which 
was founded in 1947, is based in 
Elkhart, Ind. 

Commenting on Mackie's 

acquisition of EAW, Mackie COO 
Jamie Engen says, "This gives both 
companies huge opportunities to tap 
(Cont inued on next page) 




Mackie Designs founder and chairman 
Greg Mackie, left, shakes hands with 
Eastern Acoustic Works (EAW) 
founder and chairman Ken Berger fol- 
lowing the announcement of Mackie's 
letter of intent to acquire EAW. 
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markets we don't currently play in. 
We're buying an unbelievably good 
brand name. In their market, they're 
second to none. How many years and 
how much money would we have to 
s|*nd building such a brand name, if 
it were even possible to do so?" 

Ken Berger, who founded EAW 
20 years ago and still serves as chair- 
man/CEO of the Whitinsville, Mass.- 
based firm, says, "Mackie is strong 
in the retail channel and in the elec- 
tronics segment, whereas EAW is 
strong in industrial contracting and 
live sound work, but we have minimal 
electronics capabilities. The concept 
of bringing together our manage- 
ment teams and maintaining the in- 
dependence of our brands while get- 
ting additional engineering expertise 
is phenomenal." 

Engen says he expects the first 
joint Mackie/EAW products to take 
the form of digital software for ven- 
ue analysis. "We're very excited to 
meld our digital eight-bus and hard- 
disc recorder technology with their 
contractor and touring venue type 
products," says Engen. 

Berger adds, "We have a series of 
patents on using complex DSP tech- 
nology to control arrays of loud- 
speakers. Right now we do that in 
large venues like the Vatican, the 
Fleet Center in Boston, Coors Field, 
and theme parks like Disney and 
Universal. Taking that technology 
we developed and combining it with 



Mackie's manufacturing capabilities 
allows us to migrate the technology 
down-market by developing a DSP 
platform to do this with." 

Although there is little overlap 
between Mackie's line of studio mon- 
itors and EAW's concert speakers, 
the two companies will be able to 
pool their resources to create such 
products as powered monitors, ac- 
cording to Berger. 

The Mackie/EAW deal, which had 
been in the works for months, joins 
two companies that, though not di- 
rect competitors, were on "a collision 
course" to compete with each other. 



according to Engen. 

That is because Mackie owns RCF, 
an Italy-based transducer manufac- 
turer whose largest customer is 
EAW. "Realizing that Mackie is go- 
ing to grow in Die contractor market 
we would have been competing with 
EAW in the future," says Engen. 

Asked if the Harman/Crown and 
Mackie/EAW deals reflect a trend in 
the pro audio business, Engen says, 
"I don't think it's a coincidence. Like 
many other industries, it's a consol- 
idating industry; a medium-size com- 
pany is going to have a difficult time 
competing." 



"The best Pro Tools 
studio in the World 11 



Oct' 99 





Kersh Hits Ocean Way. Curb Records artist David Kersh recently tracked in 
Ocean Way Nashville's Neve room with producer Csaba Petocz and engineer 
Joe Chicarelli on the Sony 3348HR. Shown, from left, are drummer Vinnie 
Colaiuta, Chicarelli, keyboardist Alan Pasqua, electric guitarist Brent Rowan, 
Kersh, percussionist Paulinho Da Costa, acoustic guitarist Michael Spriggs, 
Petocz, and bassist Michael Rhodes- 
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PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (FEBRUARY 12, 2000) 



CATEGORY 


HOT 100 R&B 


COUNTRY 


RAP 


DANCE-SALES 


TITLE 
Artist 
Producer 
(Label) 


1 KNEW 1 LOVED YOU 
Savage Garden' 
W. Afanasietf 
(Columbia) 


GET IT ON TONITE 
Montell Jordan 1 
S. Moore, 8. Palmer 
(Del Soul) 


COWBOY TAKE ME AWA> 

Dixie Chicks/ 
B. Chancey, 
P. Worley 
(Monument) 


HOT BOYZ 

Missy "Misdemeanor" 

Elliot' 

Timbatand 

(The Gold Mind EastWest) 


SEXUAL 'LA DS Dl! 

Amber/ 

The Berman Bros. 
(Tommy Boy) 


RECORDING 

STUOIO(S) 

Engineers! 


WALLYWORLD 
(Marin. CA) 
Kent Matcke 
David Frazer 


PARAMOUNT 

(Los Angeles) 
Jamie Seyberth 


WESTWOOD 
(Nashville) 
Billy Sherrill 
Tony Castle 


MASTER SOUND 
(Virginia Beach, VA) 
Senator Jimmy D 


GALLERY 
(New York) 
C.H, Berman 


CONSOLES 
DAW(S) 


SSL9000J 


Focusrite w.' GML 


Neve V3 


Amek G 2250 


SSL 6000 


RECORDER(S) 


Sony 3348/Pro Tools 


Studer A827 


Sony 3348 


Studer A827 


Studer A827 


MIX MEDIUM 


Sony DAT 


Ampei499 


Sen, 1460 


Ampe> 499 


Ampen 499 


MIX DOWN 
STUDIO(S) 
Engineerts) 


WALLYWORLD 
(Marin, NY) 
Dave Way 


LARRABEE 

(Los Angeles) 
Kevin Davis 


THE WORK STATION 
(Nashville) 
John Guess 
Patrick Murphy 


MANHATTAN CENTER 
STUDIOS 
(New York) 
Timbaland 
Jimmy Douglass 


GALLERY 
(New York) 
Dr. Moe 
C.H. Berman 


CONSOLE'S!' 
DAW(S) 


SSL 9000J 


SSL 9000J 


Harrison series 12 


NeveV3 


SSL 6000 


RECORDER(S) 


Sony 3348 


Panasonic 3800 


Radar II 


Panasonic 3800 


Studer A827 


MASTER 
MEDIUM 


Sony DAT 


Quantegy 499 


BASF 900 


Ampei 467 DAT 


Ampei 499 


MASTERING 
Engineer 


SONY 

Vlado Metier 


HIT FACTORY 
James Cruz 


THE MASTERING LAB 
Doug Sai 


POWERS HOUSE 
OF SOUND 
Herb Powers 


ABSOLUTE 
Leon Zervos 


CO/CASSETTE 
MANUFACTURER 


Sony 


WEA 


WEA 


WEA 


WEA 
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Contemporary, Club Play, and Oance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 212-536-5051. 
Fax 212-382-6094. mmarone@billboard.com 
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Vina Fest Promises All-Star Lineup 

VlNA RETURNS: AsolidUneupof | TZ*' I J0*^ 

m 



) INA RETURNS: A solid lineup of 
Latino stars, including Enrique Ig- 
lesias, Chayanne, Juan Luis Guer- 
ra 440, Celia Cruz, Emmanuel, and 
Christian Castro, are booked to ap- 
pear at the 41st Festival Interna- 
cional de la Cancion de Vina del Mar, 
which is scheduled to begin its six- 
day run Wednesday (16) at the Quin- 
ta Vergara amphitheater in Vina del 
Mar, Chile. 

The noted annual song competition, 
better known simply as Vina, also will 
feature international pop acts Lou 
Bega and A'Stars. 

Four Chilean artists who scored hit 
CDs last year in their market are 
slated to perform as well: Joe Vas- 
concellos, whose 50,000-unit seller 
"Vivo" was the best seller by a Chile- 
an act in 1999; ballad artists Douglas 
and Pablo Hen-era, who both sold 
30,000 units with their respective 
discs "Sign Romantico" and "Yo Voy 
Contigo"; and veteran vocalist Luis 
Jara, who, after a prolonged absence, 
cut "Para Que No Me Olvides," a CD 
of romantic classics that has sold 
15,000 units. 

Rounding out the international tal- 
ent are Brazilian TV personality/ 
singer Xuxa, Argentinian teen folk 
sensation Soledad, and meren/hip- 
hop crew Fulanito. 

In Chile, gold certifications are 
awarded to albums selling 15,000 
units; platinum certs are given to 
CDs selling 25,000 units. 

Following is the schedule for Vina: 

Wednesday ( 1 fi): Juan Luis Guerra 
440, A'Tecns, Fulanito. 

Thursday (17): Emmanuel, Joe 
Vaseoncellos. 

Friday (18): Chayanne, Luis Jara, 
Celia Cruz. 

Saturday (19): Xuxa, Soledad. 

Feb. 20: Enrique Iglesias, Pablo 
Herrera, Lou Bega. 

Feb. 21: Christian Castro 

BlG PUN IN REQUIEM: Latin pop 
acts hogged the spotlight last year on 
the mainstream scene, but one rap- 
per who was mixing and matching 
Spanish and English verse with 
unmatched finesse long before cross- 
ing over became common was Big 
Punisher, who sadly passed away 
Feb. 7. He reportedly was 28. 




by John Lan nert 

Big Pun's death allegedly was 
related to obesity — he was said to 
weigh between 600 and 700 pounds. 

Besides scoring a massive hit sin- 
gle of his own in 1998 with "Still Not 
A Player," Big Pun (born Christo- 
pher Rios) chipped in some tasty 
rhymes — with fellow Latino rhymes- 
man Fat Joe — for two Latin pop 
superstars, Ricky Martin and Jen- 
nifer Lopez, along with Brandy and 
Heavy D, among others. 

Big Pun's Loud Records debut, 
"Capital Punishment," was the first 
platinum disc awarded to a solo Lati- 
no rap artist 

Loud Records is set to release Big 
Pun's sophomore disc, " Yeeeah Baby," 
on April 4. 

Getting caught up: bmg's 

star rockers Jaguares are set to 
make their debut appearance on U.S. 
English-language TV Feb. 5 on CBS- 
TV's "The Saturday Early Show." 
The band will perform songs from its 
Grammy-nominated CD "Bajo El 
Azul De Tu Misterio." 

Shakira, who is filling Calvin Klein 
jeans these days as its pitch ckka, is 
set to release the acoustic CD "Shaki- 
ra MTV Unplugged" Feb. 29 on Sony 
Discos. Shakira also has signed with 
Freddy DeMann for management. 
She formerly was with Emilio Este- 
fan Jr., who will continue work on her 
English-language disc. 

Latino fusion and rock acts get top 
billing when New Line Cinema re- 
leases the soundtrack to its film 
"Price Of Glory" on April 4. Among 
the Hispanic notables debuting 
brand-new tunes in the movie, which 
stars Jimmy Smits and Jon Seda, 
are Atereiopelados, Ozomatli. King 
Chango, and Control Machete. 
"Price Of Glory" is scheduled to open 
April 7. 

Universal kiddie artist Tatiana 
plans to kick off a two-month U.S. 




Do Something Taps Rojas. Hollywood Latin recording artist Nydia Rojas was 
recently selected by Do Something as the first Hispanic spokesperson for the 
nonprofit youth leadership organization. Shown, from left, are Martin Luther King 
III; Dr. Glen Toney. VP of Applied Materials; Andrew Shue. co-founder of Do 
Something; and Rojas. 



tour May 5 in Las Vegas. Between 
dates she plans to appear on a vari- 
ety of stateside Spanish shows, in- 
cluding "Sabado Gigante," "Cristina," 
and "Despierta America." She may 
become a spokeswoman for a U.S. 
cereal company as well. 

Anamarfa Cesena has been 
named brand development manager 
of Jose Cuervo International. She 
previously was Latin copywriter at 
BMG Direct 

MEXICO NOTAS: C2 superstar 
Ricky Martin is booked to play Feb. 
26 before 50,000 fans at Foro Sol in 
Mexico City. RAC Producciones is 
handling the show. 

Los Temerarios are scheduled to 
drop their new Fonovisa CD "En La 
Madrugada Se Fue" on Feb. 27. 
Bandleader Adolfo Angel says that 
while the group experiments with 
new rhythms on the forthcoming 
album, he is sure the group's fans will 
enjoy the set. Los Temerarios are 
expected to play Mexico City's Aztec 
Stadium later this year. 

These are tough times for Joan 
Sebastian. The Musart idol Ls suffer- 
ing from bone cancer, his mother 
Cecilia Figueroa died Jan. 4. and his 
son, singer Jos* Manuel Figueroa, 
has been sued for assaulting a woman 
(Continued on page ji) 



LATIN TRACKS A-Z 



17 JUtDO AMMECID0 ,'NDtUsled) 

23 JUIILL0 GAAUOO (PMr lnt-1 , BUI) 

11 ITADO * HI AN0R (World Dnp Musk: BMI) 

7 BAJO LA LLUV1A i SBAjoVN Dock. ASCAP) 

27 MSCA 0TR0 AMOR Zander, ASCAP) 

36 CACHITO (Wamet£happell| 

33 CANCION EN LA ARENA (Aujedjuteano, ASCAP) 

1 DESNUDA (SowATV Dried* ASCAP/AffDM Muwal. ASCAP) 

19 MNDE ESTA EL J MOP iF I PP, BMI) 

14 DORMIR CONTIGO iMauamusc. SACM'TJmice. BMI) 

3! EL DISGUST0 (He^ia Comedo. ASCAP/VflnsHu; ASCAP) 

6 EL LIST0N DE TU PEL0 INol Listed) 

35 EN T0DA LA CHAPA lYamter ASCAP) 

25 ESCUCHAME lEstefan, ASCAP>WAF ASCAP) 

2 FRUTA FRESCA (Gara Producciones) 

10 I HEED TO KNOW ISor^ATV Songs. BMLTjori Wlim. 
BML'toprrgM Control! 

15 LAS HELADAS (Flaming). BMI) 
40 LLEGAR A T1 (Ventura, ASCAP) 

S M0R1R OE AMOR iSeg Son BMI) 

21 NO U IICGES (M AM P) 

34 0JOS HEGROS IVI I ,!.■,! 

3? 0 Til 0 NINGUNA lEi Pwonlto ASCAP! 

20 PEROOtUME (Vanflet, ASCAP) 

18 PERODILf (PMC.ASCAPI 

29 P1ENS0 EN Tl (Don Cat ASCAP) 

30 P0RQUE TE QUISE (Mot Lated) 

3 QUE ALGUIEN HE HGA IEM0A SESAC) 

24 QUE LOCURA ENAMORARME DE Tl (AJS) 

U RITMO TOTAL 1 RHYTHM DIVINE) (Right Bank, ASCAP) 

22 SENTIRMEVTVOiIko Music) 

31 SIENT0 IKven, ASCAP) 

4 SIHOTEHueiERASIDOiaisnui.SESAa 
13 SOLO TU (Rutet, ASCAPAIniversal, ASCAP) 

21 SOLO UN RECUERDO (Not Usledl 

32 S0NA00R ETERN0 (Ser-Ca. BMI 

26 SUFROiNnl listed! 

I TE OFREZCO UN C0RA20N {Hal Listed) 

11 TE 0JIER0 MUCH0 iUwgtit Contra I 
39 TUS REPR0CHES MUM 
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COMPILED FROM A NATIONAL SAMPLE Of AIRPLAY SUPPLIED BY BROADCAST 
DATA S^YSTE £ * MO^I TORi^^AM^Cn ^^IC^'S^YS^AWEIK UEC 

ARTIST TITLE 

WPfllNT/PROMOTlON LABEL ! 


I 


2 


| 


12 


— •^■M NO. 1 i^^- 

RICARDO ARJONA DESNUDA 

SONY DISCOS H ARJONA (R.ARJONAJ 


2 


1 


2 


13 


CARLOS VIVES 

■t.v ■• 1 '. L.ESTf FAN JR,J V.ZAMBRANO (M. MADERA) 


Uj 


3 




13 


GILBERTO SANTA ROSA (jUi AlGUIL'J K'i IGA 

.1 v .11'.; 1M IUG0.G SANTA ROSA 0 Alf ANNO) 


CD 


7 


7 


17 


MARCO ANTONIO SOLIS SI NO Tt HUBIERAS 100 

fc-NovtSA a.siivEni ;m asolisi 


5 


4 


6 


25 


CHRISTIAN CASTRO ALGUNA VEZ 

ARIOLA/BMG LATIN K SANTANDER i.H SANlANDEFi! 


g 




5 


14 


LOS ANGELES AZULES EL LISTON DE TU PELO 

DCSA/EMI LATIN t J.MEJIA AVANTE u MEJiA AVANTE) 


7 




3 | 11 


GRUPOMANIA bA" i ! A I : HVIA 

ni ,; -, O.SERRANO (0 SERRANO) 




q 


10 


1? 


BANDA EL RECODO TE OFREZCO UN CORAZON 

rr,v:vir,a i "i~ r, ipotro; 






;s 


4 


CONJUNTO PRIMAVERA MORIR DE AMOR 

'mN vi:,5 fvOT LISTED I R GONZALEZ MORA) 


10 




9 


24 


MARC ANTHONY DIMELD 


11 


10 


■ 


26 


CHAYANNE -1 1 '■' ! 

SONYEHSCOSt ):.It'*N (SlMAN- 


12 


12 


15 


9 


JACI VELASQUEZ SOI O Ti l 

SONY DISCOS R.PtRli (RPtREZi 


13 


t 


12 


20 


LOS RIELEROS DEL NORTE TE QUIERO MUCHO 

M. MORALES (J GONZALEZ} 


14 


14 


11 


8 


LUIS MIGUEL DORMIR CONTIGO 
WEA L AT INA t L MIGUEL (A MANZANEROl 


15 


16 


17 


8 


LOS TUCANES DE TIJUANA LAS HELADAS 

i M *I !. ■ G.FELIX |M QUINTERO LARA) 


16 


IS 


14 




VICTOR MANUELLE PERO DILE 


(3D 


28 


24 


3 


^^^B UlitA 1 to 1 UAIntn t^>^^^ 

LOS TIGRES DEL NORTE ANDO AMANECIDO 

- \ . ■■ 


18 


17 


I.- 


16 


ENRIQUE IGLESIAS 

iNTERSCOitAJNiVERSAL LATINO t M TAYLOR.B flAWiiNG :PBARR»,M TAYLOR) 


1 l "J 


23 




2 


CHARLIE ZAA DONDE ESTA EL AMOR 

SONOLUXVSONY DISCOS t R BLADES, J.A MOUNA.E E STEFAN JR. IR 8ARL0W.R BLADES i 


20 


18 


20 


17 


PEPE AGUILAR PERDONAME 

ALBOA 


QD 


19 


19 


19 


CONJUNTO PRIMAVERA 

...i, .'r-, . ','■.[.■■ "j 1 ' 


(22) 


RE ENtm 


3 


EMMANUEL '-.I *. 1 IHME ,'iVi . 
\ .f - : •'• 1 AT ',;; t r HUFFINf N&3 (Gil^GMABC 


23 


21 


29 


9 


Tl RANDS nFI NHRTF '. " J 1 i !■ 

C ECOb NOI LlStlC IRMLNDU Dll CASTILLO 


24 


22 


27 


3 


EDDIE SANTIAGO Y HUEY DUNBAR QUE LOCURA ENAMORARME DE fl 

:'JN' L iGtjH^t A /iZZAti 


25 


20 


18 


19 


CARLOS PONCE ESCUCHAME 

EM' LATIN t M. FLORE S iM F LORES; 




25 


25 


3 


EL COYOTE Y SU BANDA TIERRA SANTA SUFRO 

EUl LATIN t i A LtfEZMA. ZAZUfTA: 


frft 
KJJJ 


29 




2 


POLO URIAS Y SU MAQUINA NORTENA BUSCA OTRO AMOR 

FONOVISA "I MAS .TBAHW* 




NEW> 


1 


LOS HURACANES DEL NORTE SOLO UN RECUERDO 

FONOVISA NOTHSTED NOT i "STf p; 


29 


21 | 30 


5 


EONITA NA2ARI0 PIENSO EN Tl 

IV . *T 1 N D.OEL INFANTE IL ANGEL) 




NEWlV 


1 


JOAN SEBASTIAN PORQUE TE QUISE 


31 


26 


21 


12 


LOS HERMANOS ROSARIO 

KAKiN t HM'..f.-,1l |.:!l„ : 1. i[ 


32 


33 


il 




INTOCABLE : N'T 1 i M;- *: 1 

; HAU i FN LU 
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FIEL A LA VEGA ( 'AV; !■:')'. t N ! A Ai'tNA 

.-'i'. 1 FIEL A LA VI U 1 A'JGI R H LAURCANO) 


(34) 


NEW ► 


1 


WtALAtlNA I! : l .-r-l - Zi s 1 AWARI 


(35) 


NEW ► 


1 


BANDA MACHOS tN IOOA LA CHAPA 

rtt*MEtWEA JVTIM f} nW_L> M BUENO.A MARISCAL U CARRES* CE^ , ^^C' 


36 


24 




2 


MANA CACHITO 

WEA LATINA t A.BOHZALEZ.FME R EFHER) 


QD 


40 




16 


LUIS MIGUEL O TU O NINGUNA 

A' LA LAt INA t L MIGUEL UC CALDERON) 


38 


32 


32 


15 


JULIO PRECIADO Y SU BANDA PER LA Da PACIFICO EL DISGUSTO 
BCA'BMG LATIN MA. SANCHEZ (C REVNAi 


39 


30 


23 


7 


LOS SEMENTALES DE NUEVO LEON ■ hVHo-. -li 

SONY DtSCOS NOT LISTED INOI LISTEDt 


40 


34 


36 


24 


JACI VELASQUEZ LLEGAR A Tl 

SONY DISCOS 1 R PERU (I lORRtS.A I ALA MAN TL/ A ERU1LON D HLHNANUt/i 


POP 


TROPICAL/SALSA REGIONAL MEXICAN 



24 STATIONS 



1 RICARDO ARJONA M ; 

COS DESNUDA 

2 CARLOS VIVES mi ; i r, 
FRUTA FRESCA 

3 CHRISTIAN CASTRO ami: 

LATIN ALGUNA VEZ 

4 CHAYANNE ,i>%- n : :, 
ATADO A TU AMOR 

5 MARCO ANTONIO SOLIS : 'jj 
VGA SI NO TE HUBIERAS I DO 

6 LUIS MIGUEL wea LATINA 
DORMIR CONTIGO 

7 JACI VELASQUEZ SONY DIS- 
COS SOLO TU 

8 CHARLIE ZAA a Vj.uJWONY 
OtSCOS DONDL ESTA EL AMOR 

9 MARC ANTHONY 
COUJUBIASONY DISCOS DIMELO 

1 0 GILBERTO SANTA ROSA SONY 
DISCOS QUE ALGUIEN 

11 FIEL A LA VEGA EMI LATIN 
CANCION EN LA ARENA 

12 EMMANUEL vvlRSAL LATi 
NO SENTIRMEVIVO 

13 ENRIQUE IGLESIAS v^ . :*< ,m 
VERSN.IAT1N0 RITMO TOTAL 

14 =a:0C WKTAid CON LA LOCO* METV 
r^TW0«OIESTU»'..-:-u :«S:^ 

15 MANA wta lATina 
CACHITO 



16 STATIONS 



1 GILBERTO SANTA ROSA HM 

DISCOS QUE ALGUIEN 

2 CARLOS VIVES iv ' '. 
FRUTA FRESCA 

3 GRUPOMANIA 
8AJ0 LA L L Li VIA 

4 VICTOR MANUELLE Sony 

5 EDDIE SANTIAG0 1 HUEY DUNBAR 

6 RICARDO ARJONA 

COS DESNUDA 

7 MARC ANTHONY 

COLLI M81AS0NV DISCOS DIMELO 

8 LOS HERMANOS ROSARIO 
KAREN SIENTO 

9 PENA SUAZ0 Y SU BANDA 
GORDAmtivi AQUI, PERO ALU 

10 ELVIS CRESPO ',om [n'.r.cr, 
POR EL CAMINITO 

11 EIFFEL 65 REIHJBLIOVJNIVCR 
SAL BLUE (DA BA DEE) 

12 FRANKIE NEGRO N 
A-:VMir>:v%- 1 > \i "LMOLINC- 

13 EDNITA NAZARIO [Ml LATIN 
PIENSO EN Tl 

14 GISSELLE . '. vn 
FUEGO EN LA CINTURA 

15 FIEL A LA VEGA fMi i at in 
CANCION EN LA ARENA 



61 STATIONS 



1 LOS ANGELES AZULES 

DMWJJJM LATIN EL LISTON... 

2 BANDA EL RECODO 1 v 
TE OFREZCO UN CORAZON 

3 CONJUNTO PRIMAVERA 
FONOVISA MORIR DE AMOR 

4 LOS RIELEROS DEL NORTE 



t uu 



<*crun 



R«-.-<™ vinwj-B n men-it* r »iKl«nf» rww !r« prwmii 
w* War id **t*s IM m 'Mrrt » HML «m H | nsHttn _ . 

OWII> It tWO reconh, «1« LI du..' Wi-t y.nr It* :. J . - ;■' ' ' ' '1 V>4 

- . ' ■ ■ I ■ ■ ' ■ . i- • ■ ' :"l'- r :„.- ■ ih.v. 



5 LOS TUCANES DE TIJUANA 

6 LOS TIGRES DEL NORTE 

fonovisa ANDO AMANECIDO 

7 CONJUNTO PRIMAVERA 
FONOVISA NO LE RUEGES 

8 TIRANOS DEL NORTE son- 
DISCOS ANILLO GRAF3ADO 

9 EL COYOTE Y 5U BANDA TIER 
RA SANTA EMI LATIN SUFRO 

1 0 POLO URIAS V SU MAQUINA NORTE 
HAfOWMii 8U5CA CTR0 AUOR 

1 1 LOS HURACANES DEL NORTE 
FCMOVfSA SOLO UN RECUERDO 

12 JOAN SEBASTIAN MU5ART BAL 

13 INTOCABLE EMI LATIN 



1 5 JULIO PSfC 

EM ; H 



A rn:r*-t wturh hai Won !!» cMrt *u 
^T. Rf*:(yd3 lep 20 Af* rerro#ed 
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TH e LATiN MUSiC INDUSTRY'S L°NG e ST-R u NNiNG, M°ST l*W«RF w L 
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HIGHLIGHTS 

HOPE & HARMONY GOLF AND TENNIS CLASSIC 
hosted by Entertainment Industry Council of the Diabetes 
Research Institute Foundation & Billboard Magazine 
Doral Golf Resort info: 1 .800.32 1 .3437 or 954.964.4040 

WELCOME COCKTAIL RECEPTION 

2 EVENINGS OF SIZZLING LIVE SHOWCASES 

An evening of special performances brought to you by Sony 
& a hot night of multi-label acts. 
Don't miss the hottest artists in Latin Music! 



WHo ATTeNDS? biggest players from 

ALL SECTORS OF THE LATIN MUSIC BUSINESS 



record labels 
retail 

distributors 

publishing companies 
radio stations 
internet companies 
artists 
managers 



wholesalers 
manufacturers 
booking agents 
production companies 
festival producers 
club owners 
recording studios 
record producers 



AND THc GRaND FiNaLE . . . 

BILLBOARD 
LATIN MUSIC AWARDS 

Don't miss the biggest 
stars in the 
Latin Music World! 



HoT PaNEL ToPiCS 

• Bienvenidos Sr. Dot-Com! 

• The Rise of Raperos and Roqueros 

• Stars On TeVe 

• Will The Conciertos Go On? 

• Dialing For Dolores 

• Blue-ribbon songwriters, publishers and executives 
audition tapes from unsigned songwriters 

SPONSORSHIP AiRLiNE 




Televised on Telernundo 
Jackie Gleason Theater, South Beach 



Billboard offers amazing 
sponsorship opportunities 
For more info call: 
Phyllis Demo 2 12.536.5299 

CoNTaCT 

Michele Jacangelo Quigley 

212.536.5002 

mquigley@bitlboard.com 



discount airfare on American 
Airlines call: 800.433.1790 
refertoAN#:0140UW 



HoTEL 

SHERATON BISCAYNE BAY, 

495 Brickell Ave, Miami 305.373.6000 

conference room rate: $ 1 65 



CM 



CM 



Ob 



\ 

111 

z 

> 

V 



Z 

o 

Ul 



TO REGISTER www.billboard.com 



First Name: . 
Address: 



Mail to Michele Jacangelo Quigley, Billboard, 1515 Broadway, New York, NY 1 0036. or fax to: 2 1 2.536, 1 400. Make checks payable to Billboard 
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NOTAS 

(Continued from page i'i) 

at a party. At least Sebastian can take 
small comfort that he still is popular. 
His song "Porque Te Quise" hits Bill- 
board's Hot Latin Tracks this issue at 
No. 30. 

Celebrating jimenez: To 

celebrate the 50th anniversary of the 
beginning of the career of Mexico's 
music legend Jose Alfredo Jimenez, 
Roberto Cantoral, president of So- 
ciedad de Autores y Compositores de 
Musica (SACM), will preside over a 
ceremony on Feb. 29 in which a stat- 
ue of Jimenez will be erected at Pase 
de los Compositores in Maxico City. 

The statue is the work of sculptor 
Oscar Ponzanelli, who is known for 
creating statues of Lola Beltran and 
Don Cruz Lizarraga, among others. 

Concurrently, Jose Alfredo Ji- 
menez Jr. has announced that BMG 
Mexico is set to release in mid-2000 a 
disc that will include eight previous- 
ly unreleased recordings by his 
father. In-demand producer Bebu 
Silvetti will oversee the project. 

Pandora, emi mexico split: 

After 15 years, female pop vocal trio 
Pandora and EMI Mexico have part- 
ed ways. While Mayte, Fernanda, 
and Isabel plan to continue to per- 
form together, Isabel is hosting a 
weekday radio show in Mexico City 
called "Isabelementemusical." The 
program features news and music 
about AC artists. 

Actress for sale: Lupita 

D'Alessio, who is known to be a bit 
temperamental, is in the soup again. 

For years, the torch singer wanted 
the chance to star again in a tele- 
novela with Televisa but never got the 
opportunity to do so. 

In stepped TV Azteca, which 
wrote and produced a soap especially 
for D'Alessio titled "Ellas: Inocentes 
0 Culpables." But several weeks ago, 
she allegedly had health problems 
that held up the show's production, 
and in February her departure from 
the show was made official by pro- 
ducer/director Antulio Jimenez 
Pons. 

Jimenez Pons blamed her exit on 
the strains of filming a soap, but oth- 
ers on the set reportedly said she was 



a tempestuous terror to work with. 

In any case, D'Alessio has finished 
her latest CD, produced by hot ran- 
cliero singer Pepe Aguilar. The disc, 
to be released on a label recently cre- 
ated by concert promoter Ocesa 
called Genera Musica, will contain 
"Espejo," the theme song of "Ellas: 
Inocentes 0 Culpables." 

TaRKAN IN TRIUMPH: Turkish 
pop/dance singer Tarkan, whose self- 
titled disc already has sold 100,000 
units in Mexico, according to Univer- 
sal, is on the verge of becoming a big 
name throughout Latin America, 
thanks to his hit single "Simarik." 

Tarkan is expecting to make a pro- 
motional visit to Mexico in March, 
provided he can finish up his military 
service in Turkey. Tarkan is expected 
to release his second disc in the mid- 
dle of 2000. 

CHART NOTES, RADIO: The top 
spots of Hot Latin Tracks continue to 
play musical chairs, as Ricardo 
Arjona's "Desnuda" (Sony Discos) 
dislodges Carlos Vives' "Fruta Fres- 
ca" (EMI Latin) for the second time 
in three weeks. 

"Desnuda" secures the throne by 
the barest of margins — 14.3 million 
audience impressions to the 14.2 
impressions notched by "Fruta Fres- 
ca." 

And for the eighth consecutive 
week, "Desnuda" reigns over the pop 
genre chart with 9.9 million impres- 
sions, down 200,000 from last issue. 

I .os Angeles Azules' "El Listen 
De Tu Pelo" (Disa/EMI Latin) stays 
No. 1 on the regional Mexican genre 
chart for the third straight week, 
with 9.1 million impressions, off 
400,000 from last issue. 

Ratcheting up 2-1 on the tropical/ 
salsa genre chart, though its impres- 
sions count was unchanged at 9.2 mil- 
lion, is Gilberto Santa Rosa's "Que 
Alguien Me Diga" (Sony Discos). 

CHART NOTES, RETAIL: Though 
sales figures of titles charting on The 
Billboard Latin 50 this issue were vir- 
tually identical to the previous issue, 
the numbers are running a whopping 
48% ahead of the figures from a sim- 
ilar period in 1999. 




Nocheros Millonarios. During a recent performance in Buenos Aires, EMI Argenti- 
na recording act Los Nocheros was presented an award by the label in recognition 
of sales of more than 1 million units in Argentina. The band's latest disc, a self-titled 
CD that has already topped the country's sales charts, is slated for release in April 
throughout Latin America. Shown, from left, are Los Nocheros bandmates Kike 
Teruel and Mario Teruel: Roberto "Chacho" Ruiz, managing director at EMI Argenti- 
na; Jorge Rojas, member of Los Nocheros; Alejandro Varela, marketing director at 
EMI Argentina; and Ruben Ehizaguirre, member of Los Nocheros. 



Conjunto Primavera's "Morir De 
Amor" (Fonnvisa) continues to lead 
the pack on The Billboard Latin 50, 
despite registering the same number 
of units sold as last issue — 8,000. 

"Morir De Amor," down 153 to 165 
on The Billboard 200, stays No. 1 on 
the regional Mexican genre chart for 
the second straight week. 

Perched atop the tropical/salsa 
genre chart for the 13th successive 
week is Marc Anthony's "Desde Un 
Principio — From The Beginning" 
(Sony Discos), up 500 units to 7,000. 

Elvis Crcspo's "The Remixes" 



(Sony Discos) retains top ranking on 
the pop genre chart for the third 
week, running on 5,500 pieces, off 
29% from last issue. 

New to the top 10 of The Billboard 
Latin 50 this issue is Grupo Bryndis, 
the veteran Mexican band whose 
cumbia/pop disc "Por El Pasado" 
vaults 23-10 on 3,500 unit sales. 

SALES STATFILE: The Billboard 
Latin 50 — this issue: 131,500 units; 
last issue: 132,000 units similar issue 
last yean 89,000 units. 
Pop genre chart — this issue: 49,000 



units; last issue: 51,000 units; similar 
issue last year: 35.000 units. 

Tropical/salsa genre chart — this 
issue: 41,000 units; last issue: 42,000 
units; similar issue last year 24,000 
units. 

Regional Mexican genre chart — 
this issue: 33,000 units; last issue: 
31,500 units: similar issue hi 
25,000 units. 

Assistmice in pivpariuy thin column 
provided by Se rg m F t/rt m'to in Sant i- 
ago, Chile, and Teresa Agnilera in 
Mexico Citi) 



Noelia Does Proud By Mom And Puerto Rico 



BY KARL ROSS 

MIAMI — When word first got 
around that Noelia, the daughter of 
Puerto Rican pop diva Yolandita 
Monge, was going to release a solo 
album, the initial inaction among in- 
dustry observers and fans from her 
home island was tinged with skep- 
ticism. 

After all, her mother — famed for 
her girlish voice and womanly fig- 
ure — is one of the island's most 
enduring recording stars, while 
stepdad Topy Mamery is a well- 
known concert promoter and artist 
manager. 

Many figured that Noelia was 
twisting her finger around Mom's 
sequined apron strings and that the 
disc was an act of parental indul- 
gence. 

But the commercial prosperity of 
the Fonovisa star's eponymous de- 
but album, which spent more than 
10 months on The Billboard Latin 
50, quashed any debate about her 
artistic merits. 

The 22-year-old Noelia has with 
her first disc accomplished what 
more seasoned performers have 
been unable to do after years of 
exposure: achieve stardom outside 
of Puerto Rico. And most surpris- 
ing of all. she did it without her par- 
ents' coaching or connections. 

As a high school student living 
with her parents in Miami, Noelia 
repeatedly voiced her interest in 
pursuing a recording career. "I 
spent hours trying to convince them 
to help me," Noelia recalls. "I'd say, 
'Topy, help me become a singer,' and 
he'd say, 'OK. we're going to launch 
your career.' and he'd laugh like it 
was a big joke." 

Though she says "Mommy always 
knew" she would someday become 
an artist. Noelia says her mother 
had strong reservations. 

"Perhaps as a result of her 
IMonge'sj experience, what she 
went through starting out, and act- 
ing out of maternal instinct — being 
overprotective and all that— she 
didn't think the time had come. 

"But as someone who is leaving 
adolescence and entering adult- 
hood, I wanted to strike out on my 
own and take a bite out of life," she 
says. 

Upon graduating at 18, Noelia left 
the nest in Miami for her native 



Puerto Rico. And though not embit- 
tered, as was widely reported in the 
island press, she never sought her 
parents' help again. 

After working in retail, Noelia 
landed a job as receptionist for the 
management company of star sol- 
aero Gilberto Santa Rosa. 

Before long, Noelia, still harbor- 
ing her aspirations for a recording 
career, became a production assis- 
tant. One day she summoned her 
courage and handed Santa Rosa a 
homemade demo tape in which she 
sang a captiella. Then she held her 
breath. "He listened to it. and much 
to my surprise he started giving me 




all kinds of advice. 

"I told him I didn't have the con- 
tacts or resources to do a proper 
demo," Noelia continues. "The next 
week, he called the office and told 
me we were going to the studio of 
I producer | Cucco Peiia to cut a 
demo tape. I wanted to die! I didn't 
know what song I wils going to sing, 
I wasn't prepared ... I'll never for- 
get it." 

Peiia. one of Latin music's most 
acclaimed producers of tropical- 
rooted music, says many aspiring 
artists walking unrehearsed into 
his studio as Noelia did "would 
become frightened by the micro- 
phone." 

Hut Noelia turned out to be a nat- 
ural. "We didn't have to give her 
much coaching," Peiia says. "That 
impressed me. She acted as if she'd 
been doing it since she was in the 
crib." 

As for her album, Noelia credits 
Miami-based producer Estefano 
for her instant success. Estefano 
penned seven of the 10 tracks on 
her album, including her leadoff 
smash "Tu," a teary-eyed torch 



number, and the uptempo shaker 
"Candela," which captures Noelia's 
coquettish side. 

Noelia and Estefano proved to be 
a potent team. 

Noelia's album spent 4 1 weeks on 
the Billboard Latin 50 chart, peak- 
ing at No. 7. Among the singles, 
"Tu" spent 26 weeks on Hot Latin 
Tracks, roosting as high as No. 5, 
while "Candela" reached No. 27 and 
"Toco La Luz" charted at No. 32. 

Noelia says it was important for 
her to be "authentic," not a fabri- 
cated artist called on by record lalwl 
hands to be marketed as a "bimbo 
or sex bunny." 

Estefano, Noelia says, spent 
three weeks getting to know her 
before sitting down to compose. 
"His lyrics were tailor-made for 
me," she declares, "just like a dress 
that fits like it's painted on your 
body. He really did a masterpiece 
for me: the truth is I identify with 
everything he wrote." 

Independently compiled hit par- 
ades have reported Noelia near or 
at the top of the charts in scores of 
countries throughout Central and 
South America, where she has been 
touring for the past nine months. 

Her pan-regional stardom has 
raised Noelia's artistic sights for the 
sophomore release that she is re- 
cording. 

"I'm going to do some fast num- 
bers, something that's going to get 
inside people so they can let loose 
all that Latin energy." she says. 
Noelia also plans to include some 
songs she wrote herself. 

Noelia asserts that the reports 
of friction between her and her 
mother have been misguided, and 
though her mother initially resist- 
ed her decision to seek the spot- 
light, the two are friends and con- 
fidantes. 

"She [Monge] was just in Ar- 
gentina promoting her new record." 
Noelia says. "And she heard my 
song all over the radio, at the top of 
the playlists. When we spoke over 
the phone, she was euphoric. She 
said. 'You're the first Puerto Rican 
artist to make it big in Argentina 
with her first record.' . . . She got all 
carried away and said. 'I don't think 
I'm any good at being the mother of 
such a famous star, because it 
makes me nervous.' " 
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LatinJadio Recaps 
Premiere 



Beginning with this edition of Latin Music 
6 Pack, Billboard is debuting year-to-date 
recaps of the three radio-genre charts: Pop, 
Tropical/Salsa and Regional Mexican. 

Each chart lists the 40 most-listened-to 
singles from Dec. 4, 1999, to Jan. 29, 2000. 

Los Rieleros Del Norte's "Te Quiero 
Mucho," the top track on the Regional 
Mexican genre chart, has scaled Hot Latin 
Tracks. The other two No. 1 singles on the 
Pop and Tropical/Salsa-genre charts have 
reached the top 10 of Hot Latin Tracks. 

Airplay Monitor, a division of Billboard 
Music Group, publishes a weekly top-40 list- 
ing of the trio of radio genre charts in their 
new weekly Hot Latin Fax. — John Lanneri 



I ATTN POP 40 



Pos. Title — Artist — Imprint/Label 

1 Alguna Vez — Christian Castro — 
Ariola/BMG Latin 

2 Ritmo Total — Enrique Iglesias — 
Interscope/Universal Latino 

3 Desnuda — Ricardo Arjona — Sony 
Discos 

4 Escuchame — Carlos Ponce — EMI 
Latin 

5 Llegar A Ti — Jaci Velasquez — Sony 
Discos 

6 Frufa Fresco — Carlos Vives — EMI 
Latin 

7 Dimelo — Marc Anthony — 
Columbia/Sony Discos 

8 O Tu O Ninguna — Luis Miguel — 
WEA Latina 

9 Si No Te Hubieras Ido— Marco 
Antonio Soils — Fonovisa 

1 0 Atado A Tu Amor — Chayanne — 
Sony Discos 

Cimliniieil on ptige LM-3 
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Contemporary-Christian artist 
Jaci Velasquez strikes Latin secular gold. 

BY JOHN LANNERT 



When Sony Discos' contemporary-Christian 
star Jaci Velasquez scored her first Spanish- 
language single last year, she recalls that it 
was the most thrilling moment in her career. 
Velasquez also remembers with a chuckle when she told 
the Sony executives to keep the faith in her Spanish 
career, because, as she put it: "I know someone in a real 
high place, and he'll take care of us." 

Judging from Billboard's radio and retail charts, 
Velasquez and Sony have been well taken care of. 

Velasquez's first single, "Llegar A Ti," climbed to the 
pinnacle of Hot Latin Tracks. Her sophomore single, 
"SoloTu," has become her second top-10 hit. In addi- 
tion, her debut CD, "Llegar A TV has reached the top 
10 of The Billboard Latin 50. 

Velasquez's chart accomplishments in the Spanish mar- 
ket are unique in the fact dial few recording artists make 
a successful transition from English-language to Spanish- 
language markets. 

CROSSING FROM CHRISTIAN 

Even more astonishing, however, is that Velasquez has 
been able to successfully switch from the English-language 
contemporary-Christian market to the Spanish secular 
market. 

To be sure, Velasquez's high-charting CD contains plen- 
ty of spiritually directed material, most of which com- 
prises translated songs from her English Christian discs. 

But the hit litle track and "S6lo Tu" — both penned by 
the album's producer, Rudy Perez — are warm ballads 
whose lyrics are certainly open to an interpretation 

Continued on page LM-3 
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EI sirio proresional del internet 
mas visiudo, ascap.com 
le proves a Enrique Iglesias la mayor 
fuente de informacion musical. 



m 

Olga Tanon sc bcncficia del 
"Sistcma Triple dc Monitorco 

dc Radio". El sistcma dc 
inspeccion dc mas precision en 
la industria. 

Mas Dinero, 
Menos Problemas. 



!@ ! 

Con la asistencia del 

A A ■ ^ -EZ-Eagle™ de ASCAP", 

XI m /% m B sobrc mas dc 1,200 licencias en 

/ 1 ■ / 1 # cl internet, han ascgurado a 

I ill > V i oan Sebastian la linica fuente regular 

-A. JL VmVuL M • _ dc pago por obras cn cl internet. 

OWER 

La Tecnologi'a de Manana al Alcance de Hoy 

El acceso innovador entre ASCAP Y la tecnologia, ha reducido costos operacionales y trae 

COMO RESULTADO MAS GANANCIAS A NUESTROS MIEMBROS. 

COMO ORGANIZACION DIRIGIDA POR NUESTROS PROPIOS MIEMBROS, NUESTRA PRIORIDAD ES LA DE OFRECER 
APOYO OPTIMO Y LOS MEJORES BENEFICIOS FINANCIEROS A NUESTROS MIEMBROS Y SU MUSICA. 

La tecnologIa de ASCAP mas que una promesa de manana, es una realidad de hoy dia. 




EZ-Maxx , la tecnologia de 
"Monitoreo de diversos tdiomas" 
acrecicnta la capacidad para 
que Juan Gabriel obtcnga sus 
ingrcsos a nivet international. 



Para Mas Informaci6n, llamar a 
Alexandra LioutikofF 

Vice Presidente Auxiliar De Asuntos Latinos 
844 Alton Road 
Miami, FL 33139 
(305) 673-3446 



ASCAP 




Donde La Miisica Empieza" 





JACI VELASQUEZ 

Omtmufd from fxigt LM-1 

geared toward a relationship 
between a man and a woman. 

While saying thai the Sony brass 
is not trying to alter her Christian 
beliefs, the pretty and cheerful 20- 
year-old Texas native adds that 
"nol alt of my songs are about Clod. 
But I do have a faith that inter- 
twines my w r hole life, and it feeds 
me the life I live." 

"Some people in the business, 
because an artist has a Christian 
inclination or is a Christian in their 
personal lives, would think that 
could be a limiting factor," says 
Oscar Uord, president of Sony Dis- 
cos. "I don't think so. Contempo- 
rary music represents every genre. 
There are great rock, pop and rap 
songs with positive lyrics, which is 
good for the kids out there." 

Velasquez notes, as well, that the 
divide between contemporary 
Christian and secular pop can be 
narrow at times. 



believer in sexual abstinence. I plan 
on remaining a virgin until (he day 
I get married." 

Velasquez's booming voice and 
heartfelt delivery have been well- 
known and appreciated among 
Christian-music fans since 1996, 
when she scored her first Christian 
smash, "If This World." 

SPECIAL VOICE 

In 1997, Velasquez tacked on 
another fan when Llord caught her 
performance at the Dove Awards. 
A year later, I. lord signed Velasquez 
to Sony. 

Llord was captivated by Velas- 
quez's onstage charisma and "spe- 
cial voice" that he reckons will 
enable Velasquez to become a top 
torch singer along the lines of 
Whitney Houston or Celine Dion. 

"We've had a lot of female artists 
in the Latin market who are 
extremely effective in delivering 
rhythmic songs." declares Llord. 
"But I think that the Celine Dion 
or Whitney Houston type of voice 
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"Take Sixpence None The Rich- 
er," says Velasquez. "They're a 
Christian band. When 'Kiss Me' 
came out, the Christian market is 
looking at it, going, 'What do they 
mean by that?' 

"But they released it on Christian 
radio," adds Velasquez, "and then 
pop radio picked it up and it 
became huge. There have been so 
many anglo Christian artists (hat 
have crossed over into the pop 
market — not even intentionally — 
but theyjust did, because people are 
looking tor the innocence that spir- 
itual Christian artists can convey." 

Though Velasquez acknowledges 
that she "would have loved" to 
have cut "Kiss Me," she admits that 
fans of Christian music might 
frown on one of their favorites cut- 
ting a secular tune. 

Velasquez then hastens to point 
out, "1 relate to what 1 sing about. 
I relate to 'Llegar A Tf.' It is about 
a love one day I will have. With 
'Solo TuV I wanted Rudy to write a 
love song for me, and I wanted 
him to write it about love in the 
purest of forms. 1 don't sing about 
love in the 'Hey baby, come on 
over let me show you' way. I am a 



in the Latin music market has not 
been there lately. Those voices obvi- 
ously are very difficult to find. 

"But Jaci, who has already been 
delivering performances in the 
fashion that she does, has a tremen- 
dous potential to grow and become 
that sort of art ist in our business." 

Velasquez says she decided to cut 
a Spanish disc because she "want- 
ed to be able to sing of my own 
people." When she began cutting 
the sides for "Llegar A Ti\" howev- 
er, she could not speak or sing 
Spanish. 

Saying her Spanish has since 
improved "in leaps and bounds," 
Velasquez adds with a chuckle that 
"the tutoring I've had is practicing 
on the poor Latino interviewers." 

"Llegar A Tf" has been released 
in Latin America, where Velasquez 
is expected to make several pro- 
motional trips. She also is sched- 
uled to record an English-language 
Christian disc, slated for release in 
the third quarter of 2000. 

"It's like God planned it all," says 
VeUsquez, referring to her new 
bilingual recording career, one that 
looks to ascend to more heavenly 
heights in the future. ■ 



LATIN POP 40 

Continued from page I.M- / 

1 1 El Poder Oc Tu Amor— Ricardo 
Montoner— WEA Latino 

12 Moscas En La Casa — Shokir<j — Sony 
Discos 

13 Shake Your Bon-Bon — Ricky 
Martin — C2/Sony Discos 

14 Dorm i r Conligo — Luis Miguel — WEA 
Latino 

15 Completamente Tuyo — Marcos 
LIunas — AJ 

16 Que Alguien Me Diga — Gilberto 
Santa Rosa - Sony Discos 

17 9m Va El Amor— Los Tri-O— 
Ariolo/BMG Latin 

18 Bajo La Lluvio — Grupomdnio— 
Sony Discos 

19 Si He Sabido Amor — Alejandro 
Fernandez — Sony Discos 

20 Cancion En La Arena — Fid A La 
Vega — EMI Lolin 

21 To do Estd Bien — Juan Gobriel — 
Ariolo/BMG Latin 

22 Pienso En Ti— Ednita Nazorio— 
EMI Lolin 

23 Sentirme Vivo — Emmanuel— 
Universal Latino 

24 Perdoname — Pepe Aguilor — 
Musort/Balboa 

25 S6lo Tu — Jaci Velasquez— Sony Discos 

26 Nunca Te Olvidare — Enrique 
Iglesios — Fonovisa 

27 Historic — Ricardo Arjono — Sony 
Discos 

28 Te Veo Venir Soledad— Franco de 
Vita — Sony Discos 

29 Loco— Alejandro Fernandez — Sony 
Discos 

30 La Ultima Noche — Diego Torres — 
RCA/BMG Latin 

31 Bella— Ricky Martin— C2/Sony Discos 

32 Arriesgare La Piel — Yoiandita 
Monge — Ariola/BMG Lalin 

33 Escuchame — Los Sobrosos Del 
Me rengue— Caiman 

34 Blue (Do Ba Dee}— Eiffel 65- 
Republic/Universal 

35 De Hoy En Adelante— Mill.e— EMI 
Latin 

36 That's The Way It Is— Celine Dion— 
550 Music/550-Work 

37 Cachito — Mand— WEA Latino 

38 Tu Me Haces Sonar— MDO— Sony 
Discos 

39 Fuego En La Cintura — Gisselle — 
Ariolo/BMG Latin 

40 Bailamos — Enrique Iglesios — 
Fonovisa/lnterscope/Universal Latino 



TROPICA! /SAI SA 40 

Pos. Title — Artist— Imprint/Label 

1 Pwo Oils — Victor Manuelle — Sony 
Discos 

2 Frula Fresco — Carlos Vives — EMI 
Latin 

3 Bajo La Uuvia — Grupomdnia — Sony 
Discos 

4 Que Alguien Me Diga — Gilberto 
Santa Roso — Sony Discos 

5 Dimelo — Marc Anthony— Columbia/ 
Sony Discos 

6 Rilmo Total — Enrique Iglesios — 
Interscope/Universol Latino 

7 Siento — Los Hermanos Rosario — 
Koren 

8 Escuchame — Los Sobrosos Del 
Merengue — Caiman 

9 Par El Caminito — Elvis Crespo— 
Sony Discos 

10 Escuchame — Carlo* Ponce— EMI 
Latin 




Ims Rtelrros Drl Sort? 



1 1 El Poder De Tu Amor — Ricardo 
Montaner — WEA Latino 

12 Aqui, Pero AHa — Pena Suazo Y Su 
Bonda Gordo — MT&Vl 

13 Da La Vuelto — Marc Anthony — 
Columbia/Sony Discos 

1 4 Shake Your Bon-Bon— Ricky 
Martin — C2/Sony Discos 

15 Remolino — Frankie Negrdn — 
WEAcaribe/WEA Latino 

16 Alguna Vex — Christian Castro — 
Ariolo/BMG Latin 

17 Clavodo En Un Bar— Jose Alberto— 
RykoLatino/Rykodisc 

1 8 Aunque Me Voy — Lazz — WEA Latino 

1 9 Qua Tc Vas — George LaMond — 
Prestigio/Sony Discos 

20 Completamente Tuyo— Marcos 
LIunas — AJ 

21 Historia — Ricardo Arjono — Sony 
Discos 

22 Cancion En La Arena — Fiel A La 
Vego — EMI Lalin 

23 Lo Fiebre — Tonny Tun Tun — Caiman 

24 Fuego En La Cintura — Gisselle — 
Ariola/BMG Latin 

25 Lo Fama — Domingo Quinones — 
RMM 

26 Hielo— India— RMM 

27 O Tii O Ninguno — Luis Miguel— 
WEA Latino 

28 El Jumo — Jossie Esleban — Mas 

29 Llegar A Ti — Joci Veldsquez— Sony 
Discos 

30 Lo Persona Equivocoda — Melina 
Leon With Victor Manuelle — Sony 
Discos 

31 Pienso En TI — Ednita Nazario — EMI 
Latin 

32 Blue (Da Ba Dee}— Eiffel 65- 
Republic/Universal 

33 Tu Carinito— Puerto Ricon Power- 
Sony Discos 

34 Cantemos Todos Contemos — Tito 
Rojas — M.P/Sony Discos 

35 Te Veo Venir Soledad — Franco De 
Vita — Sony Discos 

36 Thai's The Way II Is— Celine Dion— 
550 Music/550-Work 

37 Ya Me Cans*— Olga Tandn— WEA 
Latino 

38 Me Enamdro M6s — Luisa — 
Colienle/ Atlantic 

39 De|ate Querer— Gilberto Santa 
Roso — Sony Discos 

40 Bella— Ricky Martin— C2/Sony Discos 



RFGTONAT MFXTC'AN 4.0 

Pos. Title — Artist — Imprint/Label 

1 Te Quiero Mucho — Los Rieleros Del 
Norte — Fonoviso 

2 Te Ofrezco Un Corazdn — Bando El 
Recodo — Fonovisa 

3 El Listdn De Tu Pelo — Los Angeles 
Azules—Di so/EMI Latin 

4 No Le Rueges — Conjunto 
Primavero— Fonovisa 

5 Con Quien Estaras — Arkongel 
R-15 — Sony Discos 

6 Mi Gusto Es — Ezequiel Peha— 
Fonovisa 

7 Porddname — Pepe Aguilar — 
Musart/ Balboa 

8 Sohodor Eterno — Intocoble — EMI 
Latin 

9 Dos Gotas De Agua — Bando 
Maguey— RCA/BMG Latin 

10 Alma Rebelde — Lfmite — Universal 
Latino 

1 1 Eternamente — Vicente Fernandez — 
Sony Discos 

1 2 No Compro Amores — Banda 
Machos— WEAMex/WEA Lotina 

13 Basura — Los Mismos — EMI Latin 

14 Anillo Grabado — Tiranos Del 
Norte — Sony Discos 

15 Paraiso Terrenal — Priscilo Y Sus 
Balas De Plato— Andrea/Platino/ 
Fonovisa 

16 El Disgusto — Julio Preciado Y Su 
Bando Perla Del Pdcifico — RCA/BMG 
Latin 

17 Las Heladas — Los Tucanes De 
Tijuona — EMI Lalin 

18 Tus Reproches — Los Sementales De 
Nuevo Ledn — Sony Discos 

19 Espero Que Te Cumpla — Los 
Invasores De Nuevo Ledn — EMI Latin 

20 Con La Soga Al Cuello — Los Tigres 
Del Norte — Fonovisa 

21 Solo Un Recuerdo — Los Huracanes 
Del Norte — Fonovisa 

22 Si No Te Hubieras Ido — Marco 
Antonio Solis — Fonoviso 

23 Sufro— El Coyote Y Su Bando Tierro 
Sonlo — EMI Latin 

24 Se Baila Asi— TIgrillos— 
WEAMex/WEA Latino 

25 El Amigo Que Se Fue — Intocoble— 
EMI Lalm 

26 Mujer, Mujer — Los Traviezos Del 
Norte— Sony Discos 

27 Si Estuvieras Conmigo — 
Liberaaon— Disa/EMl Latin 

28 De Tin Marin — Los Tucones De 
Tijuana — EMI Lalin 

29 Estaba Solo — Los Temerorios — 
Fonovisa 

30 Ldgrimas — Los Tigres Del Norte— 
Fonovisa 

31 Se Me Notan Tus Besos — Graciela 
Beltrdn— EMI Lalin 

32 La Cumbia Del Garrote — Los Del 

Garrole — Universal Latino 

33 Fuisle Malo— A.B Quintonillo Y Los 
Kumbia Kings — EMI Latin 

34 Razones De Mujer — Joan 
Sebastian — Musa rl/Ba Iboa 

35 Hace Un Ana— Julio Preciodo Y Su 
Banda Perla Del Pocifico — Ariola/BMG 
Latin 

36 Si He Sabido Amor — Alejandro 
Ferndndez — Sony Discos 

37 Solamente Mia — Mosizzo — 
Sound mex/Sony Discos 

38 Otra Vez A La Canti no— Michael 
Solgado — Joey/Sony Discos 

39 Y Par Esa Calle Vive— Grupo 
Tentocidn— Sony Discos 

40 Volvamos A Empezar — Gnjpo 
Bryndis— Disa/EMl Latin 
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• On Dec. 9, 1999, Santana 
received a gold disc for "Supernatur- 
al," which sold more than 100,000 
units. The next day, Santana and 
Mand performed before 50,000 
spectators, who warmed up a freezing 
evening at Mexico City's Foro Sol with 
heated cheers and applause for one 
of the best concert dotes of the year. 



American lineup that included 
Arturo Sandoval, Danilo Perez, 
Ray Barreto, Hermeto Pascual, 
Paquito D'Rivera, Ruben Gon- 
zalez and Grammy nominees Chu- 
cho Valdes, Gonzalo Rubalcaba 
and Poncho Sanchez. Kicking off 
the 10-day festival were Colombian 
ads Quinteto Zoe and Kent Bis- 




• High-flying ronchero singer 
Pepe Aguilar recently signed a five- 
album deal with Mexican indie Dis- 
cos Musart. The terms of the pact call 
for Musart to actively promote Aguilar 
and provide him with a recording stu- 
dio os needed. Aguilar's three discs 
from his 'Trilogy Of Luck" series gen- 
erated sales exceeding 2.5 million 
units in Mexico. 

• While many famed recording 
artists might be avoiding Colombia 
because of its internal political strife, 
there were two successful jazz festi- 
vals and one prosperous rock festi- 
val in recent months. 

In September, the XI International 
Jazz Festival, held at Teatro Libre in 
Bogota, attracted a stellar Latin 



well, the latter of whom is one of the 
founders of the event. 

Before performing at the jazz fes- 
tival in Bogota, Gonzalez, along with 
fellow Buena Vista Social Club alum 
Ibrahim Ferrer, turned in a superb 
set Sept. 3 at the third edition of Bar- 
ranquilla's Latin Jazz Festival, a four- 
day event sporting Rubalcaba and 
Cuban act Roberto Fonseca 

• In October, the fifth installment 
of Rock Al Porque took place in 
Bogota with an all-star, rock en 
espahol bill featuring Cafe Tacuba, 
Molotov, Control Machete, Vic- 
timas Del Doctor Cerebro, Jull- 
eta Venegas, and lllya Kuryaki 
& The Valderramas. 

COHlintud <nt /«£f IM~8 



• A live-album frenzy of sorts has reached the Brazilian music industry. 
Following Gilberto Gil's "Quanta live" (Warner), which won the '99 Gram- 
my Award in the world-music category, EMI Brazil rock acts 0s Paralamas Do 
Sutesso and Legiao Urbana dropped live CDs— both named "Acustico." 

And, apart from Djavan's "Ao Vivo," two of the strongest names in Brazil- 
ian music recently put out live CDs that have become top sellers. One of 
them is singer Gel Costa, who celebrates the storied legacy of the late com- 
poser Antonio Carlos lobim in the BMG Brazil disc "Gal Canta Tom Job i m ." 
The other is Chico Buarque de Holanda, whose BMG title, "Chlco Buarque 
Ao Vivo," was one of the most awaited and praised Brazilian CDs in recent 
memory. The album marks his 35th year in the music industry. 

Also out is the two-CD set by Maria Bethania, "Diamante Verdadeiro." 
Bethdnia's 27-track album contains such all-time Bethania classics as 
"Mel" and "Drama," along with new bahia-flavored songs and reinterpre- 
tations of tunes by such esteemed composers as Buarque, Heitor Villa- 
lobos, Caetano Veloso and Dorival Caymmi. 
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CROSSING THE 
POND 

For Latin acts, Spain is the last stop on the way 
to the big time. And Spanish acts are finding gold by 
flying in the opposite direction. 



MADRID — Last year saw the con- 
solidation of Latino success by many 
artists in Spain, with two notable 
facets — Puerto Rico was the main 
source of new acts breaking 
through, and Sony was the label 
chiefly responsible for this phe- 
nomenon. 

No surprise, then, that Sony 
Music Entertainment Spain presi- 
dent Claudio Conde should predict 
that the next major triumph will be 
that of Elvis Crespo, the New 
York-born Puerto Riran who. in 
1999, established himself as the fore- 
most young merengue artist. One of 
his songs, "Suavemente," became a 
teenage anthem in many Latino 
markets. 

Crespo is by no means unknown 
in Spain, and liis first album release 
here, "Pintame," went platinum last 
year by selling in excess of 100,000 
units. He played sold-out concerts in 
four Spanish cities in December, and 
a promotional visit is planned for late 
March to push his latest release, "Re- 
Mixes," which is just t hat — a collec- 
tion of remixes of his main hits. 

Crespo's first album, "Suave- 
mente," was not released in Spain, 
despite selling 100,000 units in the 
U.S. But the Spanish edition of" Pin- 
tame" includes two songs from that 
album — "Suavemente" itself and "Tu 
Sonrisa" — as well as a remix of the 
title song. 

Crespo is perfect as the boy next 
door. The 28-year-old says "Suave- 
mente" was inspired by his son, Elvis 
Jr., and that Ciod has helped him in 
some of his most socially aware songs. 



BY HOWELL LLEWELLYN 

His career began, at the age of 1 7, 
with Willie Berrios and Tono 
Rosario. 

Of "Pintame," he says, "After 
recording such a successful album as 
'Suavemente,' the most important 
thing was to make a solid record that 
could show my versatility as a vocal- 
ist. That's why we decided to record 
1 1 tnerengues with a style to which 
our public is accustomed, plus a 
bochuUi, a salsa and a ballad." 

KING OF THE NIGHT 

Bound for Latin America are tw r o 
Spanish artists who are already 
established there. Veteran singer/ 
songwriter Joaquin Sabina needs no 
introduction after 30 years of con- 
stant acclaim, chiefly in .Argentina 
and Mexico, as well as Spain. Sabi- 
na's new album, "19 Dfas Y 500 
Noches," has sold some 500,000 
units in Spain, reports BMG-Ariola, 
which demonstrates that his link 
with youth and street culture (espe- 
cially late-night life) is stronger than 
that of most people aged half his 50 
years. 

Sabina arrived it) Uruguav at the 
end of January for a tour tnat was 
scheduled to also take in Argentina, 
Mexico, Costa Rica, the Dominican 
Republic and Venezuela. He then 
returned to Spain for a summer tour, 
before going hack to Latin America 
in October. "19 Di'as Y 500 Noches" 
was released in September, and has 
already sold 500,000 units in Spain 
and 200,000 in Latin America. 

Sabina is indisputably the finest 
lyricist among Spanish singer/song- 



writers and is the master chronicler 
of nocturnal havens, dark corners 
and acceptable excesses. He spends 
much time in Latin America, and 
influences from Mexico, Argentina 
and Cuba can all be heard on his line 
album. 

OLD-WORLD FAVORITE 

T he other is singer Ana Torroja. 
whose second snio album. "Pasajes 
De Un Sueno," was released last 
month in Spain, Latin America and 
the U.S. Torroja was the singer of 
Spain's most-successful-ever group, 
Mecano. which was especially big in 
Mexico. Mecano — Ana and brothers 
Nacho and Jose Maria Cano— sold 
well throughout Latin America 
(except, curiously, in .Argentina). 

Torroja also traveled to Latin 
America and the U.S. in the last week 
of January — in her case, to Mexico, 
Miami and Puerto Rico — for pro- 
motional visits. In May, she begins a 
tour of Several Latin American coun- 
tries. 

Her debut solo album, "Puntos 
Cardinales," which was released in 
1997. sold some 450.000 units in 
Spain and Latin America, according 
to BMG-Ariola, with Mexico and 
Chile fx-ing her main markets out- 
side Spain. She also sells well in U.S. 
Latino markets. "Pasajes De Un 
Sueno" was recorded in New York by 
acclaimed producers Alto Lindsay 
and Andres Levin and includes 
Brazilian and Cuban influences. The 
album track "Diosa Del Cobre" was 
written by Cuban composer Pavel 
Urkija. ■ 
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Tower Records ended 1999 
with the lost-minute opening of 
two new stores in Buenos Aires. 
One outlet is o four-story, 
2,500-square-meter flagship store in 
the center of the Belgrono district. The 
other is an 800-square-meter store 
located in a cinema complex in the 
elegant Recoleta neighborhood. Plans 
call for a new store this month — the 
chain's fifth in Brazil — at another cin- 
ema complex located about 40 miles 
from Buenos Aires. 

• In the first promotion of its kind, 
Los Angeles punk label Epitaph 
Records embarked on a sales cam- 
paign with Latino indie retailer Ritmo 
Latino called Punk O' Rama. 
Launched in December, the joint ini- 
tiative called for the sale of compila- 





tion CDs of Epitaph artists titled "Punk 
O' Rama," which sold for $4.98. Buy- 
ers of the discs also received a Span- 
ish magazine put out by Epitaph, as 
well as a sticker. 

• Due to the severe economic crisis 
in Colombia, many record labels are 
opting for big-pockage promotions: 
Cars, electronic home appliances and 
trip raffles were offered as a plus when 
buying a CD. According to Luis Car- 
los Nieto, VP of Sonolux, those pro- 
motions were done basically to fight 
increasing record piracy in Colombia. 
And, of course, also to sell more 
records. 

• During December, the Argentine 
record industry witnessed a silent bat- 
tle between giant retail chain Musi- 




Discos 




CAT # 83546 



REYES RECORDS INC; ^ 

CD'S - CASSETTES - DVD S & MUSICAL VIDEOS 

1 40 NW. 22 Avenue, Miami, Florida 331 25 * Te : (305) 541 -6686 / Fax (305) 642-2795 

'E-MAIL reyesrecords@reyesrecords.com WEB-SITE reyesrecords.com 
TODD EN MUSICA * EVERYTHING YD U NEED IN MUSIC 
MAJOR CREDIT CARDS ACCEPTED 



• Sales figures m the Chilean record industry have fallen again, with 6.6 
million units sold in 1999, down from 8. 1 million units in 1998 and 9 million 
units in 1997. 

The tallies were compiled by Chile's recording-trade group Asocioc/on 
Chilena de Productores Fonograficos (APF). 

Despite the poor showing by the Chilean record industry, the percentage of 
sales by Chilean artists rose for the third year in a row. In 1999, Chilean acts 
accounted for 24% of total sales, compared to 20.2% in 1998 and 19% in 
1997. 

APF also reports that Luis Miguel was the top concert attraction in 1 999. The 
Mexican superstar drew 101,800 spectators to his eight shows. Rounding out 
the top five concert attractions were Chayanne (70,000); Hecho En Chile, 
which consisted of three homebred acts — Los Tres, Los Joivas and lllapu 
(60,000); Sol Y Uwkl (51,000) and Joe Vasconceilos (30,000). 

Following are the top 10 best-selling discs last year in Chile. 

1. Andre Rieu, "Valses" (92,000 units) 

2. Luis Miguel, "Amarte H Un Placer" (83,462 units) 

3. Vengaboys, 'The Parr/ Album" (73,91 1 units) 

4. Chayanne, "Atado A Tu Amor" (67,225 units) 

5. Backstreet Boys, "Millennium" (57,665 units) 

6. El Simbolo, "No Pares" (57,638 units) 

7. Shakira, "iDonde Estan Los LadronesV (53,935 units) 

8. Mono, "Unplugged," (49,067 units) 

9. Joe Vasconcef/os, "Vivo" (46,887 units) 

70. Elvis Crespo, "Suavemente" (43,154 units) 



mundo and the financial divisions of 
major record companies that eventual- 
ly ended with a shaky armistice. 

The red alert was first signaled by 
BMG, which, after unsuccessfully try- 
ing to negotiate a debt restructuring 
with Musimundo, ceased doing busi- 
ness with the company. After 1 0 days, 
a truce was declared and payments 
were made to BMG. 

Similar payment problems surfaced 
between Musimundo and Sony 
Musk, Warner Music and DBN, 
but no blood was shed and everybody 
enjoyed a calm Christmas weekend. 

Musimundo, the most important 
retail-music company in Argentina, 
has 122 stores throughout the coun- 
try and accounts for more than half of 



companies, and we do not wish to 
enter any power arm- wrestling, even 
though we have a 50% market share." 

In 1999, Musimundo invesled S4.5 
million to open 24 new stores, includ- 
ing two impressive downtown mega- 
stores that added another 4,500 
square meters of retail space. 

Also, in November, five stores were 
opened in Chile, where a flagship 
store in Santiago is now in the works. 
Plans for this year include 20 to 25 
new stores in Argentina. A planned 
excursion into Brazil, where no deal 
could be struck with local retailers, will 
now be done solo. 

"We have grown 1 6% in total sales 
from 1998 to 1999," says Cao. "We 
even think that our expansion helped 




the market share, with sales of $400 
million. 

Musimundo CEO Antonio Cao 
stressed that his company has no 
financial problems and is growing and 
expanding with heavy investments. 

"The only issue in December was a 
renegotiation of our payment terms 
with record companies," says Cao. 
"Any adjustment was due to our am- 
bitious expansion plans, and the only 
delicate situation arose when a com- 
pany's headquarters in Germany 
demanded a shorter term of payment. 
It was quickly taken care of and lasted 
a mere week. 

"Musimundo," continues Cao, "has 
excellent relationships with record 



to alleviate the fall in sales that the 
record industry experienced in '99." 

A more accurate sales profile, com- 
prised of same-store sales, shows that 
Musimundo's numbers, like the whole 
industry, fell 1 1% last year. Still, 
Musimundo is forecasting 3%-to-4% 
growth in the market for 2000. 

Music is not Musimundo's only prod- 
uct. Computers, electronics and books 
account for 68% of its business. 

"Due to our dimensions, growth and 
terms of payment," concludes Cao, 
"we began to exceed the credit quali- 
fication that most record companies 
had given us. This was renegotiated, 
and there are no problems in our rela- 
tionships." I 



Assistance in preparing this issue of Latin Music 6 Pack was provided by Teresa 
Afruilera, Marcela Fernandez Hilar. Sergio Fbrtuno, Marcio Caspar and Hart Trailer. 
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for the nomination to the Grammy, 
in the Best Mexican-American 
performance for his album 

"P^IHgF&mor de Siempre". 
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• Internet users can hear and down- 
load a wide range of Chilean music, 
from folklore to electronica, at a new 
web page, MP3Pa lace— the first site 
devoted exclusively to bands and artists 
from Chile. 

Communications company Enfel Chile 
created and hosts the site to promote 
groups and solo acts that do not have a 
contract with major labels. 

The leader of the band Sexual 
Democracia, Miguel Barriga, was in 
charge of choosing more than 50 inde- 
pendent musicians who are classified in 
1 1 categories. The site's address is www. 
mp3palace.cl. 

• Cordillera Comunicaciones, 

the main stockholder in Chilean cable- 
TV company Metropolis-Intercom 
will pay music-programming rights to 
Chile's authors' -rights society Sociedad 
Chilena del Derecho de Autor 
(SCD). 

Cordillera Comunicaciones owes SCD 
approximately S 1 .42 million for unpaid 
performances rights. 

After a recent lawsuit presented by 
SCD against Cordillera Comunica- 




ciones, a Chilean judge ruled in favor 
of the authors'-rights organization, 
which has been given legal permission 
to claim the payment of this debt. 

Cordillera had left unpaid perfor- 
mance rights for music videos and music 
used in its programming from March 
1993 through March 1997. SCD was 
asking the cable company to pay a fee 
of 2.25% above its viewers-payments 
and publicity incomes. 

• Entravision Communications 
Company L.L.C. and Latin Com- 
munications Group recently inked a 
$250 million deal in which Latin Commu- 
nications will be merged into Entravision. 

The accord, expected to take effect 
this spring, pending FCC approval, will 
make Entravision one of the largest 
media companies in the U.S. Entravision 
will own 1 7 television stations, 26 radio 
stations and the largest Spanish* 



• Colombian TV network Caracol recently launched "Alejo, " a new TV 
soap opera broadcast at 7:30 p.m. on weekdays. The show documents fhe 
life, music and loves of Aiejo Duron, one of the all-time most-famous val- 
lenato legends in Colombia. 

Duran was the composer of such famous songs such as "039" and "ia 
Cachucha Bocana," recorded by Carlos VTves on his album "ia Tierra Del 
Olvido." 

Caracol is the TV network that years ago aired "Escalona," another soap 
opera based on the life of Rafael Escalona, the country's most important 
vallenato composer. 

Ironically, the role of Escalona was played by Vives, years before he 
decided to start his vallenato-rooted music career Now in "Aiefo," the main 
character is played by Aloises Angulo, another successful Colombian actor 
and musician who became famous for his pa pa yera- fusion style. 



* Radio Unica Communications 
Corp., the lone, 24-hour Spanish- 
language radio network in the U.S., 
recently entered into a time- 
brokerage agreement and option to 
acquire KURS-AM in San Diego. 
Company president Joaquin Blayo 
says Radio Unica now operates 
stations in 12 of the country's 20 
largest Hispanic radio markets. 



language newspaper serving the New 
York metropolitan area. 

• Spanish-language radio scored its 
highest percentage ever — 6.9% — in the 
summer Arbitron Billboard/Airplay Moni- 
tor national-format trend report, Spanish 
radio rose from 6.7% to 6.9% and 
remains the sixth most-listened-to format 
in the U.S. In addition, Spanish radio rose 
in three key demos: Teens (4.4 to 5.1), 
1 8-34 (8.4 to 8.7) and 25-54 (7.2 to 7.5). 

• The annual Miss Colombia Beauty 
Pageant, celebrated in Cartagena last 
November, attracted its usual high- 
grade clutch of recording stars, includ- 
ing Proyedo Uno, Diego Torres, Ferreira 
and Shakira. Their sets were broadcast 
live on national television, with more 
than 25 million viewers tuned in. 

The beauty contest, which in the past 
has featured Julio Iglesias, Miguel Bose 
and Chayanne, is consistently the 
highest-rated TV program in Colombia 
year after year ■ 



ARTISTS & MUSIC 

Continued from page LM-4 

Colombian bands also took part in 
the rockfest. Ultrageno, Superlitio, 
Ciegosordomu do5 La Banda Del 
Gusano, La Pestilencia and La 
Marlmonda were among the 40 
homegrown groups, 60% of which 
were newcomer bands. Rock AJ Ftarque 
has become, so far, the most impor- 
tant rock festival in Colombia and one 
of the most interesting Latin rock events 
in Latin America. An estimated 
250,000 people attended this year's 
three-day concert Oct. 16-18. 

• Luis Miguel became the first 
international artist to receive the 
innaugural batch of Premio Dia- 
mante Awards, a new certificate 
issued by Argentine recording trade 
group CAPIF to artists whose CDs 
have sold more than 500,000 units. 
During his recent tour in Argentina, 
Warner's Mexican superstar received 




Arhtra Sanrfoiw/ 

four Premio Diamantes, for "Aries," 
"Romance," "Segundo Romance" 
and "Romances." Other artists 
awarded the coveted certificates were 
Fito Pdez ("El Amor Despues Del 
Amor"), Soledad ("Poncho AJ Vien- 



Luis Miguel 

to"), Michael Jackson ("Thriller"), 
the Beatles ("Abbey Road"), 
Queen ("Greatest Hits, Vol. 2"), 
Julio Iglesias ("Emociones," "El 
Amor") and Julio Sosa ("El Album 
DeOro"). ■ 
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Famous, BMG Renew Global Deal 

Pact Maintains Largest Subpublishing Ties In The World 



BY IRV LICHTMAN 

NEW YORK — Famous Music, main- 
taining its blueprint to establish whol- 
ly owned publishing operations in 
Europe, has renewed its subpublish- 
ing ties with BMG Music Publishing 
there and elsewhere for another five 
years (BillboardAi/Iefin, Feb. 7). 

Under the deal, extending a rela- 
tionship that started in 1995, BMG 
Music will continue to subpublish the 
Famous catalog in worldwide mar- 
kets, excluding the U.S., Japan, South 
Korea, Taiwan, and Vietnam. Terri- 
tories in Pacific countries added to 
the original deal are the Republic of 
China and Thailand. 

Even though Famous Music is on a 
long-range program to open wholly 
owned offices in Europe — it now has 
such units in the U.K., France, and 
Germany — BMG Music continues to 
manage the catalogs there. However, 
in France and Germany, Famous has 
partnered with Jean Davoust and 
Hille Hillekamp, respectively, in set- 
ting up creative offices. 

In those cases, BMG Music admin- 
isters the dollars that flow from Fa- 
mous Music's end of the arrange- 
ments. Irwin Robinson, Famous 
Music's New York-based chairman/ 
CEO, who worked out the new five- 
year deal with New York-based BMG 
Music president Nick Firth, says that 
other wholly owned Famous Music 
companies will be opened in Italy, the 
Netherlands, and a country in Scan- 
dinavia to be named. 

Though financial terms were not 
disclosed, the Famous Music/BMG 
Music subpublishing ties are still con- 
sidered, as they were five years ago, 
the largest subpublishing deal in the 
world. 



Famous Music, established in 1928 
by Paramount Pictures, which re- 
mains its parent within the Viacom 
corporate family, controls more than 
100,000 copyrights, many of which 
stem from movie songs. Its roster of 
writers includes such contemporary 
hitmakers as Blondie, Boyz II Men, 



Music's Firth said, "During the last 
four years, BMG Music Publishing has 
significantly increased revenues of 
Famous in the many territories where 
we represent the company. We feel 
certain that together we will go from 
strength to strength during the course 
of our new long-term agreement" 




Toasting subpublishing renewal ot Famous Music's catalog by BMG Music Pub- 
lishing Worldwide in international territories, from left, are Irwin Robinson, chair- 
man/CEO of Famous Music; Stanley Schneider, VP of business and legal affairs 
at BMG Music Publishing; Nick Firth, president of BMG Music Publishing; Mar- 
garet Johnson, senior VP of finance and administration at Famous Music; and 
Carol Lipkin, VP of finance and administration at BMG Music Publishing. (Photo: 
Janet Koltick) 



Bush, Eminem, Paula Cole, and Mon- 
tell Jordan; writer/producers Fred 
Jerkins III and Chris "Tricky" Stew- 
art; and composer/pianist Marvin 
Hamlisch. 

BMG Music, established in 1987, 
controls more than 100,000 copy- 
rights, including those of such writers 
and acts as Ace Of Base, Lucio Bat- 
tisti, the Bee Gees, the Cure, Dave 
Matthews Band, Eurythmies, Edgar- 
do "El General" Franco, Juan Gabriel, 
Randy Newman, and Wu-Tang Clan. 

In a prepared statement, BMG 



Famous Music's Robinson, also in a 
prepared statement, said, "Four 
years ago, when we originally chose 
BMG Music Publishing to represent 
us in major territories outside the 
U.S., BMG undertook the challenge 
of integrating our extensive catalog 
into their systems and developing a 
plan for its promotion. We're very 
pleased with the fact that BMG has 
met those challenges and that our cat- 
alog is in good hands. For this reason 
we are extending our association with 
BMG for another fire years." 



'THEY'RE PLAYING MY SONG' 



"I NEVER GO AROUND 
MIRRORS" 
Written by Sanger I). Shafer 
and Lefty Frizzell 
Published by Acuff-Rose 
Music Inc. (BMI) 

Country and bluegrass have 
ahvuys been recognized 01 kindred 
musical genre*, and it's luyt 

unusual fur a bluegrass act to 
reach into a country ari'ist's reper- 
toirefor a song that can easily lend 

itself to a btneyruss treatment. 
When David Parndey began work 

oil Continental Divide's up- 
coming Pineeastle Reeonls album. 

"There'll Always lie A Rocking 
Chaii;" due Old Muivh Jl, he seized 
the opi>ortiinity to i>ut u blncgmss 

spin on the country classic "I 
Never Go A round Mirrors. " Writ- 
ten by Letly Frizzell and Sanger 



"Whitey" Shafer. the song has pirvi- 
onsly been recortled by sueli country 
music luminaries as Merle Hag- 
gard, Keith Whitley, and Frizzell. 
The song peaked at Na 

JHon the country 
charts for F rizzell in 
I!t7i. Though Whitley 
and Duggard never 
emeked the charts with 
the song, their affect- 
ing versions have infill 
cured a uumlwr of oilier musician*. 

"I first heard it by Merle Hag- 
gard. I'm a hig Hag fan, and then. 
Of Course, I heard Keith Whitley V 
vei"sion," says David Parmley. 'Tve 
been doing it live, and people like 
the song, so 1 thought, 'Well, let's 
put it on the new project' " 

On the new Continental Divide 
album. Parmley steered the band 
in a more traditional bluegrass 




win, reminiscent of his early work 
with the Bluegrass Cardinals. 

How did Parmley transform the 
country classic into a Continental 
Divide cut? "Basically 
I (i ^\ the only difference is 
doing it all acoustic, 
not doing the steel and 
the drums — just fid- 
dles and doing our 
thing with it," he says 
of the work he did with 
bandmates Danny 
Barnes on mandolin, Elmer 
Burchett on banjo, Steve Day on fid- 
dle, and original member Mike 
Anglin on bass. 

Parmley says the song continues 
to appeal to audiences just as much 
today as when it was first written. 
"It's not dated in its writing at all." 
he says. "If you like any form of 
traditional country music, th it song 
would have to touch you." 



MO.l SONG CREDITS 



THE HOT 100 

THANK GOO I FOUND YOU • Manah Carey, James Harris III, Terry Lewis ■ Sony, ATV Sony* BMI 
Rye Songs BP/ 1 , EMI April ASCAP. Flyle Tyme ASCAP 

HOT COUNTRY SINGLES & TRACKS 

COWBOY TAKE ME AWAY • Martle Seldel. Marcus Hummon • Woolly Puddin BMI, Bug BMI. 
Careers-BMG/BMI, Floyd's Dream BMI 

HOT R&B SINGLES 

GET IT ON TONITE • Moniell Jordan. Brian Palmar. Sergio Moore, D. Moore, D. Oenbow, A. Wilson, 
J. Even, Juergcn Kordulelscn • Montall Jordan,' ASCAP, Famous ASCAP. Chubby.' ASCAP. 
PLX ASCAP. TobakL ASCAP. Levari Cribb ASCAP Warner Chappell GMBH WB ASCAP. 
Edition Lollipip. Gema Warner-Tamerlane BMI 

HOT RAP SINGLES 

HOT BOYZ • Missy Elliott, Timothy Mosley • Mass Confusion, ASCAP, WB ASCAP. Virginia 
Baach ASCAP 

HOT LATIN TRACKS 

OESNUDA • Rlcardo Ar|ona « Sony ATV Discos: AS CAP, Arjona Musical ASCAP 



Preston, LoFrumento, Writers Join 
Board Of Songwriters' Hall Of Fame 



UN BOARD: With Hal David as 
the new chairman of the Song- 
writers' Hall of Fame, as previ- 
ously reported, the hall's board 
has added some new names from 
the ranks of industry executives 
and songwriters. 

Both Frances Preston, presi- 
dent/CEO of BMI, and John Lo- 
Frumento, CEO of ASCAP are 
new members of the board, while 
songwriters Cy Coleman, Jimmy 
Webb, and Maury Yeston are new 
members. New officers of the hall 
are longtime board members Al 
Feilich, president; Cy Leslie, vice 
chairman; Ervin Drake, vice 
chairman; Karen Sherry, treasur- 
er; and Linda Lorence, secretary. 

In his first public appearance as 
chairman of the hall, David, a 
songwriter 
member of the 
hall's honor 
roll of greats, 
told a gather- 
ing Feb. 1 at 
New York's 
Friars Club 
that he would 
focus on two 

key issues in boosting the fortunes 
of the hall — and, by extension, the 
recognition of the contributions 
made by songwriters to the cul- 
tural history of America. One is to 
realize the hall's dream of creat- 
ing a writers' museum in New 
York, while the other is to mobilize 
the hall to expand the membership 
roster of younger songwriters of 
"all genres of music." 

And speaking of young writers, 
five that evening received the Abe 
Olman Scholarship Awards given 
annually by the hall, consisting of 
$1,200 each. They are made possi- 
ble by a memorial trust fund estab- 
lished by the Olman family 14 
years ago. The winners, drawn 
from active participants in song- 
writing workshops sponsored by the 
hall, ASCAP BMI, SESAC, and the 
Songwriters Guild of America 
(SGA), are James Day (ASCAP), 
Edie Carev (BMI), Nina Mankin 
(SGA), Jabe Beyer (SESAC), and 
Angela Ai (the hall). 

As previously disclosed, the hall 
will induct six writers June 15 at 
its 31st annual dinner at the Sher- 



aton New York Hotel and Towers. 
They are Brian Wilson, Glenn 
Frey and Don Henley, James 
Taylor, James Brown, and the 
late Curtis Mayfield. 

Next decade deals: stu 

Cantor, president of New York- 
based Next Decade Entertain- 
ment, reports an extension of the 
firm's administration agreement 
with Glocca Morra Music, which 
contains a wealth of songs with 
lyrics by the late E.Y. Harburg, 
including "April In Paris," "It's 
Only A Paper Moon," and "Broth- 
er, Can You Spare A Dime?" 

Also, Next Decade has entered 
into a worldwide administration 
agreement with Gomey Music for 
many songs penned by Harburg, in- 
cluding "Broth- 



Words & Music 



by Irv Lichtman 



er." Gorney 
Music repre- 
sents the estate 
of composer 
Jay Gomey. 

Two PAN- 
ELS SET: 
Two groups 
have set evening panel discussions 
of interest to copyright owners. 
On Tuesday (15) "at the Sports- 
men's Lodge in Studio City, Calif., 
the California Copyright Confer- 
ence offers "Lawyers, Lobbyists, 
And Legislation" (call 818-848- 
6783). On Wednesday (16) at Dil- 
lon's in New York, that city's chap- 
ter of the Assn. of Independent 
Music Publishers offers "New- 
Avenues To Market Music" (call 
212-758-6157). The moderators 
are, in California, Ron Sobel of 
Entertainment Law Report, and 
in New York, Mary Beth Rob- 
erts, VP of catalog development at 
Famous Music. 

PRINT ON PRINT: The follow- 
ing are the best-selling folios from 
Warner Bros. Publications: 

1 . Celine Dion, "All The Way . . . 
A Decade Of Song." 

2. "Christina Aguilera." 

3. Kid Rock, "Devil Without A 
Cause." 

4. Backstreet Boys, 
"Millennium." 

5. Santana, "Supernatural." 
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'Cactus' System Spikes BMG CD 

Hit Act HIM's Set Reissued After Player Problems In Germany 



BY KAI R. LOFTHUS 

OSLO — Who will protect us from the 
protection systems? BMG Germany 
has been forced to reissue its No. 1- 
selling album after its use of the pio- 
neering Cactus Data Shield (CDS) 
copyright-protection system rendered 
the CD unplayable on 11 different 
machines. 

To prevent the manufacturing and 
circulation of CD-Rs and MP3 files, 
the German release of "Razorblade 
Romance," the latest album by BMG 
Finland-signed metal act HIM, was 
equipped with CDS. Unfortunately, 
the copy-protection system, developed 
by Tel Aviv, Israel-based company 
Midbar, also presented a thorny prob- 
lem for legitimate copies on certain 
CD machines. 

HIM's manager Seppo Vestcrinen 
says, "We have received several com- 
plaints here directly For instance, that 
the discs couldn't be played on the car 
players and that the CD only could be 
started via track one and not, for 
example, via track four. [Neither] we 
nor even BMG Finland had any knowl- 
edge about this." 

HIM debuted at No. 1 in the Ger- 
man sales chart in early February 
with "Razorblade Romance," selling 
around 100,000 copies. The album will 




VALO. LEAD SINGER OF HIM 

be released in all European countries, 
including the U.K., by late May. 

The playback problems, Vesterinen 
says, are limited to the pressings for 
the German market, as the Finnish 
release did not carry CDS protection. 
He adds that BMG Germany recently 
put out another version of the album 
to replace the faulty copies. 

The first title to use CDS, "Razor- 
blade Romance" was replicated at Ber- 
telsmann-owned, Giitersloh, Ger- 
many-based manufacturing facility 
Sonopress. Prior to the release of 
HIM's CD, Sonopress detected some 
minor flaws during an extensive test- 
ing period among 5,000 Bertelsmann 
and Sonopress employees, but the 
potential damage was judged to be of 



Initial Ratings Impress 
For Hew Oz 'Hits' Show 

BY CHRISTIE ELIEZER audience, that's the show to be on," 

MELBOURNE, Australia — A new, says Steve Millard, senior director of 

chart-based music show on Aus- marketing at Epic Records. "We've 

tralian television has passed its im- needed a Ipop-oriented] platform like 

portant first test The general rating this for a long time, and it's going to 

for the Feb. 5 debut of "House Of make a difference at retail." 



Hits," produced by 
PKR Management for 
the Australian Record 
Industry Assn. (ARIA), 
was 11%, or about 
900,000 viewers. The 
one-hour show received 
its prime-time Satur- 
day-night airing on the 
national Ten Network. 

Aside from the videoclip con> 
tent, the first "House Of Hits" fea 




Janet Dawes, direc- 
tor of marketing for 
Australian and New 
Zealand repertoire at 
Festival Mushroom, 
says, "Its mix of live 
performances with 
videos is definitely a big 
plus, because it opens 
younger audiences to what great live 
acts we have in this country. The 
show is going to make a big impact" 
Another reason for the new show's 



tured performances by Australian 
acts Taxiride (Warner), Deni importance — if it sustains its initial 
Hines (Mushroom), and S2S (Stan- ratings success — is that it will fill a 
dard). vacuum. Late last year, Network 

What has impressed the music Nine axed "Hey Hey It's Saturday," a 
industry is that the show reached 28-year staple of Australian televi- 
45% of the 16-to-24 demographic, sion and one of the music industry's 
"Clearly, if you're about reaching that primary promotion outlets. 



limited character. 

Hans-Dieter Queren, director of 
pre-mastering at Sonopress, says, 
"Nobody found a player where the disc 
wasn't OK. However, the disc didn't 
work on certain DVD players, but we 
regarded the penetration as not being 
so big. But we didn't test car players 
or Philips CD players, since we don't 
have Philips players in our company, 
and that was a mistake." 

Queren says, "We had delivered 
100,000 discs of HIM, and afterward 
we discovered that there were 1 1 play- 
ers where the disc didn't work. We also 
found out that there were 2,400 dif- 
ferent player modifications, and it was 
impossible for us to test them all. 
Everybody's happy about it from a 
sales point of view, but from a techni- 
cal side, we're not happy." 

He says they are "very far away" 
from implementing the Cactus Data 
Shield as a uniform standard within 
BMG. "We have to have major discus- 
sions between BMG, Midbar, and 
Sonopress next week. Well also have 
to talk with Philips." 

CDS, which also can be applied to 
protect digital material transmitted 
over the Internet is based on Midbar's 
so-called Embedded Masking Tech- 
nology and designed to make it impos- 
sible to duplicate music to CD-R discs 
and MP3 files. 

Says Midbar VP of marketing/sales 
Yarev Baryam, "We're now conduct- 
ing market trials in various countries 
and collecting and analyzing data from 
those. An hour ago we received infor- 
mation from a major record company. 
We want to analyze everything care- 
fully first, before we approach the 
press." Baryam declined further com- 
ment 

No representative from BMG Ger- 
many could be contacted for com- 
ment 



Rusby, Baez Honored At 
Brit Folk Music Awards 



BY NIGEL WILLIAMSON 

LONDON— Kate Rusby confirmed 
her position as the brightest jewel in 
Britain's folk crown by scooping the 
two top prizes at the national folk 
awards held Feb. 7 by the BBC's na- 
tional Radio 2 network. She won folk 
singer of the year and best album for 
"Sleepless," released in 1999 on her 
own Pure Records label. 

Joan Baez was presented with a life- 
time achievement award; the Ameri- 
can singer picked up the accolade in 
person. The event was held at London's 
Le Meridien Waldorf Hotel and aired 
Feb. 9 on Radio 2. 

"People like Joan 
Baez were singing 
this music before I 
was born," Rusby 
said after the pre- 
sentations. "To win 
these awards and 
share a stage with husbv 
people like that 
makes you feel very small and proud to 
be part of a great tradition." 

Although she sings in a deeply tra- 
ditional style, Rusby, 25, has already 
proved her crossover potential. Last 
year "Sleepless" was short-listed for 
the Mercury Music Prize, alongside 
releases from such mainstream rock 
acts as Blur, Stereophonies, and Man- 
ic Street Preachers. "Sleepless" has 
now sold more than 50,000 units. 

"Folk music is built on tradition," 
says John Leonard, a former BBC 
Radio 1 producer who is now with 
Smooth Operations, the independent 
company that produced the event for 
the BBC, "and when you see young acts 
like Kate Rusby coming through and 
keeping the tradition fresh and new, it 
is quite humbling." 

Leonard reports that "Folk On 2," 



Musicmusicmusic Plans Globally 

Co. Develops Network Of Local Franchises On Web 



BY MARILYN A. GILLEN 

NEW YORK— Music may be a uni- 
versal language, but native speak- 
ers bring a certain expertise to the 
subject. 

That's the thinking behind the 
global expansion 
plans of music 
musicmusic.com 
Inc., a 3-year-old streaming-music 
company with offices in the U.S. and 
Canada that has just inked its first 
franchise pact with a non-English- 
language site: Khaleej.com, based in 
Abu Dhabi in the United Arab Emi- 
rates. 

It is the first of 20 global franchises 



expected to be in place by the end of 
2002, according to musicmusicmusic 
president/CEO Wolfgang Spegg. 

The agreement gives Khaleej 
rights to musicmusicmusic's stream- 
ing products in all Arab territories, 
according to the 
companies; more 
than 15,000 popu- 
lar and traditional Arabic songs 
already have been digitized in prepa- 
ration for launch. 

Terms of the deal were not dis- 
closed. "As we've grown and expand- 
ed, it became clear to us that we 
know a lot about English-language 
(Contin ued on page 54) 




the weekly Radio 2 program he pro- 
duces, now secures audience ratings of 
up to 750,000. "And because of that suc- 
cess, folk records are starting to get on 
the main Radio 2 playlist" 

Leonard says he hopes the young 
performers honored will help dispel 
the image of folk music as "a bunch of 
old men in a pub wearing fishermen's 
sweaters and drinking real ale." Press 
interest in the event was considerable, 
with newspapers running stories about 
folk's rejuvenation in the hands of a 
new generation of such young per- 
formers as Rusby and Eliza Carthy. 

Simon Coe, spe- 
cialist buyer for the 
Virgin Retail chain, 
says, "There's no 
doubt this has 
raised the profile, 
and there hasn't 
been so much writ- 
ten about folk music BAEZ 
in the press in 
years. It has been a shot in the arm. 
But hopefully next year the BBC will 
televise the event which from a retail 
perspective is what is needed to give it 
an even bigger boost" 

Eliza Carthy, 24, received two 
awards with WatersomCarthy, the 
group that includes her mother Norma 
Waterson and father Martin Carthy. 
They were voted best group and won 
track of the year for "Raggle Taggle 
Gypsies" from their Topic album "Bro- 
ken Ground." Carthy is now signed as 
a solo artist to Warner Music, and her 
debut for the major label is due in June. 
She performed at the folk awards with 
WatersomCarthy and with Baez. 

The teenage Yorkshire acoustic 
quartet 4-2-2, winners of Radio 2's 
young folk accolade, also performed. 
They have yet to record, but their prize 
includes a prime slot at the Cambridge 
Folk Festival in July, arguably the most 
important event of its kind in Europe, 
and a British Council-sponsored world 
tour. The Horizon Award for best new 
artists of 1999 went to Nancy Kerr and 
James Fagan for their album "Steely 
Water" (Fellside). 

Topic Records, which last year cele- 
brated its 60th anniversary, won the 
good tradition honor for "a lifetime's 
contribution to traditional music." 

Suggestions that folk music is no 
longer relevant in the digital age were 
dealt with eloquently by Kate Rusby. 
"They're songs about people's emo- 
tions, falling in and out of love, being 
born and dying," she said at the cere- 
monies. "The songs might be 200 years 
old, but they have never seemed old- 
fashioned to me. They're as relevant 
today as the day they were written, 
and they always will be." 
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Canada Sees Promise In New Warner EMI 

Deal May Spur Competition, Indie Signings, U.S. Success For Northerners 




BY LARRY LeBLANC 

TORONTO— In Canada, the pros- 
pect of a combined Warner and EMI 
is being welcomed by several top art- 
ist managers and independent label 
entrepreneurs, albeit for different 
reasons. 

Meanwhile, the local music indus- 
try is speculating about the fate of 
individual executives within the two 
companies and working on the math 
of combined mar- 
ket shares. 

"I don't have 
any concerns," 
says Vancouver- 
based Nettwerk 
Management pres- 
ident Terry Mc- 
allen Bride, whose clients 
Tara McLean and 
Moist haw upcoming U.S. releases 
via Capitol Records. "It's a great 
deal across the board. It makes the 
marketplace competitive again. It 
puts Warner and EMI back in the 
race, which is good for artists." 

Bruce Allen, 
who manages EMI 
Music Canada acts 
Anne Murray, Kim 
Stockwood, and 
Econoline Crush, 
says that if there is 
synergy between 
the two majors, it 
could improve the 
prospects abroad of Canadian 
artists. "If there's synergy, Warner 
acts just got stronger international- 
ly — and EMI acts might now find 
homes in the U.S." The Vancouver- 
based manager contends that EMI 
Music Canada president Deane 
Cameron "hasn't been able to sell 
his acts to his own [U.S.-based affil- 
iate] labels." 

Cameron has, in fact, previously 
cited years of restructuring at 
EMI's American operations as a 
reason w T hy many of his acts — 
including the Rankins, Susan 
Aglukark, I Mother Earth, and 
Moist — have failed to penetrate 
Canada's southern neighbor, despite 
consequential domestic sales. In the 
past year, the Canadian affiliate 




faced hurdles in finding U.S. distri- 
bution for releases by Stockwood 
and the Tea Party. 

The EMI executive himself 
agrees that under the joint venture, 
there could be enhanced interna- 
tional prospects for artists. "There 
should be a lot of cross-pollination 
[between the companies] and a lot of 
opportunities," he says. "I'm hoping 
so." He adds that he has talked to 
EMI Recorded Music president/ 
CEO Ken Berry and Warner Music 
Group chairman/CEO Roger Ames, 
"and certainly the motivation [under 
the deal] is to maximize all the cre- 
ative elements." 

Of course, news of the proposed 
transaction has sparked industry- 



wide conjecture about Cameron and 
Garry Newman, president/CEO of 
Warner Music Canada. "Deane 
Cameron sure does not want to 
report to Garry Newman or vice 
versa," says Bruce Allen, who also 
directs the career of A&M's Bryan 
Adams and so had firsthand experi- 
ence of the PolyGram/Universal 
merger. 

For his part, Cameron refuses to 
comment. "It is the entertainment 
industry, and I guess that question 
poses a great deal of entertainment 
until they solve it." Calls to Warner's 
Newman were not returned by 
deadline. 

When Cameron was named pres- 
(Continued on page 50) 



CASH, IFPI Catch Flak Over 
HK Royalties Collections 



BY DAVENA MOK 

HONG KONG— The Composers and 
Authors Society of Hong Kong 
(CASH) and the Hong Kong affiliate 
of the International Federation of the 

Phonographic Industry 

(IFPI) are being chal- 
lenged over perfor- 
mance royalties in the 
territory. 

The Concern Group 
of Music Copyright 
Ordinance (CGMCO), 
representing hotels, 



'CASH and 
IFPI operate 
according to a 
tariff system 



director of the Federation of Hong 
Kong Hotel Owners. "But we think 
CASH and IFPI operate according to 
a tariff system that is not open, uni- 
form, or accountable." Officials at 

CASH and IFPI 

(which collects via 
Phonographic Perfor- 
mance South-East 
Asia Ltd.) refute the 
charges. 

Among other 
specifics, the group 
contends that CASH 



restaurants, the film that is not Open, and IFPI apply double 
: — i„„* — — ,„•„ 4-1 — ■ „i ^ u,. „.oi — 



industry, movie the 
aters, karaoke bars, 
retail stores, shopping 
arcades, hospitals, and 
medical clinics, says the 
two organizations 
charge unreasonable 
royalty rates, monopo- 
lize the music business, and operate 
without a fair and open tariff. 

"We respect intellectual property 
and the creative industry," says 
CGMCO member Chan Shuk-fong, 
who is also the assistant executive 



uniform, or 
accountable 

- CHAM SHUK-FONG - 



charges by collecting 
fees from TV and radio 
stations as well as com- 
mercial establish- 
ments, such as doctors' 
clinics, which publicly 
~ broadcast their shows. 
Chan also says that 
rates are inconsistent. "For instance, 
a small retail shop playing a radio as 
background music could pay CASH 
$1,000 Hong Kong ($128.53) a year, 
whereas a five-star hotel has paid 
(Continued mi page SO) 



WMI ASEAN VP Fernandes Wants Awards Show 



BY GRAEME NESBITT 

KUALA LUMPUR, Malaysia— Tony 
Fernandes, recently appointed Assn. 
of Southeast Asian Nations (ASEAN) 
region VP for Warner Music Interna- 
tional (WMI) (Billboarda^ftn, Dec. 
3, 1999), says one of his priorities in his 
new position will be to organize a 
Southeast Asian music awards show. 

"My aim is to try and create an in- 
ternal market within ASEAN, now 
that the economy is recovering, and 
an awards show would give this focus 
and the artists confidence and expe- 
rience," Fernandes says. 

Having played a pivotal role in set- 
ting up the Malaysian music indus- 
try's awards show; now in its seventh 
vear, Fernandes has the contact base 



and the logistical know-how needed 
to make an ASEAN awards event a 
reality. He was previously WMI reg- 
ional managing director. In his new 
position, which took effect at the end 
of January, he adds responsibility for 
the Philippines to his command of 
Indonesia, Malaysia, Singapore, and 
Thailand. Based in Kuala Lumpur, he 
reports to Warner Music Asia-Pacific 
president Lachie Rutherford. 

Fernandes says the regional awards 
will be organized under the auspices 
of the ASEAN Music Industry Assn. 
(AMIA), of which he is currently 
chairman. AMIA's members are the 
Singapore Phonogram and Videogram 
Assn., the Sound Recording Industry 
Assn. of Indonesia, the Philippine 



Assn. of the Record Industry, the Thai 
group of the International Federation 
of the Phonographic Industry, and the 
Recording Industry Assn. of Malaysia. 

Fernandes says he is optimistic a 
Southeast Asian music culture can be 
created, despite linguistic and cul- 
tural differences within the region. 

"Language is becoming less impor- 
tant than melody and visual presenta- 
tion," he notes. "An awards show would 
give our artists recognition at the level 
of the Grammys. Through this expo- 
sure, we then build another, smaller 
market in each territory; extra sales, 
extra royalty income, one step at a 
time. The second stage is to build an 
ASEAN music industry — right now 
it's six different industries." 



newsline... 



DANISH ALTERNATIVE rock act Kashmir, signed to Sony Music, took six Dansk 
Grammy 2000 Awards in a spectacular televised event Feb. 5 at the sold-out 
6,000-seat Copenhagen Forum. The show, which drew 730,000 TV viewers, 
or a 41% share, was focused on pop/rock music. BMG acts took the most hon- 
ors (seven), including an honorary career achievement accolade to rock group 
Gnags. Internet wjting determined 12 of the 25 winners, including the Tuborg 
Green Prize for best new act, Marie Frank, whose BMG debut, "Ancient 
Pleasures," won critical acclaim. In international categories, the Cardigans, 
Shania Twain, and Britney Spears were honored. ciiarlesferro 



LI 



DAVID L0ITERT0N has departed as regional VP of BMG 
Music Publishing Asia, after six years with the company 
in Hong Kong. A BMG representative says that he will 
not be replaced and that his responsibilities are being 
assumed by BMG Music Publishing president Nick Firth 
and international VPs Andrew Jenkins in London and 
Ron Solleveld in New York. Loiterton was instrumental 
loiterton in expanding BMG's publishing activities in Asia; previ- 
ously, he spent seven years with the Australian indie music 
group MMA He is thought to be planning a new; Internet-related venture. 

THE EMI GROUP HAS APPOINTED Amanda Conroy senior VP of corporate 
communications, reporting to chairman Eric Nicoli. She was VP of com- 
munications at Universal Music International and, previously, PolyGram. 
Conroy, who started work Feb. 7 at EMI Group's London headquarters, 
replaces corporate affairs director Jason Crisp, who has departed after 18 
months with the company. She will work alongside New York-based senior 
VP of corporate communications Dawn Bridges, who reports to Nicoli and 
EMI Recorded Music president/CEO Ken Berry 

TOP ISRAELI ACTS, including Shalom Hanoch and Amir Banayoun, per- 
formed Feb. 1 in Tel Aviv at the 42nd annual music awards organized by the 
Israeli Assn. of Composers and Publishers. The best song was "That's The 
Wonder Of It," written and performed by Nimrod Lev and Orly Perl 
(released by NMC), and album of the year was "Contact" by Barry Sak- 
harov (NMC). A total of $90,000 was awarded. harry chamish 

SUDHANSHU SARR0NWALA, formerly with MTV Networks Asia and 
Channel V has been recruited to head up Web site operator 
Soundbuzz.com, which aims to offer legal MP3 downloads of unsigned, 
independent, and major-label Asian and international artists (Billboard, 
Jan. 8). The company has recently consummated a deal with Lycos Asia 
for music files to be available through local Lycos Asia portals. The serv- 
ice starts in early March with Singapore and Malaysia, followed by Hong 
Kong, Taiwan, China, India, the Philippines, and Indonesia through the 
rest of the year. nazir hvjsain 

THIS YEAR'S MIDEM, the music industry trade fair held Jan. 23-27 in 
Cannes, drew about 12,500 participants — up 9.5% from last year — from 
4,473 companies and 96 countries, according to organizer the Reed 
Midem Organisation. The U.K. and U.S. led the attendance with 802 
and 719 companies, respectively, followed by France and Germany. 
Seven new territories registered: Cape Verde, Lithuania, the Palestin- 
ian Authority, Panama, Armenia, Azerbaijan, and Tunisia. Exhibition 
space increased 13.3% to accommodate 2,370 exhibitors, and about 1 ,000 
participants attended the new Midemnet Internet event, which pre- 
ceded the main fair. Fifty concerts were staged at 14 venues. 

SAM ANDREWS 

ALAN ROBERTSON has been appointed head of international for Australian 
artists at Warner Music Australia, based in Sydney. He held A& R and label 
manager posts at the company before relocating to Asia, where he worked 
in Malaysia and Singapore. He now reports to Mark Pope, GM of Warner 
Music's Australian artists division. CHRISTIE eliezer 

FRENCH H&B LABEL DELABEL, part of the Virgin Music Group, is losing GM 
Laurence Touitou at the end of March. Virgin France chief executive 
Emmanuel de BureteL who founded Delabel in the early '90s, says he will 
announce a new management structure at that time. Touitou has spent 
eight years at the label, spearheading the careers of leading French rap 
bands lam and Alliance Ethnik, Brazilian artist Carlinhos Brown, and 
Nigerian guitarist Keziah Jones. emmamei. [.errand 

AT UNIVERSAL MUSIC International (UMI) in London. Stan Roche has been 
appointed international TV marketing manager. He reports to Alain Veille, 
VP of TV merchandising at UMI's UM3 division. Roche was previously 
senior product and repertoire manager at Universal Music TV the compi- 
lations division of the major's U.K. operating company. 
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SEX BOMB TOM JONES FEATURING MOUSSE T 

WUNINHK 

WHAT'S MY AGE AGAIN BLINK-182 mcaajniversal 

CARTOON HEROES AQUA universal 

SHOW ME THE MEANING OF BEING LONELY 

BACKSTREET BOYS jive. virgin 

WHEN YOU SAY NOTHING AT ALL RONAN 

KEATING polydoriuwversal 

WHERE I'M HEADED LENE MARUN virgan 

SHE'S THE ONE/IT'S ONLY US ROBBIE WILLIAMS 

EMI 

BORN TO MAKE YOU HAPPY BRITNEY SPEARS 

JIVE/VIRGIN 

THAT'S THE WAY IT IS CELINE DION coujmbw 

THE WORLD IS NOT ENOUGH GARBAGE uniywsal 

IMAGINE JOHN LENNON emi 

DESERT ROSE STING & CHE8 MAMI mercury 

universal 

KEEP ON MOVIN' FIVE Bmg 

LUCKY STAR SUPERFUNK FEATURING R, CARROLL 
MfWPMME 

OTHERS! DE RED HOT CHILI PEPPERS wea 
HAPPY ALEXIA epc 

LA FINE DEL MILLENNIO VASCO ROSSI em< 
CAUGHT OUT THERE KELIS virgin 

ALBUMS 

HEVIA NO MAN'S LAND emi 

ADRIANO CELENTANO 10 NON SO PARLAR 

D'AMORE CLAAvsoNY 

IVANO FOSSATI LA DISCIPLINA DELLA TERRA 
COLUMBIA 

SANTANA SUPERNATURAL bmg 

LUNA POP SQUE' REZ? universo-bananauniversai 

BARRY WHITE THE ULTIMATE COLLECTION 

BLINK-182 FNFMA 0' THE STATE 

RED HOT CHILI PEPPERS CALIFORNICATION wea 

GEORGE MICHAEL SONGS FROM THE LAST 

CENTURY virgin 

CELINE DION ALL THE WAY ... A DECADE OF 
SONG COLUMBIA 

LITFIBA ELETTROMACUMBA EMI 

ALANIS MORISSETTE MTV UNPLUGGED wea 

ANGELO BRANDUARDI L'INFINITAMENTE PICCOLO 

SOTTOSOPAA S R l.'EMI 

LENEMARLIN PLAYING MY GAME virgin 

883 GRAZIE MILLE frl'SONy 

CLAUDIO BAGLIONI VIAGGIATORE SULLA CODA 

DEL TEMPO cowmbia 

TOM JONES RELOAD v&UNfvEJtSAi 

ENIGMA THE SCREEN BEHIND THE MIRROR 

VIRGIN 

ANTONELLO VENDITTI GOODBYE NOVECENTO 
HE l NZiRCORLXVMO 

FRANCO BATTIATO FLEURS mercury.universal 



Hits Of The Wortd is compiled at Billboard/London by Beverley Evans and Merino Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316. 
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SINGLES 

MOVE YOUR BODY EIFFEL 65 BLISSCO 

BORN TO MAKE VOU HAPPY BRITNEY SPEARS 

JIVE 

IF I COULD TURN BACK THE HANDS OF TIME R. 

KELLY JIVE 

SHOW ME THE MEANING OF BEING LONELY 

BACKSTREET BOYS JIVE 

SEX BOMB TOM JONES FEATURING MOUSSE T 

BUM 

BACK IN MY LIFE ALICE DEEJAY violent/various 
NOTHING ELSE MATTERS METALUCA VERTIGO 
IL Y A TROP DE GENS QUI T'AIMENT HELENE 
SEGARA 0RLAN0OTASTVIE5T 

RISE GABRIELLE otrfat 

THAT'S THE WAY IT IS CELINE DION ej-iccolumbia 



SANTANA SUPERNATURAL arista 

ENIGMA THE SCREEN BEHIND THE MIRROR 

IIHSM 

CELINE DION ALL THE WAY A DECADE OF 
SONG EPIC/COLUMBIA 

BRITNEY SPEARS . BABY ONE MORE TIME JIVE 
SHANIA TWAIN COME ON OVER MERCURY 
METALUCA S&M VERTIGO 
TOM JONES RELOAD GUTO2 
THECORRS MTV UNPLUGGEO umavajatianiic 
HIM RAZORBLADE ROMANCE TERfliEELBMG 
GEORGE MICHAEL SONGS FROM THE LAST 
CENTURY vmcin 



NEW ZEALAND 



{Record Publications Lid.) 02/13/00 



ALBUMS 

MACY GRAY ON HOW LIFE IS SONY 

CEUNE DION ALL THE WAY . . A DECADE OF 

SONG sony 

RED HOT CHILI PEPPERS CALIFORNICATION 

WARNER 

BLINK-182 ENEMA OF THE STATE universal 

ROBBIE WILLIAMS THE EGO HAS LANDED Emi 

SHANIA TWAIN COME ON OVER univwsal 

BOB MAR LEY CHANT DOWN BABYLON universal 

S CLUB 7 SCLUB universal 

WESTLIFE WESTUFE BUG 

SANTANA SUPERNATURAL eve 
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SINGLES 

FREESTYLER BOMFUNK MC'S ericromlsony 

CARTOON HEROES AQUA universal 

SHOW ME THE MEANING OF BEING LONELY 

BACKSTREET BOYS RvEjvmoM 

BORN TO MAKE YOU HAPPY BRITNEY SPEARS 

jiv&virgjn 

IF I COULD TURN BACK THE HANDS OF TIME R 

KELLY JVEMMM 

RAZOR TONGUE DJ MENDEZ STOCHHOLUUIavuSAt 

THE WAY I MATE REDNEX jivcvirgin 

BACK IN MY LIFE AUCE DEEJAY jivemrgin 

KISS (WHEN THE SUN DONT SHINE) VENGABOYS 

bream* IMMH 

ADELANTE SASH! ECU 

ALBUMS 

SIMON I GARFUNKEL TALES FROM NEW YORK - 
THE VERY BEST OF SONY 

ROY ORBISON SWEETS FOR SWEDEN— THE VERY 
BEST OF VWGIN 

VARIOUS ARTISTS EN SALIG SAMLING 
ERALSNINGSARMEN 

RED HOT CHILI PEPPERS CALIFORNICATION »A«M» 

SHANIA TWAIN COME ON OVER mircury.universai 

LED ZEPPELIN EARLY DAYS — BEST OF VOL. 1 aaai 

BOMFUNK MC'S IN STEREO EPiDROUEOOm 

KENT HAGNESTAHILL EMC 

TOM JONES RELOAD MNW/vz 

BARRY WHITE THE ULTIMATE COLLECTION uer- 

CUflYUNIVERSAL 



NORWAY 



SINGLES 

CARTOON HEROES AQUA univtb&h 
FREESTYLER BOMFUNK MC'S son- 
back in MY LIFE ALICE DEEJAY vtOLENTrYiRUN 
SHOW ME THE MEANING OF BEING LONELY 
BACKSTREET BOYS jrvtViRGiN 
I TRY MACY GRAY epic 
EVERYTIME Al BMG 
DONT SAY YOU LOVE ME M2M wahno. 
BORN TO MAKE YOU HAPPY BRITNEY SPEARS 
MM 

GRAB THAT THING HAMPENBERG ukwersal 
ADELANTE SASHI edel 

ALBUMS 

MOTORPSYCHO LET THEM EAT CAKE son* 
SANTANA SUPERNATURAL BMG 
MACY GRAY ON HOW LIFE IS SOfff 
BARRY WHITE THE ULTIMATE COLLECTION 
UNIVERSAL 

MORTEN ABEL HERE WE GO THEN — YOU AND I 

MM 

HELMUT LOTTI GOES CLASSIC bmg 
ENIGMA THE SCREEN BEHIND THE MIRROR 

VIRGIN 

RETURN THE BEST OF ... sew 
Al HERE WE COME sow 
MORPHINE THE NIGHT unw 



SPAIN 



[AFYVE/ALEF MB) 02/26/00 



SINGLES 

WHAT A GIRL WANTS CHRISTINA AGUILERA hca 
C'EST LA VIE ACE OF BASE ?olydc*'Universm. 
SEX BOMB TOM JONES FEATURING MOUSSE T 

V2UNIVERSAL 

C'EST LA VIE JEAN MICHEL JARRE ep*c 
SHOW ME THE MEANING OF BEING LONELY 

BACKSTREET BOYS jivlvirgin 

THANK GOD I FOUND YOU MARIAH CAREY 

FEATURING JOE 4 98* Columbia 

INFINITO BUNBURY chrysalis 

RHYTHM DIVINE ENRIQUE IGLESIAS POLYOOfl/ 

UNIVERSAL 

AIN'T NO MOUNTAIN HIGH ENOUGH MARVIN KEY 

FEATURING DJ MAC bunco y negro 

PONERNOS OE ACUERDO MARCELA MORELO *za 

ALBUMS 

TAMARA GRACIAS OAflSWuKXIrUMVCRlM. 
TOM JONES RELOAD viunwersai 
CELINE DION ALL THE WAY ... A DECADE OF 
SONG COLUMBIA 

MARCELA MORELO ECLIPSE RCA 
LUZ UN MAR DE CONFIANZA mspavox 
MIUKI A MIS NINOS DE 30 ANOS bat disc as 
MIGUEL BOSE LO MEJOR DE BOSE wea 
JOAQUIN SABINA 19 DIAS Y 500 NOCHES MQU 
ENRIQUE IGLESIAS ENRIQUE TOLVOORumvCRSAL 
SOUNDTRACK SOBREVIVRE alia discos 



PORTUGAL 



(Portugal' AFP I 02/01/00 



ALBUMS 

ALANIS MORISSETTE MTV UNPLUGGED MAvero.. 
WARNER 

ENRIQUE IGLESIAS ENRIQUE intlt^op&vniversal 
SANTANA SUPERNATURAL ai^tabmg 
CELINE DION ALL THE WAY ... A DECADE OF 
SONG scm 

NUNO GUERREIRO CARTA OE AMOR GtOtwiMi 

ANJOS FICAREI vidisco 

METALLICA S&M mercury 'un-vers a; 

SCORPIONS BEST olOboimi 

JENNIFER LOPEZ ON THE 6 wdrivscw 

GUNS N' ROSES LIVE ERA '87 '93 oeffen-universal 



DENMARK 



(IFPI/Nielse- Marketing Research) 02/03/00 



SINGLES 

CARTOON HEROES AQUA universai 

MOVE YOUR BODY EIFFEL 65 IMG 

BACK IN MY LIFE ALICE DEEJAY vrcum/YIRGih 

KISS (WHEN THE SUN DON'T SHINE) VENGABOYS 

3REA..I-. YlfrG '. 

ALL I REALLY WANT KIM LUCAS /CAOVviRSiN 

FREESTYLER BOMFUNK MC'S SONY 

DEAR JESSIE ROLLERGIRL iceberg 

TELE BARCODE BROTHERS universal 

THE BAD TOUCH BLOODHOUND GANG universal 

ADELANTE SASH! eml 

ALBUMS 

FLEMMING BAMSE JORGENSEN STAND BY ME 

0M88SM 

NAT KING COLE THE ULTIMATE COLLECTION CMC 
BJORN AFZELIUS DEFINITIV CAKiRECART 
ENIGMA THE SCREEN BEHIND THE MIRROR MKW 
CREAMY CREAMY CUCUCGART 
CHER THE GREATEST HITS Warner 
BLOODHOUND GANG HOORAY FOR BOOBIES 

ENRIQUE IGLESIAS ENRIQUE universal 
HAMPENBERG HAMPENBERG universal 
COCO DANSELAND TENO£RFOOT.EUU» 



FINLAND 



(RadicvnaTWPI Finland) 02/06/00 



LAST 
WEEK 



ALBUMS 

HIM RAZORBLADE ROMANCE TERfliEftSMG 

SENTENCED CRIMSON spinefarm 

BOMFUNK MC'S IN STEREO epioromesony 

T1KTAK FRENDIT polydoiwjniyersal 

YOUNTU PIENEN POJAN HAAVEFT f jiecoroSiwarner 

BLOODHOUND GANG HOORAY FOR BOOBIES 

GEFFEN/UNrvERSAl 

SOUNDTRACK LEVOLTORNAT RCA 
BO KASPERS ORKESTER HITTILLS Columbia 
ENIGMA THE SCREEN BEHIND THE MIRROR virgin 
AGENTS LAULAVA SYDAN emi 



ARGENTINA 



ICAPIF) 02/03/00 



ALBUMS 

SHAKIRA DONDE ESTAN LOS LADRONES SONY 
LOSNOCHEROS NOCHEROS ehi 
MANA MTV UNPLUGGED WARNER 
CELIA CRUZ Ml V1DA ES CANTAR SUM 
SHANIA TWAIN COME ON OVER universal 
CELINE 0I0N ALL THE WAY ... A DECADE OF 
SONG sow 

CHRISTIAN CASTRO Ml V1DA SIN TU AMOR ewe- 
BRITNEY SPEARS . BABY ONE MORE TIME nvtEui 
MIUKI A MIS NINOS DE 30 ANOS bug 
LUIS MIGUEL AMARTE ES UN PLACER EARNER 
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FOR THE FIRST TIME since October, a 
domestic star has hit the top of the Span- 
ish album chart. "Gracias" by 15-year-old 
Tamara is a collection of powerful ballads 
and boleros and is the first success for 
new label MuXXic, a division of Gran Via 
Musical. At the album's Madrid showcase, 
organized jointly by MuXXic and world- 
wide distributor Universal Music Spain, 
videos showed stars such as Alejandro 
Sanz praising Tamara's talents. She is the 
granddaughter of the legendary flamen- 
co singer Rafael Farina, although she 
barely attempts flamenco on "Gracias." 
The album reached No. 1 after 14 weeks 
on the chart, during which time it sold 
some 250,000 units. Five managing direc- 
tors from Universale Latino territories 
were at her showcase, so Tamara could 
see her album selling well in Latin Amer- 
ica before her 16th birthday in June. 

HOWELL LLEWELLYN 

THE PHILIPPINE rap market has been boost- 
ed by two recent 
albums on OctoArLs/ 
EMI: "D' Real Side" 
by H-Bom (real 
name, Paul Segovia) 
and "Mass Comm" by 
Urban Flow. James 
Laxamana, A&R 
man and producer at 
OctoArts/EMI, 
believes H-Bom has 
the potential for h-bom 
wider Asian release. 

"H-Bom was born in Las Vegas and raps in 
English, and his sound is very Westernized," 
he savs. "It's safe commercial rap like Will 
Smith and Puff Baddy." OctoArts/EMI 
will service a video for H-Bom's latest sin- 
gle, "Unknown Sound," to MTV and EMI 
companies in other Asian territories. Urban 
Flow raps mostly in Tagalog, the Philippines' 
national language, and "Mass Comm" is 
aimed at the wider public, says Laxamana. 

DAVID GONZALES 

FEW COUNTRY SINGERS have studs in their 
lips and sport dreadlocks. But that didn't 
stop 23-year-old Kasey Chambers from 
becoming the toast of the eighth Toyota 
Country Music Awards, held Jan. 29 at the 
new Regional Centre venue in Australia's 
country music capital of Tamworth. She 
walked off with the Golden Guitar Awards 
for best female vocalist and best album for 
her solo debut, "The Captain" (EMI). 
Chambers, who began singing in her early 
teens with family act the Dead Ringer 
Band, is expected to play in Nashville later 
this year. Multiple-award winners included 
Troy Cassar-Daley (Columbia/Sony), who 
won male vocalist and song of the year for 
"They Don't Make 'Em Like That Any- 
more," and veteran performer John 
Williamson (EMI), who was awarded best- 
selling album for "The Way It Is," heritage 
song of the year for "Campfire On The 
Road," and bush ballad for "Three Sons." 

CHRISTIE ELIEZER 




LATE 1999 SAW the release of a gospel 
album from one of South Africa's leg- 
endary singers, Steve Kekana. "Lindani" 
(Primedia) reunites Kekana with produc- 
er Tom Vuma, rekindling the creative 
relationship that propelled Kekana's 
career in the 1980s with the hit singles 
"Mamsy" and "Raising My Family." In 
recent years, Kekana, blind since birth, 
has worked in local government. He's 
hoping "Lindani" will reignite a career 
that went into 
decline when he 
was unwittingly 
involved in re- 
cording a song for 
the South African 
government in 
the late '80s. That 
led to his ostra- 
cization from 
parts of the black kekana 
musical commu- 
nity. "I don't look back on my musical his- 
tory with regret," he says. "I believe I 
brought joy, and I believe I can do it again 
through this album. It's music that 
speaks right to the heart of people." 

DIANE COETZER 

ONE OF THE longest silences in British 
rock will come to an end April 3, when 
Elastica finally releases the follow-up to 
its 1995 debut album. The band unveiled 
material from the new album, "Menace," 
(Deceptive) last month when headlining 
an NME Brats show in London. Since 
"Elastica" went to No. 1 on the U.K. 
album chart in March 1995, the band has 
led a troubled existence. There were lurid 
stories of drug abuse and internal strife 
that forced lineup changes, and front 
woman Justine Frischmann underwent 
a high-profile breakup with her longtime 
partner, Damon Albarn of Blur. He sang 
emotionally about the relationship on the 
last Blur album. "13," and at least two of 
the songs on "Menace" are a direct reply, 
according to Frischmann. "The record 
has an edgy, spiky feel with some punk 
stuff, but it's got some slower, darker 
songs," she says. "It's a more intelligent, 
reflective album. I've done a lot of grow- 
ing Up." NIGEL WILLIAMSON 

THE FIRST RELEASE on Malaysia's Syn- 
chrosound Records is "Days Without 
Dawn," an English-language alternative 
rock album by 25-year-old Chinese- 
Irish songwriter Jason Lo, who records 
simply as Lo. The album, which is dis- 
tributed by EMI Malaysia, features 
grunge-influenced songs with Lo on 
vocals, guitar, and bass, backed by top 
local session players. The first single is 
"Evening News," and the video is airing 
on local TV. Label head Nicholas Bias- 
band says Synchrosound is seeking out 
"Asia's most unwanted artists." Also 
signed are pop group Solution and 
respected arranger Aubrey Suwito. 

GRAEME NESBITT 
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Boxman, Motorola Pact On Service 



Happy Anniversary. Sony Music Norway organized a dinner in Oslo attended 
by company executives and artists— including Torhild Sivertsen— to mark man- 
aging director Rune Hagberg's completion of a quarter-century's service with the 
company. Shown, from left, are Per Hansmark (Sivertsen's husband), Hagberg, 
Sivertsen, and Paul Russell, chairman of Sony Music Entertainment Europe. 



CANADA SEES PROMISE IN NEW WARNER EMI 

(Continued from pagej?) 



BY KAI R. LOFTHUS 

OSLO — The pact between Euro- 
pean online retailer Boxman and 
mobile communications company 
Motorola to allow consumers to buy 
music via a speech-recognition 
phone service (Billboard/fa/tefin, 
Feb. 4) is among the first to broad- 
en the concept of E-commerce to 
include mobiles. 

But this "M-commerce" offer — 
expected to debut in the U.K. in 
the spring — as yet only deals with 
the distribution of physical prod- 
uct by Boxman, not with digital 
downloads. The service, currently 
in a trial period, is not restricted 
to Motorola phones; it will also 
work on other mobiles and land- 
lines. 

Boxman operates eight localized 
sites in the U.K., Sweden, Norway, 
Denmark, Finland, France, Ger- 
many, and the Netherlands. Box- 
man commercial director Christo- 
pher Codrington says, "The (new] 
service will be launched to the 
U.K. market first and then rolled 
out across Europe this summer." 
He adds that Boxman will start up 
in Italy and Spain in the second 
and third quarter of this year, 
respectively. No executives have 
yet been named to oversee those 
affiliates. 

The speech-recognition mobile 
phone offer adds to a variety of 
other means of ordering CDs from 
Boxman, including Internet on 
PC, interactive cable and satellite 
TV, and wireless application pro- 
tocol-based (WAP) mobile phones. 

Through Boxman 's relationships 
with radio stations in the coun- 
tries where it operates, customers 
can also find out which songs are 
being aired by those stations and 
order a CD containing those 
songs. The stations link their 
playlists to Boxman's catalog, 



$16,000 Hong Kong ($2,056) for music 
played throughout the whole 500-room 
premises," she explains. "Also, differ- 
ent shopping malls haw paid different 
fees for the same piece of music." 

CGMCO convener Michael Li Hon- 
shing is urging the Hong Kong govern- 
ment to set up a supervisory system 
and outline regulatory' guidelines. Li 
also threatens to lodge a complaint with 
the ombudsman if the government does 
not act "An overhaul of the ordinance 
is long overdue," he says. 

Li accuses CASH of having abused 
its position in the past by charging fees 
from charities and nonprofit welfare 
groups, exempted under Section 76 of 
the Copyright Ordinance, which says 
fees for all charities should be waived. 
"Under our pressure, CASH has decid- 
ed to start refunding these organiza- 
tions," he says. "This makes us ques- 
tion the integrity of CASH and shows 
the government needs to monitor roy- 
alty-collecting agencies." 

CASH senior manager of corporate 
communications Angelina Law Yuen- 



'The M-commerce 
market has vast 
potential, and we 
want customers to 

be able to buy 
music on impulse' 

- TONY SALTER - 



enabling listeners to dial a sup- 
plied number on their mobile 
phones and browse through the 
playlist. The service can help the 
listeners refine the search in 
order to identify the music they 
hear. 

Says Boxman CEO Tony Salter, 
"Boxman has deliberately pursued 
a platform-independent strategy 
to enable us to create a strong 
foothold in each nascent and 
promising market. The M-com- 



BOX 
MAN 



merce market has vast potential, 
and we want customers to be able 
to buy music on impulse — whether 
through their WAP mobile phones 
or through a simple voice call." 

At Motorola, E-commerce direc- 
tor Laurence John says the firm is 
committed to enabling Internet 
merchants to extend their serv- 
ices to mobile users. "With the 
development of WAP mobile hand- 
sets and voice Internet browsing," 



fai disputes the allegations and says the 
refunds were prompted by a change in 
the law that "was not very clear." She 
adds, "A small change was made to the 
Copyright Ordinance at the very last 
minute in 1997 without our knowledge. 
We are now aware of the mistake and 
haw begun to initiate refund proceed- 
ings." 

She says CASH, which represents 
1,800 local authors and 120 overseas 
authors' societies, expects to refund 
more than $2 million Hong Kong 
($258,000) in fees coDected since June 
27,1997. 

Responding to Li's accusation that 
the society's operations are not suffi- 
ciently transparent. Law says that 
CASH follows strict guidelines and tar- 
iff criteria (such as size of area and 
background or live music) that are 
clearly outlined. "Our royalties are 
properly distributed to the correct 
copyright owners, minus 18%-1M for 
administration costs," she says. 

But Peter Luk, representing local 
distributor EDKO Films, claims his 



he says, "it's important for mer- 
chants to be able to develop serv- 
ices easily and quickly so to reach 
the mass consumer market." 

Adds Codrington, "The system 
is as secure as any interactive 
telephone system. Boxman 
[doesn't] retain credit card details, 
and there are no third parties 
involved, as the customer goes 
directly through to the Boxman 
site to purchase online. Eventual- 
ly we will have the 'wallet' tech- 
nology in place, which will mean 
that credit card details are 
secured on the consumer's SIMM 
[single inline memory module] 
card." 

Music content is not seen as a 
component of the strategic 
alliances that AOL Europe made 
with mobile communications 
giants Nokia and Ericsson in 
early February. According to 
AOL Europe's Hamburg-based 
corporate communications 
director, Frank Sarfeld, "The 
distribution of music over mobile 
phones is as yet limited because 
of the low bandwidth [9,600 kilo- 
bits per second]. The agree- 
ments we just signed concern 
marketing, research, and tech- 
nology." 

AOL Europe, a 50/50 joint ven- 
ture between AOL and Bertels- 
mann, says it will be developing 
news, E-mail, and online retailing 
applications for mobile phones 
from both Nokia and Ericsson. A 
wireless technology, branded as 
"always-on," will allow consumers 
to know whether their friends' 
phones are on and will enable the 
transmission of instant, Internet- 
style messages. Sarfeld adds that 
there is "absolutely nothing" to 
reports that Bertelsmann is look- 
ing to sell its shares in AOL 
Europe. 



company paid CASH dues for the pub- 
lic screening of an Iranian film and 
later found out CASH does not haw an 
agreement with an Iranian rights soci- 
ety. "We have no say about the whole 
process, nor can we ever be sure that 
proper authorization was given to such 
collecting agencies," he says. 

IFPI Hong Kong CEO Ricky Fung 
says a number of the concern group's 
complaints are unsubstantiated. 
"Many of these claims are not cor- 
rect, not necessarily directed at the 
IFPI, and in many instances, very old 
issues which have been discussed in 
front of [Hong Kong's Legislative 
Council] before," he says. "Copyright 
is a private right and a matter of com- 
mercial decisions. It is not something 
that requires the strict regulation 
which the group is asking for." He 
adds that users still haw the choice 
of using other non-IFPI-represented 
sound recordings. 

The CGMCO is hoping the Trade 
and Industry Panel of Legco will set a 
date soon to discuss the issue. 



ident of Capitol Records-EMI of 
Canada in 1988, he became the first 
A&R director to lead a major record 
company. Newman's background is 
in sales, at CBS Records, then War- 
ner. He became senior VP/managing 
director of the U.S. division of the 
latter firm in 1989, when dual U.S. 
repertoire and domestic and 
international repertoire divisions 
were introduced 

Meanwhile, Canadian indepen- 
dent label executives hold the view 
that Warner EMI Music promises 
significant A&R windfalls for them. 
"No question, the merger, as well as 
talks between BMG and Sony, pre- 
sents us with opportunities," says 
Alexander Mair, president of Attic 
Music Group in Toronto. "Would you 
want to sign with any of those four 
labels now — not knowing who will be 
in the Canadian companies, let alone 
the international companies, in the 
future?" 

Ric Arboit, president of the EMI- 
distributed Nettwerk Productions 
(Sarah McLachlan, Tara McLean) 
label, agrees. "No question this 
merger presents opportunities to 
labels like us that weren't there 
before." 

Canadian industry sources esti- 
mate that the combined Canadian 
market share of the new union, 
including record-club sales, could 
reach S0%S2%. This would edge out 
current market leader Universal 
Music Canada, which has, according 
to sources, a 29% share. Industry 
watchers also predict that the pro- 
posed merger is not likely to face 
any significant scrutiny by the 
Canadian government 

As in other world markets, it is 
the sales, information technology, 
and finance departments of the two 
companies that are likely to be most 
affected in terms of consolidation 
and cutbacks. As well, overlapping 
regional offices are expected to be 
combined. Nettwerk's Arboit says, 
"What I see happening is that the 
two labels will remain, but their 
distribution will be consolidated. I 
don't think there will be acts 
chopped. Not in Canada." Bruce 
Allen concurs. 

While both Canadian-based ma- 



jors are renowned for their conser- 
vative management style, the two 
operate quite differently. Warner 
has traditionally relied on its access 
to foreign repertoire while main- 
taining a slim domestic roster. EMI, 
by contrast has for two decades led 
the way, at least among the majors, 
in recording and marketing domes- 
tic music. 

Nevertheless, the merger comes 
at a low ebb for both. According to 
SoundScan, they had only three 
albums— by Sky (EMI) and Cher 
and Red Hot Chili Peppers (Warn- 
er) — in last year's top 30 best-sell- 
ing titles. 

Warner Music Canada has 145 
employees nationally and an esti- 
mated 18% market share. Its top 
domestic acts include roots-based 
Great Big Sea and Blue Rodeo and 
Cape Breton fiddler Natalie Mac- 
Master. With changes in its A& R 
structure 18 months ago, the com- 
pany embarked upon a round of art- 
ist signings in 1999. Among them: 
singer/songwriters Jason Mitchell 
and Jay Englishman, roots band 
Staggered Crossing, and country- 
singer Amanda Stott All haw debut 
releases slated for this year. 

Warner Music Canada also dis- 
tributes roots label Stony Plain Rec- 
ords, based in Edmonton, Alberta. 

EMI Music Canada has 230 em- 
ployees nationally and an estimated 
13%-14% market share. Its domes- 
tic roster consists of top-selling rock 
acts such as Moist and the Tea 
Party, as well as the Watchmen and 
Econoline Crush. Also signed are 
AC artists Anne Murray, Bruce 
Guthro, Rita MacNeil, Susan 
Aglukark, and John McDermott; 
country singer Stompin' Tom Con- 
nors; and jazz artists Jane Bunnett, 
Marc Jordan, and Renee Rosnes. 

The well-regarded roster of Vir- 
gin Music Canada includes rapper 
Choclair; production squad the 
Boomtang Boys; the Celtic family 
group Leahy; and Quebec-based 
roots act La Bottine Souriante. 

EMI is also a leading distributor 
of independent labels, including 
Nettwerk, Popular, Aquarius, Mar- 
quis Classics, Sweet Grass, and 
Sanctuary. 
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PUBLICITY 
PHOTOS 



PUBLICITY 
PRINTS 



MUSIC MERCHANDISE 



WANTED TO BUY 



Eil..iH_P S » 12" » 45s 



LTD. ED. 7" BOX SETS •Picture Discs -Color Vinyl 
Tons ol current and hard-to-lind titles at the 
best prices ever! FREE CATALOGS! 
Wholesale onty. ^ 



GOTHAM DISTRIBUTION CORP. 

1-800-4-GOTHAM • FAX: (610) 649-0315 
2324 Haverford Road • Ardmore. PA 19003 



BUY DIRECT AND SAVE! 

While other people ate raising their prices, we 
are stashing ours Major labelCD 5, cassettes 
and LP's as low as 50 Your choice Irom the 
most extensive listings available 

For free catalog call (609) 890-6000 
Fax (609) 890-0247 orwrite 
Scorpio Music, Inc. 
PO.BoxATrenton, N.J. 08691-0020 
email sco'plonmv^aol com 



VINYL PRESSING 



V> J \Ztt\tYL. P^OrVO 



tOO 12" VINYL $749. OO 

(m WWJt JACKH mi HOll) SI 20 «:h to, oMhonal Wt 



IOOO 7" VINYL AS's iwitH wHUt iitivt) $719.00 nionom $370.00 

SOO 7" VINYL AS's iwrnt mm sum) S599.00 koohk sz*9.oo 
IOOO 12" VINYL (m WMTUAOtn */ hold $1,699.00 mcwdct- jm-w.oo 
SOO 1 2" VINYL tm warn nan */ how $1,199.00 kokmk S&49.00 a 
AU PACKAGES INCLUDE: MASTERING / FULL PROCESSING / TESTS / 
2-COLOR LABELS / SHRINKWRAP Il2' only}/ QUICK TURN AROUND ZMt^ 
IN-HOUSE CD, VtNYl ft CASSCTTE REPUCAT1NG A PACKAGING - ASK FOB OUR FREE BROCHURE! 



Rarinbo Records and Cassettes zi 



Fa>:|)I0) 828-8765 -ww*/ 



i.CA 90404 •(310) 829-1476 • 

•rft.com • infofgrainborgcords.co' 



NOTICES/ 
ANNOUNCEMENTS 



BUSINESS 
OPPORTUNITIES 



ATTENTION 

Anyone who recorded between 1 972 and 
1989 ai The Planet Recording Studios 
(formerly known as The Record Planel) 
located at 2200 Bndgeway in Sausalito, 
CA, should contact us at 4 1 5-332-61 00 of 
Fax: 41 5-332-5738 to retrieve your tapes 
by April 1 , 2000 After this date, any tapes 
will be discarded. 



LABEL & ARTISTS NEEDED 

Distribution company w/ extensive history 
in alternative distribution & strategic part- 
nerships in addition to traditional avenues 
seeks labels & artists w,' sales & touring 
history. Marketing, sales & promo depts 
available to develop & enhance careers 
Pis SEND Inquiries to: 
M2 Entertainment, 21 700 Oxnard St, 
Ste 1070, Woodland Hills, C A91 367 



DISPLAY UNITS 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of count er, wall, and floor displays. 

^t^+Ml ' r^i^ i^p^ '''' or wr ' ,e FREE sampte 

^^j^^S^ Prion* J1!-«22'Q822- Tom.** . M0-C22/4410 



WANTED TO BUY 



GRAMMY TICKETS WANTED 
TOP SSS PAID 

CALL 81 8-754-371 7 
Golden Circle Entertainment 



TOPS PAID 

For: Cd's, Lp's, Cassettes, 
Video, DVD. 
Call (201) 567-461 4 
Fax 20 1-567-4288 



MUSIC MEMORABILIA 
& USED CDs WANTED 

Posters, record awards, promo tchotschkies 
like shirts, pens, press releases elc Dealer 
prices paid. Call Sam: 

(773) 385-9790 or 
e-mail : saxn433@mci.cam 



WE BUY! 

CDs and VIDEOS 

.ANY QUANTITY 
• New or Used • 
Send your list or call: 
Phone:1-800-486-6782 
Fax: 803-548-0125 
email: ed.pernick@uavco.com 



COMPUTER/ 
SOFTWARE 



.Music Software Inc. 



Complele POS 

•WholcsHiu and One-Stop Distribulcn 
•Royally Tracking 
•Website Dcwlopmoii 
•Sound wan Repotting 
Call for free brochure: (800) 877-1634 



14 years 
Experience 



RecordTra k 



Inventory Management 
For Record Stores 

800-942-3008 




THu. 



I 888-222-4767 (toll free) 
M Fax (919) 828-4485 

■ E.mailSALES@l0CS0FT.COM 

WWW.IDCS0FT.COM 



The Computer and POS Solution 
for the Music & Video Industry 

l young 

(888)658-7100 

•Chains -Independents •One-Stops 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info6discmakers.com 



DISC MAKERS 



MUSIC PUBLISHING 101 
CRASH COURSE THE BOOK 

Learn about the ditterent licenses, 
copyright legislation, recoupment and 
more. Take $2 oft 1 Now price isS14.95l 

CALL 1 -888-566-571 5 
www. 1 0 1 crashcourse.com 



E-mail your Classified 
Advertising to Tracy Walker at 
twalker@billboard.com 



- LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER 
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FREE 



B&W 

8x1 OS 

500 - s 80 
1000 -'108 

B&W 
POSTCARDS 
500 - '65.00 



■"Tl. k fd um7 E F, °"de St.. Suite Be 
Springfield, MO 65603 
<J Toil Fn* 1 -686-526-5336 

PlfTCRFS abcptctures.com 



FOR SALE 



STORES FOR SALE 

Store chains specialize in CD's & 
cassettes, good location in shopping 
centers, for information please 
WRITE: P.O. Box 193698, 
San Juan, PR 0091 9-3698 



STORE 
FOR SALE 



STORE FOR SALE 

PROSPEROUS, turnkey, computerized, 
unique compact disc & memorabilia store. 
Located in a major mall in the southwest. 
Please inquire via email: 
e8jS-57@flOl.COni or FAX: 520-885-9647 



STORE 
SUPPLIES 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-91 04 

AU MAJOR CKfOrr CAJtDS ACCEPTED 



SONGS FOR SALE 



WE HAVE POP AND MOVIE SONGS 

AUGUST GOLDEN MUSIC 
6666 Brookmont Terrace #705 
Nashville, TN 37205 
Phone/Fax: 61 5-353-81 34 



HELP WANTED 



SALES POSITION 

Major Independent Label seeks expe- 
rienced sales person. Individual must 
have outstanding success record with 
top ten distributors and retail accounts. 
Hire will be on based on strength in 
negotiating. Also required are excellent 
communications, motivation, follow 
through, attention to detail. Computer 
skillsamust. 
Please SEND resume & cover letter 
to: Box 9052. Billboard Classified 
1515 Broadway, NYC, NY 1 0036. 



new rur k 

This entry level position will be responsible 
lo call on retail stores to perform inventories, 
create displays, and set up retail promotions. 
Candidates must have retail background, a 
passion for music, and a proven ability to 
work independently. If you are interested in a 
great opportunity for career growth, send 
your resume m confidence to: 

Navarre Corporation 

Human Resources 
7400-49th Ave. N.. New Hope. MN. 

55428 or tax 61 2-533-2156 
or e-mail: sanderso@navarre.com 
Check us out on our website at 
www.navarre.com 



ROYALTY ACCOUNTANT/ 
CONSULTANT 

Midtown NY entertainment accounting; consulting 
firm seeks entry level & senior staff level indrvtd- 
uaJs. We have two positions available m our Royal- 
ty Compliance Division for Auditors to perform 
royalty examinations & valuations on behalf of re- 
cording artists, producers, songwriters, mustc 
publishers, entertainment companies, etc To 
qualify, you must have a bachelor 's degree & be 
proficient in MS Excel & Word, Senior staff appli- 
cants must have experience in performing finan- 
cial audits or royalty audits or have accounting 
experience Strong interpersonal & supervisory 
skills are essential. Some travel will be required. 
We offer competitive salary, excellent benefits & 
40t(k)plan. 

Please fax resume along w salary 
requirements: 212-974-5479.Attn:HH. 



ONESTOPSALESREP: 
WORK FROM HOME! 

AEC One Stop group/Alliance Entertain- 
ment is looking to hire experienced In- 
dependent Retail sales representatives- 
Relocation is not mandatory as we pre- 
fer that you work from home. Looking to 
move? No problem. Prior One Stop ex- 
perience required. Highly competitive 
salary, benefits, commission and bonus 
SEND fax or resume to: 
Bob Ekizian, VP of Independent Sales 
& Marketl ng, AEC One Stop Group, 
4250 Coral Ridge Drive, Coral Spring, 
Florida 33065. FAX: 9 54 - 265-483 5 



lstL'i*« 

VENTURA DISTRIBUTION 

Growing So. Ca. video company 
looking for pros to grow with us. 
• Controller 

• Regional Sales Mgr. 

• Marketing Services 

* Purchasing - Inventory Mgt. 
Fax resume to: Sandy G. 
(805)499-4704 
ROB@venturadfstrlbutlon.com 



Marketing: W.C. based record label with 
major distribution seeks marketing exec w/ 
broad based experience. Must have the 
ability to start/oversee various musical 
genres, entertainment protects & people. In- 
ternet savvy Salary based on experience. 

M2 Entertainment, 21 700 Oxnard St. 

Sts 1070, Woodland Hills, CA. 91367. 
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Rhino To Donate Profits From Holocaost Audio Documentary 



BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— Once in a 
while a project comes along that 
is powerful enough to encourage 
a label to cut its costs or give away 
partial proceeds. But it is a rare 
undertaking that compels a 
record company to donate all of its 
earnings to a given cause. Such is 
the power of "Voices Of The 
Shoah: Remembrances Of The 
Holocaust" for Rhino Records. 



Compiled from British archives 
and current interviews conducted 
in the U.S., the set offers the tes- 
timony of more than 180 survivors 
of the Holocaust, as well as com- 
mentary from some of those who 
helped free them. 

The four-cassette/CD set, due 
March 14, is the pet project of 
Rhino president Richard Foos and 
the first comprehensive, commer- 
cially available audio documen- 



tary of perhaps the most horrific 
event in modern world history. 

Foos says he was inspired to 
create "Shoah" more than five 
years ago after visiting the Unit- 
ed States Holocaust Memorial 
Museum in Washington, D.C., and 
finding no audio documentary in 
the gift store. 

"I was shocked to see they 
didn't have any oral history of the 



VOICES OF THE SHOAH 




Holocaust, and 1 figured if they 
didn't, no one did," Foos says. "I 
determined this is a project that 
needed to be done." 

He began his "gut-wrenching" 
sojourn w ith the Jewish Federa- 
tion of Greater Los Angeles, 
which will receive all of the money 
earned by Rhino and funnel it to 
various agencies that provide 
legal services, aid for immigrants, 
scholarships, job training, and 
other assistance. 

"This is not something we 
should be profiting from," Foos 
says of the boxed set. "It's not that 
kind of project." 

After deciding on the direction 
the albums would take, Foos and 
company hooked up with album 
producer David Notowitz and 
actor Elliott Gould. 

Gould's narration is heard 
between the firsthand accounts of 
life before World War II, haunting 
stories of concentration camps 
and ghettos, and memories of lib- 
eration from both survivors and 
soldiers. 

"Shoah" is not an easy listen, 
but it is compelling narrative. 
Complete transcripts are provid- 
ed in an elaborate 100-page hard- 



Gear Fab Records Digs For 'Artyfacts' 

Punk, Psychedelia Fan Maglio Infuses Label With Business Sense 



BY CHRIS MORRIS 

LOS ANGELES— Ever hear of 
the band Cykle, from Lumberton, 
N.C.? How about Soup, from Ap- 
pleton, Wis.? Or Merkin, from 
Provo, Utah? 

Roger Maglio has heard of 
them, and therein lies the tale of 
Gear Fab Records, the Orlando, 
Fla.-based label that reissues ob- 
scure garage 
punk and psy- 
chedelia origi- 
nally released 
in small press- 
ings during the 
•60s. 

In a way, 
Maglio's im- 
print echoes maguo 
how the labels 
whose catalogs he plumbs did 
business 35 years ago. He runs a 
virtual one-man show and caters 
(successfully, unlike most of his 
precursors) to audiences on the 
far-flung fringe of the rock busi- 
ness. 

The type of material Maglio re- 
leases is not entirely unique. 
Since 1972— when Elektra Rec- 
ords issued "Nuggets," a two-LP 




collection of then subterranean 
'60s garage punk compiled by 
critic/musician Lenny Kaye (and 
reissued in expanded boxed form 
by Rhino Records in 1998) — a cot- 
tage industry has developed. 

A horde of U.S. and European 
labels has since spewed forth doz- 
ens of albums — many of them il- 
legitimate in origin — devoted to 
increasingly 
arcane exam- 
ples of what 
Kaye called 
"original 'arty- 
facts' of the 
first psychedel- 
ic era." 

Maglio, who 
works full time for aerospace and 
defense giant Lockheed Martin 
Corp. as a manager of procure- 
ment and contracts, is a passion- 
ate fan and consumer of these un- 
usual reissues. 

He says, "I've always been a 
collector of this music, for years 
and years, and a frustrated musi- 
cian in my own right, though I 
didn't make it a career. Around 
April or May of '97 ... I just was 
sitting around one Saturday, and I 




was looking at all the CDs I had, 
and I said, 'Boy, I've got a good 
business head on my shoulders 
from my regular job — for a little 
investment, I could probably put 
a compilation out here and license 
[songs] for the fun of it and see 
what happens." 

Sub-licensing material from 
such companies as Collectibles 
and Sundazed — which in some 
cases had released full-length 
titles by some of the groups 
Maglio anthologized — Gear Fab 
made its debut with the 1997 
compilation "Psychedelic Crown 
Jewels — Vol. 1," a 23-track pack- 
age including such garage psyche 
wonders as Majic Ship, the Zak- 
ary Thaks, the Movin' Morpho 
Men, and the Freudian Complex. 

The majority of vintage ga- 
rage/psyche sets are compila- 
tions, but Maglio soured on the 
idea of such productions after 
assembling his second "Crown 
Jewels" package from scratch in 
1998. 

"That was something that took 
me over eight months to do," 
Maglio recalls. "When you're 
(Contin ued on jxige 59) 



bound book that comes packaged 
with each set. 

Now in the midst of the solicita- 
tion process, Rhino, not surpris- 
ingly, is steering clear of hyped 
marketing tactics and instead is 
putting "Shoah" in the hands of its 
direct-accounts sales department, 
which deals with venues such as 
museums, synagogues, gift stores, 
libraries, and schools. 

"Those are the places that need 



to know that the project is avail- 
able," says Emily Cagan, Rhino 
senior product manager. 

Cagan says the sales team is 
also busy scouring the Internet 
for sites that focus on Jewish his- 
tory and religion. 

"Anywhere there are listings of 
temples, newspapers, and univer- 
sities and organizations, we are 
sending them press releases to let 
(Continued on next page) 



Broadband' s The Future Df 
Music Delivery On The Web 



M A NY PEOPLE think download- 
ing music from the Web is too com- 
plicated. Even listening to streamed 
audio requires a technical sophisti- 
cation that many consumers don't 
possess. 

The common wisdom Ls that the 
revolution in delivering music over 
the Internet won't really get rolling 
until broadband arrives. Actually, it's 
already here, but its reach is so 
small it doesn't amount to much of a 
market. 

Broadband refers to the high- 
speed, high-capacity 

transmission of data. It 
means that music, video, 
information, graphics, 
and text can be delivered 
to homes in a way that will 
take the frustration out of 
using the Net Broadband 
service is marketed by 
cable system operators 
like Time Warner, digital- 
subscriber-line (DSL) 
providers like Bell At- 
lantic, and satellite com- 
panies like Hughes Elec- 
tronics. 

But so far, only about 2 
million homes have iL 

Forrester Research, the Cam- 
bridge, Mass.-based new-media 
research company, recently put out 
a report called "Barriers To Broad- 
band's Boom" that has some import 
for the music business. 

Take streaming audio, for in- 
stance. Forrester says that only 18% 
of "low-experience" Internet us- 
ers — those who use slow dial-up 
Web access — listen to streamed 
audio online. That's not good news 
for labels and online retailers, who 
are becoming more dependent on 
streaming to promote and sell new 
music. For those consumers who 
have broadband access, though, 43% 
listen to streaming audio. 

Streaming's not all, though. Pat- 




by Don Jeffrey 



rick Callinan, the Forrester analyst 
who wrote the report, says, "Broad- 
band will change how music is deliv- 
ered, not so much by the speed of the 
connection but because it will be the 
first place people turn to to look for 
a new single. Once devices in the 
homes become Internet-enabled, 
then you may find the delivery of 
music by MPS or some more secure 
format directly to your home enter- 
tainment center via the broadband 
pipe." The fact that broadband is an 
"always-on connection" Ls its great 
strength, he says, adding, 
"It's two clicks of a 
mouse." 

Forrester projects that 
broadband usage will 
more than double this 
year to about 5 million 
households. By the end of 
2003 it could be in 27.3 
million households. What 
could thwart those pro- 
jections? Forrester men- 
tions three "barriers." 

First it says many con- 
sumers are "clueless." 
More than 50% of U.S. 
households dont even haw 
dial-up access. And of those who do, 
28% say it's good enough for them. 

Then there are the thrifty, who 
are not convinced that hroadband's 
worth a higher price; 71% say they 
won't pay more than $25. That's a 
problem, because broadband pro- 
viders now charge at least $40 a 
month for the service. 

Finally, there's the problem of loy- 
alty. Only 39% of broadband con- 
sumers say they're likely to stay 
with their current provider if an 
alternative becomes available. 

But faster service alone won't 
change the world, Callinan says. 
"Once we have proper digital rights 
management, broadband is a no- 
brainer as a delivery vehicle for 
music." 



BILLBOARD FEBRUARY 19, 2000 



www.billboard.com 



53 



Merchants & Marketing 



newsline... 

MUSICLAND STORES says that sales from stores open at least a year rose 
1 .99r for the four weeks that ended Jan. 29. The biggest increase in same- 
store sales was for the superstores Media Play and On Cue, which were up 
2.5%. For the mall stores Sam Goody and Suncoast Motion Picture Com- 
pany, they rose only It . Total sales in January increased 3.4% to $124 J3 mil- 
lion. The company also reports that DVD sales reached one-third of all video 
revenue in January for the first time. 

AMAZON.COM plans to file with the Securities and Exchange Commission 
to sell up to liOO million euros (S58o' million) of convertible notes, presum- 
ably for international expansion. The debt securities will mature in 1 0 years. 
Moody's Investors Service assigned a Caa3 rating to the notes, which 
"reflects the uncertain financial success of Amazon.eom's changing busi- 
ness strategy." 

VIACOM has been sued by BHC Communications, its joint venture partner 
in the United Paramount television network (UPN). Viacom had offered to 

buy the 50% stake in UPN it does not already own 
\Mm a ff\ AA from BHC, a subsidiary of Chris-Craft Industries. 
▼ l#V^^W¥V Under the proposal, called a buy-sell procedure, 

Viacom also offered to sell its 50% stake to BHC. 
The price to buy or sell is $5 million, and BHC was given 45 days to choose 
between the two offers. BHC charges in its suit that Viacom violated the 
joint ownership agreement when it decided to merge with CBS. BHC has 
also filed suit to block the $51.9 billion acquisition of CBS. Viacom says the 
lawsuit is "transparently without merit and will hare no impact on the tim- 
ing of" the merger. 

RENTRAK says four major film studios hare now contracted with the com- 
pany to process rental and used video sale data from the studios' revenue- 
sharing deals with Blockbuster Video. Rentrak will also audit the retail- 
er's data for the studios. Rentrak declines to name the studios involved in 
these agreements. Rentrak also announced that one major studio has select- 
ed the company to process and audit rental and used sales data for retail- 
er Holly wikkI Entertainment 

SAM GOODY says that music fans will be able to vote online in its fifth an- 
nual national unsigned band search contest, Bandemonium 2000, through a 
venture with online music company Riffage.com. Visitors to the Riffage site 
will be able to listen to and rate the 16 semifinalists. The Web company will 
aLso be a sponsor for the event 

MP3.COM has extended its My.MP3.com program, under which users can 
store and access their music collections from any Internet connection, to 
computers that utilize the Linux operating system. Previously the program 
was only available for the Windows and Macintosh systems. 

TWEC.COM, the Web site of Trans World Entertainment has 
formed an advertising agreement with free voice-mail 
provider eVoiee. Subscribers who receive messages on the 
Web will be provided banners, 15-sccond audio ads, and links 
to the twec.com Web site. 

COLUMBIA TRISTAR HOME VIDEO has begun a national magazine advening 
campaign to raise awareness of the supplier's videos and DVDs for rental 
and sale. The campaign will include new titles like "Random Hearts" (in Peo- 
ple and McCall's magazines) and "Blue Streak" ( Vbe, Rolling Stone), as well 
as catalog titles like "Hook" (Redbook, Parents, Ladies' Home Journal). 

ALL ACCESS ENTERTAINMENT, an artist management company owned by 
Paradise Music & Entertainment has teamed with Teen Magazine to pro- 
duce and manage TeenMag2000, the publication's first summer music tour. 
All Access will produce a TV documentary of the event The tour will kick 
off June 15. 

GOLD CIRCLE ENTERTAINMENT has formed a joint venture agreement with 
world music label Triloka Records and signed a new distiibution deal with 
RED Distribution. Triloka's most recent release is by Krishna Das. RED 
says this is its first foray into world music. 

LAVA.COM. a unit of Creative Labs, has launched a new product LAVA Pro- 
ducer, that will allow musicians to create their own 3D interactive music 
videos on the Internet The company says the product will be available in 
March for $29.95 by download at www.lava.com. 

HARVEY ENTERTAINMENT, producer of duect-to-video films and TV shows fea- 
turing its licensed cartoon characters, including Casper the Friendly Ghost 
has formed a joint venture with PG Capital for an apparel company; Harvey 
Fashion LLC, to manufacture and market apparel based on the characters. 
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RHINO TO DONATE PROFITS FROM HOLOCAUST AUDIO DOCUMENTARY 

(Continued from preceding page) 



them know the project is coming 
and how they can get information 
or a review copy," she says. 

The same goes for public radio 
stations, many of which have 
agreed to include "Shoah" as part 
of their pledge drives, according 
to Cagan. 

Rhino is also funneling co-op 
advertising dollars to regional 
Jewish publications, setting up 
retail promotions, and encourag- 
ing interested parties to create 
listening events around the 
release date. 

"We do have some survivors 
available to us to do press, and we 
are hoping some of the venues we 
go to on the sales side will be in- 
terested in putting together spe- 
cial events with them," Cagan 
says. 



'This is not 
something we 
should be 
profiting from. 
It's not that kind 
of project' 

- RICHARD fOOS - 



Taking a cue from the promo- 
tional run for its recent "Re- 
spect" boxed set, Rhino also is 
compiling a "tastemaker" mailing 
list of key politicians, celebrities, 
and local personalities with Jew- 
ish interests. 



"We're going to send it to peo- 
ple like Barbra Streisand, Steven 
Spielberg, the Clintons, presi- 
dents of Jewish organizations. We 
don't need these people to come 
out and publicly endorse the set, 
hut it gets people talking about 
it," Cagan says. 

All the focus on nontraditional 
accounts does not mean some 
mainstream merchants, particu- 
larly book and combination 
stores, will have no place for the 
set. 

"I do anticipate traditional 
stores will carry it," Foos says. 
"Will they put it on their front 
rack next to Smash mouth? I 
don't think so. But if they only 
have a couple of pieces of product 
in their store, that's better than 
nothing." 



MUSICMUSICMUSIC PLANS GLOBALLY 

(Continued from page 46) 

music," says Spegg, "but we don't 
have that same expertise about mu- 
sic in the rest of the world. And we 
decided the best way to acquire that 
expertise was to go to the experts 
and let them build franchises around 
our products and services." 

Musicmusicmusic's flagship prod- 
uct Is RadioMoi, an interactive radio 
site that lets visitors customize their 
own shows or listen to prepro- 
grammed offerings or playlists com- 
piled by other visitors. The site made 
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HOME VIDEO. Ranch- 
Arnold is promoted 
to VP of advertising 
and direct market- 
ing for Universal 
Studios Home Video 
in Universal City, 
Calif. He was execu- 
tive director of ad- 
vertising and direct marketing. 

Jennifer Anderson Ls named direc- 
tor of marketing for Columbia TriStar 
Home Video in Culver City, Calif. She 
was a marketing manager for Warn- 
er Home Video. 

DISTRIBUTORS. Bruce Van Langen is 

named director of advertising for Cat's 
Music/Music City Record Distributors 
in Nashville. He was a national ac- 
counts customer service representa- 
tive for Word Entertainment 

NEW MEDIA. Jay Orr is named senior 
music writer/editor for country.com in 
Nashville. He was a music writer for 
The Tennessean. 

MUSIC VIDEO. MTV promotes Christi- 
na Norman to senior VP of on-air pro- 
motion and marketing, Tina Exarhos 

to senior VP of communications and 
music marketing, and David Conn to 
GM of MTV2 in New York. They were, 
respectively, senior VP of on-air pro- 
motions, senior VP of communications, 
and senior VP of marketing. 



headlines last year when it became 
the first — "and, so far. only" — Web- 
caster to strike a license pact with 
the Recording Industry Assn. of 
America to pay performance royal- 
ties mandated under the U.S. Digi- 
tal Millennium Copyright Act (Bill- 
boardBuOetin, May 5, 1999). Khaleej 
also will pay royalties on the stream- 
ing of its songs, musicmusicmusic 
says. 

Under the franchise arrange- 
ment, Khaleej will build an Arab 
front end and include local content, 
languages, and personalities. The 
back end — "the growing global 
database of music" — will remain 
accessible, however, wherever 
allowed by licensing constraints. 

"When we thought about what 
people around the world want, it was 
a no-brainer to realize that they 
want the hits, and not just any 
hits — their hits from their stars," 
Spegg says. "If we want to be a truly 
global site, we have to recognize 
that At the same time, we are mak- 
ing the best of the global music cul- 
ture available to true music fans 
around the world." 



Other musicmusicmusic business 
segments include its retail division's 
Web bar listening posts, freestand- 
ing kiosks that allow customers to 
scan bar codes and listen to a CD's 
music without opening the package; 
its broadcast division, which sup- 
plies streaming music content to 
other Web stations; and its industri- 
al sound services division, which 
supplies streaming MP3 music con- 
tent from its global database to real- 
world businesses as ambient music. 

"We are extremely excited about 
the potential for delivering music on 
the Internet but we know that it will 
take at least five years to make mon- 
ey at it," says Spegg. "In the mean- 
time, we are a public company and 
have to show our investors a return 
on their money before that. So we 
are leveraging this fantastic music 
database that we have built up into 
areas where we can make money 
sooner." 

Musiemusicmusic is trailed un the 

Neuer Markt of the Frankfurt Stock 
Exchange. Spegg says a float on the 
U.S.' Nasdaq exchange is anticipat- 
ed by year's end. 




Ready To Rumble. Three World Wrestling Federation stars appeared recently at 
the Virgin Megastore in New York in a promotion lor the current Koch Entertain- 
ment title "WWF — The Music Vol. 4." Shown, from left, are Mr. Ass; Bob Frank, 
president of Koch Entertainment; Road Dogg; and Chris Jericho. 
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Navarre Makes More Staff Moves 

N 



AVARRE SHUFFLES 
AGAIN: Don't look now, but 
Navarre Corp. has . . . done 
something with its sales staff. 

You may notice that we hesi- 
tate to use the word "restruc- 
tured" here. Our reticence stems 
from an encounter we had with 
Jim Chiado, VP/GM of New 
Hope, Minn. -based Navarre's 
music distribution division, at a 
Jan. 26 dinner for former 
Navarre Western regional direc- 
tor Frank Mooney. 

In this space in the Jan. 22 
issue of Billboard, we noted that 
Mooney was exiting Navarre to 
become a nonexclusive consul- 
tant to the company; that former 
Eastern regional director Ed 
Maxin had been promoted to 
director of sales, overseeing the 
company's entire sales team; 
and that Vyto Lazauskas was 
named national accounts direc- 
tor. 

At Mooney's dinner, sporting a 
wide grin and a peculiar look in 
his eye that usually telegraphs 
the message "you are in trou- 
ble," Chiado put a friendly arm 
around our shoulder and took 
exception to our depiction of the 
personnel moves as the fourth 
restructuring of the sales team 
since mid-1997. 

Well, maybe that set of per- 
sonnel moves wasn't what we 
said it was. In deference to Chi- 
ado, we will not use the "r" 
word, but since that column was 
printed, it appears that Navarre 
has again, well, done something 
to its sales staff, entailing some 
byzantine new reporting proce- 
dures. 

Some members of the new 
field sales staff will now report 
to Navarre's national accounts 
managers, who will report to 
Maxin and not to Lazauskas. 

Reps Rodney Metoyer (Nash- 
ville), Rick Miller (Virginia), 
and Karen Paset (Chicago) will 
report to Miami-based Kevin 
Bradshaw, who is newly elevat- 
ed to accounts manager status. 
Reps Glenn Naples and Todd 
Lewis in the New York area will 
report to Michael Neustadt in 
Boston. 

In Los Angeles, Navarre has 
just hired Jeff Ballenberg as 
national accounts manager; he 
comes to the company from 
Internet retailer Kabang.com 
and previously spent 13 years in 
sales at BMG. David Miller 
(Orange County/San Diego, 
Calif.), Toni Swann (Anaheim, 
Calif.), and recently promoted 
L.A. sales rep Gina Negron — 
formerly Mooney's assistant — 
will report to Ballenberg. 

L.A. -based field marketing 
rep Jamie Lurtz will take on 
expanded duties, selling inde- 
pendent accounts in the L.A. 
area. 

North California reps Dewitt 
Barker and Brian McDavid 

would have reported to Seattle- 
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by Chris Morris 

based accounts manager Teresa 
Sullivan; however, right after 
we called Maxin to confirm the 
new roles, he called us back to 
tell us Sullivan had just resigned 
to take a job as national sales 
manager at Miramar Records in 

'These are more 
sales/marketing 
groups rather 
than territories 
fas we had in] the 
past . . . It's not a 
branch 
[situation]' 



Seattle, leaving an open slot. 

While the country is now diced 
up into Northeast, Southeast, 
Southwest, and Northwest seg- 
ments, Maxin says that "these 
are more sales/marketing 
groups rather than territories 
las we had in] the past . . . It's 
not a branch [situation]." 

Accounts managers Joe Kule- 
sa (Dallas), Gasper Delise 
(Detroit), and Lisa Camhi 
(Sacramento, Calif.) will operate 
outside the regional sales setup, 
but, like the other accounts man- 
agers, they report directly to 
Maxin. 

Maxin says that Lazauskas' 
duties are principally of a 



strategic and coordinating 
nature and that, in addition to 
making sure the accounts man- 
agers are on the same page, he 
will be spending more time on 
the road with all national 
accounts. 

Increasing music sales has 
been a priority the last couple of 
years at Navarre, and the firm's 
strategies appear to be paying 
off: In its most recent quarter, 
the division's sales were up 54%. 
But Navarre continues to search 
for the best way to organize its 
team's efforts. One hopes this 
latest round of changes will be a 
plus for the company. 

Fly TAKES ON TIGER, 
DEVIL: Continuing its efforts in 
subdistribution, Providence, 
R.I. -based label Flydaddy 
Records has made agreements 
with New York's Tiger Style 
Records, the in-house label of 
music Web site Insound, and 
Devil in the Woods, a 17-year-old 
Northern California imprint that 
will issue a new album by cult 
fave Dumptruck this fall. 

Flydaddy, which is distributed 
nationally by Distribution North 
America and regionally by Car- 
rot Top, Surefire, Revolver, and 
Redeye, also subdistributes 
Sugar Free Records and the 
Arena Rock Recording Co. 

FLAG WAVING: Ian Moore is 
not your average Texas-bred gui- 
tar god, as his Koch/Hablador 
Records debut, "and all the col- 
ors . . . ," due March 14, makes 
plain. 

Many will remember that 
when Moore arrived on the scene 
in the early '90s as a guitar 
prodigy out of Austin, Texas, his 
label Capricorn Records tried to 
cast him as the latest incarna- 
tion of Stevie Ray Vaughan. 

Moore bridles at the memory 
today. "[Capricorn owner] Phil 
Walden and I were polar oppo- 
(Continued on page 57) 




Let The Good Times Roll. Putumayo World Music has joined with the 
Louisiana Office of Tourism on a yearlong campaign to promote the state's 
"Music — The Language Of Louisiana" project. Shown at the kickoff event at Tip- 
itina's in New Orleans, from left, are Roxie Wright, president. Jazz & Heritage 
Foundation: Eddie Bo, musician: Dan Storper, president, Putumayo World 
Music; David Hazan. senior VP of marketing, Putumayo; and Cyril Neville, musi- 
cian. 
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THE NATIONAL Assn. of Recording 
Merchandisers (NARM) lawsuit 
against Sony Music Entertainment on 
Jan. 31 gives plenty of food for thought. 
For those of you who missed it, 
NARM's lawsuit is seeking to enjoin 
Sony from embedding in its digital pro- 
ducts hyperlinks that lead consumers 
directly to a store owned, controlled, 
or directed by the major (Billboard, 
Feb. 12). If successful in its suit, 
NARM plans to pursue the issue with 
other majors. 

Needless to 
say, Sony axecu- 
tives are mighti- 
ly miffed over 
the lawsuit and 
have pulled out 
of attending the 
upcoming 
NARM Conven- 
tion, to be held Feb. 27-March 3 (Bill- 
boarAHulktin, Jan. 31 ). 

Retailers have long felt that the 
labels are trying to steal customers 
from them by placing blow-in cards in 
CDs that not only collect information 
on consumers, but in some instances 
even invite shoppers to buy directly 
from the labels. 

Merchants feel that if their major 
suppliers are going to compete with 
them, they should at least have the 
decency to do it from a level playing 
field and not expect the retailers to 
help. That means that instead of try- 
ing to target customers — via hyper- 
links, blow-in cards, or by advertising 
the Web addresses — on product in the 
stores of merchants, labels should 
spend money to reach consumers 



somewhere besides the insides of 
record stores. 

A level playing field would have the 
majors spending the kind of money to 
promote their online stores that Ama- 
zon, CDnow, and bamesandnoble.com 
do to promote their respective sites 
currently. Or it would have majors 
spending money to align with super- 
market chains, as Checkout.com did 
last year. There are any number of 
ways that would constitute competing 
on a level play- 
ing field. 

Label execu- 
tives say they 
are innocent of 
all charges and 
are wounded 
_ _ that merchants 

would ever think 
the labels are 
trying to steal their customers. The 
execs say the only reason the labels pro- 
mote their Web sites is because their 
young superstar artists insist on it, and 
their main intention when promoting 
their Web sites is to drive Internet traf- 
fic to artist and label sites where con- 
sumers can find out more information 
about their music. It is only by chance 
that such consumers may stumble uixm 
labels' online stores, the execs say. 

So far, the various E-stores of the 
majors don't have sales that amount to 
a hill of beans, and I am including Get- 
Music in that mix. But CDnow, which 
Time Warner and Sony hope to merge 
with then- Columbia House record club, 
is a force to be reckoned with, and 
barnesandnoble.com, half owned by 
(Continued mi pane 5X) 
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sites, in terms of what I was," he 
recalls. "Phil was so pissed I 
wouldn't do a blues/rock record. 
1 wouldn't write with Will Jen- 
nings. I didn't want to come to 
Hollywood." 

After cutting three albums that 
built him a strong album rock fan 
base but didn't really reflect his 
musical sensibilities, Moore left 
Capricorn and released an eclectic 
project, "Ian Moore's Got The 
Green Grass," on his own indie 




imprint Hablador. 

Moore, who radiates intelligence 
and is clearly possessed of an 
intransigent creative streak, has 
forged a musically inclusive rock 
record with "and all the colors . . ." 
He's a powerful and straightfor- 
ward player and singer with an 
unmistakable Hendrix influence 
who can incorporate electronica- 
derivcd noise, string arrange- 
ments, and solos on the sitar (his 
first instrument) into the mix. 

He compares his sound to the 
work of such prescient performers 
as Los Lobos, the Lobos spinoff 
Latin Playboys, singer/song- 
writer Joe Henry, and his one- 
time producer Daniel l.anois. 
musical impressionists all. 

Moore notes, "I feel there's a 
genre being created . . . using tech- 
nology and sounds in a new way." 

His best original songs are also 
his most somber. "It's a pretty typ- 
ical thing," he says. "The things 
that resonate with you have this 
kind of darkness . . . It's hard to 
write about sunshine." 

Moore — who will initially sup- 
port the new album with a run of 
February and March shows in 
Texas — continues to do what he 
calls "session work on a lot of these 
funny punk-rock records" and may 
issue some more radical albums in 
the future, since his deal with 
Koch allows him to release pro- 
jects independently through 
Hablador after the mother label's 
first refusal. 

"If I want to release an album of 
electronica, an album of Hank 
Williams songs, an album of me 
and my friends making party nois- 
es, I can do it," he says. 
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RETAIL TRACK 

(Continued from page 5ti) 

Bertelsmann, looks like it is doing all 
right for itself. 

When the digital dow nload format 
catches on, it may grow the business 
exponentially, as all in the industry 
hope. But if it doesn't, the majors are 
setting themselves up nicely, via efforts 
like that of CDnow and GetMusic, to 
slice a chunk of sales out of the retail- 
ers' share. 

Sony executives, while reportedly 
furious about the NARM lawsuit and 
miffed at retailers for supporting it, pri- 
vately have been telling accounts that 
they wish there had been more of a dia- 
logue before the lawsuit, and maybe a 
courtesy phone call before it was filed. 
While they are not attending NARM, 
Sony executives will continue to work 
with merchants to support the records 
they have out or that are coming out 

NARM supporters, meanwhile, 
point out that the trade organization 
sent all the majors a letter questioning 
the legality of their marketing tactics 
during the summer and was under- 
whelmed by the responses it received. 

Since all the majors promote their 
Web sites and online stores, Sony won- 
ders why it was singled out in the 
NAHM lawsuit This is a good question 
and one I can't answer definitively, so I 
will speculate. At the risk of angering 
the Warner Music Group executives, I 
think that company has even more of 
the characteristics laid out in the law- 
suit than Sony does. Not only does it 
have the record club ownership and the 
CDnow connection, but Time Warner 
is in the midst of separate merger deals 
with AOL and EMI Recorded Music 
that will transform it from an 800- 
pound goiilla into a 2,400-pound gorilla. 

On the other hand, a key passage in 
the lawsuit concerns a licensing agree- 
ment that is embedded in the hyper- 
link portion of Sony's CD Extras, 
which Sony expects consumers to 
agree to. That agreement says the soft- 
ware on the Extra part of the CD is 
owned by Sony Music Entertainment 
Inc., and further, that those buying the 
CD in stores "may not rent distribute, 
transfer, or lease" the software. If 
those who bought the CD do not like 
the agreement they are instructed to 
return the CD to Sony for a refund. 
This, apparently, is a key ingredient for 
NARM in trying to prove its case that 
Sony is bundling CDs with unwanted 
services and product. 

But what I want to know is, since 
customers either have to agree to the 
license agreement or send the CD back, 
does that mean that consumers won't 
be able to own their music in the pack- 
aged formats of the future? Does it 
instead mean consumers are licensing 
the CD Extra for playback? Does that 
mean the first-sale doctrine is no longer 
valid and that Sony could use the license 
agreement to stop the sale of used 
CDs? It will be interesting to see if 
these issues ever come up in court 

Meanwhile, all of the other majors 
are heaving huge sighs of relief that 
they weren't targeted in the lawsuit. 
And they offer up the opinion to me 
that they think NARM is out of its 
mind and doesn't have a legal leg to 
stand on. Conversely, merchants think 
that NARM has a strong hand in the 
lawsuit In other words, if you're not 
quite clear on how this is being inter- 
preted by the various camps, this isn't 
a case of whether the cup is half empty 
or half full; it's a case of whether the 
cup is completely empty or totally full. 
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GEAR FAB RECORDS DIGS FOR ARTYFACTS' 

(Continued fi-oiit puqv 5.1) 

dealing with one band or one band 
member when you're doing a proj- 
ect, you gotta go get the sound 
source, whether it's vinyl or 
you've got tapes. The guy's gotta 
send you a photo and send you a 
little band biography. You're deal- 
ing with one guy or two guys. 

"I had 29 tracks on 'Crown 
Jewels 2,' " he continues. "Some 
people are very receptive, and 
some people take forever to give 
you stuff ... It was such a time- 
consuming project, I could have 
done 10 releases with the effort 
and time that I put into that." 

The rest of Gear Fab's 40 re- 
leases to date have been newly 
annotated replicas of original '60s 
albums by a bewildering cast of 
under-the-radar bands. 

"There really are three main 
ingredients as to why I would do 
any reissue whatsoever, and if I 
can't get all three of them, I don't 
do the reissue," Maglio explains. 

"First and foremost, it's gotta 
be a real obscure album or band, 
and the original LPs or 45s go for 
big thousands of dollars — I mean, 
real rare, rated R6 on a scale of 
one to six," he says. "That's gotta 
be there, because an album that 
somebody pressed 5,000 or 6,000 
of, even 35 years ago, is not con- 
sidered rare, still. But most of the 
bands I've selected [pressed] 
1,000 LPs or less — some have had 
as little as 30 pressed. 

"The next ingredient is [that] 
they have to have been out on an 
independent label or a very small 
label that's not affiliated with a 
big conglomerate," he continues. 
"[Major labels] don't give the time 
of day for licensing. 

"Third is [that] I have to work 
with the guys in the band, any 
surviving member or a member of 
the family of a guy in the band 
who may be deceased," he adds. 
"If I don't do all three of those, I 
can't put out the reissue that I 
want to do." 

Culling the sort of obscurities 
that Gear Fab releases requires 
some digging. Maglio, who corre- 
sponds with a network of collec- 
tors and aficionados throughout 
the world, calls one particular 
source his bible: "Fuzz, Acid & 
Flowers," a massive Web data- 
base mounted in England by col- 
lector Vernon Joynson of Border- 
line Productions. The most recent 
printed edition of the database, 
now nearly 2 years old, runs to 
750 pages. 

Maglio sees certain similarities 
in the odd and unknown acts he 
reissues: "A lot of the stories are 
the same — struggling bands, 
many of which had talent, that 
really could have gone somewhere 
. . . There are three or four things 
that are very common to all these 
bands: shady managers, shady 
producers, drugs, and just no 
good business sense." 

Much like the small labels that 
originally released the albums, 
Gear Fab deals in minuscule 
quantities, with initial pressings 



of 1,000 units. 

Rabid fans of the genre are a 
small but core part of Gear Fab's 
clientele. "There are individual 
collectors that just give me their 
credit card numbers, and I ship 
them the single copies at full 
retail, but that's only 5% of the 
sales," says Maglio. 

Maglio also accepts MasterCard 
and Visa purchases through his 
Web site, swiftsite.com/gearfab. 

U.S. retail is serviced by five 
distributors: City Hall Records in 
San Rafael, Calif.; Or Records in 
Indianapolis; mail-order and on- 
line specialist Midnight Records 
in New r York; Metro Music in Sil- 
ver Spring, Md.; and Forced Ex- 
posure in Somerville, Mass., a 
recent addition. 

To attract new distributors, 
Maglio assembled a 28-track 
"Psychedelic Sampler" of his la- 
bel's wares. 

He says, "Every time I try to 
grow the business and get some 
more distributors, so maybe I can 
press 2,000 at a time instead of 
1,000, I run into, 'Well, you gotta 
send me promos,' and it gets very 
expensive, particularly when you 
have 40 releases out. The sampler 
is a very good way to give a good 
idea to a potential distributor or 
his salespeople about what a band 
sounds like." 

Unlike some garage-punk label 
operators, Maglio views dealing 
LPs as "a big headache" but does 
sub-license the vinyl rights to his 
projects to the Italian label Akar- 
ma Records, which pays full roy- 
alties to the bands involved and 
delivers 100 copies to Maglio for 
sale to U.S. collectors. 

Maglio admits that many of the 
bands he has reissued have been 
forgotten even in their own native 
territories but says sometimes a 
hometown will embrace a Gear 
Fab reissue, as in the case of Soul 
Inc., the subject of two albums 
from the label. 

"Those guys in the band are 
from Louisville," Maglio says. 
"They're very prominent in the 
city there; they know the mayor, 
they know the newspaper people, 
they know the radio people, and 
they went out there and marketed 
the CD to the point where I was 
drop-shipping quantities to Valley 
Distributors' main depot in Louis- 
ville under a sub-purchase order 
from City Hall. That worked pret- 
ty well: We moved probably about 
600 into the Louisville area. 
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"When I did two bands that 
were from the Bay Area, Acid 
Symphony and Good Dog Band, 
who were an offshoot of the Sons 
Of Champlin, they moved ex- 



tremely well in that area," he 
says. 

Maglio, who plans to release 
two albums a month this year, 
sees a growing appetite for his 



garage-psyche releases, beyond 
the expected audience of middle- 
aging ex-hippies reliving their 
ballroom days. 

"Normally, you'd think that 
somebody who's a collector of this 
music is somebody in their 40s or 
50s, who grew up during the '60s 
and just likes that style of 
music," says Maglio. "Or maybe 
because you're from that period, 
you like the obscure and ridicu- 
lous sound. That's true, but I get 
a lot of E-mails from kids any- 
where from their teens to their 
30s. So I would think that the 
market for this probably runs 
from the ages of 15 to 60, with 
probably no more than 50% of 
them being over 40." 
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Three Battle To Be Ubiquitous Media Player 

Software From RealNetworks, Apple, Microsoft Take Lead On Player Field 



This nieek's column tvos written by 
guest columnist Chris Murloive. 



HILE ALL THE HEADLINES 
are going to online mergers and E- 
tailer news, what will result in more 
obvious changes for consumers are 
the software developments quietly 
taking place. 

"The battle of media players is as 
significant as the battle of desktop 
operating systems many years ago," 
says Allen Weiner, VP of analytical 
services at NetRatings. "Our data 
show three leaders setting the early 
pace, and they will guide the industry 
in how information and entertain- 
ment are delivered." 

According to that usage data, the 
market is dominated by RealNet- 
works' RealPlayer with 12.1* of us- 
ers, Apple's QuickTime with 7.4* , 
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and Microsoft's Windows Media Play- 
er with 3.2%. Forrester Research 
quantified the number of actual instal- 
lations at 80 million for RealPlayer G2, 
40 million for Windows Media Player 
and 20 million for QuickTime, Dealing 
in mind that many users have more 
than one player. 

But what may be more significant 
is that the figures indicate that the 
vast majority of people don't use any 
media player at all. Many average 
consumers are still confused, fed up 
with incompatible formats or simply 
uninterested. Rick Fleischman, se- 
nior director of product management 
at Liquid Audio, agrees but points 
out, "The Internet itself was once 
like that, and digital download music 
will get [to that level of usage! too. 
But it's incumbent upon us to make 
it easier." 

The constructive changes already 
under way will be noticeable within 
the year. Media players are growing 
into integrated packages that play, 
store, create, and manage media files 
using methods that are already famil- 
iar to anyone who uses word-process- 
ing software. It will quickly become 
easier to see how the whole concept 
fits into the ways consumers already 
have music in their everyday lives. 

RealPlayer from RealNetworks 
was the pioneer in the field of stream- 
ing audio and remains the player of 
popular choice. According to Web 
portal HotBot's statistics, 85% of all 
Web pages using streaming media 
use RealNetworks formats (although 
many pages use multiple formats), 
and it is the choice of nearly all online 
radio stations. 

RealNetwork's new Quicksilver 
project will attempt to resurrect push 
media, allowing music to practically 
download itself using what's basical- 
ly a subscription model. Its latest ver- 
sion of Reailukebox makes it simpler 
to get and organize files, with friend- 
ly graphics reminiscent of familiar 
home electronic equipment. 



Apple's QuickTime takes the al- 
ternative approach of attracting con- 
sumers with exclusive content. In 
fact, it is passible that users may not 



realize they're using QuickTime once 
it's been installed. "One of the things 
our content providers appreciate is 
(Continued on page 6*4) 



TRAFFIC TICKER: Top Online Retail Sites 



Unique Visitors From Home And Work (in 000s) 



1. amaion.com 15,856 

2. bamesandnoble.com 5,905 

3. buy.com 4,901 

4. cdnow.com 4,623 

5. bmgmu sicservice.com .... 3,270 

6. columbiahouse.com 2,325 

7. wahmart.com 2,124 

8. bestbuy.com 1,981 

9. checkout.com 558 

10. towerrecords.com 425 



1. amazon.com 2,019 

2. cdnow.com 953 

3. bmgmusicservice.com 670 

4. barnesandnoble.com 640 

5. buy.com 616 

6. columbiahouse.com 477 

7. bestbuy.com 290 

8. wal*mart.com 228 

9. samgoody.com 145 

10. towerrecords.com 78 





. 3,969 


2. buy.com 


. . 1,599 




1,398 


4. bmgmusicservice.com . 


..1,152 




. . 1,121 




, , , 814 




700 


8. bestbuy.com 


... 590 


9. checkout.com 


... 150 




, , . 138 



1. amazon.com 6.513 

2. barnesandnobie.com 2,454 

3. buy.com 1,962 

4. cdnow.com 1,648 

5. bmgmusicservice.com .... 1,083 

6. columbiahouse.com 855 

7. wal-mart.com 778 

8. bestbuy.com 775 

9. checkout.com 243 

10. musicmatch.com 176 



Source. Media Metrtx. December 1999. Sites categorized by Billboard Me- 
dia Metnx defines urvque visitors as the actual number of users who visited 
each sue, without duplication, once in a grven month More than 40,000 
individuals throughout the US participate in the Media Metnx sample 
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IMPRINT A NUMBER.DISTRIBUTING LABEL ARTIST 


BILLBOARD 
200 RANK 


1 


2 


31 


NO. 1 

SUPERNATURAL A 


SANTANA 


2 


2 


3 


2 


VOODOO 

LHFE3A SOUND - ! ■' . 


D'ANGELO 


l 


3 


i 


12 


ALL THE WAY... A DECADE OF SONG A' 

SW MUSIC 6376CvtPIC 


CELINE DION 


i 


4 


NEW* 


TWENTY FOUR SEVEN 

VIRGIN 23180 


TINA TURNER 


21 


5 


5 


3 


ON HOW LIFE IS • 

EPIC 69490" D 


MACY GRAY 


27 


6 


6 


3 


THE SCREEN BEHIND THE MIRROR 

VIRGIN Itiilh 


ENIGMA 


52 


7 


7 


4 


MAGNOLIA 

i-i -.1 .-.-sh:i.v,ai;m! ». I'.n 


SOUNDTRACK 


72 


8 


NEW* 


THE NIGHT 

DREAMWORKS.SYKO0ISC 45O05&1NTERSCOPE 


MORPHINE 


137 


9 


10 


6 


DR. DRE — 2001 A 

AFTERMATH .190436- NT-IRSCOPE 


DR. DRE 


3 


10 


12 


b 


EUROPOPA 

i.Ll^tL L :S7194 UNIVtKSA. 


r.rrn 65 


6 


11 


;i 




CHRISTINA AGUILERA A 

RCA 67690 


CHRISTINA AGUILERA 


5 


12 


;j 


n 


Si MA' 

ELERTRA 62463* ELG 


METALLIC* 


41 


13 


13 


18 


FLY A' 

MONUMENT 6y67&'SONY NASHVILLE 


DIXIE CHICKS 


11 


14 | 8 


S 


THE SOPRANOS 

30LUMB i 6391 : CRG 


SOUNDTRACK 


68 


15 


NEW> 


NEW DAY DAWNING 

CUR P 541067/MERCURY (NASHVILLE) 


WYNONNA 


40 


16 


.5 


38 


MILLENNIUM* 

JIVE i.t?: 1 


BACKSTREET BOYS 


11 


17 


RE-ENTRY 


CALIFORNICATION A 

WARNER BROS 47M6" 


RED HOT CHILI PEPPERS 


43 


18 


:/ 


■'■ 


PLAY 

v.' hi- GB 


MOBY 


93 


19 


16 


i; 


BREATHE A' 

WARNER BROS (NASHVILLE) 47373/WRN 


FAITH HILL 


19 


20 


u 


ii 


MIDNITE VULTURES • 


BECK 


130 
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MGM's Got Bond, Sell-Thro Bond, With 'World' Vid 



BY EILEEN FITZPATRICK 

LOS ANGELES— The world 
wasn't enough in the latest James 
Bond movie, but MGM Home 
Entertainment expects to satisfy 
fans of the franchise when it 
releases "The World Is Not 
Enough" May 16 at sell-through 
pricing on VHS and as a special- 
edition DVD. 

Priced at $19.98 (VHS) and 
$34.98 (DVD), the film represents 
the first in the franchise to bypass 
a rental price on initial release. 

"This movie performed better 
than any other Bond film in terms 
of consumer research," says MGM 



VP of marketing Corie Tappin. 
"There is a very strong demand to 
buy the title, which made us confi- 
dent to go out at sell-through 
pricing. Financially, it made sense." 

In addition to scoring high 
points with consumers, the sell- 
through pricing also allows MGM 
to piggy-back with marketing 
efforts for the special-edition DVD 
and to re-promote the entire fran- 
chise, Tappin says. "It makes a 
bigger statement to release the 
tape and DVD together at sell- 
through pricing. The DVD is very 
strong and is the locomotive that 
can drive all the catalog on VHS 



and DVD." 

To date, MGM has released 
seven Bond titles on DVD, which 
have cumulatively sold 2 million 
units, says Tappin. 

In what has become a standard 
for Bond DVD titles, MGM has 
loaded "The World Is Not Enough" 
with a plethora of added features. 
The most unique is an alternative 
video option, which allows viewers 
to access behind-the-scenes 
footage when a 007 logo appears on 
the screen. The logo is keyed into 
nine of the action scenes in the 
movie, and when consumers click 
on it, the disc jumps to the "mak- 



Amazon's Vid Biz Keeps Growing; Winstar 
To Distribute Inner Dimensions Catalng 




TlliS 



by Eileen Fitzpatrick 



OTART OF SOMETHING BIG: In spite of video sales 
of more than $64 million for the fourth quarter and pro- 
jected annual sales of $250 million, Amazon.com says it 
is just scratching the surface. 

"We think we're 2% toward our full potential for 
video," says Amazon video store GM Jason Kilar. "All 
we think about is how much better we can be to let our 
customers find the movies they want to buy." 

Over the fourth quarter, thousands of consumers pur- 
chased "The Matrix" DVD at Amazon. According to 
Warner Home Video, 
which distributes "The 
Matrix," Amazon's total 
sales for the title ranked 
third overall. Neither 
company would disclose 
which retailers occupied 
the top two spots. 

In spite of the tremen- 
dous growth of DVD, 
Kilar says that VHS con- 
tinues to play an impor- 
tant role. 

"With 90 million VCR households out there and 
retailers devoting more shelf space to DVD, consumers 
can't find some VHS product," he says. "On catalog 
w r e're just getting started in helping people find stuff 
they've never been able to find before." 

Amazon says it carries every title available on VHS 
and DVD, which combined amounts to more than 75,000 
titles. 

According to Amazon, it ranked first in VHS sales 
(comparing both online and traditional brick-and-mor- 
tar stores) for "Stanley Kubrick Collection," "Wallace 
& Gromit," and "Living Yoga: AM/PM Yoga For Begin- 
ners." 

The site was also ranked No. 1 for overall online video 
sales by Forrester Research and Gomez Advisors. 

"Our results indicate that we're having a big impact 
on back catalog sales," says Kilar. 

DVD, though, was the star performer, making up 
more than half of Amazon's video revenue for the quar- 
ter. The company expects that the trend will continue to 
grow as player penetration increases. 

Four out of five of its top sellers for the quarter were 
DVD titles, including "The Matrix" (No. 1), "Saving Pri- 
vate Ryan" (No. 3), "Titanic" (No. 4), and "Austin Pow- 
ers: The Spy Who Shagged Me" (No. 5). The only VHS 
title to break the top five was "Tae-Bo Workout," which 
came in at No. 2. 

While hit product ranked high, Kilar says, the retail- 
er is focused on putting all types of product in front of 
the customer. 




"When we do a promotion, it's not, say, a BBC pro- 
motion," says Kilar. "We create a store and get ever}' 
piece of BBC product to let the customer know what's 
available to buy." 

He also points to Amazon's affiliate program for inde- 
pendent video product as a successful sales tool. 

Amazon has also formed a marketing alliance with 
Unapix Entertainment for its "Intimate Portraits," 
which air on cable channel Lifetime. During the airings, 
consumers are directed to purchase the titles at Ama- 
zon, which gives them 
prominent placement. 

Other marketing 
strategies include a 
details page that lets con- 
sumers know the ins and 
outs of new films in the- 
aters — and in some cases 
in production. Con- 
sumers can be alerted 
when the films they are 
interested in are released 
on DVD or video. 

SoUND MIND AND BODY: Winstar Home Video has 
picked up distribution rights to the Inner Dimensions 
catalog. 

Previously distributed by Unapix Entertainment, the 
40-plus catalog includes titles from new age and spiri- 
tual gurus Deepak Chopra, Andrew Weil, and Joseph 
Campbell. 

The Inner Dimensions titles will be marketed under 
Winstar's Wellspring Media label. 

In other distribution deals, Ventura Distribution has 
signed on Crash Cinema. 

Crash distributes vintage martial arts on VHS and 
DVD. Some of the titles in its library include "Return 
Of The Five Deadly Venoms," "Return Of The Chinese 
Boxer," and "Shaolin Master Killer." The year-old com- 
pany has released 14 films to date. 

Ventura obtained domestic video and DVD rights. 

ClNDY SHAPES UP: GoodTimes Home Video has 
enlisted 24 Hour Fitness Centers and Kellogg's to help 
promote "Cindy Crawford — A New Dimension." 

The fitness title hits stores on April 11, priced at 
$14.95. It is the third fitness title the supermodel has 
released. "A New Dimension" also features noted train- 
er Kathy Kaehler. 

Crawford is a spokeswoman for Kellogg's Special K 
cereal and 24 Hour Fitness Center, where the new tape 
is already sold. Both companies will promote the video 
in advertising throughout this year. 



ing-of " footage for that scene. 

Other DVD enhancements 
include audio commentaries by 
filmmakers, cast, and crew; the 
original theatrical trailer; and a 
music video of the title song per- 
formed by Garbage. 

To entice VHS collectors, MGM 
will include a tribute to the late 
Desmond Llewelyn, who played 
"Q" in 17 Bond films. 

The title will also usher in a sec- 
ond wave of Bond special editions, 
led by "Dr. No." Five titles will be 
released, including "Moonraker," 
"The Man With The Golden Gun," 
"On Her Majesty's Secret Serv- 
ice," and "The Spy Who Loved 
Me." 

Each title has documentaries; 
director, cast, and crew commen- 
taries; photo galleries; and a col- 
lectible booklet. Each is priced at 
$34.98 or as a boxed set for 
$149.98. A five-title boxed set on 
VHS is also available for $34.98. 

MGM will support the release 
with a $6 million advertising cam- 
paign, which Tappin says "dwarfs" 
any previous Bond marketing bud- 
get and is the largest media buy 




Pierce Brosnan as James Bond. 

for any recent MGM release. 

Other marketing elements are 
an online sweepstakes on the 
James Bond dedicated Web site, a 
free MGM DVD when consumers 
purchase three Bond titles, an in- 
store sweepstakes sponsored by 
Samsonite luggage, and a $5 
coupon good toward the purchase 
of Electronics Arts' "Tomorrow 
Never Dies" PlayStation game. 



Lopez's Music Videos Land On Image 



This story was prepared by Sam 
Andrews of The Hollywood Reporter. 

LONDON— U.S. video distributor 
Image Entertainment has teamed up 
with film and record industry en- 
trepreneur Michael Lopez to exploit 
Lopez's music video properties on a 
worldwide basis, in both the VHS and 
DVD formats. 

U.S.-based Aviva International is 
the privately funded joint venture 
between Image and Lopez, with the 
goal of becoming one of the biggest 
players in the music video sector as 
well as releasing titles for the special- 
interest market. Initially the joint 
venture will begin distributing prod- 
uct in the U.K. 

In the U.S. Aviva has released the 
Itolling Stones' "Bridges To Babylon," 
Janet Jackson's "The Velvet Rope," 
and the Paris Amnesty International 
concert which Lopez executive-pro- 
duced. 

In the U.K., Aviva will begin its 
release slate on March 27 with Sheryl 
Crow's "Rockin' The Globe Live" on 
VHS and DVD and the Eagles' "Hell 
Freezes Over" on DVD only. 

Other titles will include a Cran- 
berries concert filmed in Palis and 
programs from Barry Manilow, Kiss, 
and Peter Frampton. 

Aside from music programming, 
Aviva will also release special inter- 
est, feature film, and cult TV titles. 
Some titles include DVD versions of 
the '60s sci-fi TV series "The Twi- 
light Zone." In all, Lopez said that 
Aviva will schedule around 20-30 
titles in 2000 and 30-40 in 2001 . 

"The signing of this, our first inter- 
national distribution agreement, is 



extremely important in executing our 
strategy to become a worldwide video 
supplier," say Image CEO Martin 
Greenwald. "The U.K. distribution 
deal is the model for what, I am con- 
fident will be the first of many addi- 
tional distribution deals for other ter- 
ritories we hope to execute and 
announce." 

Aviva product is distributed in the 
U.K. and Irish markets through a 
sales and distribution arrangement 
with local distributor Direct Video 
Distribution. Lopez said that Aviva is 
in final talks to establish operations 
in the Benelux, Scandinavia, Ger- 
many, Japan, Spain, Italy, and Aus- 
tralia. It will also look for sub-licens- 
ing deals in territories such as South 
Africa, the Middle East, Russia, and 
Asian territories. 

Ixipez, who has held executive posi- 
tions at CBS Records, CBS 
Television, and Columbia TriStar Pic- 
tures, is the founder of International 
Consulting and Business Manage- 
ment, which acquires distribution 
rights for music, special interest, and 
event programming from around the 
world. 

Lopez estimates that Aviva will 
achieve sales of 1.5 million units this 
year. Additional revenue is expected 
from international broadcast sales 
and Webcasting via the Internet, 
Lopez says. 

"This is a truly international com- 
pany that is taking into account the 
tastes and potential of all the inter- 
national markets," Lopez says. He 
adds that the company expects to 
sign video programming deals with 
several major I^atin American artists 
shortly. 
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Label 
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No. 1 










1 


4 


12 


AMCT1VJ DmAJTDC TUT CDV 

AUbllN rUWtns: IHfc art 
WHO SHAGGED ME 


New Line Home Video 
Warner Home Vkteo N-1754 


Michael Meyers 
Heather Graham 


1999 


PG-13 


22 98 


2 


1 


4 


CNN MILLENIUM 2000 


Tomer Home Entertainment 
Warner Home Video 8198 


Various Artists 


2000 


NR 


19.98 


3 


2 


7 


THE MATRIX 


Warner Home Video 17737 


Keanu Reeves 
Laurence Fishburne 


1999 


1 


19 98 


4 


3 


6 


BUENA VISTA SOCIAL CLUB 


Artisan Home Entertainment 10171 


Buena Vista 
Social Dub 


1999 


t 


2298 


5 


» 


4 


PLAYBOY'S WILDWEBGIRLS.COM 


Playboy Home Video 

Universal Music & Video Dtst. PBV0845 


Various Artists 


2000 


NR 


19 98 


6 


11 


11 


m ipkmht- wfi rnMF rn 
OUR NEIGHBORHOOD • 


Roadrunner Video 981 


Slipknot 


1999 


NR 


S 91 


7 


8 


10 


THE IRON GIANT 


Warner Family Entertainment 
Warner Home Video 1 7644 


Animated 


1999 


PC 


22 9-. 


S 


10 


13 


PASSPORT TO PARIS 


Hi ■ a let a r Y/irlfm 

Warner Home Video 36878 


M an* Mala B 

Ashley Olsen 


1999 


NR 


19.96 


9 


6 


14 


BIG DADDY 


Columbia TriSlar Home Video 03892 


Adam Sandler 


1999 


PG-13 


2196 


10 


IS 


12 


MADONNA: THE VIDEO 
COLLECTION 93-99 


Warner Reprise Video 38506 


Madonna 


1999 


NR 


1998 


11 


7 


19 


SAVING PRIVATE RYAN 


DreamWorks Home Entertainment 
8373 


lorn Hanks 
Matt Damon 


1998 


1 


;s» 


12 


NEW ► 


TARZAN 


Walt Oisney Home Video 

Buena Vista Home Entertainment 15799 


Animated 


1999 


1 


26 99 


13 


12 


2 


BOB DYLAN: DON'T LOOK BACK 


New Video Group 9447 


Bob Dylan 


196? 


NR 


1995 


14 


16 


10 


METALLIC/! S it M 


Elektra Entertainment 40218-3 


Metallica 


1999 


NR 


1995 


15 


5 


7 


SHAKESPEARE IN LOVE 


Miramax Home Entertainment 

Buena Vista Home Entertainment 17492 


Gwynetti Pal trow 
Geoffrey Rush 


1998 


R 


1999 


It 


30 


7 


INSPECTOR GADGET 


Walt Disney Home Video 

Buena Vista Home Entertainment 15802 


Matthew Broderick 
Rupert Everett 


1999 


PG 


24 99 


17 


39 


3 


THRKTINA Anilll FRfl THF r FN 1 F 

GETS HER WISH 


BMG Video 65006 


Christina Aguilera 


2000 


NR 


1996 


18 


RE-ENTRY 


AUSTIN PHU/FR^' INTr'HNflTlflNfll 
HUjI 1 r4 runtnj> IPII LnrlnlluriML 

MAN OF MYSTERY 


Nfsw Line Home Video 
Warner Home Video N4638 


Michael Meyers 
Elizabeth Hurley 


1997 


PG-13 


199! 


19 


13 


39 


YELLOW SUBMARINE 


MGM Homo Entertainment 
Warner Home Video M2O6160 


The Beatles 


1988 


G 


1998 


29 


18 


6 


PLAYBOY VIDEO CENTERFOLD: 
PLAYMATE 2000 


Universal Music & Video Drst. PBV0853 


The Bernaola Twins 


1999 


NR 


1998 


21 


24 


2 


DEATH ROW UNCUT 


Death Row 

Ventura Distribution 66200 


2 Pac 

Snoop Doggy Dogg 


2000 


NR 


19 9B 


22 


29 


7 


BLINK 182. URETHRA CHRONICLES 


MCA Music Video 

Universal Music & Video Dist. 53830 


Blink- 182 


1999 


NR 


1495 


23 


14 


5 


THE ADVENTURES OF 
ELMO IN GROUCHLAND 


Columbia TriStar Home Video 04528 


The Muppets 


1999 


G 


2196 


24 


RE-ENTRY 


JACK FROST 


Warner Home Video 17227 


Michael Keaton 
Kelly Preston 


1998 


PG 


1996 


25 


25 


16 


PLAYBOY 2000-VIDEO 
PLAYMATE CALENDAR 


Playboy Home Video 

Universal Music & Video Dist. PBV0850 


Various Artists 


1999 


Ml 


19.98 


26 


21 


9 


WILD WILD WEST 


Warner Home Video 17175 


Will Cmrtk 

Kevin Kline 


1999 


PG-13 


19 98 


27 


33 


10 


RBITMFY ^PFAB^- TIMF ni IT 

WITH BRITNEY SPEARS 


Jtve/Zomba Video 41651-3 


Britney Spears 


1999 


in 


1998 


29 


37 


19 


THE MUMMY 


Universal Studios Home Video 84760 


Brendan Fraser 
Rachel WeiK 


1999 


PG-13 


2298 


29 


20 


4 


MARIAH CAREY'S NO. 11 


Sony Music EnteMakinwnt 50195 


Manah Carey 


21X0 


NR 


1495 


30 


NEW> 


CHRIS ROCK: BIGGER it BLACKER 


HBO Home Video 

Warner Home Video 91688 


Chris Rock 


1999 


NR 


19 9B 


31 


23 


2 


PAYBACK 


Paramount Home Video 336323 


Mel Gibson 


1999 


R 


1495 


32 


28 


9 


DAVE MATTHEWS BAND: 
LISTENER SUPPORTED • 


BMG Video 65015 


Dave Matthews Band 


1999 


NR 


1998 


33 


31 


11 


SHANIA TWAIN: COME 

ON OVER-VIDEO COLLECTION 


USA Home Entertainment 440059951 


Shania Twain 


1999 


NR 


1295 


34 


NEW ► 


GO 


Columbia TriStar Home Video 03924 


Sarah Policy 
Katie Holmes 


1840 


R 


1991 


35 


RE-ENTRY 


PLAYBOY'S CLUB LINGERIE 


Playboy Home Video 

Universal Music & Video Dist PBV0852 


Various Artrsts 


1999 


m 


1998 


36 


27 


2 


SHERYL CROW: ROCKIN' 
THE GLOBE UVE 


Image Entertainment 8818 


Sheryl Crow 


21m 


in 


1991 


37 


38 


IS 


THE BLAIR WITCH PROJECT 


Artisan Home Entertainment 10188 


Heather Donahue 
Michael Williams 


1999 


l 


1495 


39 


34 


218 


THE WIZARD OFOZ* 


Warner Family Entertainment 
Warner Home Video 65123 


Judy Garland 
Ray Bolgcr 


1939 


a 


1998 


39 


22 


16 


BELLY 


Artisan Home Entertainment 10207 


NAS 
DMX 


1998 


R 


1498 


40 


19 




THE THIN RED LINE 


FoxVideo 142550 


Sean Penn 


1998 


R 


14 9B 
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TITLE (Rating) 


Label 
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NO. 1 »^^^^ 




1 


1 


6 


AWFRlTAfJ PIF ■If 


Universal Studios Home Video 


toon B n 

Aryson Harrirwn 


2 


4 


3 


MV^TFRV UFN IPT? lit 
pa la i cm Men \t it i if 


Universal Studios Home Video 

J lk—.J '.V-IL S V ■Jr.".. l: -a ?41?S 


Ben ■ ■ 

j'.\:t"l'_", Kj-.-V 


3 


2 


2 


RnwFihirFR ipt ni 


Universal Studios Home Video 

84157 


Steve Martin 

Eddie Murph? 


4 


6 


2 


THF 1 VTU U/aRRIAD (Rl 
i n L l j I n irnnnlwn tni 


TaKhstwie Home Vdeo 


Anlono BarvJeras 


5 


3 


6 


THE GENERAL'S DAUGHTER !R) 


Paramount Home Video 329033 


John Travolta 

AixJ e MacCtoweii 


6 


NEW> 


RUNAWAY BRIDE (PG) 


Paramount Home Video 323843 


RchardGen* 

l : .i Roberts 


J 


9 


.9 


THE MATRIX (R) 


Warner" Home Video 17737 


Keanu Reeves 
Laurence • 


8 


5 


6 


SUMMER OF SAM |R) 


Touchstone Home Wto 

St-ena Vsta Kn( •nlsfjn-ne'r; '. B2S3 


John Leguizamo 
'.' ■ Scrvinc 


9 


1 

10 


1 

J 


LAKE PLACID :Rl 


fox Video 2000009 


FJi Pul man 
b faith 


10 


NEW> 


AN IDEAL HUSBAND IPG 13) 


Hirarrw Home EiMtftmMI 

Buena Vista Home tnlertainment 18269 


Rupert Everett 
M .' DfiKi- 


11 


8 


10 


■nmuuniT roc 111 


FoxVideo 411 2309 


SiMlConnery 
Catherine Zeta Junes 


12 


18 


12 


unTTiNr un i tor \i\ 
nu i iinij hill iru-i si 


Unrversa' Studos Home Video 


Julia Roberts 
■ ■:■ G-am 


13 


19 


[] 


AUSTIN POWERS: THE SPY 

WHO SHAGGED ME r:. ' 


New Line Home Video 

Warief tome V to N-:?5i 


Michael Mf^fs 
Heathei Graham 


14 


7 


in 


SOUTH PARK: BIGGER. 
LONGER I UNCUT (ft) 


Parafrcunt Home Video 336823 




15 


1? 


3 


MICKEY BLUE EYES (PG-13) 


Warner Home Video 92565 


Hugh Grant 
James Caan 


16 


RE-ENTRY 


DEEP BLUE SEA (ft) 


Warner Home Video 1 7242 


Samuel L. Jackson 
fJrerrt Roam 


17 


RE-ENTRY 


THE THOMAS CROWN AFFAIR (R) 


MGM Home Entertainment 
Warner Heme Video 907452 


Pierce Brosnan 
Rene 


18 


NEWI> 


THE WOOD (R 


Paramount Home Video 336994 


Taye 

Omm Eon 


19 


RE-ENTRY 


DETROIT ROCK CITY(R) 


New line Home Video 
Warne* Home Wdeo N4897 


Edward Furtong 


20 


16 


3 


THE RED VIOLIN IR) 


Universal Studios Home Video 

i: 


Samuel L Jackson 
j.-i-Ji 



♦ IRMA gold certrhcation tor a minimum of 1 25.000 units or a dollar volume of 19 million al retail lor theatrically released 
programs . cm of at least 25.000 unrts and $1 million at suggested retail for nortbeartncal titles <y IRMA platinum certrlicatjon 
lor a minimum sale of 250,000 un4s or a dollar volume ofS18 million at retail tot meatncaJry released prograrns, and of at 
least. 50,000 units and $2 rrttlion at suggested retail tor nontneaincai titles, c 2000, Billtioard/BPl Cornmunicalwrs. 
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• RIAA gold cert for sales of 50.000 units or $1 million in sales at suggested retail ARIAA platinum cert, tor sales of 100.000 units or $2 million m sales at Si 
retail. ♦ IRMA goM cerbFicauon for a minimum of 125.000 units or a dollar volume of $9 million at retail lor theatrically released programs, or of at least 25,000 units and 
SI million at suggested retail for nontheatncal titles, o IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail tor 
theatrically released programs, and of at least. 50.000 units and $2 million at suggested retail for nontheatncal titles, c 2000, Bi'lboanl'BPl Communications. 
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COMPILED FROM A NATIONAL SAMPLE OF i/jp — 
RETAIL STORL AM HAi. - l _-..''LLS REPORTS 
COLLECTED, COMPILED. AND PROVIDED BY 

TITI F i»a* Wfti 1 Lab*l Principal 
"° Distributing Label, Calalot Number Performers 


1 


NEW> 


Turin ;n ru «> *" Dis " e ' Home Wo"*"™ - ■ - - 
TARZAN !Q 134 89) „„„ !MmM ,„ M AnlrMrt 


2 


NEWP> 


STIR OF ECHOES (R) (29 98) Artean Home Enwtsinment 10197 Kern Bacon 


3 


1 


2 


RUNAWAY BRIDE (PC) (29 991 Parirrounl Hc<r« Video 323847 "'^JSS 


4 


3 


20 


THE MATRIX IR) (24 98) Warner HrmVaHo 7737 UurencelSburre 


5 


2 


1 


AMERICAN PIE (NR) (29 981 Unntrsal Studios Home «deo 20735 {^", B , ( S, IBln 


6 


4 


5 


TUETunuasraniiriilFtaiBipimjIl MGM Home Entertainment/Warner Pierce Bros™ 
THE THOMAS CROWN AFFAIR Rl (24 98) Home Video 907452 Rene Rosso 


7 


16 


26 


HEAT (R) (74 981 Warner Home Video 14192 


8 


7 


1 


THE SHAWSHANK REDEMPTION IRI 119 911 Columbia TriSlar Home Video 2583 T :" 


9 


10 


9 


DEEP BLUE SEA (R) (24 98) Warner Home Video 17242 ef ™?t il* 000 " 


10 


i 


3 


B0WF1NGER : C C -;ii;2F mutual SWos Heme van 2«76 T^fff! , 


11 


RE-ENTRY 


Ml II AM in 119 OQi Walt ftsriey Home Video/Boena a n i™M 
MULAN (G) I3S.S9) ^ i Mmm ^, [ 7225 AnlmaMd 


12 


9 


3 


THE 13TH WARRIOR (R) (29.99) ^S^Z^lS^n Anton»B«dms 


13 


12 


8 


THE GENERAL'S MUGHTER IRI (29 99) Paramxint Home Video 329037 SJl^K™- 


14 


11 


14 


SAVING PRIVATE RYAN (R) (34 991 OreaimWs Home Enleiarmenl 846815 SjS oSSSn 


15 


14 


4 


LAKE PLACID CR) (34 98) ForVrfeo 2000002 Brwrtfmdi 


16 
17 


19 


11 


SOnllnmilMttLllllbBiUICT»0« Paramount Home Video 338827 Ammaled 


15 


4 


MYSTERY MEN (PG-13) (24.98) Un»ersil Sludos Heme VOeo 20688 JSJJ^,,, 


18 


13 


12 


lirrii»^ r*!Kl»iaiirxn»Iir-li: \T New Lir« hoik Vioeo/Warner Mldiael Meffis 
wsmn»mmwimmwM.K-wlim HomeVlrJeoN4891 Heat-ier Granam 


19 


1! 


; 


AMERICAN PIE (R) (29.98) Unrrersal Studios Home VMeo 20633 J^HlEnisin 


20 


5 


11 


ENTRAPMENT (PG-13) (34 981 Fo.VkKO 4 1 1 2309 
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in the footsteps of RlVERDANCE AND Lord OF THE Dance 



COMES THE 



Revolutionary Dance 
extravaganza! 



• PBS Premiere Broadcasts! 



LIVE! U.S. TOUR Begins March 29! 

burn floor Synergies - The Tour, 
The Soundtrack, The Video! 



• A Rabid Fan-Base On-Line With Over 
2.5 Million Plus Hits! 



Traffic Stopping Merchandisers! 



% 



revolution:. 

DAr> 



! burn,, floor L 



x Iron Hie show available 
'cti MM CI art Cassette 
n Universal Records! 



< 1 SN- 




Starring 44 world champion 
dancers, bum* floor is the 
S10 MILLION dance spectacular that 
has taken the world by storm! 



STREET DATE: APRIL 4 
VHS PRE-ORDER CLOSE: March 6 
DVD ORDER CLOSE: February 28 



Home Video 



MERCHANTS & MARKETING 



Lyrick Offers Barney Bargain; Bartels Videos Update 



BaRNEY BARGAIN: For the first 
time ever, Lyrick Studios has repriced 
six Barney tit les. Four of the top-sell- 
ing videos from the Barney Classic 
Collection line have been repackaged 
and repriced from $14.95 to $12.99, 
and a pair of concert videos have been 
reduced from $19.95 to $14.95. 

In order to push the repriced titles, 
Lyrick kicked off a co-sponsorship 
with longtime corporate partner Luvs 
Diapers. The cross-promotion kicks off 
this month and runs through June 30. 

The promotion, announced to con- 
sumers in a February free-standing 
insert that reached approximately 50 
million households, offers a coupon 
good for $2 off the combined purchase 
of a package of Luvs diapers and one 



of the repriced $12.99 titles. The offer 
Is also being promoted on the Barney 
and Luvs Web sites. 

For brick-and-mortar stores, Lyr- 
ick is providing point-of-purchase 
materials, including 12- and 24-unit 
counter displays and 10-, 24-, 30-, and 
48-unit floor displays. 

"With over 90 Barney titles in our 
catalog, we felt that the time was right 
to offer retailers a new merchandising 
opportunity with some of our con- 
sumer hits," says Lyrick VP of sales 
Debbie Ries. 

The four repriced titles in the clas- 
sic collection are "Barney Once Upon 
A Time," "Barney's Sense-Sational 
Day," "Barney's Imagination Island," 
and "Barney's Alphabet Zoo." Running 



SITES + SOUNDS 

(Continued from page 60) 

that they don't have to share their 
branding with us," observes Steve 
Han Herman, director of QuickTime 
TV marketing at Apple. "There's no 
big G2 or anything in the front of their 
program." 

Bannerman emphasizes that Quick- 
Time maintains an ongoing partner- 
ship with its network of content 
providers — which includes Rolling 
Stone, MTV, and Warner Music — to 
encourage continuing innovation. 

Microsoft's Windows Media Player 
is the one to watch, however. It has the 
fastest-growing market share and 
claims to be able to do anything Liq- 
uid Audio, MP3, QuickTime, and 
RealMedia can do. It also incorporates 
various different security options, 
including its own Windows Media 
Rights Manager. 

It also has the Microsoft clout It 
comes free with Windows, the world's 
most popular operating system, and 
its next version will automatically 
retrieve and install plug-ins or what- 
ever else a particular dow nload needs. 
All the consumer will have to do is 
click on the OK button. Unless they're 
given a compelling reason to make the 
effort of changing, most people will 
simply use the media player they've 
already got — and often that will be 
Windows Media Player. 

In addition to all these licensing 
arrangements, Microsoft recently 
entered a reciprocal arrangement 
with Liquid Audio. It thereby ac- 
quired Liquid's reputation as the 
musician's choice as well as access to 
content from EMI, BMG, Sony, War- 
ner Music, and others that had previ- 
ously chosen Liquid. 

Another factor in bringing online 
music to the multitudes is that media 
players are approaching seamless in- 
tegration with hardware other than 
computers. Not only will this give peo- 
ple more opportunities to play down- 
loaded music, but it will correct the 
misconception that downloaded music 
is poor quality. In general people have 
only heard these files played over 
dinky plastic computer speakers. 

"You can organize all of your music 
on your PC, then burn it onto a CD to 
play on your stereo or in your car or 
anywhere else," explains Dave Rich- 
ards, VP for consumer products at 



RealNetworks. "It provides complete 
flexibility." Richards further notes 
that new PCs frequently come with 
everything already installed that their 
users need to make CDs. 

Within the technology itself, the 
newest generation of media players 
already makes it more likely that peo- 
ple can get music on their computers 
at work. Previously, the firewall meth- 
ods companies use to protect their 
computer systems often made it 
impossible for streaming media to get 
through. Anyone sitting at a desk try- 
ing to get an online radio station was 
likely to get gibbeiish error messages 
instead of music. The blame usually, 
albeit unfairly, fell upon the most pop- 
ular software, RealPlayer. 

Other advances are being made too. 
Com|ianies are constantly improving 
their sound quality. Bannerman 
claims that QuickTime's latest server 
and network can guarantee that no 
data will get lost right up to wherev- 
er the customer logs on. Scalable tech- 
nology makes it possible for the soft- 
ware to mix together the best of 
several different data streams, so that 
the consumer can have the highest- 
quality result possible. 

Other innovations cut the waiting 
time, letting files start playing before 
they're completely downloaded with- 
out breaking up or jumping. Com- 
pression keeps improving as well. 
Dave Fester, director of marketing, 
digital media division at Microsoft, 
says that its newest compression 
methods create space-saving files that 
can be downloaded at half the time 
other formate require. 

Much of today's buzz still concerns 
MP3 players such as WinAmp, Son- 
ique, and SoundJam, with SoundPlay 
even able to play MP3 files backward. 
Yet this software is limited, awkward 
for most people to use, and offers no 
material advantage over media play- 
ers like ReaUukebox, QuickTime, and 
Windows Media Player. 

These market leaders offer high 
quality, security, and convenience 
within a viable business model. The 
latest versions are almost as simple to 
use as E-mail, the fidelity is constant- 
ly improving, and they're now 
designed to be part of home and 
portable stereo equipment 



by Moira McCormick 

times range from SO to 52 minutes. 

The price-reduced concert videos 
arc "Barney Live! In New York City," 
which runs 75 minutes, and "Barney's 
Big Surprise," at 78 minutes. 

In addition, Lyrick continues to re- 
lease new titles on DVD. The fourth, 
"Barney's Rhvme Time Rhvthm," a 
DVD-ROM, will street March 21, 
priced at $24.99. The VHS is $14.95. 

To promote the release, Lyrick Stu- 
dios is launching a college scholarship 
sweepstakes for families with kids 
under 5. The grand prize is an annu- 
ity with an approximate value of 
$40,000 for when the child turns 18. 
Lyrick is also awarding three DVD- 
ROM-equipped computers and Bar- 
ney DVDs as first prizes, 50 $50 sav- 
ings bonds as second prizes, and 100 
Barney DVDs as third prizes. Dead- 
line for entries is March 31. 

PULL O' BEANS: Sony Wonder will 
release two new animated titles next 
month, one each under its "Doors Of 
Wonder" and "Movie Matinee" ban- 
ners. First up is the "Doors Of Won- 
der" release "George And Martha: 
Best Friends," the story of a pair of 
hippos based on the children's book 
series by author James Marshall. 

The 45-minute, $9.98 title will hit 
stores March 7; it features the voices 
of Nathan Lane and Andrea Martin. 
The title is produced by renow ned 
kids' author Maurice Sendak. 

"Jack & The Beanstalk," a 76- 
minute program priced at $12.98, joins 
the "Movie Matinee" series. The pro- 
gram features the voices of Ben Sav- 
age and Sara Gilbert Original songs 
and score are by Chris Caswell, 
whose credits include "The Muppet 
Christmas Carol." 

Sony Wonder is promoting the 
release of "George And Martha" with 
onscreen advertising at 450 Loews/ 
Cineplex Theatres and through the 
Sony Wonder Web site. Commodore 
Cruise Line will offer a "kids cruise 
free" savings coupon in all "George 
And Martha" and "Jack & The Bean- 
stalk" videos. For "Jack & The Bean- 
stalk," Sony Wonder will launch a 
national TV ad campaign, along with 
online promotions and activities. 

JoANIE JUICE: We haven't heard 
much from premier female children's 
artist Joanie Bartels in quite a while, 
but that's about to change. A year ago, 
Bartels told us she was switching her 
emphasis from audio to video, and the 
fruits of that changeover will begin to 
be harvested next month. 

According to Tonya San tor of Bar- 
tels' Van Nuys, Calif-headquartered 
management and production firm, 
Vision Quest Entertainment Bartels' 
most recent catalog videos, "Simply 
Magic, Episode 1: The Rainy Day 



Adventure" and "Simply Magic, 
Episode 2: The Extra-Special Substi- 
tute Teacher" (both on BMG Special 
Products), will be released on DVD in 
March. 

"We spent the last year concentrat- 
ing on Joanie's touring," says Santor, 
"but this year, we're prod u cing more 
product to pump into the pipeline." 

First to enter the pipeline will be 
titles from her new video series "Mu- 
sicville," which w ill launch in the sec- 
ond quarter of 2000. Santor describes 
the series as "entertaining, more than 
educational — they're dance videos." 

A total of seven music videoclips will 
be featured on each title, which are 
priced at $14.98 for DVD and $12.98 
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for VHS. Six titles are expected to be 
released this year. "In each video," 
says Santor, "Joanie takes a group of 
kids on a journey." 

Their destinations, she explains, 
serve as titles for each program, such 
as "Danceville," "Sillyville," "Play- 
ville," "Story viUe," or "Country ville." 

"We'll release the first two 
'Musicville' titles in June," says Santor, 
noting that the debut titles "most like- 
ly will be 'Danceville' and 'Story ville.' " 

The new series is self-produced by 
Vision Quest Entertainment in a joint 
venture w ith Kidsview Inc. (the chil- 
dren's division of View Studios, a Hol- 
lywood-based production company 
and special effects house). 
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tuc inuFWTi iqf<; of pi md in r.om irm tun 

Columbia TnStar Manly ViCeo 04526 


1999 


21.96 


2 


3 


10 


MAOv UATP £ ACUI FV DACCDODT m PADIC 
MAKT-RAIL & AsMLtY: rfliirUh 1 IU rAKIS 

Duatstar Video/Warner Home Video 36878 


1999 


19 36 


3 


5 


16 


Tuc printF OC CCVDT 

DreamWorks Home Entertainment 847 r9 


1991 


26.99 


4 


2 


6 


1 nt nun ulAN 1 

Warner Fami . Entertainment/Warner Home V'deo 17644 


1999 


22.95 


S 


8 


( 


Viz Video/Pioneer Entertainment 1049 


1999 


1499 


6 


9 


2 


BLUE'S CLUES: BLUE'S SAFARI 

Nickelodeon Video/Paramount Home Video 839533 


1999 


9.95 


7 


10 


12 


MUPPETS FROM SPACE 

Columbia TnStar Home Video 04251 


1999 


21.95 


1 


4 


289 


PINOCCHIO ♦ 

Walt Disney Home Video/Buena Vista Home Entertainment 239 


1940 


14.99 


9 


7 


20 


POKEMON: SEASIDE PIKACHU 

Viz Video/Pioneer Entertainment 0O08D 


1999 


14 98 


10 


6 


6 


POKEMON: GREAT RACE 

v'u ^idec Pioneer Enlerta nmenl 1050 


1999 


14.98 


11 


20 


10 


BLUE'S CLUES: BLUE'S BIG PA JAMA PARTY 

Nickelodeon Video/Paramount Home Video 835963 


1999 


9.95 


12 


16 


16 


MARY-KATE & ASHLEY: FASHION PARTY 

Dualstar Video/WarnerVision Entertainment 56502 


1999 


12.95 


13 


13 


203 


LADY AND THE TRAMP 

Walt Ois-py Home Video/Buena Vista Home Entertainment 582 


195!) 


26.99 


14 


25 


44 


MULAN 

Walt Disney Home Video/Buena Vista Home Entertainment 4773 


1991 


2699 


IS 


RE-ENTRY 


THE KING AND 1 

Warner Home Video 17468 


1991 


2295 


16 


RE-ENTRY 


BLUE'S CLUES: ABC'S AND 123'S 

Nickelodeon Video/Paramount Home Video 835743 


1998 


3 35 


17 


i; 


14 


TELETUBBIES FUNNY DAY 

PBS Home VideoAVamer Home Video B3946 


1999 


1295 


18 


21 


13 


POKEMON: FASHION VICTIMS 

Viz Video/Pioneer Entertainment 0O08D 


1999 


14.98 


19 


RE-ENTRY 


TELETUBBIES: NURSERY RHYMES 

PBS Home Video/Warner Home Video B3750 


1999 


14.95 


20 


RE-ENTRY 


POKEMON: POKEY FRIENDS 

Viz Video/Pioneer Entertainment 0O04D 


1999 


1498 


21 


23 


8 


TELETUBBIES: MERRY CHRISTMAS 

PBS Home Video/Warner Home Video 3998 


1999 


19.95 


22 


NEW* 


POKEMON: J1GGLYPUFF POP 

Viz Video/Pioneer Entertainment 241 


1999 


1498 


23 


24 


30 


THE BEST OF THE SIMPSONS: VOL 4 

FoxVideo 0296 


1999 


24.98 


24 


19 


178 


101 DALMATIANS 

Walt J : , Home Video/Buena Vista Home Entertainment 15797 


1961 


2699 


25 


12 


2 


BARBAR: KING OF THE ELEPHANTS 

HBO Home Video/Wamer Home Video 91567 


1999 


19% 



♦ IRMA goW certification foe a minimum of 1 25.000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25.000 units and $1 million at suggested retail for 
nontheatrical titles. © IRMA platinum ceftincatKXi for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail for nontheatrical titles. <S> 2000, Billboard/BPI Communications, 
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It's taken a decade, but the learning 
curve associated with the children's 
audio business is finally leveling off. 
Ten years ago, when the first big 
wave of baby boomers' children hit 
the preschool stage, independent labels 
were thriving with their stables of kids' 
singer-songwriters, many of them inspired 
by the success of Rafll. This attracted the 
major labels, most of which hadn't dealt in 
children's product for years, and artists 
were signed right and left. 

Within the next year or two, though, it 
became apparent to the majors that break- 
ing unknown kids' acts took more time and 
money than they'd anticipated, and the 
returns weren't significant enough to make 
j| worth their while. Live artists were out, 
and licensed characters, who came with 
built-in audiences via TV or film, were in. 

Still, major labels who'd stayed in the 
kids' business found that, even if they 
released audio prmlucl connected to a pop- 
ular TV property, there was no guarantee it 
would be a hit. What were needed were 
properties with multiple avenues of expo- 
sure: TV, film, tovs, games, apparel, inter- 
active media. And that's where we find the 
children's audio business in 2000, with 
major labels — and even the larger indepen- 
dents — developing the audio branch of 
franchise properties, even helping build 
franchises from the ground up (see accom- 
panying story). 

What the emergence of franchises as the 
most reliable moneymakers in kids' enter- 
tainment has meant is that labels can be 
profitable enough to release one-offs and 
non-franchise audio series, as well. 

A&R ADVANCES 

Industry leader Walt Disney Records, 
which has been in the character-franchise 
business since the beginning, experienced 
"a lot of change" in 1999, according to Mike 
Bessolo, senior VP of marketing for Walt 
Disney Records. Formerly a part of Walt 
Disney Consumer Products, the label is now 
part of the Buena Vista Music Group and 
benefits from "[increased] resources and 
corporate commitment," says Bessolo. "We 
were self-distributed; now Universal han- 
dles our distribution. We've hired a senior 
VP of A&R, Jay Landers. Landers most 
recently served as senior VP of A&R at EMI 
(Sector) and Angel Records. 

"He's worked with everyone from New 
Kids On The Block to Streisand," notes 
Bessolo, adding that Landers and Walt 
Disney Records will be "working closely 
with the studio on developing film projects 
and character- and property-based projects, 
as well as the possibility of signing artists." 

Having released the soundtrack to 
"Fantasia 2000" in late '99, Walt Disney 
Records started 2000 with a new audio- 
product formal tied to its latest animated 
release, "The Tigger Movie," set to pre- 
miere Feb. 11. "The Tigger Movie: Songs & 
Story" ($1 0.98) combines the read-along 
and sing-along formats, with a hardcover 
40-page story and song-lyric book, with 
audio consisting of story narration and 
songs (including Kenny Loggins perform- 
ing "Your Heart Will Lead You Home"). 

The label will concentrate on three major 
types of audio releases, the first being 
soundtrack-related projects such as "The 
Tigger Movie." Other releases in 
this category will include the I 
direct-to-video soundtrack "An 
Extremely Goofy Movie Dance 
Party," with songs by Cleopatra 
and Pat Benatar, due Feb. 29; « 
"Woody's Roundup," a "Toy 
Story 2"-inspired album featur- 
ing Riders In The Sky (Mar. 28); 
the soundtrack to the "Wonderful 
World Of Disney" ABC TV movie 
"Geppetto" (April 4); and three 
audio products revolving around 
the summer animated feature 
"Dinosaur" (May 2). "Consumers will be 
able to send in for special 3-D surround- 
sound 'Dinosaur' audio headsets we've ere- 
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ated," says Bessolo. "What's flowing 
through all these releases are new and cre- 
ative ways to approach audio product." 

The other two categories, 
Bessolo says, are "corporate 
initiatives" and "catalog ini- 
liatives." Among upcoming 
releases in the former cate- 
gory is "Radio Disney Jams, 
Vol. 2," featuring a Dis- 
neyized version of "Mambo 
I No. 5" by Lou Bega. "We 
look at ["Radio Disney 
i Jams"] as a multi-volume 
compilation franchise," 
says Bessolo. Then there's 
"La Vida Mickey," a Latin 
album. In the third category is, among oth- 
ers, "Disney Karaoke Vols, 1 and 2," due in 
April. "We've gotten requests to do classic 
Disney tunes karaoke-style," says Bessolo. 




MAINSTREAM MARKETS 

The aforementioned "Tigger Movie" 
track by Kenny Loggins appears on Log- 
gins' new Sony Wonder , 
Family Artists series release, 
"More Songs From Pooh 
Corner." Loggins CO-wrote 
"Your Heart Will Lead You 
Home" with classic Disney- 
movie songwriters the 
Sherman Brothers, says i 
Sony Wonder's senior VP / 
of creative affairs, Beck) j 
Mancuso - Win ding. | 
Country star Collin Raye 
released his inaugural 
Family Artists series album, 
"Counting Sheep," in late January, and Keb' 
Mo* is readying nis first in the series, due in 
April. 

Mancuso-Winding, who notes that Keb* 




Mo's set will include a number of guest 
artists and classic songs like Sly Stone's 
"Family Affair," says Sony Wonder's Family 
Artists series offers promotional opportuni- 
ties above and beyond what's customarily 
available for kids' recordings. For one 
thing, she says, " These are family records, 
not just children's." The fact that they're 
made by established artists in the Sony fam- 
ily means that "we can coordinate market- 
ing with the artist's label, and we can go to 
radio with a single, reaching a broader 
audience." Last year's Family Artists release 
by John Lithgow, "Singin* In The Bathtub," 
will be showcased at Carnegie Hall in a 
live concert Saturday [Feb. 19]. "We're 
considering doing another record with 
[Lithgow]," says Mancuso-Winding, adding 
that Sony Wonder expects to issue al least 
three more Family Artists releases this year. 
Tom Chapin, the sole children's artist on a 
major label, will see a new Family Artists 
album this April, released in conjunction 
with Earth Day 2000. 

Expect more soundtracks from Sony 
Wonder this year, such as one tied to 
UiuversaTs latest direct-to- video sequel to 
"The Land Before Time," as well as a com- 
pilation of songs from PBS preschool series 
"Wiin/.ie's House." 

LICENSE TO RHINO 

Kid Rhino continues to spin successful 
audio projects from its many licensed prop- 
erties, including TV programs on Nick- 
elodeon and Cartoon Network, Hanna- 
Barbara characters, the Star Wars universe 
and more. VP Carol Lee sees a distinct 
audio trend centering on amine and says 
Kid Rhino's profited from anime properties 
like "Sailor Moon." 

One upcoming release the label's particu- 
larly excited about is a multi-artist compila- 
tion designed around the Cartoon Net- 
work's "PowerpufT Girls" animated series. 
"Powerpuff Girls," an anime-inspired, high- 
ly stylized and hilarious show about three 
kindergarten-aged girl superheroes, boasts 
an extensive following among teens and 20- 
somethings, as well as grade-schoolers. Lee 
says the album, due in July, will feature a 
roster of cutting-edge bands beloved by 
series creator Craig McCracken; it will 
include the show's end-titles song by cult 
British indie-pop act Bis. Mark Mothers- 
baugh is co-producing the album. 

Working closely with Cartoon Network 
enables Kid Rhino to cross-market its audio 
releases. The label's brisk-selling sound- 
track series based on the home-video car- 
loon features starring canine sleuth 
"Scooby-Doo" lets Kid Rhino partner with 
Warner Home Video, which handles the 
videos. Kid Rhino is part of the Warner 
lamily, as it's distributed by Warner Bros. 
Records. "We work closely with Warner 
Home Video so that we're part of every- 
thing they do," says Lee, who adds that the 
soundtrack to "Scooby-Doo And The 
Witch's Ghost" was "treated like that of a 
theatrical release. We created a music video, 
which appeared on the home video." The 
next Scooby-Doo audio soundtrack is 
"Scooby-Doo And The Alien Invaders," out 
in September. 

Kid Rhino's also done well with TV 
soundtracks, such as its "Blue's Clues" and 
"Space Ghost" series. In conjunction with 
upcoming Space Ghost-related 
release, "Brak Presents The 
Brak Album Starring Brak," 
Cartoon Network is doing a pair 
^ I of half-hour TV specials, says 
Af I Lee. A soundtrack based on the 

jn^-ff/ Kids* WB! animated series "Bat- 
i 1 man Beyond" will also come out 
/ this year. Also upcoming is a new 
"Blue's Clues" release in Sep- 
tember. Lee says two more multi- 
artist compilations in the book- 
inspired series "Chicken Soup For 
Little Souls" are due in April, while 
May brings a Looney Tunes audio trivia 
game, "You Don't Know Doc." 
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DVD Looking To Be A Contender 



When describing the chil- 
dren's entertainment mar- 
ket and DVD, Cheryl 
Lodinger, senior VP of 
marketing, Columbia Tri- 
Star Home Video, says, "It's just a 
minute too soon, although more 
and more titles are being released 
day and dale with VHS." DVD is 
expected to gain market share this 
year, bill most sources say it will be 
at least another three years before 
there really is any impact on VHS 
sales. Just when someone predicts 
a flattening out of tape sales, a title 
is released that puts that predic- 
tion on hold for another year. 
Aggressive repricing campaigns by- 
some studios should even generate 
renewed interest in older product. 

1999 AND DVD 

On the feature-film side of the 
business, any well-known chil- 
dren's title released on DVD 
makes it onto the VideoScan top- 
10 list, even if it's just for one or 
two weeks. So, although the chil- 
dren's market has 
not been the prima- 
ry focus of the for- 
mat, families are 
interested. Disney is 
placing its bets on 
two titles this quar- 
ter: "Tarzan" and 
"Extremely Goofy 
Movie." In January, 
the company also 
launched its Gold 
Classic Collection, a year-long 
video-release event that offers 
reduced prices and includes previ- 
ously unreleased, special-edition 
and moratorium titles. With the 
exception of "Toy Story," all titles 
will be available on VHS and DVD 
day-and-date. 

A love of classics is what led the 
VHS market 20 years ago, and 
Alexander Drosin, executive VP 
and general manager of Golden 
Books Entertainment, expects the 
same to be true for DVD. For the 
holiday season, Golden Books re- 
leased "Rudolph The Red Nosed 
Reindeer." According to Drosin, 
DVD sales exceeded all expecta- 
tions, and, as a result, Golden 
Books plans to release "Frosty The 
Snowman" next year. It is also look- 
ing at "Frosty Returns," "Santa 
Claus Is Coming To Town" and 
"The Little Drummer Boy." 

VHS AND 2000 

"In 1999, 29 of the 50 top- 
selling VHS tapes of the year were 
family titles. These were dominat- 
ed by direct-to-video animated 
titles," notes Ken Graffeo, execu- 
tive VP of marketing. Universal 
Studios Home Video. As an an- 
chor to the Universal Family 
Features promotion comes "An 
American Tale: The Treasure Of 



BY DEWIE GALANTE BLOCK 

Manhattan Island." Other titles 
under that banner include "Bal- 
to," "Beethoven" and "Casper," 
among others. All titles are VHS- 
only. Three other DreamWorks 
titles — "Paulie," "Anta" and "Small 
Soldiers" — are part of the promo- 
tion as well. -Also from Universal 
this spring will be 'Joseph & The 
Amazing Technicolor Dreamcoat." 

"VHS is si ill the most accessible 
hardware in the market," says 
Drosin. "Right now, it is also more 
kid-friendly. I've seen 2-year-olds 
put the tape in a VCR and push 
'play.'" Paramount has scored big 
with Nickelodeon franchises. New 
titles this spring include "Blue's 
Clues: Magenta Comes Over" and 
"Little Bear: Little Bear's Band," 
as well as "Rugrats: Discover 
America" and "Rugrats: Babies 
On Board." 

A new direct-to-video Peanuts 
title based on a well-known fairy 
tale will also be released in the 
third quarter. Michael Arkin, 
Paramount Home Video's senior 




VP of marketing, says a DVD of 
that title is also being considered. 
Before Easter, Columbia Tri-Star 
is repromoting "Muppets In 
Space" (VHS & DVD), "Baby 
Huey's Easter Adventure," "Mup- 
pets Take Manhattan" and "The 
Great Muppet Caper," among oth- 
ers. Golden Books will repromote 
"Peter Cottontail" this spring and 
is expected to release Under Dog 
titles on VHS this summer. In 
stores this month are "Works: Fun 
And Games" and "Works: How Do 
They Do That?" from Sony Won- 
der. These are collections of enter- 
taining and educating short seg- 
ments that explain all kinds of 
things about the world and how it 
works. Sony Wonder's Movie 
Matinee is a new series of feature- 
length musical, animated home 
videos. Debuting this month is 
"Lapitch The LitUe Shoemaker." 
Book characters George and 
Martha the hippos debut from 
Sony in March with "George And 
Martha: Best Friends." Other titles 
from Sony this quarter include 
"Wimzie's House: Babies Have It 
Made," "Wimzie's House: Pet 
Tales," "Arthur Goes Hollywood" 
and "Arthur: Famous Friends." All 
are on VHS only. 

In addition to releasing more 
Pokemon videos this year. Pioneer 



Entertainment will be introducing 
another series for preschoolers 
this April, the first of which is 
"Mi fry — Here's Miffy." Fox Home 
entertainment will release "Nascar 
Racers," as well as original epi- 
sodes of "Power Rangers." Based 
on the lovable turtle seen on Nick- 
elodeon, USA Home Entertain- 
ment will offer, on VHS only, 
"Franklin's Birthday Party" and 
"Franklin Plants A Tree." MGM 
Home Entertainment offers an all- 
new feature-length animated film, 
" Tom Sawyer." The release will be 
available day-and-date on VHS 
and DVD. Also just available is a 
Family Entertainment Collection 
featuring VHS titles such as "All 
Dogs Go To Heaven" and "Hans 
Christian Anderson." 

DVD AND 2000 

DreamWorks had two of the best- 
selling children's DVDs for 1999: 
"The Prince Of Egypt" and "Antz." 
"As more studios release product 
day-and-date on DVD and VHS, 
they are giving fami- 
lies the opportunity 
to decide which for- 
mat they would like. 
I think consumers 
will maintain both 
formats in their 
household for a 
while," says Kelly 
Sooter, who heads 
domestic home video 
at DreamWorks, 
(letting DVD out of the film-buff 
arena and making it something a 
child can love is key to success, 
sources say. Golden Books and 
Warner Bros, have been consider- 
ing two different screens for the 
adult and child, for example. 
Pricing is also key. "When prices 
drop below $20, that's when you 
get into the family market," says 
Sooter. Whether or not DVD 
extras make it more acceptable to 
charge more is also being debated. 

On March 21, Warner Bros. 
Home Video will release "Poke- 
mon: The First Movie" on both 
formats. Two of its strongest fran- 
chises will also have their first 
simultaneous VHS/DVD releases 
with "Scooby Doo's Original Mys- 
teries" and "Tom And Jerry's 
Greatest Chases," due out in 
March. Although there has been 
no announced date as yet, the 
plan is to introduce Looney Tunes 
on DVD this year, according to 
Dan Capone, VP of marketing 
and development, family enter- 
tainment. 

Columbia TriStar is set to offer 
"Hook" on DVD, as well as three 
episodes of "Bear In The Big Blue 
House." Coming from Sony Won- 
der on VHS and DVD Feb. 29 
is "CinderElmo," which aired 



Children's Radio: 
rrs A SMALL 

WORLP, AFTER ALL 



PY JEFF SUPERMAN 

pB^Br i< Is enjoy a wealth of choices 
SjpL^ in video and television en- 
^^■Vtertainment, from the pro- 
gramming blocks of Saturday- 
morning cartoons and the daily 
morning pre-school fun of PBS' 
"Sesame Street" to such kid- 
friendly cable outlets as Nick- 
elodeon, the Disney Channel, Car- 
toon Network and the Fox Familv 
Channel. However, their choices 
are far more limited on the radio. 

Apparently, commercial radio 
stations only care about reaching 
listeners over 12 yeans old, with the 
lion's share focusing their 
efforts on 1 8-to-54-year- 
olds. Why? The nation's 
sole radio ratings service, 
Arbitron, only measures 
the listening habits of those 
12 and over, and business- 
es want to advertise their 
products to those with the 
ability to purchase them. 
Obviously, to commercially 
succeed in children's radio, 
one must create a quality 
product that would not 
only attract a loyal audi- 
ence, but would have the 
heritage and brand-name 
clout to inherendy attract 
the interest of advertisers. 
Only one brand name im- 
mediately comes to mind: 
Disney. 

DISNEY DOMINATES 

The company that was started 
with a celluloid mouse lias creat- 
ed, without a doubt, the 800- 
pound gorilla of children's radio 
programming. Radio Disney, a 24- 
7 music-intensive radio network, 
is now heard on 44 stations (all but 
two are AMs) in 16 of the top 20 
markets. By the end of 2000, it 
expects to be in all of the top-20 
metres and heard in 709J of the 
U.S. 

Radio Disney, which uses out- 
side research companies to mea- 
sure its presence, now boasts an 
audience of 1 .5 million kids (target 
demo, kids 2 to 77 with a core 
audience of 6 to 11) and about a 
half-million moms. Its Web site 
gets about a half-million hits a 
week. For all intents and purpos- 
es, it's run like any other music 
radio station. Live air personalities 
host three- or four-hour shifts 
each day. The dayparts are target- 
ed for certain segments of the 
audience. Mornings, afternoons, 
evenings and weekends feature 
the most mass-appeal program- 
ming. Radio Disney targets pre- 
schoolers from 9 a.m. to 1 1 a.m. 
and turns into an "audio night- 
light" during late and overnight 
shifts, with familiar ballads and 
soothing music. 




It is its regular music pro- 
gramming and promotions that 
separate Radio Disney from its 
commercial-hit music brethren. 
Although it plays heaping help- 
ings of teen-appeal acts, such as 
Britney Spears, 'N Sync, Back- 
street Boys and Christina Agui- 
lera, these are seasoned with film 
and TV-soundtrack hits ("Alad- 
din," "Go Speed Racer Go," "Rug- 
rats Rock" and "Pokemon") and 
joke/gimmick songs ("Monster 
Mash" and practically anything by 
"Weird AT Yankovic). The music 
is programmed by PD Robin 
Jones and her staff. Phone and 
Web-site requests factor 
into her music-rotation 
decisions, as does regular 
research with focus groups 
of both kids and parents. 
The latter group helps 
them edit objectionable 
parts out of hit songs, 
such as the gunfire in Will 
Smith s "Wild Wild West." 

"Lou Bega cut a special 
version of 'Mambo No. 5' 
because of objections from 
a focus group," Jones says. 
"Now, instead of him 
singing about going to a 
liquor store, we have a 
version where he goes 
into a candy store." 

Radio Disney augments 
its music with hourly and 
daily contests and heavy 
listener interaction. Other 
features include ABC News and 
ESPN sports updates (tailored for 
kids, of course), as well as trivia, 
kids' jokes and environment - 
awareness spots. 

SYNDICATED KIDS 

Elsewhere, syndicated commer- 
cial fare includes 10-minute 
"Bedtime With Barney" spots 
heard on about 50 stations; "The 
Magical Forest," a half-hour vari- 
ety series; "Mrs. Bush's Story 
Time," where former First Lady 
Barbara Bush and character 
voices read children's books once 
a week between Thanksgiving and 
Christmas; and a "kidtalk" seg- 
ment on the "On Computers" syn- 
dicated talk show that's heard on 
about 80 stations. 

The biggest non-Disney source is 
the Fox Family Countdown, a two- 
hour program that's heard every 
Sunday on 1 85 stations, including 
KIIS Los Angeles; WWZZ Wash- 
ington, D.C.; WBMX Boston; 
WKIE Chicago and WPOW 
Miami. On top of music program- 
ming, there's a "Talkateria," where 
family members share their opin- 
ions on-air with host Chris Leary; 
also featured are interviews with 
music and show-business personal- 
ities and a rate-a-record segment 
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Fantastic Franchises 

From Barney To Pokemon, Familiar 
Characters Show Up On TV, Film And Video, 
As Well As Toys, Books And Bedding 



A A ore and more, the SUC- 
B ^1 cess of a c hildren's audio 
■ \# \ and/or video company 
" W ™ depends on the success 
of its franchise proper! ies. You 
know who the big ones are: 
Mickey Mouse, "Sesame Street." 
Pokemon, Barney, Teleiubbies... 
For purveyors of kids' media 
product, nothing helps move a 
music album, video or CD-ROM 
more than popular characters 
who also boast TV shows, 
films, video games, toys, 
books, apparel, bedding and 
so forth. 

How do properties become 
franchises? There isn't a set proce- 
dure, nor do all franchises spring 
from the same source. Mickey was 
a cartoon character. Pokemon 
began as a Nintendo Game Boy 
game. Barney's first exposure was 
on home video. "Sesame Street" 
and Teletubbies started out as TV 
series. Arthur the Aardvark de- 
buted as a picture-book series. 

POKEMON PHENOMENON 

The planet's most omnipresent 
franchise at the moment is 
Pokemon, which, according to a 
Nintendo spokesman, represents 
a $7 billion worldwide business. 
More than 50 licensees are crank- 
ing out Pok<*stufr at a ferocious 
rate, and still the demand contin- 
ues unabated. There are the 
(lame Boy games and Nintendo 
64 games, the infamous trading- 
card game, the top-rated animat- 
ed TV show, the film, the best- 
selling audio and home-video 
releases, the books, the toys, 
clothes, accessories, snacks. 

Of course, all fads fade eventu- 
ally, but the Pokemon franchise, 
which is still huge in its native 
japan, where it broke out in 1996, 
and where a Pokemon theme park 
recently opened, may hang on 
longer than most. "It's the first 
property that married interactivi- 
ty and entertainment," says Al 
Kahn, chief executive of 4Kids 
Entertainment, the New York- 
based media company that over- 
sees Pokemon licensing outside 
Southeast Asia. In fact, he says, 
"The TV show was created to help 
you play your Game Boy game." 

Conversely, says Kahn, the 
game helps viewers understand 
the show. "It just adds to the 
depth [of the property] when new 
characters and games are added." 
he says. "It creates an ongoing 
desire with the target audience to 
keep up with it.** 

Significantly, whereas previous 
kid crazes like Teenage Mutant 
Ninja Turtles were almost solely a 
young-boys' phenomenon, Poke- 
mon is beloved by a wide range of 
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ages and both genders. Kahn says 
this broad-based appeal is reflect- 
ed in the number and type of cor- 
porate partners that have been 
attracted to the property. "There's 
a Pokemon cereal coming out, by 
a manufacturer that's never done 
a licensed-character cereal," he 




says. "And Pokemon vitamins, loo. 
I t's hard to get your property 
made into a vitamin, because the 
manufacturers want characters 
that they're confident will sell for 
years and years." There's even a 
Broadway show in the works, says 
Kahn. That's in addition to the 
home-video version of "Pokemon: 
The First Movie," due next 
month, and the theatrical release 
of "Pokemon: The Second Movie," 
which hits theaters this spring and 
home-video shelves this Christ- 
mas. 

For Bob Frank, president of 
independent label Koch Inter- 
national, whose first children's 
release was "Pokemon; 2.B.A. 
Master," the No. I kids' album of 
1999, securing the Pokemon fran- 
chise has resulted in an increased 
interest in pursuing kids' audio. 

Spotting embryonic franchises, 
especially overseas, means "taking 
a look and seeing if there's a 
potential U.S. market there," says 



Frank. In the meantime, Koch is 
releasing three more Pokemon 
audio titles this year, including the 
limited-edition "Pokemon En- 
hanced Collector's Edition," which 
hit stores Feb. 1 1 and includes a 
Pokemon Screensaver and wallpa- 
per; a Pokemon sing-along, com- 
plete with songbook, in May; and 
the sequel to "Pokemon: 2.BA. 
Master." 

CROSS-MARKETING 
THE STREET 

Naturally, one of the major 
advantages to working with a 
franchise property is the oppor- 
tunity to work with other 
licensees in cross-marketing the 
property. Sony Wonder's senior VP 
of creative affairs, Becky Mancuso- 
Winding, says that marketing for 
the "Sesame Street" franchise, for 
which Sony Wonder handles 
audio and video, is often discussed 
among the companies that manu- 
facture its products. For instance, 
when Tyco was readying the 
release of its Rock 'N' Roll Elmo 
toy, Sony Wonder was part of the 
discussions over what music the 
Elmo doll would play. 

Right now, Sony Wonder is 
working on building a new fran- 
chise, "The Rainbow Fish." First 
there was the hit picture book (10 
million copies sold) by Marcus 
Pfister, published by North-South 
Books. Then came Sony Wonder's 
video version. Now, the company 
has developed an animated TV 
series — 52 11 -minute episodes — 
which debuts Feb. 19 on HBO 
Family and will run seven days a 
week, twice a day. By April, anoth- 
er video will be released on DVD, 
as well, and there will be a 
"Rainbow Fish" audio title. Plenty 
of licensed merchandise exists at 
this point, including notecards, 
hand puppets and address books. 

ARTHUR, ARTHUR 

Another book property that's 
turned into a popular and much- 
respected franchise is Arthur The 
Aardvark, created by author Marc 
Brown and now the subject of an 
acclaimed animated PBS TV 
series, "Arthur." Rounder Kids 
handles the audio license, having 
released the audio title "Arthur & 
Friends" in 1998 and readying a 
second Arthur album for spring. 
"We did a lot of informational 
cross-referencing with Random 
House [which does "Arthur" home 
video, distributed by Sony 
Wonder]." notes Rounder's direc- 
tor of special marketing, Bing 
Broderick, discussing the cross- 
pollination that occurs with other 
companies involved in a franchise. 
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DKiutimedia 

Children Make Up Growing Segment Of Computer 
Users And Game Players 

PY STEVE TRAIMAN 




Willi sales through Novcmi 
pointing to another record 
vear for computer and video- 
game console software, the 
children's multimedia market is 
particularlv robust. Retail sales 
reported to the NPD Group 
Leisure Activities division indicate 
solid gains in edutainment, and in 
the education categories of creativ- 
ity and early-learning titles. More 
releases for the next-generation 
video-game platforms for Sony 
PlayStation < PSX) and Nintendo 64 
(Nf>4) and the plu-nonu-n.il mh i ess 
of younger kids' titles for the 
portable Nintendo Game Boy 
Color (GBC) format indicate con- 
tinuing expansion through 2000. 

"These solid gains 
in games lor younger 
players are just another 
reflection of the deep- 
ening demographic 
profile of interactive 
entertainment," says 
Doug I. o wen stein, 
president of the In- 
teractive Digital Si ilt- 
ware Assn. "As plica 
continue to come 
down and technology 
continues to leap for- 
ward, more compa- 
nies are providing a 
full spectrum Ol entertainment 
choices appealing to people of all 
ages and tastes." 

INCREASINGLY 
INTERACTIVE 

I mil the 1998 holiday season, 
the video-game console market 
was virtually a teen domain, but 
NewKidCo changed all that with 
its First releases of licensed 
"Sesame Street" titles from the 
Children's Television Workshop 
for Nintendo's GBC and Sony's 
PSX platforms. NewKidCo presi- 
dent Hank Kaplan believes the 
young-children's console market 
will grow substantially in 2000. 
simply because of two converging 
trends. 

He notes that U.S. Census 
demographics indicate there's a 
child under 6 years old in about 
one-third, or 35 million, U.S. 
households. This means that, 
every year, 4 million potential new 
gamers come of age. with a grow- 
ing appetite for age-appropriate 
interactive experiences. This is an 
enormous potential market for 
specifically designed titles featur- 
ing characters that are well-known 
and highly regarded by children 
and i heir parents. 

"As the penetration of video- 
game consoles in households 
grows steadily this year, we antici- 
pate the relevant market for 
younger-kids' releases to exceed 
10 million households," savs Kap- 
lan, who also points to "age com- 
pression," with children becoming 



ore interested in playing video 
games and other software at a 
much younger age. 

This past December, "F.lnio's 
Letter Adventure" and "Elmo's 
Number Journey" were released 
on Nf>4, with some new features 
and additional graphic elements 
from the PSX versions. For PSX. 
"Disne\ Story Studio, Mulau" hit 
stores in late December; lor GBC, 
dual-compatible witfi Game Boy. 
"The Adventures Of Winnie The 
Pooh" is due in March and "Hello 
Kim's Cube Fren/y" (Sanrioj 
bowed in late December. 

"Flasbro Interactive [HI) has 
built its business on the foundation 
of the famih and children's lines." 

emphasizes John Hurl- 
but. HI senior VP/GM. 
"These lines will con- 
tinue to be the pillars 
of our business, and 
we're also expanding 
our presence in the 
children's console 
market with the intro- 
duction of tides (or the 
Sony PlayStation in 
2000. Recognizing the 
importance of the 
Apple iMac market, we 
plan to license our 
products to Macintosh 
developers in order to meet this 
demand." 

HI has a number of new releases 
for this fall, including mote dual 
piodutts tot the* P( and Som I'sV 
as well as several new plavsets ih.u 
let kids interact through "kevtop" 
unit-, that lit over the keyboard. 
Most have cotnplcmcntarv Hasbro 
toys, cross-merc handised in game- 
package inserts. Due in both PC 
and PSX versions are "Action 
Man," "Nickelodeon CatDog In 
Saving Mean Bob" and "Nicktoons 
Racing"! Viacomi. "NAM 1AR Racers" 
(NASCAR) and Hasbro's own 
"Tonka Space Station." Also due 
tie PC CD-ROMs for "Barney 
Goes To The Neighborhood" 
(Lyrick Studios). "Spot The Dog" 
(Golden Books) and "Thomas & 
Friends II" iBritt .-Microti Co). New 
CD-ROM Plavsets include Hasbro's 
own "Tonka Power Toots" and 
"Tonka Dig 'N Rig." "Barnev 
Pl.ivset" il.yric k) and a Hasbro. 
Fisher Price "Plavskool Store." 

According to Mike Salvadore. 
H union gous Entertainment direc- 
toi of marketing and business 
development. "Children's multi- 
media will continue to experience 
growth as more kids — and 
younger kids — enter the world of 
computers, videogames and the 
Internet. Whether they are get- 
ting their first taste of the 
Internet, being introduced to 
video-game console systems or 
having fun interacting with their 
favorite characters on the comput- 
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Bring Home 
The Magic. 

"More Songs 
From Pooh 
Comer" 



A Heartfelt 
Collection 
From One Of 
Country's 
Favorite Artists. 




A Timeless Classic Fairytale 
Is Brought To Life By Sesame Street. 




SONY 



Experience the wonder online at sonywonder.com and sony.com 

■Columbia' and 9 . "SONY WONDER" and SBt Reg. U.S. Pat. &TM. Off. Marca Registrada. / 
C 2000 Sony Music Entertainment Inc. C 2000 Children's Television Workshop (CTW). Sesame Street Muppcts 
© 2000 The Jim Henson Company. "Sesame Street" and Sesame Street sign are trademarks of CTW. 



Sony Music Music for Parents and 
1 " Children to Enjoy Together. 



(?fc(t)tenl) 8k tet ta i n men i 




CtteVrafinS] \'> Yew of 

www.mflp.com 



© 2000 Music For Utile People 



* Distributed through Rhino Records 

and most AFIM Distributors 

Pictured (from left to right): Linda Tiltery from Shakin' A Talteallter & Hlpprty Hop, Boy from All You Need Is Love. 8eatles Songs far Kids, 
The Persuasiom from On The Good Ship Lollipop, Turkey from Adventures At Catfish Pond 



KID-SIZE MULTIMEDIA 

(Continued fn<m (ui^f Mi 

er, they are playing and learning 
in an ever-growing world of inter- 
active fun." 

"Pajama Sam 3: You Are What 
You Eat From Your Head To Your 
Feet" is slated for release in April 
(Win/Mac). The third adventure 
of the "world's youngest taped 
crusader" made its worldwide 
debut at the January Mac World 
Expo 2000 in San Francisco. 

GIRL POWER 

"Girls continue to encourage us 
with their enthusiasm for new 
technology and their love of liar- 
hie software," savs Lauren Ber- 
lins, Mattel Media marketing 
director. "We're very pleased with 
the market's response to our first 
Barbae products released for con- 
sole gaming systems — 'Barbie 
Race & Ride' (PSX) and Barbie 
Ocean Discovery 1 (GBC). In 2000, 
we'll continue to release a broad 
array of girls' CD-ROM and video- 
game console products, starting 
with 'Barbie Super Sports' for 
PlayStation and 'Barbie Digital 
Makeover' CD-ROM, both now 
available at retail." Also due in the 
first quarter are the "Detective 
Barbie 2" CD-ROM and "Barbie 
Super Sports" for PSX. 

At Disney Interactive, a trio of 
first -quarter releases is being sup- 
ported by an extensive marketing 
campaign. "Disney's 3-D Adven- 
ture, Tigger's Family Tree" (PC) is 
timed with the February big- 
screen release of " The rigger 
Movie"; "Disney's Activity Center. 
Pooh" (Win/Mac) is based on the 
thin! A.A. Milne Pooh Story, "The 
Blustery Day"; and "Disney's 
Princess Fashion Boutique" (PC) 
enables little girls to become 
Sleeping Beauty, Snow White and 
Cinderella, including Internet 
access to a fun Web site with a vari- 
ety of online features. 

In add i tion to the new 
"Scholastic's The Magic School 
Bus: Explores The World Of 
Bugs," the eighth title licensed to 
Microsoft, Scholastic New Media 
will release four CD-ROMs during 
2000, including two new titles in 
the best-selling I SPY series — the 
sequel to "I SPY Junior" and an 
expanded original "1 SPY." both 
in time for hack-to-school. Due 
this summer are "Clifford's Big 
Birthday Adventure" and "Clif- 
ford's Big Reading Adventure." 
the first two products in the 
Scholastic Learning Playground 
series, based on "Clifford, The Big 
Red Dog" books, which will make 
a TV debut this fall. Another 
licensed "Animorphs" title, based 
on the hit book and TV series, is 
expected lo ship in August. 

For Simon & Schuster Inter- 
active, a PSX game based on ABC- 
TV's "Sabrina, The Teenage 
Witch," ships in October, starring 
Melissa Joan Hart. A Win/Mac 
version of the animated Saturday- 
morning spin-off series is due in 
November. Expected in October 
are "Miss Spider's Tea Party 2," a 
Win/Mac sequel based on the best- 
selling animated children's-book 
character; "M&M's The Lost 
Formulas." a Win/Mac title (M&M/ 
Mars); and "Daria" (title pending), 
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All-New Mewtwo 
Game Card Inside 
Specially Marked 
Videos and DVDs" 



Plus, Exclusive Bonus Pootaqe of: 
The Story of Mewtwo's Origin • Pokemon The 



Street Date: 
March 21, 2000 



Sinqle-Unit Order Date: 

February 22, 2000 



Merchandiser Due Date: 

February 8, 2000 



www.pokemonthemovie.coni www.warnervideo.com JQg; Keyword: Pokemon 



(Nintendo)}] 



•Suggested List Mm. "While Supplies Last, e 1997. 1998 Nintendo. CREATURES, GAME FREAK. TV Tokyo. Shopro. JR KIKAKU. S Pikachu Proiect '98 Pokemon propert.es are 
trademarks ol Nintendo ©1995. 1996. 1998 and 1999 Nintendo/CR/GF ©1999 Wizards ffl 2000 Warner Home Video All Rights Reserved, 



SOUND OF CHILDREN'S MUSIC 
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BIG ARTISTS FOR 
LITTLE PEOPLE 

The Kid Rhino-distributed 
indie Music For Little People had 
a tremendous 1999, according to 
president and COO Sharon 
Sherman — total revenues were up 
46% over 1998, she says — and is 
kicking off 2000 with a 15th 
anniversary celebration. A multi- 
artist compilation album, "15th- 
Anniversary Collection," is the 
label's primary first -quarter focus. 
1 1 features 1 5 tracks culled by 
Sherman and label founder Leib 
Ostrow from award-winning 
MFLP albums, by artists such as 
Buckwheat Zydeco, Los Lobos, 
John McCutcheon, the Per- 
suasions, Raffi, Ladysmilh Black 
Mambazo, Michelle Shocked, 
Faith Hill and others. MFLP is 
aggressively promoting the 
release. "We're doing a lot of con- 
sumer advertising," says Sherman, 
"in magazines like Parenting, Family 
Fun and American Hairy, plus re- 
gional parenting publications." 

For the first time, the label is 
considering TV advertising. "We 
are talking about doing a 60- 
secotul mini-infomercial, hosted 
by Shelley Duvall," says Sherman, 
"which would run on the TV 
Guide Channel through March. 
We're also pitching cable nets like 
Nickelodeon, as well as network 
daytime TV, about doing inter- 
views with our artists." 



Sherman adds that MFLP's 
mail-order business is thriving, as 
is its online ordering (the label is 
self-distributed to gift and special- 
ly accounts, ;is well), and thai "the 
education market is definitely an 
area of targeted growth. We sent 
out 125,000 school and library cat- 
alogs last year." 

Upcoming releases will strength- 
en MFLP's assorted audio series, 
which the label has been carefully 




building up over the last few 
years. The second release in bilin- 
gual line L'ni Verse Of Song, "Uni 
Verse Of Song French." is sched- 
uled for release, as is the latest in 
the For Kids series, "Surfin' Safari 
Beach Songs For Kids," in which 
classics by the Beach Boys and 
others are sung by children. 
There's a new multi-artist Child's 
Celebration title due for fall, "A 
Child's Celebration Of Motown." 
The second release in Ted Jacobs' 
Famous Author series, in w r hich 
poems by Emily Dickinson, Edgar 
Allen Poe and others are set to 



music, comes out in August. The 
popular Toddler Favorites series, 
which has made a significant 
showing on Billboard's Top Kid 
Audio chart, will see a new release, 
"Story time Favorites," in which 
preschoolers sing story-related 
songs. And the label will be releas- 
ing its first album by Shellev 
Duvall. 

WELL-ROUNDED ARTISTS 

Rounder Records' Rounder 
Kids imprint started the year with 
a release by a new-to-the-label 
artist, Jessica Harper. The singer- 
songwriter, actress and now chil- 




dren's-book author's fifth album, 
"Rhythm In My Shoes," is being 
worked by Rounder via listening- 
station programs, digital down- 
loads and advertising in parenting 
publications, according to Bing 
Broderick, director of special mar- 
keting. 

Similar marketing procedures 
are under way for the latest re- 
lease from Cathy Fink & Marcv 
Marxer. "Pillow Full Of Wishes." A 
follow-up to the multiple-award- 
w r inning lullaby album "Blanket 
Full Of Dreams," "Pillow" is also 
being pushed in imaginative ways. 



"We're looking into the possibility 
of doing evening 'Blanket And 
Pillow' concerts, held at stores or 
in concert venues," says Brod- 
erick. "Parents would bring kids in 
their pajamas for a quiet-time 
experience before bed." 

A new Raffi three-CD boxed set, 
"Raffi's Box Of Sunshine," due 
April 4, packages the children's- 
music superstar's albums "Fvery- 
thing Grows," "Rise & Shine" and 
"One Light, One Sun" and will 
include free Raffi cover-art stick- 
ers. Its predecessor, the three-title 
"Singable Songs Collection," has 
sold some 75,000 copies, accord- 
ing to Broderick. In late spring. 
Rounder Kids will release the first 
boxed-set collection of its popular 
artist John McCutcheon, called 
'John McCutcheon's Four Sea- 
sons." The four albums, which 
were each issued individually, are 
"Springsongs," "Summersongs," 
"Autumnsongs" and "Wintersongs." 
Also in May or June, Rounder will 
put out another album spun off 
PBS' series "Arthur." 

LIVE-ARTIST ROOTS 

Rounder isn't the only label 
adding new live artists. The 
Children's Group in Toronto, 
home of acclaimed classical-music 
series Susan Hammond's Classical 
Kids and The Mozart Effect, will 
release a new series with Juno 
Award-winning kids' acl Judy & 
David. On Aug. 1, The Children's 
Group will debut the duo's Once 
Upon A Time series with a pair of 
albums. "Pigmania" and "Goldi- 
Rocks." Label spokesperson Beth 
Davey describes the series as "a 
new twist on old classics." The 
Children's Group, which is cele- 
brating its 10th year in 2000, will 
release a Classical Kids music-only 
compilation with the working title 
of "Classical Sweets," says Davey; 
three new "Mozart Fifed" albums 
are also due. 

Then there's independent 
Cameron Records, based in 
Orange County, Calif., which has 
signed a children's artist. Holly 
Robinson, to its newly created 
Cameron Kidz imprint. Robin- 
son's debut album, "Beautiful 
One," featuring guest perfor- 
mances by David Benoit and oth- 
ers, will be distributed by Phoenix/ 
BMG Fntertainment. 

The wellsprings of the industry, 
veteran children's singer/song- 
writers, continue to provide kids 
with original, creative music and 
spoken-word albums. One of the 
finest is singer and storyteller Bill 
Harley, who recently released a 
compilation album, "Play It 
Again," as well as a spoken-word 
recording, the Grammy-nominat- 
ed "You're Not The Boss Of Me," 
on independent Round River 
Records. Harley diversified into 
the children's-book world several 
years ago, turning songs into pic- 
ture books, and he says he's work- 
ing on putting together a chil- 
dren's novel, a sort of '"Don 
Quixote' for kids." While some of 
the more successful kids* acts 
derive most of their income from 
writing songs for everything from 
soundtracks to CD-ROMs, Harley, 
who's a major name in the field, 
gets his from performing. "Unless 
you're in Wal-Mart or Toys R Us," 
Harley says — and few, if any, indie 
kids' artists are — "most records 
are hand-sold. I depend on the 
people who'll tell other people, 
'You've gotta try this.'" ■ 



FANTASTIC FRANCHISES 
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"We also did a cassette single of 
the album cut 'Library Card,' 
which ["Arthur" the TV show's 
Boston-based producer] WGBH 
used as a premium for its outreach 
drive. We've also partnered with a 
German company, Ravensburger, 
which does board games; we pack- 
aged an 'Arthur And Friends' cas- 
sette with their Arthur game. 
There's a cooperative sense 
among the various partners, large- 
ly engendered by WGBH." 




Carol Greenwald, director of 
development for children's pro- 
gramming at WGBH and execu- 
tive producer of "Arthur," says she 
promoted the idea of developing 
Marc Brown's savvy, humorous 
Arthur books for TV after learn- 
ing of a study "that said kids were 
more likely to read a book if they 
writ- exposed to it on television. 
Then Marc Brown appeared at 
our local library, and he was 
mobbed by fans as if he were a 
rock star. He liked our idea of 
using it as a tool for literacy." The 
series premiered in 1996, and the 
first videos came out in spring '97. 
"The video revenues helped us 
continue funding the series," 
notes Greenwald. "Now, it's set- 
tled into a steady stream of popu- 
larity." Arthur licensed merchan- 
dise has burgeoned, as well, now 
encompassing clothing, puzzles, 
games, toys and CD-ROMs. 
There's also a touring show, 
".Arthur Live," which premiered in 
( k'toher. 

BARNEYMANIA 

Keeping a veteran franchise 
fresh can be a challenge, but it's a 
challenge that Lyrick Studios, for 
one, feels it's up to. The purple 
dinosaur was first seen on a series 
of home videos that premiered in 
1988. By and large, they were 
well-received, but in a best-kept- 
secret kind of way, until PBS TV 
spinoff "Barney 8c Friends" hit the 
airwaves in April 1992. Barney- 
mania was officially underway, 
given extra momentum by J.C. 
Penney's Barney boutiques. Then 
came Barney audio, books, a 
plethora of licensed merchandise, 
a movie, several live shows and 
more. "Through early 1994," says 
Lyrick's VP of marketing. Sue 
Bristol Beddingfield, "people just 
couldn't j^et enough purple." 

The initial hysteria died down, 
as it always does, and now Barney 
has settled into steady -selling 
classic-character status, as his cre- 
ators, Sheryl Leach and Kathy 
Parker, say they always intended 
for him to do. When it came time 
to freshen up the property a bit, 
though, Lyrick was ready. "We 
know that, with a preschool pro- 
gram, it's hard to 'age up*," says 
Beddingfield. "If your audience 
tops out at 5, it's difficult to attract 
7-year-olds. So we decided to 
extend down and add something 
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Here's a rousing collection of songs by Kitty Gill that kids will want to listen to over and over (and their par- 
ents won't mind). Called Secret Door, it pulls us into the magic and sometimes mystifying world of childhood. 
Some songs ("Horse and Me") celebrate young passions; others ("It's OK to be Angry") tap into the emotional 
roller coaster of childhood. Secret Door will make listeners dance, and sing.. ..and think. 

-Offspring Magazine (re\>iewed bvJane Margolies) 

CMtCJ£ OUT HCR W6& Site AT WWW.T1XI6%A6e.COM 
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for kids in their early years." The 
result is a new book, toy and audio 
line, Barney For Baby, which 
l.yrick developed after "talking to 
moms — expectant, first-time and 
veteran moms — in focus groups." 

Beddingfield notes, "It's diffe re nt 
from classic Barney audio. Barney 
appears on it, but there's a lot of 
instrumental music and children 
singing, too. We've incorporated 
soothing outdoor sounds, as well; 
it's like new-age music for kids." 

For 2000, Lyrick is "refreshing 
everything about Barney," says 
Beddingfield. "We're updating 
the artwork, getting things to look 
more hip and fresh." That fresh- 
ness extends to personal appear- 
ances by the purple dino himself. 
" For instance, Barney appeared 
on Rosie O'Donnell's show in 
December and did a rap version of 
Jingle Bells.' We're tweaking and 
updating him a bit, to make him 
more relevant to moms, who are, 
after all, the purchasers. We're 
also coming out with a new line of 
Barney apparel. 

"We're not noticeably changing 
Barney, as far as the children per- 
ceive him. What makes Barney 
different is that he's always 
appealed to kids [without courting 
grownups]. The integrity of the 
brand hasn't changed; we're just 
having a bit of levity with it." ■ 



VHS A STAPLE 
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during the holidays on the Fox 
network. The DVD has a lot of 
special features, including a day 
on the set and interviews with the 
cast. 

Lyrick Studios, which has 
released such Barney titles on 
DVD as "More Barney Songs," 
"Let's Play School" and "Night 
Before Christmas," is planning at 
least five more this year. "We're 
hoping word of mouth will work 
beyond advertising," says Dan 
Merrell, director of product mar- 
keting. Barney's "Rhyme Time 
Rhvthm," a Mother Goose title, 
will be out in March on VHS and 
DVD. Lyrick also has several 
repriced and repackaged prod- 
ucts, including "Imagination 
Island" and "Barney Live!" 

From Pioneer comes "Sailor 
Moon R: The Movie." Sailor 
Moon has an established franchise 
of action figures, apparel, books 
and merchandise. The movies will 
be available on DVD and VHS. 
"Sailor Moon S: The Movie" will 
also be released later this year. ■ 



KID-SIZE MULTIMEDIA 
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a PC game based on the hit MTV 
cartoon (Viacom). 

For the Knowledge Learning 
subsidiary of Havas Interactive, 
the new Play Zone! series will fea- 
ture "Bear In The Big Blue 
House: Bear's Imagine That!" in 
the second quarter, the second 
title based on the Jim Henson- 
produced Disney Channel TV 
series (Win/Mac). Other titles in 
the second half from licensed 
properties include leletubbies 
and Noddy. For back-lo-school, a 
series of Scholastic workbooks is 
due to accompany the popular 
Blaster and Jump Start CD- 
ROMs. ■ 




Music For The Kid In Us All! 
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THE POWERPUFF GIRLS 
HEROES & VILLAINS 

Three pint-sized superheroes who fight crime 
and save the world all before bedtime. Features 
original tracks by top recording artists. Produced 
by Mark Mothersbaugh and Bob Casale. 
Coming in July 
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Great audio products from top licensors: 
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contact us at (310) 441-6618 • www.kidrhino.com 

A division of Rhino Entertainment 
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CHILDREN'S RADIO 
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called Jam It Or Slam It." The 
slum, which used to be called "Fox 
Kids Countdown," changed its 
name to better appeal to the entire 
family, as its tar-get demo is basical- 
ly mothers 18 to 34. Which brings 
up the issue of commercial viabili- 
ty in programming to kids. 

"Almost every major market has 
children's radio programming," 
says entertainment attorney and 
former kids-radio producer 
Howard Leib. "The thing is, 
nobody knows it. The first one to 
publicize it was Radio Disney, but 
they and Fox are more for older 
kids and their parents, which 
helps l hem get advertising. That's 
why mosi kids' programming is on 
non-commercial radio, although, 
ironically enough. National Public 
Radio has never been very big on 
it." 

As listed on the Web site kidsen- 
tertainmeni.com, under "Member 
Benefits," there are still dozens of 
children's shows on university- 
owned and individual public- 
radio stations, such as the Peabody 
Award-winning "Kids' Coi ner" on 
WXPN Philadelphia. Another 
award-winning series, PJ Swift's 
"The Pie Factory," is still heard on 
mam si .11 i< ins, although n . loo, 
has ceased production due to 
financial constraints. Which raises 
the question: Why hasn't NPR and 
the Corporation For Public 
Broadcasting, with all the "Sesame 
Street" product at hand, devel- 
oped national children's-radio 
programming? "It doesn't gener- 
ate donations," Swift says. "The 
last time they supported children's 
radio was in 1986, when they 
pulled (lie funding on the daily 
kids' call-in show, 'Kids America.'" 
Swift has since redirected her 

efforts to starting a children's Web 
site, www.childrensmusic.org, a 
non profit vein lire that unites a 
substantial number of artists and a 
do/en kids' programs. 

Back on the dial, children's- 
radio belli \ rrs lik; Jeff Brown 
carry on. He originally debuted 
the half-hour "We Like Kids" 
variety show on NPR back in 
1989. "It was a national program 
for five years on over 50 stations, 
from senior can- facilities and 
cable stations to a variety of small 
public-radio stations," he says. "It 
featured the wonderful songs and 
stories that are out there for 
kids." 

Now, it's only heard every 
Tuesday at 0:30 p.m. on eclectic- 
formatted KTOO Juneau, Alaska, 
where Brown works as co- 
program director. Local kids are 
invited to come into the studio to 
announce songs, do weather fore- 
casts and run contests. Brown pro- 
grams music by the likes of Peter 
Alsop, Lois La fond and John 
McCutcheon. 
"Even though we did it at a fair- 
low budget for a long time and 
had a great program that won 
awards, after a while, even the best 
intentions dry up if there's no 
money there." Brown says. 
"Budget cuts in Aiaska left me 
with no money to offer it on satel- 
lite anymore, but it's still a kick in 
the pants to do locally." ■ 
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CEDARMONT 

( D5 

With : 

• 10 Million Units sold in 6V2 years; 

• 5 Gold albums; 

• 1 Double-Platinum Video; 

• 3 Platinum Videos; 

• and 1 Gold Video; 

What do you do next? 



^""TrmONT KIDS ANN^on«^ 
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Update 



LIFELINES 



BIRTHS 

Girl, Emily Sarah, to Jodi and 
Michael Nagle, Dec. 6 in New York. 
Mother works for Bear Stearns. Fath- 
er is director of sales and affiliated 
marketing for the Box Music Net- 
work. 

Girl, Frances Hathaway, to Suzanne 
MacNary and Robert Kranes, Jan. 8 
in New York. Mother is VP of national 



publicity for Virgin Records. Father is 
an executive at the Programming 
Group. 

Boy, Jesse Quinn, to Lynette Bosco 
and Matthew Eberhart, Oct. 27 in 
New York. Mother is director of office 
services for Atlantic Records. 

DEATHS 

Henry' Nemo, 92, of respiratory com- 
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Baker A Taylor, a leading wholesaler in the music, video and book industries seeks 
experienced industry professionals. Positions available include specialized buyers, 
marketing representatives and positions for music and video products management We 
offer competitive compensation and an excellent benefits package. If you seek a 
company in the entertainment industry with continued growth and career stability 
contact us immediately! Please send your resume, cover letter and salary requirements to: 



Baker & Taylor 
Fax: 047.583.8358 
Email; sharklns@bfan9.tam 
I Off m/F/D/V 



PROMOTION: W.C. based record label 
with major distribution seeks promotion 
exec w/ broad based experience. Must 
have ability to start/oversee various mu- 
sical genres, projects & people. Salary 
based on experience. 

M2 Entertainment, 21 700 Oxnard St. 

Sts 1 070, Woodland Hills, Ca. 91367. 



FUNNY WRITER 

Outrageously funny writer needed to write 
play. Scenario: Two married couples who 
in the pas) dated each other's partners are 
meeting alter 15 yrs. Please submit 
character descriptions, 2-3 page sample 
scene, along with resume to: PO Box 
9050, 1 5 1 S Broadway, NYC, NY 1 0036. 



ADVERTISING SALES 



Billboard Magazine is looking for a sharp, detail -oriented person with great communica- 
tion skills to sell their classified section. Some sales experience a plus. Must be able to 
juggle several things at once and work under tight deadlines. Great Opportunity to 
learn and grow! 

Please SEND resume to: Billboard. Attn: J.S., 1515 Broadway. NYC, NY 10036 or 
FAX: 212-536-5055or email; jsommer@billboard.com 



BUYER WANTED! 



Distributor in Southern California seeking a buyer with knowledge 
of all types of music, especially World. Latin, and Dance. Re- 
sponsiblities include purchasing product from overseas, negotiat- 
ing terms, and corresponding with suppliers. Computer skills and 
buying experience required. 

Please e-mail at: BUYCDS2000@YAHOO.COM or send resume 
to P.O. Box 1 274, Manhattan Beach, CA. 90266. 



PRODUCT MANAGER 

Major owned LA based label Is seeking 
creative individual with minimum 3 years ex- 
perience. You'll be interacting with parent 
company and distributors local, regional and 
national staffs, artists, radio, press and as well 
as being a key member of label's marketing 
team. Multi-genre experience. Including Adult, 
needed. Salary 40k. 

FAX resume to: 310-457-8406, Attn: Sr VP 
Sales. No phone calls please. 



REACH OVER 200.000 
RESPONSIVE 

READERS 
EVERY WEEK 
CALL BILLBOARD 
CLASSIFIED 
TODAY AT 
1 -800-390-1489 



plications, Nov. 26 in Santa Monica, 
Calif. Nemo was a songwriter, music 
publisher, and vaudeville performer. 
He wrote for the Cotton Club in the 
1930s and collaborated with Duke El- 
lington and John Redmond on "I Let 
A Song Go Out Of My Heart" He also 
wrote "Don't Take Your Love From 
Me," recorded by Frank Sinatra, John 
Coltrane, and Lena Horne, and " Tis 
Autumn," recorded by Nat "King" 
Cole, Les Brown, and Ray Anthony. 

Thomas "Beans" Bowles, 73, of 

prostate cancer, Jan. 28 in Detroit. 
Bowles played flute solos on the Mar- 
vin Gaye hits "Stubborn Kind Of Fel- 
low" and "What's Going On." He also 
played saxophone on the Supremes 
track "Baby Love." Early in his career, 
he played with Billie Holiday and Billy 
Eckstine at Detroit jazz bars. He scon 
landed a management job at Motown 
and helped organize the Motown 
Revue traveling tour with Berry Gordy 
Jr. Additionally, Bowles composed the 
harmonica solo for Stevie Wonder's 
first hit, "Fingertips Part I," and 
arranged Wonder's "Fingertips Part 
II." Services were held Feb. 5 in 
Detroit Attendees included Wonder, 
who played the Duke Ellington song 
"Sarin Doll" in honor of Bowles. Bowles 
is survived by two sons, an adopted 
daughter, a sister, and a brother. 

Doris Kenner-Jackson, 58, of com- 
plications from breast cancer, Feb. 3 in 



Oakland, Calif. Kenner-Jackson was 
a member of the Shirelles, the 1960s 
pop group known for the hit single 
"Soldier Bov," which reached No. 1 on 
The Billboard Hot 100. The act also 
recorded the No. 1 hit "Will You Love 
Me Tomorrow," and "Dedicated To 
The One I Love," which featured Ken- 
ner-Jackson on lead vocals. The act 
broke up in the late 1960s but reunit- 
ed for several concert dates in the 
1970s. She is survived by a daughter, 
three sons, two sisters, and a brother. 

Christopher Rios, known as rapper 
Big Punisher, 28, of an apparent 
heart attack, Feb. 7 in New York. Rios 
became known after recording a track 
on "The Mix Tape Vol. 1," put togeth- 
er by Funkmaster Flex. His hit "You 
Ain't A Killer" was featured on the 
soundtrack to the 1997 film "Soul In 
The Hole." Rios' debut album, "Capi- 
tal Punishment" peaked at No. 5 on 
The Billboard 200 in 1998. His single 
"I'm Not A Player" reached No. 57 on 
The Billboard Hot 100, and "Still Not 
A Player" peaked at No. 24. In 1999, 
Rios joined with Fat Joe, Cuban Link, 
and Triple Seis to form Terror Squad. 
Its self-titled album reached No. 22 on 
The Billboard 200. Rios most recently 
appeared with Fat Joe on Jennifer 
Lopez's latest single, "Feelin' So 
Good." His second album, "Yeeah 
Baby," is due April 4 on Loud Records. 
Rios is survived by his wife, a son, and 
two daughters. Services were held 
Feb. 10 in the Bronx, N.Y. 



John Vincent Imbragulio, 74, of 

heart failure, Feb. 4 in Jackson, Miss. 
Imbragulio, known as Johnny Vin- 
cent was the founder of Ace Records, 
a New Orleans-based independent 
label. By 1959, Ace was the largest 
independent label in the U.S. Imbrag- 
ulio also owned Ace Music Publish- 
ers. He produced Frankie Ford's hit 
single "Sea Cruise" and the Huey 
"Piano" Smith track "Rocking Pneu- 
monia And The Boogie Woogie Flu." 
He also worked with blues artists 
such as Charles Brown, Lightning 
Hopkins, and Jimmy Clanton. In the 
mid-1990s, Imbragulio sold Ace 
Records and became the owner of 
Avanti Records. He is survived by his 
wife and a daughter. Services were 
held Feb. 8 in Jackson. 

Dave Peverett, 57, of complications 
from cancer, Feb. 7 in Orlando, Fla. 
Peverett was the founding member 
of Foghat, a 1970s boogie blues 
band. The group's single "Slow 
Ride" reached No. 20 on The Bill- 
board Hot 100 chart. Peverett had 
been part of the British blues band 
Savoy Brown before forming Foghat 
in the early 1970s. The act signed 
with Bearsville Records and pro- 
duced 13 records before disbanding 
in the 1980s. Its most successful 
album was 1977's "Foghat Live," 
which peaked at No. 1 1 on The Bill- 
board 200. Peverett is survived by 
his wife, a son, two daughters, and 
a grandson. 



CALENDAR 



FEBRUARY 

Feb. 21. 10th Annual MusiCares Person Of Die 
Year Tribute, Los Angeles. 310-201-8816. 

Feb. 22. Songwriter Open Mic, presented by 
the Songwriters' Hall ol Fame and One Vision. 
Makor, New fork. 212-957-9230. 

Feb. 22-24. Mobile Beat DJ Show And Confer- 
ence, Tropicana Hotel, Las Vegas. 716-385-9920. 

Feb 23. 2000 Grammy Awards. Staples Cen- 
ter. Los Angeles. 310-201-8816. 

Feb 24-25. Marketing To Women On The 
Web, presented by the Marketing Institute. New 
York Helmsley. New York. 888-670-8200. 

Feb. 25-27. Building A Songwritins Career — 
Memphis Style, presented by the Songwriters 
Guild Foundation in association with the Songwrit- 
ers Guild of America. Heartbreak Hotel. Memphis. 
615-329-1782 

Feb 26. How To Start And Run Your Own Record 
Label. New Yorker Hotel. New York. 212-688-3504. 

Feb 27. Musk Career Expo And Job Fair 2000. 
sponsored by Betkiee College of Music, Boston Con- 
servatory, and New England Conservatory of Music. 
Hynes Convention Center. Boston. 617-747-8970. 

Feb 27-March 2. HARM Convention And 
Trade Show, presented by the National Assn. of 
Recording Merchandisers, Marriott Rivercenter and 
Marriott Riverwalk. San Antonio. 856-596-2221. 

MARCH 

March 1 , Marketing An Artist, ASCAF! New York. 
212-512-1427. 

March 6-8, DJ Expo West, presented by DJ Times. 
Cathedral Hill Hotel. San Francisco. 516-767-2500. 

APRIL 

April 7. Ninth Annual Musk Video Production 
Assn. Awards, Directors Guild of America, Los 



Angeles. 323-469-9445. 

April 8, California Music Awards, Bill Graham 
Civic Auditorium, San Francisco. 415-864-2333. 

April 8, Digital Broadcasting: What Are We 
Doing? Where Are We Going?, presented by 
SMPTE. Las Vegas Hilton. Las Vegas. 914-761- 
1100, ext. 110. 

April 13. 13th Annual Kahlua Boston Music 
Awards, Orpheum Theater. Boston. 617-357-6997. 

April 13-15. NEMO Musk Showcase And Con- 
ference, Swissotel, Boston. 617-357-6997. 

April 25-27, Billboard Latin Music Confer- 
ence And Awards, Sheraton Biscayne Bay. Miami. 



212-536-5002. 

Apnl 27. Esther Van Wagoner Tufty Award, Board 
Of Directors Award, And Leadership Awards, pre- 
sented by the Washington. D C . Chapter of American 
Women in Radio and Television. National Press Club 
Ballroom. Washington. DC. 301-718-6555. 

MAY 

May 11-13. Electronic Entertainment Expo. 

Los Angeles Convention Center, Los Angeles. 800- 
315-1133. www.e3expo.com. 

May 12-13. WFMU Record Fair. Metropolitan 
Pavilion, New York. 201-541-1416. ext. 230. 



GOOD WORKS 



UN THE BEAM: Jim Beam, the 
distilled spirits and wine company, 
has increased to $75,000 the funds it 
makes available through BEAM 
(Benefiting Emerging Artists in 
Music), a program that provides 
financial assistance, musical 
resources, and exposure to musi- 
cians of all genres. Last year, BEAM 
had awards totaling $50,000 to 27 
unsigned musicians. Applications are 
available on the Jim Beam Bourbon 
Web site at www.jimbeam.com or by 
writing BEAM at RO. Box 4723, New 
York, N.Y. 10163-4723. Application 
deadlines for each round of give- 
aways are April 29, July 31, and Oct 
31. Applicants must be at least 21 
years of age. Contact: Megan 



McDonagh at 612-841-6226 or 
mmcdonag(5 shandwick.com. 

Feeding the hungry: Acts 

including Moby, G. Love & Special 
Sauce, Eve 6, Blur, and Megadeth 

have contributed to a compilation 
CD to benefit the "Music 4 Food 
Campaign," sponsored by 
Food.com. The CD is part of a 
March 11 concert event featuring 
Guster at the Fenix in Seattle. A 
portion of each $5 entrance charge 
will benefit the Seattle food bank 
Food Lifeline. Attendees will 
receive a free copy of the CD and 
are encouraged to bring at least one 
can of food. Contact: Lydia Sher- 
wood at 520-579-8064. 
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Stations Targeted By More Lawsuits 

Controversy, Consolidation May Have Set Off Nationwide Trend 



A Killer Visit. Slayer recently stopped by the studios of KNAC.com, a hard-rock 
online radio station that features 24/7 radio Webcasts, in-studio rock act guests, 
and a chat room hosted by on-air DJs. Pictured, from left, are Kerry King of Slay- 
er, KNAC. corn's Long Paul, Slayer's Tom Araya, KNAC.com on-air personality 
"The Rack," and station founder/GM Rob Jones. 



newsline... 



LPFM TO HAVE DAY IN COURT. The National Assn. of Broadcasters (NAB) 
is preparing to file a lawsuit in U.S. District Court to block the Feder- 
al Communications Commission's (FCC) implementation of low-power 
FM (LPFM). The suit will be filed as soon as the FCC publishes its 
LPFM ruling in the Federal Register, which is expected within a week. 

The FCC approved LPFM Jan. 20, despite intense lobbying by the 
NAB and most broadcasters. The NAB has hired Donald Verrilli of the 
Washington, D.C., law firm Jenner & Block. This is not the first time 
the NAB has turned to Verrilli — his firm went to the Supreme Court 
and won a ruling for the NAB requiring cable-TV companies to carry 
local broadcast stations. During a Feb. 2 NAB board meeting, says one 
insider, Verrilli said the case is "not a slam-dunk, but we have a good 
chance of overturning the ruling on grounds that the FCC actions were 
arbitrary and capricious." 

The NAB will also file a motion to expedite, which could put the case 
on the court's docket as early as this summer. "We want to cause a lot 
of pain and suffering," quipped one NAB executive. Later this month. 
Congress will hold hearings on LPFM, and at least one bill has been 
introduced to block its rollout. Sponsored by Rep. Michael Oxley, R- 
Ohio, it now has 70 co-sponsors, 65 of whom have signed on since the 
FCC approved LPFM. Hill staffers say Sen. Judd Gregg, R-N.H., is 
expected to introduce similar legislation in the next few weeks. 

RADIO EARNINGS TOP $17 BILLION FOR 1999. The Radio Advertising 
Bureau reports that 1999 brought about another annual sales record for 
radio, with revenue topping the $17 billion mark. Earnings for the indus- 
try were up 15% for the year, with local ad sales increasing 14% for the 
year, national spot dollars advancing 1096, and network advertising jump- 
ing 19%. 



TViis story iivs prepared by Airplay 
Monitor's Frank Saxe. 

NEW YORK— With more outlets 
pushing the envelope both on the air 
and on the street, and with large, 
publicly traded mega-groups repre- 
senting an increasingly tempting tar- 
get, communications lawyers say law- 
suits are now simply a cost of doing 
business. They also say the recent liti- 
giousness mirrors a national trend in 
all industries. 

In recent months, stations have 
been sued or publicly threatened with 
lawsuits as the result of various con- 
tests and on-air stunts. The plaintiffs 
range from a contestant in a station 
promotion who contends that one of 
the promotion's judges was unfavor- 
ably disposed to him and should have 
been eliminated, to a woman hit with 
a pie by a morning-team member at 
the behest of her co-workers. 

Some of the lawsuits hare centered 
on discrimination, sexual harassment, 
or noncompete clauses, rather than 
wacky station promotions — such as 
the KOMA Oklahoma City morning 
co-host who was fired after refusing 
to play a stereotypical black character, 
or WCMF Rochester, N.Y., morning 
host Brother Wease, charged in two 
sexual-harassment suits by female co- 
workers. But some have multiple ele- 
ments, i.e., KLOS Los Angeles being 
sued for racial discrimination follow- 
ing its now infamous giveaway of 
"black hoes." 

ON-AIR REMARKS STEM SUITS 

There have also been lawsuits 
stemming from on-air remarks by 
jocks. The most recent was filed Jan. 
20, when top 40 WVKS Toledo, Ohio, 
morning host Denny Schaffer was 
sued for $25,000 by a local newspaper 
reporter claiming she was slandered 
by his on-air accusations that she was 
having a relationship with her boss. 

Fearing future legal implications, 



most programmers and GMs in- 
volved in these suits were willing to 
speak only anonymously, if at all. 
One, KOMA PD Kent Jones, says he 
cannot discuss his station's case but 
says, "Anybody can sue anybody; it 
doesn't mean that it has any merit." 

"There's a level of madness out 
there that's become wry contagious," 
says lawyer Richard Zaragoza of 
Fisher, Wayland, Cooper & Leader, 
citing a restaurant that was recently 
sued for singing "Happy Birthday" 
to an embarrassed customer. "The 
broadcast industry is just like any 
other business, and all businesses are 
facing more and more lawsuits." 

Communications attorney Howard 
Weiss, with Washington, D.C., law 
firm Fletcher, Hield & Hildrith, sees 
lawsuits as a poten- 
tial cost of doing 
business. "The 
problem is that 
broadcasters are 
i)^^ driven by ratings to 
J /^B lir ami more 
I j S rsial, and 

'/ V the problem is they 
weiss just don't have a lot 
of control. In fact, 
they are sending subtle encourage- 
ment to the jocks to go as far as you 
can go to reach the line." 

"There's no question that contro- 
versy attracts listeners," says Jeff 
Baumann, executive VP of legal and 
regulatory affairs at the National 
Assn. of Broadcasters, which, among 
other things, advises stations on how 
to avoid lawsuits. "It is a real chal- 
lenge to a station to try to maintain 
or increase its ratings and, on the 
other hand, make sure on-air person- 
alities don't go into the area of def- 
amation." 

The industry's consolidation may 
also be spurring the recent spate of 
suits. "As these companies consoli- 
date and Wall Street moves in with 
them, that gives many the perception 




that these are wry healthy and weal- 
thy companies, so they're a logical 
target," says Zaragoza. 

One GM of a 
CBS/Infinity sta- 
tion considers his 
station a sitting tar- 
get. "We have a 
pretty big eye that 
everybody is fam- 
iliar with. That eye, 
time and time 
baumann again, is something 
that people focus in 
on. That eye means one thing to a lot 
of people, and that is lots of money. 
The bigger you get the more you have 
a bull's-eye on your back." 

A GM at group owner AMFM 
agrees. "I think in a lot of ways the 
big companies are able to withstand 
something like that, whereas if you 
were a single station owner, one law- 
suit could bring you down. A lawsuit 
against a CBS or an ABC — that, in 
a lot of ways, becomes a cast of doing 
business." 

JOCKS SUING EMPLOYERS 

Broadcaster-turned-media-lawyer 
Barry Skidelsky thinks the industry 
will see more jocks suing employers 
as well. "We have large publicly trad- 
ed companies that own market clus- 
ters of stations, and they have mighty 
leverage over most air talent, who fre- 
quently face a constricting choice of 
employers. So one disturbing trend 
emerging is where all but the most 
profitable air talent is seen as com- 
modities." 

It is not just the courts that can 
levy a large fine against a station. 
When on-air content is involved, a 
Federal Communications Commis- 
sion (FCC) fine is a possibility. Some 
lawyers say some potential plaintiffs 
head to the commission first, know- 
ing it will rule on a potential violation 
more quickly. In turn, that FCC rul- 
(Continiied onpage 81) 
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The Radio Power Book 2000 contains all the 
information to make your job easier. 
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Our Lady Peace might be called the thinking 
person's rock band. The group's single, "Is 
Anybody Home?" — this issue's No. 29 on 
Modern Rock Tracks — is a case in point. 

Lead singer Raine Maida explains, "It deals a 
lot with isolation in a kind of twisted way. Feeling 
isolated in your home but being barraged by me- 
dia, television, and the Internet. It is conceivable 
now that you can just stay home and surf the In- 
ternet. It leaves us with a lot of nonhuman con- 
tact. Hopefully, there will be some sort of revolu- 
tion that will stop moral and cultural values from 
coming from TV 

" 'Is Anybody Home?' is about trying to console 
that person desperate for human attention," he 

Billboard, 



says. "Lyrically, I tried to bring this down to a con- 
versation level. It is still ambiguous enough that 
people can interpret it themselves." 
Though the song discusses negative aspects of 




I . < completely 

d e ** vn«iti/«d, and 
Ihvre'N nolliinfc 
really left' 

— Raine Maida, Our Lady Peace 



the media, Maida himself doesn't even have cable. 
And he admits that he has yet to go on the Inter- 
net. He says, "It's not to say that the Internet is 
not a good thing, or television, for that matter. But 
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I got sick of being t< >ld what to do. You get insult- 
ed by the advertisements." 

The popular act from Canada is eager, though, 
to advertise its third album. "Happiness ... Is Not 
A Fish That You Can Catch," released last fall. 

In the process of creating the Columbia Rec- 
ords project, Maida says, the band "talked a lot 
about mortality, which stems from a lack of spiri- 
tuality. The institution of religion has been ex- 
posed over the last 20 years." 

He remarks, "It's all about needing to find 
something. I've had interviews with porn direc- 
tors who have said. We've done all we can do with 
porn.' People have become completely desensi- 
tized, and there's nothing really left." 
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STATIONS LAWSUITS 

(Continued from page 79) 

ing is used as evidence in a forthcom- 
ing civil suit. "So oftentimes stations 
will settle with a person, in an effort 
to avoid both the FCC and a civil 
fine," says Zaragoza. 

Weiss says his firm advises clients 
to protect themselves by putting as 
much as they can in writing. But 
that's not always easy. "Broadcasters, 
especially radio people, live and die by 
the spoken word, and they're not real 
comfortable putting things in writing. 
But I think that it's very important to 
hare consistent policies," he says. 

Considering the lawsuits, it's not 
surprising that CBS/Infinity lawyers 
have spent several months visiting 
each market and conducting semi- 
nars aimed at avoiding legal prob- 
lems, Billboard/Monitor has learned. 

"It's been phenomenal for us," says 
a GM at one station that recently 
completed the training. "Many of 
these guys are sitting back, and 
they're scared shitless as to what's 
going on [with their fellow jocks being 
sued], and more importantly, it has 
been eye-opening [for] the staff, 
which is something that we really 
needed to have happen, because it's 
the little comments that can really 
make the difference. All the jocks 
realize how their [mints can be mis- 
construed and how the looseness of 
radio can come back and hurt you." 

Kevin LeGrett, GM of WCMF, 
which Ls currently involved in a pair 
of sexual-harassment lawsuits, offers 
this thought. "Handle it swiftly, and 
make sure you deal with the problem; 
don't sugarcoat it, because it is some- 
thing that needs to be dealt with, and 
nobody should be in a hostile work- 
place." 

INSURANCE IS KEY 

And because even the best- 
thought-out station policies may not 
necessarily be followed when the on- 
air light goes red, most broadcasters 
now carry insurance to protect them- 
selves from a huge lawsuit judgment. 

Leib Dodell is media underwriting 
manager for Chubb Insurance, one 
of a handful of insurer offering poli- 
cies that cover both group owners 
and personalities. While most 
employees are covered by their 
employer's policies, Dodell recom- 
mends that jocks make sure Web- 
casts are covered. He also notes that 
independent contractors who may do 
per diem work for a station arc not 
typically covered. 

Skidelsky 
believes many of 
the lawsuits being 
filed might never 
have been filed in 
radio's mom-and- 
pop era. "In 
response, we've 
seen several sta- 
skioelsky tionsjust fake their 
own phony phone 
calls. There's nothing illegal about 
putting on character voices and pre- 
tending to be some fictitious caller." 

"Which of course chills creativity 
and spontaneity, and there's a sadness 
in that," counters Zaragoza. He be- 
lieves increased litigiousness has re- 
placed America's "work hard to move 
ahead" mind-set. "Lawsuits, either 
the threat of them or their results, 
represent a way to do that, and so 
lawsuits will only increase in numbers 
and significance." 
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WKTU New York's Goumba Johnny Is 
Sadder, Wiser With Tax Fraud Sentence 



Compiled from a nanonat sample of airplay of Mainstream Top 40. Rhythmic Top 40 and Adult Top 40 stations 
supplied by Broadcast Data Systems' Radio Track service. 235 Top 40 stations are electronically monitored 24 
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No ONE EVER said there isn't a 
potential price for fame, a time when 
the eminence of celebrity brings 
dark repute to what might normal- 
ly be considered a regrettable but 
hardly historic bungle. 

Bronx, N.Y.-born Johnny Sia- 
liano — known as Goumba Johnny 
to thousands of New Yorkers who 
tune in mornings to highly rated 
dance/top 40 WKTU — is paying 
that price, enduring the nethermost 
days of his life following a federal 
tax evasion charge that started with 
high-profile accusations of extortion 
alongside John Gotti Jr. 

On Jan. 21, Sialiano began serv- 
ing a five-month prison sentence af- 
ter pleading guilty to tax fraud Oct. 
29, 1999. Publicity of the ordeal 
spanned the nation, including cover- 
age on CNN and New York news- 
casts and enough ink in the region's 
newspapers to paint the side of a 
building. 

"This has taken over two years to 
come to an end for me," Sialiano said 
days before his sentence began. "It 
has been so difficult emotionally. I've 
been doing my work and my appear- 
ances, and then I come home and 
isolate myself. I've been paralyzed, 
just waiting for this whole thing to 
get worked out." 

By the time it is all said and done, 
Sialiano estimates that attorney 
fees, fines, and lost income will have 
cost him half a million dollars. But 
his salvation is that his job will be 
waiting for him once he's out of the 
pen, thanks to the faith of WKTU 
PD Frankie Blue, who acknowl- 
edges Goumba Johnny's on-air tal- 
ent and the market's belief in the 
station's main morning man. 

"I'm disappointed, but you've got 
to adjust to reality and make what 
you feel is the right decision," Blue 
says. "When John's sentence is 
over, we welcome him back. He's a 
very popular air personality, not 
just for KTU but on New York ra- 
dio, and he's too talented not to put 
back on the air. It's a short sen- 
tence, and we're just going to count 
the days." 

In the fall 1999 Arbitron ratings, 
Goumba Johnny, along with his a.m. 
team Michelle Visage and Freddie 
Colon, ranked No. 5 12-34 among 
New York morning shows. While 
Johnny is away, mornings continue 
with Visage and Colon, with celebri- 
ty guests filling in for the absent 
host. 

Ironically, Sialiano's sentencing 
comes just 10 months after former 
morning team partner Hollywood 
Hamilton was fired from the sta- 
tion for contest fixing. 

Hamilton continues to host a na- 
tionally syndicated radio countdown 
for WKTU owner AMFM. Instead 
of New York, however, he is now 
based on the other side of the coun- 
try, in Los Angeles. 

The tale behind Sialiano's convic- 
tion began Jan. 21, 1998, when he 



was indicted on charges of extortion 
by federal authorities, along with 22 
others, in connection with the Gam- 
bino crime family — including mod- 
ern-day outlaw Gotti — according to 
documents obtained by Billboard 
from the U.S. attorney's office in 




by Chuck Taylor 

New York. 

A subsequent indictment, filed 
Jan. 20, 1999, charged Sialiano with 
extorting money from the owners of 
Scores, a popular topless nightclub in 
Manhattan, where he had worked 
since 1991 and had remained after 
being hired at WKTU in 1996. 
According to the court papers, he 
evaded paying taxes on more than 
$230,000 in income from Scores, as 
well as $40,000 in winnings in a foot- 
ball pool there. His tax liabilities 
amounted to more than $87,000 from 
1993-95. 

"I never had any fear of the extor- 
tion charges, because I knew I was 
innocent. They were related to being 




GOUMBA JOHNNY 

an employee of Scores," he says. "I 
admitted from day one to owing the 
money and tried to reach some sort 
of settlement with the government. 
I pleaded guilty to the tax evasion, 
where I was paid cash and had won 
the football pool." 

But, according to Sialiano, feder- 
al authorities asked that he cooper- 
ate in a deeper investigation into 
Gotti, a man Sialiano says he never 
met until the day they both ap- 
peared in court 

"They asked me to testify, and I 
said no. They knew I didn't know 
Gotti, but they told my lawyer I was 
a 'credible and charismatic witness' 
because of what I did for a living, 
and they wanted me on their side. 
When I couldn't help them, they told 



me they were going to lock me up 
under charges of extortion, knowing 
I would be worried about the out- 
come of my career," he says. "I was 
doomed." 

Cari Robinson, the assistant U.S. 
attorney in charge of the prosecu- 
tion, declined to comment on the 
case; a spokesman says it is against 
the policy of the Department of Jus- 
tice to make officials available for 
interviews. 

In the end, the extortion charges 
were dropped. 

On Oct. 29, 1999, based on three 
counts of tax evasion, federal judge 
Burlington Parker sentenced Sia- 
liano to five months in prison and 
five months of home confinement, 
which will allow him to return to 
WKTU. 

Says Sialiano, "I was hoping for 
house arrest only, so that I could 
hold my job and pay off the taxes, 
but it didn't work out that way. The 
sentencing wasn't about rehabilitat- 
ing me or getting the money back. It 
was about disabling me. If you don't 
cooperate with the federal govern- 
ment, they decapitate you. 

"It didn't help being Italian or 
being known as Goumba Johnny on 
the radio," he adds, "but when you 
deal with the federal government, 
it's a big, powerful machine, and 
they can just steamroll you. Out of 
all those people involved, you heard 
about two people: John Gotti Jr. and 
Johnny the Italian. 

"My position in this case was 
overstated because of what I do for 
a living," he adds. "It got much more 
attention (in the press] than it 
should have." 

As he begins his sentence in a 
minimum-security prison in Loret- 
to, Pa., Sialiano is assessing the 
ordeal's impact on his life. "Any 
gains that I hare made in my career 
have been impossible to eiyoy, so it's 
a weird paradox. It's like I'm run- 
ning through quicksand. There's no 
time to say, 'Hey, this is good'; I've 
just been trying to stay one step 
ahead. I wouldn't wish this on any- 
body or any family." 

One salve is a book he intends to 
write. "It's turning out to be quite 
interesting," Sialiano says. "It's def- 
initely a story that hasn't been heard 
before, in or out of this industry." 

And as a result, he now has a firm 
grasp on the burdens of being a pub- 
lic figure. 

"I wasn't used to perceiving 
myself that way; I'm not any news," 
he says. "But now I watch every- 
thing I do, down to lights on red. I 
realize that with a high-profile job, 
everything is inspected. If I go to 
the cleaners and I'm not polite, well, 
Goumba Johnny is a scumbag. I 
don't have the opportunity to be in a 
bad mood." 

Looking to the future, he says in a 
light moment, "I guess the one good 
thing that's changed: Now I can get 
a good seat in a restaurant." 
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THE MOST- PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 hours daily 
1899 9th Street N£, 
Washington. D.C. 20018 

1 D'Angeio, Untitled (How Does It Feel) 

2 Dr. Dre F'Eminem, forgot ADOut Dre 

3 Montell Jordan, Get II On Ton -to 

4 Jagged Edge. He Can t Love U 

5 Eve. Love is Blind 

6 DUX. What's My Name 

7 Jay-Z. Do It Agam (Put Ya Hands Uol 

8 Missy "Midemeanor" BHt, Hot Boy? 

9 J-Shin, One Niehl Stand 

10 Notorious B.I.G.. Notorious B.I.G. 

1 1 2P*e * Outlawz, Baby Don't Cry 

12 Ginuwine. Nare 01 Ur Friends Business 

13 Blague, 8nng It All To Me 

14 Q-Tip, Hreatte & Stop 

1 5 Anpe Stow, Hz Mere Rair J In This CbuOl 

16 Black Rob, Whoa 

17 Sisqo. Qol To Gel It 

18 Goodie Mob, Get Rich To This 

19 Method MarvRedman, Y O U 

20 Manah Carey, Thank God ■ Frxirid You 

21 Dave Hollister. Can ! Slav 

22 Ljurjr HI I fee Mny Tjn Yon l^rri l,-* 

23 Ice Cube. You Can Do It 

24 Ideal. Creep Inn 

25 The Lax. Win) Out 

26 Da Brat. That's What I'm Looking For 

27 Chico Debartje, Out HON Whal You Want 

28 bnuwine. H.L , Tjrest, Can. Th» Best Van... 

29 Guy. Danon' 

30 WW Smith, 5o Fresh 

31 LL Cool J. Shut 'Em Down 

32 LM' Zane. Money Stretch 

33 Hot Boys, I Need A Hoi Girl 

34 Eastsidaz, G'd Up 

35 Santana, Maria Mana 

36 Doneil iooes. U Know Whal's Up 

37 Macy Gray, I Try 

36 Juvenile. U Understand 

39 Kells. Caught Out There 

40 Amet UrrieuK. Get Up 

41 Mary J. Blige, Deep ln»de 

42 Jennifer Lopez, Fe-? >n' So Goal 

43 Catero, Something I Cannot Have 

44 The fctnt, The Greatest Rornare Eve/ Sda 

45 E-40. Earl That's Yo Life 

46 Sammie. I Like It 

47 Yungstar. Knocki"* Pictures 0*1 Tne War 
■18 Master P. J* Bailer; 

49 Drag-On, Spit These Bars 

50 Murderers, We Don 1 Give A What 

— NEW ONS 0n»— 

Joe, l Wanna Know 

Guy. JMi Va iYaitna Keep Me Fram My Baby 

Mas F/Ginuwine, You Ov,e Me 

Will Smith, Freakin' II 

Warren G, Game Don't Wait 

Kelly Price & Friends. Love Sels You Free 

Mm Def. Umi Says 

Capone N-Norega. BhMKl Money Pari 3 
F.O.O., Frontline 

Ice Cube F/Xraiy Bone. Until We Rich 
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Continuous programming 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 Faith Hill, Breathe 

2 Tracy Lawrence. Lessons Learned 

3 Toby Keith. He* Do You Like Me Nov,'! 

4 Trace Adklni, More 

5 Gary Allan, Smoke Rings In The Dark 

6 Reba McEntire. What Do You Say 

7 LeAnn Rimes, Big Deal 

8 Keith Urban, Your Everything 

9 Chely Wright, I: Wai 

10 Dixie Chicks. r:owboy *ake Me Away 

1 1 Loneslar, Smile 

12 Ty Herndon. Stearr 

13 Mark Wilts, Back At One 

14 Jo Dee Messina, Because You Love Me 

1 5 Martina McBrirJe. Lara's The Only House ' 

16 Shedaisy, This Woman Needs • 

17 Joe Diflie. It's Always Somethm' 

18 The Wilkirtsora, Jmrr/s Got A Grtfriend ■ 

19 Yankee Grey, Aioth<tr Nine Minute* ' 

20 Chalee Tewwon. lust Because She Lnh T-ere * 

21 Shania Twain, Rock This Country 1 ' 

22 Rrbccca Linn Howard. CM H»nr In T*e WW, * 

23 WrRiv<tl !i iu»li«!*iMV(-Pi : !t-?5FH* 

24 Clint Black, When I Said I Do 

25 Kenny Rogers. Buy Me A Rose ' 

26 Asleep At The Wheel, Cherokee PVaden ■ 

27 Julie Reeves. Whal I Need * 

28 Jessica Andrews. Unbreakable Hea-1 * 

29 Alan Jackson, Pop A Top 

30 Ke-my Chesney. Sl-e Tf rks M. TtartDts Serf 

31 Brooks & Dunn, Fleer Thirty * 

32 Bain Shew-dVntr Gil,!' ':. 

33 Jennifer Day. The Fun Of Your Love 

34 Jerry Kilgore. J he Look 

35 Andy Griggs. She's More 

36 Clay Davidson, Unconditional 

37 George Jones. The Cold Hard Truth 

38 PhilVassar, Carlene 

39 Steve Wanner. I m Already Taken 

40 Steve Holy, Don't Make Me Beg 

41 Snerrie Austin, utile Bird 
43 Atocto Elliott, I'm Diegm' it 

43 Trim Tnggs. The Wrecking Crew 

44 Ty Hemdon. No Mercy 

45 Marty ftaybon. Cracker Jack Diamond 

46 Brad Paisley, Hr IJM.ln't H,i V e lo He 

47 Mwtgwnerv Gentry, DsdrJy Won! Sal Theism 

48 Martina McBride, Valentine 

49 Wade Hayes, Up North 

50 Tim McGraw. Something Like That 

* Indicates Hot Shots 



1 N Sync, Bye Bye Bye 

2 Christina Aguilera, What A Girl Warts 

3 Backstreet Boys, Shew Me Trie Meaning . 

4 Dr. Ore, Forgot About Ore 

5 Britney Spears, From Tne Bottom Of. . 

6 Korn. F";il hik A.vtv luin f-1>_* 

7 Red Hot Chili Peppers. Otherside 

8 Manah Carey, Thank God I Fourd You 

9 DMX, What's My Name 

10 Eve, Love Is Blind 

1 1 Santana F/The Product GUI, Marts Mana 

12 Savage Garden, I Knew I Loved You 

13 Blaque. Bring I; All To Me 

14 Missy "Misdemeanor" Elliott, Hut Boy? 

15 Kid Rock, Only God Knows Why 

16 Jay-Z, Do II Again (Put Ya Hands Upl 

17 Jennifer Lopei, Feelm' So Good 

18 2Gether, U • Me - Us CCakulus) 

19 Fitter. Tafce A Picture 

20 2Pac + Outlawi, Baby Don't Cry 

21 Third Eye Blind, Ne.-e- Vd., G: 

22 Nine Inch Nails, Into The Void 

23 Moby. Natural Blues 

24 Q-Tip. Br&athe i Stop 

25 Bush. I etting The Cables Sleep 

26 Fiona Apple. Limp 

27 Notorious B.I.G.. Notorious. B.I.G. 
2B D'Angeio, UrttJBtfj (Maw Does II Feel) 

29 P.0.0-, Southtown 

30 Oasis, Go Let It Out 

31 Montell Jordan. Get it On Tonite 

32 Mandy Moore, Candy 

33 Creed, What It 

34 01' Dirty Bastard, Got Your Money 

35 Mandy Moore. Walk Me Home 

36 System Of A Down. Sugar 

37 Ice Cube, You Can Do It 

38 Poweritian 5000, Nobody's Real 

39 Smash Mouth, Then The learning Comes 

40 R.E.M., The Great BeyonC 

41 Da Brat, That's What l m looking For 

42 Pink. There You Go 

43 Blink-182, All The Small Tnings 

44 Foo Fighters. Learn lo Fly 

45 Thr SmjVinE Pumpirru, " ■ r 1 ■ .1.1 

46 Macy Gray. I Try 

47 The Lox, Wild Out 

48 Lou Bega. Tricky. Tricky 

49 Juvenile, U Understand 

50 EastsMu, G d Up 

** Indicates MTV Exclusive 

^ NEW ONS ^ 

Madonna, American Pie 
Buckcherry, Check Your htead 
Bloodhound Gang, The HorJ Trjuch 
No Ooubt, En -Girlrend 
Vertical Horiion. Everything You Want 



1 Santana Feat. Rob Thomas, Srrtool*' 

2 Savage Garden, . Knew I Loved You 

3 Smash Mouth, rhM The Momir« Comes 

4 Christina Aguilera. What A Girl Wants 

5 Celine Dion. That's The Way It Is 

6 Third Eye Blind, New I et Yoi Gc 

7 Vertical Horiion. E'^rylhing You Wanl 

8 Backstreet Boys, Stm fte Tte Meanng. 

9 Brian McKnlght. H,»::k At llin- 

10 Santana F.The Product GfcB W^na Maria 

11 Sting. Brand New Day 

12 Foo Fighlers. Learn To Fly 

13 Red Hot Chili Peppers. Otherside 

14 Macy Gray, I Try 

15 Train, Meet Virginia 

16 Sugar Ray, FfM Aparl 

17 Manah Carey, Thank Goo I Found You 

18 R.E.M.. The Great Beyond 

19 Counting Crows. Hanginaround 

20 Fitter, Taks A P.cture 

21 Lenny Kraviti. fVhitil.^i Wuh ,ci 

22 Faith Hill. Breathe 

23 Goo Goo Dolls, UUc.k Balloon 

24 Jennrfer Lopez. Feelirt' So Good 

25 Lenny Kraviti. I Belong To You 

26 Tma Turner, When The Heartache Is Over 

27 Oasis. Gd Let It Out 

28 Red Hot Chili Peppers, Sc.* Iis.y.ie 

29 Whitney Houston. My Love Is Your Love 

30 Lit, My Own Worst Enemy 

31 Moby. Natural Blues 

32 Beth Hart. L A Song 

33 -t\ The Greatest Romance Ever So»d 

34 Backstreet Boys, i Want it That Way 

35 Alarm Morissette, That I WouU Be Good 

36 Sugar Ray, Someday 

37 Marc Anthony, I Need To Know 

38 Enrique Iglesias, Rhythm Divine 

39 Jennifer Lopei, Waiting Tor Tonight 

40 Lou Bega. Tricky. Tricky 

41 Christina Aguilera. Genie In A Bottle 

42 R.E.M.. Lij-.-Kij; My KeliKi.-jn 

43 Sixpence None The Richer, Kiss Me 

44 Celine Dion, My Heart Will Go On 

45 Beck. Debra 

46 Smash Mouth. All Star 

47 SMru Twain, Tr-at Den t Impress Me Mich 

48 Lenny Kraviti. I i, Aa.iv 

49 EveHast, What It's Like 

50 Mariah Carey, D'eamlover 

NEW ONS 

No Doubt. En Girlfriend 

Madonna, American FV 

Sting. Desert Rose 

Bob Dylan, Th.tiKS H*ve Changed 

Tic Smashing Pjrrjkins. Tr-e Ewlaslir^Ga^ 

Megadeth. Breadline 

Staind. Home 
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mualo network 

Continuous programming 
1221 Collins Ave 
Miami Beach.FL 33139 

BOXTOPS 

Dr. Dre F/Eminem, Forgot About Dre 
Eve Feat. Faith Evans, Love Is Blind 
The Notorious B.I.G., Notorious 
Pink, There You Go 

Santana F/The Product GIB. Mana. Maria 

Hot Boys. I Need A Hot Girl 

D'Angeio. Untitled (How Does It Feel) 

LFO, Girl On TV 

Eiffel 65. Blue (Oa Ba Dee) 

Gimnm, R.L, Tyre*. Cast. Ire Best Mai i Car. Be 

■¥-. The Greatest Romance Ever Sold 

Ginuwine, None Ot Ur Fhcnds Business 

'N Sync. Bye Bye Bye 

LL Cool J. ShuT 'En Down 

Backstreet Boys. Show Me The Meaning... 

DMX, What's My Name 

Lenny Kravitz, I Belong To You 

Christina Aguilera, What A Girl Wanls 

Juvenile, U Understand 

Jennifer Lopei, Feelm' So Good 

Britney Spears, From The Bottom Of My,. 

Ul' Wayne. Tha Block Is Hot 

P.O.D., Southtown 

Methods Of Mayhem. Get Naked 

2Pac + Outlawz, Baby Don't Cry 

Blaque, Bring it All To Me 

Kottonmouth Kings, Bump 

NEW 

Bloodhound Gang, The Bad Touch 

Bcnr N Harmony, Rttumxiirr iF^pp. Pajtij 

Jay-Z, I'll Do Anything 

Irv Gotti, We Don't Give A What 

Len. Cryptik Souls Crew 

Limp Buklt, Breathe Still 

Lit, Miserable 

Master P F'Jermainc Dvprl, Da Baiters 
Montell Jordan, Once Upon A Time 
Trina, Da Baddest B***h 
Will Smith. Freakin' II 
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Continuous programming 
1515 Broadway 
New York. NY 10036 

Gang Starr, Ja;z Thing 

A Tribe Called Quest, Jazz (We've Got! 

Soul II Soul, Jaum's Groove 

OutKast, Jazzy Belle 

Bill Wyman. Je Suis Un Rock Star 

Gene Loves Jezebel, Jeakxis 

The Black Crowes, Jealous Again 

Patty Loveless, Jealous Bone 

Another Bad Creation, Jealous Girl 

Luna, Jealous Guy 

John Lemon & The RmUc On Ban), teiloA Guy 

Liz Phaif. .ealous)' 

Natalie Merchant, Jealousy 

David Bowie, The Jean Genie 

David Sylvian t Robert Fripp, Jean Tne &rdmin 

Falco. leai nie 

Blue Murder. Jelly Roll 

Lkrvd Col* Art] Th! CorniMbom, le-rrier S?¥ Sad 

Pearl Jam, JeremyYetlow LedbeTler 

Neurotic Outsiders. Jerk 




Continuous programming 
299 Queen St West 
Toronto, Ontario M5V2Z5 

Tte Srushni Rimpkmi. ' nt I rtrustrg Gut : HfW' 

No Doubt. F» Girllriend (NEW) 

Lit, Miserable INEW> 

D-Cru. I Will Be Waiting (NEW) 

Enrique Iglesias, Be With You (NEW) 

'N Sync, Bye Bye Bye 

Christina Aguilera. What A Girl Wants 

Backstreet Boys, 5lww Me The Meaning , 

Eiffel 65. Blue (Da Ba Dee) 

Matthew Good Band, Load Me Up 

Britney Spears, From The Bottom Ot... 

Foo Fighters, learn To Fry 

The Tea Party, The Messenger 

Our Lady Peace, Is Anybody Home? 

S Club 7, 5 Club Party 

Choclair. Let's Ride 

Korn, Falling Away From Me 

Jennrfer Lopez, Feeiin' So Good 

Souldecision, Faded 

McMasters & James, love Wins Every Time 



Continuous programming 
Hawley Crescent 
London NW18TT 

Backstreet Boys, Sr»w Me The Meaning... 
Britney Spears, Born to Make You Happy 
Lauryn Ml t Bob Martry, W Mil Ltfti Donn Lm 
Christina Aguilera, What A Girl Wants 
Alice Deejay, Back In My Life 
Enrique Iglesias, Rhythm Divine 
Whitney Houston, I Learned From The Best 
Oasis, Go Let It Out 
Blink-182. All The Small Things 
Tom Jones, Sex Bomb 
Red Hot Chrli Peppers. Othervoe 
TIC. Dear Lie 
Macy Gray, I Try 

Puff Daddy Featuring R. Kelly. Satisfy You 
Kim Lucas, All I Really Want 
Jennrfer Lopez. Feeiin' So Good 
Him, Join Me 
Thomas D. Liebesc.' ef 
Herbert Gronemeyer, Da Da Da 

Gang, The Batad C Chase, Lam 



College 

Television 

Network 



24 hours daily 
32 C S7lh Street 
New York. NY 10022 

NEW 

Lauryn Hit 1 8* ferity, tel. W Lerns Dow. Law 

Our Lady Peace. Is Anycody Home? 

Santana F/The Product GIB, Mana. Mana 

Stroke 9. Little Black Backpack 

Vertical Horizon, Ewythtfig KNJ VWBftl 

311, fiowiiw 

Aimee Mann. Save Me 

Sen harper And The Innocent Cnmmls. l.n h Sire 

Big Kenny, Under The Sun 

Collective Soul, Needs 

Creed. What It 

Destiny's Child, Bug A Boo 

Dixie Chicks, Cowboy Take Me Away 

Eiffel 65, Biue (Da Ba Dee) 

Folk Implosion, Free To Go 
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Three hours weekly 
216 W Ohio 
Chicago.IL 60610 

Folk Implosion. Free To Go 
Joe Strumme*. Tony Adams 
311, Flowing 
Len, Cryptik Souls Crew 
Nine Inch Nails. Into The Void 
Crazy Town, Toxic 
Buckcherry. Check Your Head 
Clorine. Way Out 

The Chemical Brothers, Hey Boy Hey Girl 
Creed, What If 
Gay Dad. Joy 

Powerman 5000. Nobody's Real 



1/2-hour weekly 
46 Gifford St 
Brockton.MA 02401 

Reveille, Permanent 

R0.0.. Southtown 

Static X. Push It 

Korn, Falling Away From Me 

Methods Of Mayhem. Get Naked 

Crazytown. Toaic 

Gay Dad, Joy 

The Suicide Machmes. Somehmes I Don't Mind 

Clorine. Way Out 

Oasis. Go Let It Out 

Gomez, We Haven't Turned Around 

Handsome Boy Modeling School, Rock r. Roll 



Music Video 



PROGRAMMING 



MTV2 Marathon Isn't Using Full 
Library; Stevenson Joins Qwest 



Mt\YS MARATHON COUNT- 
DOWN: Late last year. MTV2 — 
MTV's free-form sister channel 
available mainly on satellite TV — 
announced that it would be having 
a marathon "Videos A-Z" count- 
down showing all the music videos 
in the MTV/MTV2 libraries 
(almost 19,(KX) videos) in alphabet- 
ical order by song title. 

Well, it hasn't quite turned out 
that way. 

Since MTV2's countdown began 
on Jan. 1, dozens of videos have 
been skipped with no on-air ex- 
planation. 

Among the l>etter-known videos 
skipped in the countdown: Don 
Henley's "All She Wants To Do Is 
Dance." Tiffany's "All This Time." 
George Harrison's "All 
Those Years Ago." 
Heart's "All I Wanna Do 
Is Make Love To You," 
Def Leppard's 'Animal." 
Queen's "Body Lan- 
guage." Joan Jett's 
"Crimson And Clover," 
and the Jack sons' "Can 
You Feel It." 

MTV2 CM David 
Cohn says of the omis- 
sions, "In any given 
hour, we have to time OUT 
programming to the sec- 
ond, and there has to be 
a number of droppable 
videos if a VJ or promo 
segment runs overtime. 
Pushing the dropped videos to a 
later time would compound the 
problem. 

"We apologize to viewers who 
may have missed the videos they 
were looking for, but it just isn't 
within our resources to make 
room for the videos that had to be 
dropped," he says. "Videos aren't 
always being dropped every hour, 
and we've done a great job of fol- 
lowing our original intention, 
which is to show our vast catalog 
of videos." 

Those who want to see the com- 
plete list of videos from the MTV/ 
MTV2 library can go to MTV's 
Web site (wwTV.mtv.com). 

In its on-air promos, MTV2 has 
backed off from its original claim 
to show "all" the videos from the 
MTV/MTV2 library; but because 
videos are still being shown in 
alphabetical order, it's still techni- 
cally an "A-Z" countdown. 

The countdown shows a block of 
videos from 6 a.m. -6 p.m. every 
day, w ith the same block repeated 




by Carta 
Hay 



from 6 p.m.-G a.m. MTV2's 
"Videos A-Z" countdown is 
expected to continue over the next 
few months. 

On THE MOVE: Qwest Records 
has named Steve Stevenson sen- 
ior director of visual marketing. 
Prior to joining Qwest, he w-a-s an 
Independent promoter and Warn- 
er Bros. Records VP of video pro- 
motion for black music. 

April Moser has replaced 
Barri Klutznick as the main 
music video contact for Tunes.com 
. . . Priority Records has appoint- 
ed Kris Toledo-Foster to the post 
of video commissioner. She was 
previously a rep at production 
company Villains . . . Tim Smith 
^^^^ has replaced Monlez 
Miller as music director 
for Detroit-based R&B/ 
hip-hop show "Video 
Request." 

Production company 
Little Minx has added 
director Andrew Dos- 
umnu to its roster. He 
was previously with 
Propaganda Films . . . 
Director Marlene 
Khein has joined the 
roster at Notorious Pic- 
tures . . . Production 
company U Ground has 
signed director Mike 
Olszewski. 

Local show spot- 
light: This issue's spotlight is 
on the New York-based R&B/hip- 
hop program "Rhythm & Power." 

TV affiliate: Time Warner Cable 
in New York. 
Time slot: 8:30-!) p.m. Saturdays. 
Key staffer: Eddie Muentes, 
executive producer. 

E-mail address: rhythmnpower 
(iihotmail.com. 

Following are the show's top fire 
videos for the episode that aired 
Jan. 22: 

1. Will Smith Featuring Biz 
Markie & Slick Kick, "So Fresh" 
(Columbia). 

2. Capone-N-Xoreaga, "Bloody 
Money (Part 3)" (Tommy Boy). 

3. Rah Digga Featuring Busta 
Rhymes, "Imperial" (FlipMode/ 
Elektra). 

4. Chico DeBarge, "Give You 
What You Want (Fa Sure)" 
(Motown). 

5. Santanu Featuring The 
Product G&B, "Maria Maria" 
(Arista). 



LOS ANGELES 

Horn's "Make Me Bad" video was 
directed by Martin Weisz. 

Cameron Casey directed Ice 
Cube Featuring Krayzie Bone's 



"Until We Rich." 

Lit teamed up with director Ev- 
an Bernard for the "Miserable" 
video featuring Pamela Anderson 
Lee. 
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JIVE'S PLAN: 'N SYNC EVERYWHERE 

(Continued from f)age 1) 




street Boys, and R. Kelly, among 
many others, is just amazing." 

Originally planned for a pre- 
Christmas relea.se, "No Strings At- 
tached" was pushed back due to on- 
going litigation between the band and 
BMG Entertainment, among other 
parties, which ignited when 'N Sync 
sought to move from BMG-owned 
RCA (via a production deal with 
Trans Continental) to Jive. A settle- 
ment in the suits 
was announced 
Dec 29, 1999, with 
one result being 
the act's move to 
Jive (Billboard, 
Jan. 8). 

Weiss contends 
that the delay only 
helped the label kleinbaum 
gain momentum. 

"The public has been waiting with 
bated breath for the new album," 
Weiss says. "The fact that the drama 
played out in the public forum only 
heightened awareness of the new 
album. Fans are crying for it." 

"We're all rery excited," says band 
member Joey Fatone. "We've had to 
wait way too long to release an al- 
bum of new material. Because of 
that, we knew we had to move ahead 
musically." 

Offers JC Chasez, "The new al- 
bum has a slightly different sound, 
more of an R&B edge, and more 
uptempo. We're just taking pop mu- 
sic to another level." 

Weiss seconds the sentiment. 
"This new album has lots of new fla- 
vors and textures," he says. "It's def- 
initely going to surprise many peo- 
ple, especially the group's core pop 
audience, who haven't heard an al- 
bum like this before." 

In Japan, "No Strings Attached" 
will be issued April 5. According to 
Joann Kaeding, VP of international 
at Jive, the country is a priority. " 'N 
Sync's debut album had a low sales 
base there, compared to everywhere 
else," she says. "We want to make 
sure the new album does much bet- 
ter in that market." 

In March, the group will travel to 
Japan for a promotional tour, encom- 
passing radio, TV, and press, says 
Kaeding. While there, she says, the 
band will perform at a fan-based 
showcase/press conference. 

"No Strings Attached" finds 'N 
Sync completely in control of its des- 
tiny. "We were given total control in 
the studio," says Fatone. "We chose 
the songwriters and producers we 
wanted to work with. With this 
album, we are being completely true 
to ourselves." 

"No Strings Attached" includes 
contributions from Kristian Lundin 
and Jake Schulze ("Bye, Bye, Bye"); 
Max Martin, Rami, and Andreas 
Carlsson ("It's Gonna Be Me"); Rich- 
ard Marx ("This I Promise You"); 
Guy Roche and Diane Warren 
("That's When I'll Stop Loving You"); 
Teddy Reilly (a faithful cover of John- 
ny Kemp's '80s R&B/dance hit "Just 
Got Paid"); and She'kspere ("Makes 
Me 111"). 

The album also includes two songs 
co-penned/co-produced by Chasez 
("Space Cowboy" and "Digital Get 
Down") and one co-penned/co-pro- 
duced by band member Justin Tim- 
berlake ("Good For You"). 

The album's release was preceded 



by the noncommercial single "Bye, 
Bye, Bye," which was delivered to 
radio the week of Jan. 10. 

According to Jive, the track broke 
the record for most adds at main- 
stream top 40 stations in a one-week 
period. Notes Janet Kleinhaum, VP 
of artist marketing at Jive, "We got 
over 200 adds the week of Jan. 17." 

Frankie Blue, PD at WKTf New 
York, embraced "Bye, Bye, Bye" the 
moment it arrived in the mail. "There 
was an immediate impact after just 
one play," says Blue. "It instantly 
became the No. 1 -requested song at 
the station. It's several thousand 
phone calls above our No. 2 song." 

Blue says that 'N Sync is a core act 
for WKTU. "All we have to do is men- 
tion the name "N Sync and the phones 
blow up. For us, and without ques- 
tion, 'N Sync equals ratings." 

On March 20, 'N Sync is scheduled 
to do a live radio interview on the 
syndicated AMFM, as well as play 
tracks from "No Strings Attached." 

Helping in fueling the fire at radio 
was 'N Sync's performance of "Bye, 
Bye, Bye" on the American Music 
Awards Jan. 17. 

This was followed, three days lat- 
er, by a worldwide chat on America 
Online (AOL), which provided fans 
the first opportunity to discuss the 
new single and album with the five 
members of the group. 

Evan Hosie, program director of 
music at AOL, confirms that 'N Sync's 
worldwide chat set "an AOL record 
for simultaneous chattel's, with 38,000 
fans jamming the lines at one point. 
This beats the previous record, which 
was set by Britney Spears." 

Hosie says a total of 95,000 fans 
participated in the 30-minute chat. 
"Fans in Germany, Japan, Brazil, 
Canada, Australia, the U.K., and the 
U.S. were all there," she notes. 

In addition to the chat, Hosie says 



that AOL, as part of an agreement 
with Jive, was "the first place on the 
I nternet to hear [a 30-second wav file 
of) 'Bye, Bye, Bye.' " 

BIG VIDEO PUSH 

On Jan. 24, the Wayne Isham-di- 
rected video for the single debuted 
on MTV's "Making The Video." Two 
days later, the group — Chris Kirk- 
patrick. Lance Bass, Timbeiiake, 

'Everyone in the 
world knows about 
this record' 

- JOHN GRANDONI - 

Chasez, and Fatone — appeared on 
MTV's "Total Request Live." 

And then on Jan. 29, the group 
appeared on a special Super Bovvi- 
themed "Total Request Live" from 
Atlanta. On Feb. 5 and (i, the act co- 
hosted and performed on MTV's 
"Snowed In." 

"Yes, you could say that we've been 
hitting MTV pretty hard with 'N 
Sync," says Jive's Kleinbaum, who 
adds that MTV is a key partner in 
the label's marketing of 'N Sync. 

"We took a meeting with MTV last 
December, wherein we said how 
important it was for us to have them 
as a media partner," Kleinbaum re- 
calls. "Like us, MTV sees the impor- 
tance of working toget her and hav- 
ing 'N Sync on the network. It's a 
win-win situation for both of us." 

Half joking, she adds, "Right now, 
the band is trawling throughout Eu- 
rope on a promotional tour, so don't 
expect to see them again on MTV 
until next month." 

Of course, once March rolls 
around) expect ample 'N Sync cover- 
age on the music network. Kleinhaum 



confirms forthcoming appearances 
on "Total Request Live" (March 7) 
and "Ultra Sound" (March 18). 

On March 21, the day of the al- 
bum's release, Kleinbaum says to 
"expect to see the boys on 'Total 
Request Live.' " 

"They're definitely a big part of 
the channel," says Michele Dix, VP 
of music and talent programming at 
MTV "We like to work hand in hand 
with all big releases — and we like to 
have a marketing plan for each one. 
It's important for us to have big 
events for acts our audience loves." 

While Jive is still scheduling other 
TV appearances, Kleinbaum eon- 
firms the following: "Saturday Night 
Live" (March 11), "Good Morning 
America" (March 13), "The Rosie 
O'Donnell Show" (March 20), Nick- 
elodeon's "All That" (March 25), 
"The View" (March 27), and 
"The Tonight Show with Jay 
Leno" (April 4). 

WAL-MART & MORE 

On the retail front, Jive says to ex- 
pect a major promotional blitz that 
will encompass light boxes, clump 
bins, point-of-purehase displays, and 
advertising. 

Wal-Mart will air a special broad- 
cast in all stores on March 21, says 
Kleinbaum. "It will be like a release 
party at each location, with exclusive 
video footage being shown through 
video and radio networks," she says. 

Adds Kleinbaum, "You won't he 
able to turn around in any music 
store without knowing about this 
album." 

"The setup for this album has been 
fabulous," says John Grandoni, VP of 
purchasing for the 184H6-store Pitts- 
burgh-based National Record Mart, 
"Everyone in the world knows about 
this record." 

Grandoni expects "No Strings At- 




tached" to be one of the biggest sell- 
ers of 2000. Additionally, says Gran- 
doni, "I expect the album to debut at 
No. 1 and challenge the Backstreet 
Boys' 'Millennium' for most units sold 
in its first week of release." 

'N Sync's eponymous 1998 RCA 
debut has sold 7.8 million units in the 
U.S., according to SoundScan. 

On the Internet, Kleinbaum says 
the label is targeting lifestyle Web 
sites and chat 
rooms, as well as 
doing "a lot of ban- 
nering, E-post- 
cards, and E- 
mail." 

She also says to 
expect much audio 
streaming on a 
weiss variety of sites, in- 
cluding www. 
jiverecords.eom and www.nsync.eom. 
"There will be absolutely no music 
downloads anywhere," she says. 

Managed by Johnny Wright of Or- 
lando, Fla.-based Wright Entertain- 
ment Group and booked by David 
Zedeck of New York-based Evolution 
Talent Agency. 'N Sync is scheduled 
to begin rehearsing in April for its 
comprehensive North American 
summer tour, commencing in May. 

Looking back, Kleinbaum says 
Jive has been doing everything in its 
power to spread the word about 'N 
Sync. "The minute we received word 
that 'N Sync was on the label, it was 
'Go,' " she remembers. "We knew 
what we had to achieve. We had to 
make sure people knew of the new 
album, its release date, and the 
group's new affiliation with Jive. 

"Additionally," continues Klein- 
baum, "we wanted to make sure that 
people realized the growth between 
the group's first album and this 
one — both artistically and from a 
marketing standpoint." 



COLUMBIA HOUSE READIES FOR THE FUTURE 

(Continued from page I) 



years with the company, although 
executives say he will stay on full 
time supervising finance, legal 
affairs, and fulfillment during a 
transition period and work as a con- 
sultant to the company after the 
merger liil Wm&rABulletin, Feb. 8). 

Appointed to head two of the three 
divisions are Bill Ostrow, who will be 
president ofcolumbiahouse.com, and 
Brian Wood, who will be president of 
Columbia House. Ostrow has been 
VP of Columbia House Interactive, 
and Wood has been executive VP of 
the company's video club. Jason Olim 
will remain president of CDnovv. All 
report to Scott Flanders, who was 
named chairman/CEO of the com- 
bined company last year. 

It is clear that a major reason for 
the reorganization is to reduce the 
soaring costs of direct marketing. 
Profit margins for record clubs have 
been squeezed in recent years. 

"Mailings each month are very 
expensive," says Flanders. "Our 
research shows that 50% of our pack- 
ages are never opened. Postage costs 
continue to escalate. That would force 
us to deliver lower value to our mem- 
bers unless we do it more efficiently." 

Although the company will contin- 
ue to mail materials to its members, 
Flanders says that "the most effi- 



cient way to interact with Columbia 
House will be online." For instance, 
he notes that Columbia House has 
16,000 music titles and 7,000 video 
titles in its catalog, all of which can 
be listed online but not in a monthly 
mailing. 

"Our near-term goal is 8 million 
members interacting online," he 
adds. That could mean customers 
receiving E-mail messages from the 
company about product offerings as 
well as actually buying music and 
video online. He says that about half 
of Columbia House's 16 million mem- 
bers have online access. 

The company will be making a 
"significant" investment in its online 
operations, but Flanders adds that 
the amount has not been determined 
yet. "We're going from 3 million to 8 
million members [online], and we 
have to invest aggressively to achieve 
that target." 

He believes that the music and 
video cluh is "significantly under- 
penetrated" and that it "should" have 
40 million members. 

Also named to a new post is Tom 
Beauchamp, who will be senior VP 
and chief information officer of 
Columbia House. He will be in charge 
of building the Web infrastructure. He 
had been senior VP'chief information 



officer at Oxford Health Plans. 

Columbia House is a 50-50 joint 
venture between Sony Music Enter- 
tainment and Warner Music Group. 
Last year it acquired CDnow. The 
Federal Trade Commission is now 
reviewing the deal, which executives 
say should be completed by early in 
the second quarter. 

Some observers believe that the 
Columbia House reorganization is 
related to the lawsuit the National 
Assn. of Recording Merchandisers 
(NARM) filed against Sony Music, 
charging the record company with 
unfair competition in placing links on 
packaged CDs sold in stores to label- 
operated Web sites (Billboard, Feb. 
12). These observers say that the 
post-merger strategy will be to 
direct visitors from label Web sites to 
CDnovv to buy music, bypassing tra- 
ditional retailers. 

Flanders says, "There is no link- 
age whatsoever between the Colum- 
bia House restructuring and the 
NARM suit. There have been no dis- 
cussions with Sony executives about 
that suit The [merged] company will 
be a stand-alone company with a 
board of directors that will answer to 
shareholders. Their principal duty is 
to the public shareholders." 

After the merger, the company 



will be owned 37% by Sony, 37% by 
Warner, and 26% by public stock- 
holders. 

In a response to NARM's lawsuit, 
Sony has withdrawn all of its compa- 
nies, people, and recording acts from 
participation in the trade associa- 
tion's annual convention Feb. 27- 
March 1 in San Antonio (Billboard- 
Bulletin, Feb. 7). Sony declines to 
comment on the pullout. 

Pamela Horovitz, NARM presi- 
dent, says, "We are disappointed by 
Sony's decision and hoped that they 
would have chosen to see the litiga- 
tion as simply a strategy for resolv- 
ing a business issue over which we 
had come to an impasse." 

To fill the void left by the depar- 
ture of the Sony artists, she adds, 
"we are working aggressively to 
ensure that we have good music for 
the NARM Scholarship Foundation 
dinner. The evening Is supposed to be 
a night that celebrates the music and 
the kids, and our goal is to ensure 
that happens." 

Sony recording artist Gloria Este- 
fan had been scheduled to perform 
that night. 

Assistance in preparing this story 
was prorided bij Ed Christman in 
New York. 
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PROPOSAL MAKES CDS TAX-EXEMPT 

(Continued from page 1) 



selling entertainment products avail- 
able in digitized and non-digitized 
form (Billboardftdfefin, Feb. 10). 

Not surprisingly, the "parity" plan 
for making all CDs tax-exempt is res- 
onating well with brick-and-mortar 
merchants, many of whom have been 
vocal opponents of any online taxa- 
tion scheme that would give special 
exemption to pure-play E-tailers 
(Billboard, Oct. 9, 1999). 

"It would be fabulous," says John 
Sullivan, senior VP/CFO at Trans 
World Entertainment. "It would be 
terrific for business." 

In Europe, meanwhile, the latest 
proposal on the online taxation issue 
seems headed in the opposite direction. 

Officials at the International Fed- 
eration of the Phonographic Indus- 
try (IFPI) in Brussels are taking a 
low-key stance on the European 
Commission's (EC) alert on Feb. 7 
that it is considering the introduction 
of a sales tax on music, video, and 
other downloadable commodities 
bought over the Internet, If enacted, 
the proposal would introduce the first 
harmonized sales tax in Europe 
(Billboardttiflefin, Feb. 9). 

Hanne Thorboll, IFPI's Brussels- 
based senior European affairs exec- 
utive, tells Billboard that the organi- 
zation expects the distribution of a 
European Union consultation docu- 
ment on the issue within GO dare. 

"We're keeping a close eye on it. 
It's an ongoing issue for the record 
industry, and we must try to find a 
solution which is fair and which can 



be enforced," she says. 

Stephen Bill, head of the EC's tax- 
ation and customs unit, could not be 
reached. In a report earlier in the 
week, he was quoted as saying it is 
unclear "whether downloads could be 
classed as taxable services falling 
under world trade rules." 

EFFORT TO BREAK STALEMATE 

The ACEC's business caucus, 
which represents telecommunica- 
tions and E-commerce companies, 
has also proposed axtending the cur- 
rent sales tax moratorium to five 
years and giving telecommunications 
companies access to tax breaks. 

In another concession to Internet 
superstores, such as Amazon.com, 
and catalog merchants, the proposal 
calls for the simplification of rules 
that allow a state to impose taxes on 
companies that have operations in 
that state. 

In exchange for the exemptions, 
the proposal says, state governments 
should be given authority to collect 
sales taxes from other E-commerce 
companies that sell non-digitized 
products as well as mail-order com- 
panies that sell across state lines. 

With the proposal, the caucus 
hopes to forge a swing-vote block 
between warring state government 
pro-tut forces on the ACEC and no- 
tax advocates on it. The ACEC is 
charged by Congress to develop rec- 
ommendations for an Internet tax 
plan, thereby helping to chart new 
tax models for this country in the 



new century. 

Such a proposal must first be 
approved by the commission, which 
is composed of a wide variety of par- 
ties, from pro-tax state and local gov- 
ernment officials to pro-business no- 
tax advocates. 

The caucus includes America 
Online, Charles Schwab Corp., 
AT&T, MCI WorldCom, Gateway, and 
Time Warner. 

The 19-member ACEC must now r 
vote on the proposal at its final meet- 
ing March 20-21 in Dallas. Says one 
member of the caucus, "This is just a 
basis for trying to form a consen- 

Also proposed: 
Extending the 
current tax 
moratorium to five 
years 

sus — it will receive a lot of attention 
and will probably be modified. They 
(the ACEC) could take some of. or 
most of, the proposal." 

Before any recommendations 
become law, they must first be 
approved by Congress and the White 
House. 

The ACEC was created by Con- 
givss to study federal, state, local, and 
international taxation and tariffs on 
transactions using the Internet and 



Internet access. The commission's 19 
members include three governors, 
heads of several major information 
technology corporations, and other 
government and business leaders 
from across the nation. Virginia Gov. 
James Gilmore chairs the commission. 

GLOBAL IMPLICATIONS 

The ACEC is charged with pro- 
ducing what is arguably the most 
important policy initiative of the 
information age. Its recommenda- 
tions on the critical issues of E-com- 
merce and tax policy will have glob- 
al implications as the U.S. seeks to 
balance E-commerce tax and tariff 
policies with those of other trading 
nations. 

Lawmakers also directed the 
American delegation at the World 
Trade Organization meeting last 
November in Seattle to give priority 
to a permanent ban on global Inter- 
net tariffs and discriminatory taxes. 

In addition to the upcoming Dallas 
meeting, the ACEC last year met 
June 20-21 in Williamsburg, Va.; 
Sept 14-15 in New York; and Dec. 14- 
15 in San Francisco. The commission 
must report its recommendations to 
Congress by April and will then be 
disbanded. 

In recent developments, federal 
lawmakers who enacted the 1998 
te mp orary moratorium on new Inter- 
net taxes have introduced a bill to 
ban any new or discriminatory Inter- 
net taxes and make permanent the 
temporary moratorium. The Senate 



version of the new bill, S. 2028, tar- 
gets only taxes that might be applied 
to E-commerce. It was introduced 
Feb. 3 by Sen. Ron Wyden, D-Ore„ 
along with co-sponsors Patrick 
Leahy, D-Vt, and Spenser Abraham, 
R-Mich. It has not yet been referred 
to committee. On the House side, 
Rep. Chris Cox, R-Calif., is introduc- 
ing companion legislation. 

In a joint statement. Wyden and 
Cox say online consumers "have been 
threatened by a growing number of 
tax schemes" that are "potentially 
unconstitutional" and would be "a 
bureaucratic nightmare for millions 
of Americans." 

The new legislation joins several 
other E-commerce tax bills from last 
session, including one by Republican 
presidential hopeful Sen. John 
McCain. R-Ariz., that seek to make 
the temporary moratorium on Inter- 
net taxes permanent. Another bill, 
sponsored by Sen. Ernest Hollings, 
R-N.C, called for Internet taxes to 
help budget-strapped states fund 
education programs. There have 
been no hearings on those bills. 

ALso, the Senate Budget Commit- 
tee held a hearing on the E-com- 
merce tax Issue Feb. 8, with testimo- 
ny from academics and the governor 
of Michigan and Massachusetts. The 
recommendations from the witness- 
es ranged from anti-tax to pro-tax. 

Astsixtuiice in preparing li.ix slum 
wax provided by Ed Christ man in 
New York and KaiLafthm in Oslo. 



AEC RESTRUCTURES WITH EYE ON DIGITAL BUSINESS 
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pany into two groups. 

The Media and Internet Services 
Group will consist of Digital On- 
Demand (DOD), the All Media Guide 
(AMG), and Medalist, a new special- 
markets label created as a joint ven- 
ture with CAK Enterprises, one of 
the principals of which is music mo- 
gul Charles Koppelman. Tom Szabo, 
formerly CEO of DOD, has been 
named president of the group. 

The Distribution and Fulfillment 
Services Group will consist of the Al- 
liance One Stop Group, One Way 
Records, and Innovative Distribution 
Network. Alan Tuchman, formerly 
president of the One Stop Group, has 
been named president of the group. 

Just as it provides complete ful- 
fillment and distribution services to 
labels and retailers selling hard 
goods, Alliance is moving to provide 
the equivalent services for digital 
distribution, says Eric Weisman, 
president/CEO of Coral Springs, 
Fla.-based AEC. 

On the digital distribution side, 
Weisman says AEC is in the process 
of trying to find a digital-rights- 
management solution so that it can 
offer labels and retailers a full set of 
services for that side of the business. 
He declines to say if this means an 
acquisition is in the works. 

But he says that, thanks to DOD, 
which the company acquired in Nov- 
ember, a whole new area of opportu- 
nities has opened up for Alliance. 

"We have to digitize product so it 
is coded and ready for transmission 
to our kiosks." Weisman explains. 
"What we are experiencing, since we 
are early in the curve, is that as the 



labels make the content available to 
us, they want us to do the digitaliza- 
tion for them as well. It is giving us 
a platform to do an encoding busi- 
ness in general." 

Also, some labels are looking to 
Alliance to help them with digital 
rights management. 




WEISMAN 



When Alliance is done building its 
digital media services infrastruc- 
ture, it will have the capability of 
doing encoding, digital rights man- 
agement, and digital distribution, 
whether through a Web-based plat- 
form to the consumer, to a kiosk in a 
store, or as a plug-in package for a 
third-party online store. "All of these 
are technological services that we 
can market to retailers and labels," 
Weisman says. 

On the kiosk side, Weisman says 
that the industry already knows 
about its efforts through DOD to 
place kiosks at retail for the in-store 
manufacturing. But he adds that the 
Media and Internet Services Group 
will be able to provide other services 
through that vehicle as well. 

For instance, the company plans 



to place the AMG, covering music, 
books, video, and video games, on the 
kiosk, as well as the ability to pre- 
view the various media through 
streaming. Also, the kiosks will have 
real-time information about upcom- 
ing product releases or relevant 
entertainment news. 

Also a part of the Media and In- 
ternet Services Group is A EC's 
joint venture with Koppelman part- 
ners in the Medalist label, a newly 
created imprint focusing on special 
markets, whether it be creating pri- 
vate-label compilations or those that 
can be sold on television. "The only 
label product that I want to be 
involved in is low risk" in nature, 
says Weisman. 

But even as AEC prepares for the 
digital age, Weisman says that strate- 
gy will complement nicely the compa- 
ny's core business of distribution and 
fulfillment of packaged goods. He says 
there arc plenty of examples of syner- 
gy between the two business groups. 

For instance, the DOD kiosk will 
allow shoppers to special-order prod- 
uct in real time, with the order trans- 
mitted back to AEC's distribution cen- 
ter, where it can be picked and packed 
for shipping back to the store or to the 
home. Also, he points out that AMG's 
data is regularly used by E-commerce 
merchants who get fulfillment ser- 
vices from the one-stop group. 

In addition to reorganizing the 
company into separate operating 
groups, Weisman points out, AEC 
has been beefing up its senior man- 
agement team to help it meet the 
challenges of the new economy. 

As part of this strategy, two senior 



executives from parent the Yucaipa 
Companies have joined the company. 
Darren Karst has been named exec- 
utive VP/CFO of AEC. in charge of 
finance and administration, legal, 
and human resources, and Larry 
Kalantari has been named executive 
VP of corporate development for 



'As the labels make 

the content 
available to us, they 
want us to do the 
digitalization for 
them as well' 

- EfMC WEISMAN - 



AEC, in charge of mergers and 
acquisitions, strategic planning, 
marketing, and public relations. 

Kalantari says his mandate is to 
make sure that AEC has the capa- 
bilities to be a total solution provider 
to companies competing in the home 
entertainment marketplace. "My 
mandate is increasing shareholder 
value, and sometimes that means 
building from scratch instead of buy- 
ing, and other times it could mean an 
acquisition, or partnerships, or joint 
ventures, or a combination of these 
approaches." 

Whatever option AEC pursues, he 
says, the company will use "equity 
financing, not debt." For example, he 
notes that when AEC was merged 
with DOD in a deal that was mainly 



a stock swap, Yucaipa injected anoth- 
er $70 million in equity into the com- 
pany. 

"A lot of ]»eople are looking for dance 
partners now because of the trans- 
forming landscape," observes Kalan- 
tari. This could potentially apply to 
strategic investors looking to invest 
acquire, or merge with AEC, as well 
as companies looking for Alliance to 
play the same role, he says. Also, he 
doesn't rule out AEC returning to the 
public markets, whether through an 
initial public offering or by merging 
into a public company. 

In addition to the two former 
Yucaipa executives, other key execu- 
tives at AEC are, in the Media and 
Internet Services Group, Tim Sex- 
ton, formerly founder of Magstripe, 
consulting firm for peermusic. who 
serves as COO of the group and 
president of DOD; John Mazzacco, 
formerly president of Ignition 
Records, who serves as senior VP of 
the group; and Vladimir Bogdanov. 
w : ho is president of AMG. 

In the Distribution and Fulfill- 
ment Services Group, other key 
executives are Jerry Bassin, who is 
vice chairman of the group; David 
Schlang, vice chairman of the group 
and president of One Way; Peter 
Blei, COO of the group; and Todd 
Van Gorp, president of Innovative 
Distribution Network. 

"The idea of being a simple 
wholesaler doesn't exist any 
longer," says Weisman. "It is criti- 
cal for Alliance to be successful in 
implementing its strategies, so it 
must have the best qualities of man- 
agement available." 
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BILLBOARD NAMES LATIN AWARD FINALISTS 




(Continued from page 1) 

ing ' »fw{/o actors singers Marc 
Anthony and Jennifer Lopez, 
merengue titan Elvis Crespo, and 
merengue diva Olga Tanon, who has 
earned nods in both pop and tropi- 
cal/salsa categories. 

Apart from his half-dozen citations, 
Solis will be inducted into Billboard's 
Latin Music Hall of Fame. Inductees 
are selected based on their commer- 
cial impact and 
artistic influence 
on the Latin music 
industry. 

Certainly, Soils' 
presence in the 
stateside Latin 
market has been 
prominent for 20 
years. He has solis 
topped Billboard's 
Hot Latin Tracks HHimes, five times 
as a solo artist and five times with his 
famed former group Los Bukis. 

The Mexico native also has scaled 
The Billboard Latin 50 once as a solo 
artist. Sob's not only has written 
nearly all of his chart-topping sin- 
gles, but he has authored and pro- 
duced hits for an array of Hispanic 
stars, such as Tanon, Laura Flores, 
and Rocio Durcal. 

Soli's, perhaps best known for his 
soaring tenor voice and lyrical, 
romantic pop ballads, already has 
won six trophies at previous Billboard 
Latin Music Awards ceremonies. 
Three awards were in the songwriter 
of the year category, and two were in 
the producer of the year category. 

Also due to recei\ r e a special award 
during the awards program is Jorge 
Pinos, VP of the international 
department of the William Morris 
Agency, who will be given El Premio 
Billboard for his contributions to 
broadening the exposure of Latin 
music to non-Latino markets. 

Pinos was one of the first U.S. 
agents to book Hispanic acts in the 
U.S. and international markets. 
Among his current clients are 
Enrique Iglesias, Shakira, and Thalia. 

Finalists for the awards ceremony 
were chosen based on their perfor- 
mances on Hot Latin Tracks and The 
Billboard Latin 50. The measuring 
period for the selection ran from Jan. 
30. 1999. to Jan. 29, 2000. 

Billboard's awards show, which 
will be taped for a subsequent broad- 
cast by Spanish television network 
Telemundo, is the only awards cere- 
mony whose winners are based on 
radio and retail chart |>erformances. 

The show caps Billboard's Inter- 
national Latin Music Conference & 
Awards, which is being held April 
25-27 at Miami's Sheraton Biscayne 
Bay and is sponsored by Heineken 
USA as part of its En Vivo initiative 
to celebrate the music of the Latino 
community. 

Following are the finalists for the 
Latin Music Awards. 

POP 

Album of the vear, male: "Amarte 
Ks Un Placer," Luis Miguel <WEA Lati- 
iia); "Trozos I)e Mi Alma," Marco Anto- 
nio Soil's (Fonovisa); "Mi Vida Sin Tu 
Amor," Christian Castro (AriolaYBMG 
Latin); "Todo Lo Que Soy," Carlos 
Ponce (EMI Latin). 

Album of the year, female: 
"Noelia," Noelia (Fonovisa); "Llegar A 
Tu," Jaci VeUsquez (Sony Discos); 
"Corazon," Ednita Nazario (KM I 
Latin); "Te Acordaras De MI," Olga 



Tanon (WEA Latina). 

Album of the year, group: "MTV 
Unplugged," Mana (WEA Latina); 
"Amor, Familia Y Respeto," A.H. Quin- 
tanilla Y Los Kumbia Kings (EMI 
I>atin>; "Mi Gloria, Eres Tu," LoB Tri- 
O (Ariola/BMG Latin); "Un Poco Mas," 
MDO (Sony Discos). 

Album of the year, new artist: 
"Amor. Familia Y Respeto," A.H. Quin- 
tanilla Y Los Kumbia Kings (EMI 
Latin); "Llegar A Ti," Jaci Velasquez 
(Sony Discos); "Luis Fonsi," Luis Fonsi 
(Universal Latino); "Noelia," Noelia 
( Fonovisa). 

Latin pop track of the year, male: 
"Livin* La Vida Loea," Ricky Martin 
(C2/Sony Discos); "Bella," Ricky Mar- 
tin (C2/Sony Discos); "Bailamos," 
Enrique Iglesias (Fonovisa/Inter- 
scope/Universal Latino); "Loco." Ale- 
jandro Fernandez (Sony Discos). 

TROPICAL/SALSA 

Album of the year, male: "Pin- 
tame," Elvis Crespo (Sony Discos); 
"Huena Vista Social Club Presents 
Ibrahim Ferrer," Ibrahim Ferrer 
(World Circuit/Nonesuch/AG); "In- 
confundible," Victor Manuelle (Sony 
Discos); "El Amor De Mi Tierra ," Car- 
los Vives (EMI Latin). 

Album of the year, female: "Sola." 
India ( RMM); "Olga Viva . . . Viva Olga," 
Olga Tanon (WEA Latina); "Atada," 
Gisselle (Ariola/BMG Latin); "Con I^os 
Pies Sobre La Tierra," Melina Leon 
(Sony Discos). 

Album of the year, group: 
"Gotcha!," DLG (Sony Discos); "Mas- 
ters Of The Stage: 2000 Veces Mania," 
Grupomanfa (Sony Discos); "Para El 
Hailador," La Mak'ina f.J&N/Sony Dis- 
cos); "Septima Har- 
monia," Limite 21 
I EM I Latin). 
Album of the 
I year, new artist: 
"Buena Vista Social 
Club Presents 
Ibrahim Ferrer," 
Ibrahim Ferrer 
(World Circuit/ 
mmm Nonesuch/AG); "Ca- 

minando," Tonny 
Tun Tun (Caiman); "Sublime Illusion." 
Eliades Ochoa (Higher Octave); "Entre- 
ga," George Lamond (Prestigio/Sony 
Discos). 

Tropical/salsa track of the year: 

"El Niagara En Bicicleta," Juan Luis 
Guerra 440 (Karen/Universal Latin); 
"No Me Ames," Jennifer Lopez With 
Marc Anthony (Sony Discos); "Pin- 
tame," Elvis Crespo (Sony Discos); 
"Pero Dile," Victor Manuelle (Sony Dis- 
cos). 

REGIONAL MEXICAN 

Album of the year, male: "Mi Ver- 
dad," Alejandro Fernandez (Sony Dis- 
cos); "Por Una Mujer Bonita," Pepe 
Aguilar {Musart/Balboa); "Por El Amor 
De Siempre," Pepe Aguilar 
(Musart/Balboa); "Los Mas Grandes 
Exitos De Los Dandy's," Vicente Fer- 
nandez (Sony Discos). 

Album of the year, male group: 
"Nuestro Amor," Los Tri-0 
(Ariola/BMG Latin); "Alma," Conjunto 
Alma Nortena (CDM); "Contigo," Into- 
cable (EMI Latin); "Herencia De Famil- 
ia," Los Tigres Del Norte (Fonovisa). 

Album of the year, female group or 
solo artist: "Corazon Al Cristal," 
Priscila Y Sus Balas De Plata (Fono- 
visa); "En Vivo — En Concierto," Limite 
(Universal Latino); "Arrancame A 
Puhos," Yesencia Flores (Fonovisa); 
"Todo Por Ti," Priscila Y Sus Balas De 
Plata (Fonovisa). 

Album of the year, new artist: 
"Nuestro Amor," Los Tri-0 
(Ariola/BMG Latin); "Alma," Conjunto 
Alma Nortena (CDM); "La Magia Del 
Amor," Los Angeles De Charly (Fono- 
visa); "Donde Estas Coraz6n," Pablo 
Montero (Ariola/BMG Latin). 




Regional Mexican track of the 
year: "L£grimas," Los Tigres Del 
Norte (Fonovisa); "El Peor De Mis Fra- 
casos," Marco Antonio Solis (Fonovisa); 
"Si Te Pudiera Mentir," Marco Antonio 
Solis (Fonovisa); "Te Quiero Mucho," 
Los Rieleros Del Norte (Fonovisa). 

Hot Latin track of the year: 
"Loco," Alejandro Fernandez (Sony 
Discos); "No Me Ames," Jennifer Ixjpez 
With Mare Anthony (Work/Sony Dis- 
cos); "Livin' La Vida Loca," Ricky Mar- 
tin (C2-"Sony Discos); "Si Te Pudiera 
Mentir," Marco Antonio Sob's (Fono- 
visa). 

Hot Latin track of the year, vocal 
duo: "No Me Ames," Jennifer Lopez 
With Marc Anthony (Work/Sony Dis- 
cos); "Santo, Santo," So Pra Contrariar 
& Gloria Estefan (RCA/BMG Latin); 
"Escondidos," Olga Tanon With Chris- 
tian Castro (WEA Latina); "La Persona 
Equivocada," Melina Leon With Victor 
Manuelle (Sony Discos). 

Hot Latin Tracks artist of the year: 
Enrique Iglesias (Interscope/Universal 
Latino); Ricky Martin (Sony Discos); 
Marco Antonio Solis (Fonovisa); Chris- 



tian Castro (Ariola/BMG Latin). 
Rock/fusion album of the year: 

"Fundamental," Puya (Surco/ Universal 
Latino); "Bajo El Misterio De Tu Mis- 
terio," Jaguares (Ariola/BMG Latin); 
"Resurrection," Chris Perez Band (Hol- 
lywood/Universal Latino); "Tres," Fiel 
A La Vega (EMI Latin). 

Kap album of the year: "Los 
Grandes Exitos En 
Espanol," Cvpress 
Hill (Ruffhouse/ 
Columbia/Sony Dis- 
cos); "Apocalyp- 
" M shit," Molotovt Uni- 
versal Latino); "El 
Padrino," Fulanito 
(Cutting). 

Latin dance 
iglesias maxi-single of the 

year: "Santo 
Santo," So Pra 
Contrariar & Gloria Estefan (Ariola/ 
BMG Latin); "Ritmo Total," Enrique 
Iglesias (Interscope/Universal Latino); 
"Bailando," Angelina (Upstairs); "Que 
Te Vas," George Lamond (Prestigio/ 
Sony Discos). 




Contemporary Latin jazz album of 
the year: "Los Hombres Calientes," Los 
Hombres Calientes (Basin Street); 
"Inner Voyage," Gonzalo Rubalcaba 
(Blue Note/Capitol); "Latin Soul," Pon- 
cho Sanchez (Concord Jazz/Concord); 
"Briyumba Palo Congo," Chucho Valdes 
(Blue Note/Capitol). 

The Billboard Latin 30 artist of the 
year: Elvis Crespo (Sony Discos); 
Enrique Iglesias (I nterseope/Universal 
Latino); Ricky Martin (Sony Discos); 
Selena (EMI Latin). 

Songwriter of the year: Marco 
Antonio Soils; Kike Santander; Juan 
Gabriel; Rudy Perez. 

Producer of the year: Pedro 
Ramirez; Rudy Perez; Bebu Silvetti; 
Kike Santander. 

Publisher of the year: Warner- 
Tamerlane, BMI; Foreign Imported 
Productions Publishing, BMI; BMG 
Songs, ASCAP; Ventura, ASCAE 

Publishing corporation of the yean 
Warner/Chappell Music; Foreign 
Imported Productions Publishing, BMI; 
Universal Music; EMI Music. 



MP3.C0M SUIT QUESTIONS RIAA'S ACTIONS 




(Continued from page I) 

that the trade organisation tried to 
manipulate its stock price and dam- 
age its business relationships goes 
beyond typical industry disputes over 
broken artist contracts and unpaid 
royalties. 

The lawsuit, filed Feb. 7 in Supe- 
rior Court in San Diego, where 
MP3.com is based, alleges that 
RIAA president/CEO Hilary Rosen 
and the KIAA have committed "dis- 
paraging" acts to undermine MP3. 
coin's business and malign MPS. 
corn's stock on Wall Street (Bill- 
boardftdfettn, Feb. 9). 

The public company has a current 
market capitalization of more than 
$1.95 billion. 

"The RIAA has been engaged in a 
pattern of actions 
with agents and 
have put pressure 
on advertisers to 
interfere with our 
business in any 

I — ^^"^^ way they can," 

alleges MP3.com 
chairman Michael Robertson. "We 
haw a huge mountain of evidence to 
prow this." 

Robertson says that as a result of 
the RI A As alleged actions, the com- 
pany has lost business. 

"This is supposed to be a trade 
organization, and I don't think it has 
the right to meddle in our business 
relationships," says MP3.com attor- 
ney Michael Rhodes. 

"You have to ask Hilary if it's part 
of her job to call analysts about our 
stock," adds Robertson. "That's not 
part of her job description." 

In a statement, Rosen calls the 
claims in the lawsuit "ridiculous." 

"This is a transparent attempt on 
the part of MPi.com to silence criti- 
cism of its infringing tactics," Rosen 
says. "It won't work." 

That criticism came in the form of 
a copyright-infringement lawsuit 
filed by the RIAA on Jan. 21 against 
MP3.com, claiming that the compa- 
ny's new My.MKi.com service copied 
songs from 45,000 CDs onto its serv- 
er without proper license. 

My.MM.com features the Instant 
Listening Sen ice, which allow users 
to purchase CDs from MP3.com E- 



tailer partners and instantly listen to 
them from a personal My.MP3.com 
account as soon as it receives a receipt 
of purchase from the customer; and 
Beam It technology, which allows cus- 
tomers to store, customize, and listen 
to their CDs from any Internet con- 
nection (Billboard, Feb. 5). 

Rosen's statement says that the 
RIAA's legal action and comments 
about the My.MP3.com service are 
within hers, and the organization's, 
rights. 

"The lawsuit against MPl.com has 
nothing to do with MP3 technology. 
It has to do with MRl.com, the com- 
pany, taking music they don't own and 
haven't licensed to offer new services 
to make money for themselves. And 
there is nothing illegal in my saying 
so," Rosen's statement said. 

The statement docs not specifical- 
ly address whether Rosen called an- 
alysts about MP3.com. Rosen could 
not be reached for further comment. 

One attorney familiar with the 
case says that if MP3.com can prove 
its allegations, the consequences 
could be severe. 

"If the allegations are true, it's 
very serious," says the law yer, who 
asked not to be identified. "The secu- 
rities market is completely regulat- 
ed, and it has incredible power." 

The lawyer equated the power of 
the government agencies that regu- 
late Wall Street securities to that of 
the Internal Revenue Service over a 
citizen who doesn't pay taxes. 

One analyst — who follows MP3. 
com but says he was not contacted by 
Rosen or anyone at the RIAA — says 
that the trade organization's suit over 
My.MP3.com has negatively affected 
MPl.com to some degree. 

"I would say the lawsuit is impact- 
ing the propensity of buyers to buy 
the stock," says the analyst. "The 
My.MP3.com service is highly ap- 
pealing and is almost certain to be a 
commercial success. But if I'm look- 
ing at buying the stock because I like 
that business, then I've got to think 
a second time about buying it be- 
cause that business may not be able 
to withstand the legal test" 

The company's stock price, 
though, has remained stable, trading 



between $28 and $31 since the RIAA 
filed its lawsuit 

The MP3.com action is not a direct 
countersuit to the RIAA lawsuit and 
does not specifically address it. How- 
ever, the lawsuit cites several exam- 
ples of behavior by RIAA and Rosen 
that it alleges constitute interference 
with prospective investors and unfair 
business practices. 

The lawsuit contends that as far 
back as July 1998, the RIAA has 
publically stated that the MP3 for- 
mat is "akin to stealing a CD from a 
record store." 

It also alleges that the RIAA and 
Rosen sent a letter in January to 
managers, agents, and artists stating 
that MP3.com commits "theft and 
exploitation" of music and warning 
artists, "Don't be ripped off." 

Another allegation in the lawsuit 
claims that the RIAA and/or Rosen 
"communicated disparaging state- 
ments directly to one of MP3.com's 
investment bankers and a key securi- 
ties analyst who covers MP3.com 
stock. The analyst is not named in the 
suit. 

The lawsuit alleges that Rosen, on 
or about Jan. 18, "asked the analyst 
what would happen to MP3. corn's 
stock if the RIAA or its members 
sued the company." On Jan. 21, the 
trade organization filed its copyright- 
infringement lawsuit. 

Robertson remains adamant that 
the RIAA has targeted the compa- 
ny and is aggressively seeking its 
demise. 

Rhodes says MP3.com has letters 
and E-mail correspondence to back 
up its claims. This is not just a 
bunch of upset people on the play- 
ground of life," he says. "This a 
question of the legitimacy of taking 
the debate lover MP3.com] to ana- 
lysts and telling them things that 
are not true." 

MP3.com seeks unspecified com- 
pensatory damages and punitive 
damages in an amount to punish 
defendants and "deter them from 
future bad conduct." 

Assistance hi ptrparing this story 
loot provided by Brian Garrity in 
New York. 
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newsline... 



GEORGE JACKSON— the former president/CEO of Motown Records— died 
Feb. 10 in New York. In his early 40s, he had suffered a reported stroke 
a week earlier. Harvard grad Jackson was appointed to Motown's exec- 
utive helm in November 1997, succeeding former label chief Andre Har- 
rell. Jackson had built his reputation as a producer of African-American- 
oriented television programs and movies, most notably the series of films 
and soundtracks he produced with partner Doug McHenry 
under the Jackson-McHenry Entertainment banner. Those 
movies included "Krush Groove," "New Jack City," the 
second and third installments in the "House Party" 
series, "Jason's Lyric." and "A Thin Line Between Love / 
And Hate." Among the music acts he worked with on 
those projects were LL Cool J, Raphael Saadiq, Keith 
Sweat, Color Me Badd, Levert, Teddy Riley, Bobby 
Brown, and Brian McKnight. 

Along with screenwriter McHenry and Rob Lee, Jack- 
son was a partner at production and management com- jackson 
pany Elephant Walk Entertainment. Under that 
umbrella, Jackson operated Jackson-McHenry Films, Elephant Walk 
Management, Elephant Walk Television, JaeMae Records, music pub- 
lishing companies Harlem Bovs Music and Oaktown Bovs Music, and the 
Web site SLANG. 

Jackson exited Motown in 1998 as a result of the Universal/ PolyGram 
merger. He was developing a new Internet venture called ubo.net (Urban 
Box Office) at the time of his death. Funeral arrangements were pending 
at press time. gail Mitchell 

MITCH GLAZIER, the chief majority counsel for the House Intellectual Prop- 
erty Subcommittee and the staffer who inserted a provision at the request 
of the Recording Industry Assn. of America (RIAA) that made sound 
recordings a new work-made-for-hire category under the Copyright Act, 
has been hired by the RIAA as its new Washington lobbyist. 

Glazier's action at the end of last session set off a furor within the re- 
cording artists' community because they were not consulted on the issue 
and because the change means that, in the future, featured recording ar- 
tists cannot reclaim their authorship rights under rights-reversion provi- 
sions once guaranteed. The provision, inserted in a giant budget bill, was 
signed into law by President Clinton Nov. 29 (Billboard, Jan. 15). Glazier's 
boss, Rep. Howard Coble, R-N.C, chairman of the subcommittee, along 
with several other members of the subcommittee and the parent Judicia- 
ry Committee, have called for hearings to review the issue. Hilary Rosen, 
president/CEO of the RIAA. says that the change was a "technical cor- 
rection" that codifies long-held industry practices and that it was neces- 
sary to protect artists in the new anti-cyber-squatting act. 

A spokesman for Coble confirmed on Feb. 10 that Glazier, chief major- 
ity counsel since 1996. had informed the chairman of the offer. The RIAA 
later sent out an announcement that he had been hired as senior VP of 
government relations and legislative counsel. Glazier replaces Jennifer 
Bendall, who left to work as a lobbyist for Seagram's Washington office. 
Glazier did not return phone calls. BILL HOLLAND 

PAUL McCARTNEY is readying at his home studio in the U.K. a new album 
scheduled for release on EMI Records (Capitol in the U.S.) in the fourth 
quarter. With the album, he returns to a collection of self-penned songs, 
following last year's release of "Run Devil Run," which featured B-sides 
from the catalog of rock'n'roll oldies. mv lichtman 

ONLINE BROADCASTER NetRadio reports increased losses for the fourth 
quarter and full year to Dec. 31, 1999, but the results, announced Feb. 
10, outperformed analysts' expectations. Fourth-quarter net loss was $5.6 
million, or 60 cents per share, compared with net loss of $1.9 million, or 
33 cents per share, in the same period a year earlier. Net revenues for 
the quarter were $669,000, up from $92,000. For the full year, net loss 
was $15 million, or $2.21 per share, vs. loss of $4 million, or 67 cents per 
share, in 1998. Stock in Minneapolis-based NetRadio. which was recent- 
ly spun off from Navarre Corp., closed up 2.66% to $6.03. 

CAROLYN HORWITZ 

WITH A PLEDGE of $16 million to assist its battle against cancer, the Van- 
derbilt-Ingram Cancer Center (VICC) in Nashville is to be renamed after 
Frances Preston, president/CEO of performance right group BMI, a 
VICC board member, and president of the T.J. Martell Foundation for 
Leukemia. Cancer, and AIDS Research. The 
Martell Foundation has pledged a $10 million gift, 
while an anonymous donor has pledged another 
$6 million. The donations have been committed to 
further research in the ongoing Imagine a World 
Without Cancer Campaign sponsored by VICC, 
in which a laboratory is already named after 
Preston. The naming of the building and the dona- 
tions were made known by VICC director Dr. Harold Moses during the 
opening festivities Feb. 9 of the sixth annual Country in the Rockies, a 
celebrity ski event that benefits the Martell Foundation and its Preston 
Laboratories. irv lichtman 




TLC LEADS NOMINEES FOR SOUL TRAIN MUSIC AWARDS 

(Continued from page 10) 



association with Tribune Enter- 
tainment, the Soul Train Awards 
honors 1999 musical achievements 
in 10 categories ranging from 
R&B/soul and rap to gospel. 

Following is a complete list of 
nominations. 

Best R&B/soul single (fe- 
male): Lauryn Hill, "Ex-Factor" 
(Ruff house/Columbia); Mariah 
Carey Featuring Jay-Z, "Heart- 
breaker" (Columbia); Whitney 
Houston, "My Love Is Your Love" 
(Arista); Chante Moore, "Chante's 
Got A Man" (Silas/MCA). 

Best R&B/soul single (male): 
Ginuwine, "So Anxious" (550 
Music/Epic); Donell Jones. "U 
Know What's Up" (LaFace/ 
Arista); Maxwell, "Fortunate" 
(Rock Land/Interseope/Colum- 
bia); Brian McKnight, "Back At 
One" (Motown). 

Best R&B/soul single (group, 
band, or duo): Destiny's Child, 
"Bills, Bills, Bills" (Columbia); Dru 
Hill, "Beauty" (Island/Def Jam); 
Ideal, "Get Gone" (Noontime/Vir- 
gin); TLC, "No Scrubs" (LaFace/ 
Arista). 

Best R&B/soul album (fe- 
male): Mary J. Blige, "Mary" 



Blige and DMX will 
receive the Sammy 

Davis Jr. Award for 
entertainers of the 
year 



(MCA); Macy Gray, "On How Life 
Is" (Epic); Whitney Houston, "My 
Love Is Your Love" (Arista); Jen- 
nifer Lopez, "On The 6" (Work/ 
Epic). 

Best R&B/soul album (male): 
Eric Benet, "A Day In The Life" 
(Warner Bros.); Ginuwine, "100% 
Ginuwine" (550 Music/Epic); 
Donell Jones, "Where I Wanna 
Be" (LaFace/Arista); Brian Mc- 
Knight, "Back At One" (Motown). 

Best R&B/soul album (group, 
band, or duo): Destiny's Child, 
"The Writing's On The Wall" 
(Columbia); K-Ci & JoJo, "It's 
Real" (MCA); Les Nubians, 
"Princesses Nubiennes" (Higher 
Octave/Virgin); TLC, "Fanmail" 
(LaFace/Arista). 

Best R&B/soul or rap album 



of the year: Marv J. Blige, 
"Marv" (MCA); DMX, "Flesh Of 
My Flesh Blood Of My Blood" 
(Ruff Rvders/Def Jam); R. Kellv. 
"R." (Jive); TLC, "Fanmaii" 
(LaFace/Arista). 

Best R&B/soul or rap new 
artist: Eve. "Gotta Man" (Ruff 
Ryders, Interscope); Ideal, "Get 
Gone" (Noontime/Virgin); Juvenile 
Featuring Manny Fresh & Lil' 
Wayne, "Back That Azz Up" (Cash 
Money/Universal); Angie Stone, "No 
More Rain (In This Cloud)" (Arista). 

Best R&B/soul or rap music 
video: "Missy "Misdemeanor" 
Elliott Featuring Nas, Eve, & Q- 
Tip, "Hot Boyz" (Gold Mind/East- 
West); Q-Tip, "Vivrant Thing" 
(Violator/Def Jam); Busta Rhymes 
Featuring Janet Jackson. "What's 
It Gonna Be?!" (Elektra); Will 
Smith Featuring K-Ci, "Will 2K" 
(Columbia). 

Best gospel album: Dorothy 
Norwood, "The Lord Is A Won- 
der" (Malaco), Dottie Peoples. 
"God Can & God Will" (Atlanta 
International); Richard Small- 
wood, "Healing/Live In Detroit" 
(Verity/BMG): Vicki Winans. "Live 
In Detroit" (CGI/Platinum). 



MOVIE MUSIC TO PLACE CD VENDING MACHINES IN LOBBIES 



(Continued from page 10) 

primarily sell soundtrack titles 
from current films and popular 
artists as determined by Movie 
Music research. Up to 24 titles 
will be stocked. The CD stock can 
be customized according to the- 
ater and region. Regular release 
availability may tie in to the 
soundtracks. For instance, a "Wild 
Wild West" soundtrack featuring 
Will Smith may be placed next to a 
current Smith album. 

Additionally, a special Regal Ar- 
tist of the Month promotion will 
focus on regular artist releases 
each month. Onscreen ads during 
movie pre-shows and posters on 
the machine itself will serve to 
spark interest in the featured 
artists. 

Starting at the end of 1998, the 
Movie Music machines underwent 
over a year of testing. Machines 
were placed at two theaters in 
Nashville, two in San Diego, and 
one outside of Chicago. 

"The machines definitely en- 
hance the total entertainment 
package," says Blevins. "Just as 
we will put in seats and screens in 
our new theaters, so we will put in 
Movie Music machines." 

The venture has enticed other 
theaters as well, and Movie Music 
says it's currently negotiating 
with national and regional chains; 
it declined to mention names. The 
company anticipates placement in 
up to 2,000 theaters within the 
next two years. 

Ratner says Movie Music offers 
its titles below suggested retail 
price, although he declined to give 
specific prices. However, he 
expects the vending machines to 
complement traditional retailers 
rather than compete with them. 
"This won't stop those people who 
want to go into record stores. 
We're covering a niche market, the 
lost or forgotten audience that 



won't go to a record store." 

The lure of Movie Music vending 
machines is their ability to offer 
quick fixes to sudden consumer 
impulses. Ratner says, "The 
impulse buy will never be 
replaced. How many times have 
you gone to a movie and said, 'I 
love that soundtrack'? We are a 
society that likes to have things 
here and now. Now you can take 
that feeling of the movie home 
with you right away. 

"We've positioned ourselves to 
be the dominant retailer in the 
soundtrack industry." he adds. 
"We want people to buy popcorn 
on the way in and a soundtrack on 
the way out." 

Two years ago, a similar pro- 
gram involving General Cinema 
Theatres and High Level Market- 
ing was in existence (Billboard, 
Feb. 7, 1998). High Level placed 



CD listening stations in select the- 
ater lobbies, and product offered 
in the machines could then be pur- 
chased at concession stands and 
kiosks. 

The program did not expand na- 
tionwide due to a high number of 
returns. Ken Rubin, president of 
High Level, recalls, "The problem 
was, how much product do you buy 
in anticipation in sales, and how 
much product do you have to 
return to manufacturers? Our 
returns exceeded 10%. Also, con- 
sumer buying after the film was 
difficult, because theater person- 
nel would steer people towards the 
exits." 

Although General Cinema did 
not continue the listening stations, 
it has added vending machines in 
13 theaters. The machines are 
provided by Media Express and 
CD Vend. 



UNIVERSAL SEES EARNINGS RISE 



(Continued from page 10) 

comment on speculation that Sea- 
gram was in talks with News Corp. 
about a possible acquisition of Sea- 
gram's music and film assets. But 
he did say he "intended to contin- 
ue managing" the businesses for 
some time. 

And, responding to questions 
about the company's digital music 
strategy, Bronfman said that he 
was "encouraged" about Univer- 
sal^ joint-venture E-commerce 
business, GetMusic, and that Uni- 
versal was "getting along very w ell 
with its partner, Bertelsmann." He 
conceded that it had "taken a little 
longer" than expected to launch 
GetMusic and added that it would 
be "relaunched prior to the Gram- 
mys." 

For the six months that ended 
Dec. 31, 1999, Seagram reports 



that its music unit's cash flow 
increased 5.5% to $650 million 
from $616 million on a 7.5% decline 
in revenue, to $3.45 billion from 
$3.73 billion. 

Seagram reports that revenue 
from its filmed entertainment unit. 
Universal Studios, fell to $903 mil- 
lion from $945 million, with nega- 
tive cash flow of $20 million, com- 
pared with negative cash flow of 
$95 million a year earlier. 

Overall. Seagram reports net in- 
come of $557 million on $4.97 bil- 
lion in revenue in the second quar- 
ter, compared with a loss of $226 
million on $3.32 billion in revenue 
in the same period the year before. 

The company's stock rose 
$4.3125, or 7.7%, to $60,125 in New- 
York Stock Exchange trading the 
day the results were announced. 
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Newsmakers 





AH Lit Up. While on MTV's Campus Invasion tour with Garbage. RCA recording 
act Lit recently received a plaque marking 1 million-plus sales of its debut 
album. "A Place In The Sun." Pictured standing, from left, are Ron Fair, senior 
VP of A&R/staff producer. RCA Records; Ruta Sepeiys of Sepetys Entertain- 
ment; Bruce Flohr, senior VP of A&R/artist development, RCA Records; and A. 
Jay Popoff and Kevin Baldes of Lit. Kneeling are Allen Shellenberger and Jere- 
my Popoff of Lit. 



Missy's World.' Elektra recording artist Missy Elliott's second album, "Da Real 
World." has earned the singer a plaque for platinum sales status. "Da Real 
World" is also nominated for a Grammy for best rap album. The album's current 
single, "Hot Boyz," is No. t on the Hot Rap Singles chart. Elliott plans to release 
albums on her Gold Mind label by TC, Mocha, Nicole, and UT Mo. Shown, from 
left, are Richard Nash, senior VP of the black music division at Elektra Records; 
Mona Scott. Elliott s manager; Steve Heldt, senior VP of sales at Elektra 
Records; Sylvia Rhone. chairman/CEO of Elektra Entertainment Group; Bill Pfor- 
dresher. VP of promotion for Elektra Records; Elliott; Merlin Bobb. senior VP of 
A&R for Elektra Records; lawyer Louise West; and Steve Weinberg, senior VP of 
marketing for Elektra Records. 



On His Mind. Steve Tyrell is 
shown recording "Georgia On 
My Mind" in his Tyrell Music 
studios in Los Angeles. The 
song, with vocals from AII-4- 
One, is featured on the sound- 
track to Diane Keaton's movie 
"Hanging Up " Tyrell released 
his first solo album, "A New 
Standard." last year, and it is 
currently No. 8 on the Top 
Jazz Albums chart. Shown, 
from left, are All-4-One's 
Delious. Alfred Nevarez, Jamie 
Jones, and Tony Borowiak. 
along with Tyrell. 



® M 





Jazz On The Table. The seventh annual Grammy Jazz SoundTable recently took place in Santa 
Monica, Calif. Sponsored by the National Academy of Recording Arts and Sciences {NARAS), the 
Grammy Jazz SoundTable series is held to provide opportunities for professionals and young peo- 
ple. Panel discussions address major concerns in the industry. Jazz SoundTable runs in conjunction 
with the International Assn. of Jazz Educators (IAJE) Conference. Shown, from left, are Ron McCurdy. 
president of IAJE and director of jazz studies at the University of Minnesota; flutist Herbie Mann; 
pianist Eliane Elias; Bruce Lundvall. moderator and Blue Note Records president; trumpet player 
Wallace Roney; singer Kurt Elling; and Michael Greene. president/CEO of NARAS 




Suicide Machines Mission. Hollywood Records recording act the Suicide Machines were recently 
in Los Angeles working on the video for their first single. "Sometimes I Don't Mind," with director Mar- 
cos Siega. The single is dedicated to bass player Royce Nunley's dog, Chewy, who makes his debut 
in the video. The Suicide Machines' self-titled third album will be released on Hollywood Records, 
Shown, from left, are Jason Navarro, singer; Nunley, bassist; Dan Lukacinsky, guitarist; Chewy; 
Siega; and Ryan Vandebergher. drummer. (Photo: Johnny Buzzerio) 



Taking The High Road. Blues artist John Hammond, featured on Shanachie Entertainment's 
upcoming album "Every Road I Take, Vol. II," donated $1 ,000 on behalf of Shanachie to the West- 
chester Coalition for the Hungry & Homeless (WCH&H). Proceeds from the album will also go to 
WCH&H. Shown, from left, are Joe Ferry, producer; Hammond; Rosa Boone, executive director of 
WCH&H; Charlie Dahan, A&R director for Shanachie Entertainment; and Frank Young, WCH&H 
board member. 
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848 stations are electronically monitored 24 hours a day. 7 days a week. Songs ranked by gross impres- 
sions, computed by cross- referencing exact times of airplay witn Arbltron listener data. This data 
is used in the Hot 100 Singles chart. 
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BLUE (DA BA DEE 

EIFFEL 65 FFEPL6LIC JNIVERSAL 




47 


47 




RHYTHM DIVINE 

ENRKJUE C.IFS 


13 


10 


9 


SAY MY NAME 

DESTINE CHILD . '.'I- • 


41 


44 


18 


HE DIDN'T HAVE TO BE 

BRAD PAISLEY i ARISTA NASHVILLE) 


U 


13 


29 


AMAZED 

LCNFFUFF . 


45 


56 


4 


HE CAN'T LOVE U 

Ji^ ji;. FFGF SO SO ■ ■ " ■'■ 


11 


9 


24 


1 NEED TO KNOW 

MARC ANT'tul." CC.lUBA. 


50 


43 


11 


NONE OF UR FRIENDS BUSINESS 


13 


14 


16 


•^Ih^LL^WAflNES BROS (NASHV11LELYYRN! 


51 


46 




SEXUAL (LI DA Dl) 

AMBER TC MMY BC-" 


14 


II 


1? 


THEN THE MORNING COMES 

UA h >t. TH NTf PFCOPF 


12 


63 


2 


DEAR LIE 

TLC LA'ACLAR S T A] 


15 


21 


11 


THANK GOO 1 FOUND YOU 

FFiSA.. Msr. 77:- 7. . 7 mgkets ::i JM|| . 




ST 


63 


3 


LOVE'S THE ONLY HOUSE 

MARTINA Ml PF. F'F C"A '.-■■>■ . 1 1 F 


16 


15 


13 


TAKE A PICTURE 

'.L'!', (REPRISE 


54 


50 




NO MORE RAIN UN THIS CLOUD] 

ANGIF ST CHE A" IF. 


11 


17 


5 


NEVER LET YOU GO 


:5s: 




1 


ONLY GOD KNOWS WHY 

A D RCCK ITCP DOG'LAYA ATLANTIC) 


18 


19 


12 


ML 'HE SMALL THINGS 


56 


61 


3 


THIS WOMAN NEEDS 

SHELYAISY (LYRIC STREET) 


1? 


20 


5 


UNTITLED 1HOW DOES IT FEEL) 


57 


62 


4 


BECAUSE YOU LOVE ME 

iF ::FF F/FrFF F.A (CURB) 


20 


13 


17 


GET IT ON TONITE 

montell torcan :oef scultdjmg 


55 


63 


2 


OTHERSIOE 

RED HOT CHI 1 1 PEPPERS (WARNER BROS 1 


■'1 


29 


4 


THONG SONG 

SISQO IDRAGOALOEE SOUL'IDJMGI 


59 


55 


18 


GOT YOUR MONEY 

OL' OffllY BASTARD FIAT. KCUS lELEAIRAEESI 


22 


16 


25 


MY LOVE IS YOUR LOVE 

AMT'lEV HOUSTCN AfilFH 


50 


53 




FROM THE BOTTOM OF MY BROKEN HEART 


23 


21 


8 


1 WANNA KNOW 

JOt (J1VEI 




51 


49 




WAITING FOR TONIGHT 

II nnifif. iii.fi: hVi:.PK-.-.:i wuAh 


24 


22 


, i 1 COWBOY TAKE ME AWAY 

'"M DIXIE CHICKS FA. Nl VFN1 


.62 


— 




1 THY 

MACY GRAY IEPYCI 


25 


25 


13 


MY BEST FRIEND 

TIM MCf.RAW i h-v 


53 


59 




WHAT'S MY NAME 

DMX (RUFF RYDCRSVDEF JAU'IDJMG) 


26 


34 


7 


LOVE IS BUND 

7.1 77_i- Fi-HjviN; ' 7 .-.. ;; =;,|..-;s.,:;pf 


54 


52 




BIG DEAL 

LEANN rimes " -I 


21 


27 


10 


HOT BOYZ 

MOT nectHAW EuflYT THE GOD WOCAflYASTAK) 


65 


54 




1 WANNA LOVE YOU FOREVER 

JESSICA SIMPSON . '.'- 


28 


23 


20 


MEET VIRGINIA 

TRAIN i AV,Af)EXOLUMRIAl 


55 


65 




PUT YOUR HAND IN MINE 

TRACY BYRD 'HCA (NASHVILLEll 


29 


31 


6 


BACK AT ONE 

MARK WILLS MERCURY (NASHVILLEll 




67 


— 


i 1 1 NEED A HOT GIRL 

HOT BOTS ' M '. ' 't ,i F 


a 


30 


5 


FORGOT ABOUT DRE 

. 7-y • „ •. - 1' 7--.77jy-„, ,-s;..f 


« 


SI 




THE GREAT BEYOND 

R E M . WARNER BROS 


3J 


33 


6 


FALLS APART 

SUGAR RAY (IAVA.ATIANTICI 


69 


72 




WHEN 1 SAID 1 DO 

CLINT BLACK IRCA I NASHVILLE)! 


32 


2B 


20 


U KNOW WHArS UP 

KNELl .ONES UNTIXCHABlESTAf ACEj'AHSTAI 


1 


7) 




NO LEAF CLOVER 

METALLIC* lELEKlRAFEUi 


33 


32 


13 


SMILE 

LDNESTAR IBNAI 




B 






1 LEARNED FROM THE BEST 

WHITNEY HCL1STDN AAIF T A • 


34 


26 


19 


LEARN TO FLY ( ^ 


7.2 






THE BEST MAN 1 CAN BE 

r.ir. iwivr p i t'-ftf-f faff ff mf f. 


Is 


45 


3 


IT FEELS SO GOOD 

SONIQUE (FARM CLUFiVREPUBLIDUNIVERSALI 








DO WHAT YOU GOTTA DO 

GARTH BROCKS APTOL NASHVILLEll 


36 


40 


4 


1 OONT WANNA 

AALIYAH jPRIORITV) 


Ti 






BEEN THERE 

aitr Black with STE.Yl wajiineR ■ .7 


3) 


41 


5 


EVERYTHING YOU WANT 

VERTICAL HORIZON IRCA) 


7.1 






FEELIN' SO GOOD 

JEN'-TER LFJPEIFWORKj'SSC WORK) 
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SOMEDAY 

SUGAR RAY 1 LAVA/ATLANTIC) 
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WHERE MY GIRLS AT 

J02 (MOTOWN) 




2 
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BACK THAT THANG UP 

JLiitlWrtAl UMFKMLI AWK lASnCN«iW<FSA 




S 


10 


ALL STAR 

SWASH Mu- J 1 H : NTLRSCOPt 




4 


3 


UNPRETTY 

TLC iLAFACL'ARISTA) 




1 


4 


HIGHER 

CHEED (WIND UP) 




6 


9 


GENIE IN A BOTTLE 

i HPIST NA A.SL LENA IRCA) 




3 


3 


STEAL MY SUNSHINE 

l EN IWORK.S&OWORK] 




t 


13 


1 WANT IT THAT WAY 

BACKSTREET BOYS OWE) 




10 


29 


SLIDE 

..iXiF.jC LullSiWARNFR AHFlF. 
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6 


1 LOVE YOU 

WAHI ■.; ~77 . . _j , .... t 




12 


S 


SHE'S SO HIGH 

■al BACHMAN (COLUMBIA) 




11 


22 


KISS ME 

■ FFN'- HFNF FhF f.FhFF 'vji *tl I'F. . MHIA 



14 


14 


8 


SOMETHING LIKE THAT 

TIM MCCRAW ICIIRR 


IS 


13 


9 


1 DO [CHERISH YOU1 

)..? I'.EGIIEFF. i •'. 


IS 


17 


13 


MAN) 1 FEEL LIKE A WOMAN! 

SF-AN A FWA N IMERCLRY .NASHVILLEll 


17 


15 


4 


MAMBO NO. 5 (A LITTLE BIT OF...) 

LOU htliA IRCA) 


IS 


19 


32 


FLY AWAY 

LENNY KRAV1TZ (VIRGIN) 


19 


16 


13 


BAILAMOS 

Fr.-'iilF FSlAF FifFF-RFFV.. >.-■-■, : .f 


20 


18 


9 


SCAR TISSUE 

FFFF 1-OT '..I " F PF'ERS i WARNER BROS! 


21 


23 


14 


OUT OF MY HEAD 

FASTBALL IHOLLYWOOOI 


22 


20 


25 


NO SCRUBS 

I... . .'. ■ a.) |_. AR SIA 


23 


21 


15 


IF YOU HAD MY LOVE 

•H'. F F H- IF''. ,Vl . F, -» 


24 
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THIS KISS 

FAITH H LL WARNER BROS 


25 


22 


2 


SATISFY YOU 

FUEF DACOT FEAT F: F F. . Y .FAD OCT ARISTA! 
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ARTIST (IMPRINT/PRO MOTFON LABEL! 
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Tufiuu mn 1 mi iun vn- 1 


38 


33 


11 


ME. MYSELF AND 1 

VITAMIN C (ELEKTRAtEG) 


39 


38 


18 


THE GREATEST ROMANCE EVER SOLD 


2 


2 


4 


GET IT ON TONITE 

MONTELL JORDAN :>tf si),i; iCMMi.' 


40 


35 


37 


SEXUAL (LI DA Dl) 

AMBER ili-'MMYBLIT 


T 
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MARIA MARIA 

S>l^rANA^fJ^r the PROOUCT GAB =.:*■ 




41 


62 
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IF VOU WANNA DANCE 

NOBODIES ANGEl • i ■•■ 


4 


4 


13 


HOT BOYZ 

V- ■ -y..'v-livs-;_c- ->e iXC n>C!.>or*j-fi;: 


42 


41 


34 


SPENO MY LIFE WITH YOU 

ERIC BEFIET FEAT TAMIA ' WARNER BROS 1 


S 


6 


3 


ALL THE SMALL THINGS 

BUSK-IB? IMCAI 


43 


40 


12 


DOWN BOTTOM 

0RAGON*JWEMU(tlUFF".:.FF'. IIERSCOPI 


t 


3 


5 


1 KNEW 1 LOVEO VOU 

SAVAGE ■J&Dlf* iOXUMBjAi 


44 


53 


4 


YOU CAME ALONG 

BLVERlV '-ftFl ■: F' ! .(-•Ff^Ff .. 


J 


7 


3 


SHAKE YOUR BON BON 

ftlCKV MARTIN 1 C; : 


45 


44 


20 


IF 1 COULD TURN BACK THE HANDS OF TIME 

77 F.F.I. 


» 


ID 


2 


BEST FRIEND 

purr DAM> ■ ■" 1 ahis - v 


46 


43 


22 


IS MINUTES 

MARC NELSON CGlUMB'A 


s 


9 


11 


HE CANT LOVE U 

JA;,l, !.-.-[:■:,[ . sl:- HM i'i.HI MHIA 


4' 


50 


5 


GET UP 

AMEL LARRiELIX i5W MUS'CSSO wc*h- 


fo 


11 


10 


1 LIKE IT 

SAMMIE i-fiEtrtOftLr.'CAPiTOi 


48 


43 


17 


STEP TO THIS 

UASTLRPFtAT DIG '• F'F' ' "'F" ."il- 


u 


13 


£ 


IT FEELS SO GOOD 

'kJMJI.if 1 F4ftM Cl^tifiEPuBl C L'^ VERSA. 1 


■m 


4' 


25 


CANDY 

MANIFV UOFIFFi ' Fi ". 




34 


3 


ANOTHER DUMB BLONDE 

HOKL I^EFPEMNTERSCOPti 


50 


43 
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1 NEED TO KNOW 


3 


15 


16 


ONE NIGHT STAND 

j-SHiH 11 -' hi:... " .-. ^ Si,, ;■{ f isi : 


51 


52 


23 


1 WANT IT ALL 

F, J F FF '. '(J' F'F F |, j 1 'IF. F'F s' LtFF 


14 


12 


9 


CD UP 

SAOCf oca wsahTs thj ustsca.* :ccg Ki.si.r,- 


52 


.15 
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AULD LANG SYNE 

KENNY G ARISTA) 


15 


14 


3 


TAKE A PICTURE 

f ILTER IREPRlSE) 


51 


45 


30 


GET GONE 

r.;,Fi ncont ME", iff, '. 


IE 
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WHAT A GIRL WANTS 

CHRISTINA AGU'LERA (RCA) 


54 


45 


18 


GIVE YOU WHAT YOU WANT (FA SURE) 

CHICO DEBARGE IMOTOWNF 


1? 


If 


21 


S -,?vT H |A- RD6 rHOMAS ARrSIA) 


55 


51 


3 


ABOVE THE CLOUDS 

AMBLH ITCMMT FFC'T 


16 


23 


\7 


247 

KEVON EDMONDS 1RCA1 


56 


43 
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I'M OIGGIN' IT 

<■. FlFlA F11IOTT LMLFA NASHVILLE 


19 


16 


14 


GIRL Off TV 

LfC lARIST-V 


57 


54 
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I'LL BE YOUR EVERYTHING 

YOUNGSTOWN IHOLLYWOODI 


20 
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DANCIN' 

Ciu'Y IMCAI 


58 


56 
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BOUNCE 

MiPALLE MAJLW TUR^UTSCFJND OT ATLANTAl 


21 


22 
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LXIN'T SAY YOU LOVE ME 

MM 1AT1.ANTIC) 


59 
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STRAYED AWAY 

tERRV DEAFER '., in t IF-' ' ' 'rt*F-iLR B^FI 
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CAUGHT OUT THERE 

KELIS (VIRGIN) 
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JIGGAMYN"" 

.» ' .' J IFF .| F • 'F F . ','F- 


23 


20 
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YOU CAN DO FT 

ICE L' JOE IUENCH MC'iPf.5: 


•1 


55 


24 


LOST in you 

l.iKl" FiflLUF.. iS FffFIIIF F,FFIMF I'.AF'IIL. 


24 
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1 WANNA LOVE VOU FOREVER 

. -■- SIMPSON : iMHiA 


62 
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PUSH IT 

STATIC -A (WARNER BROS 1 


25 


25 
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BRING IT ALL BACK 

SCLUB7ip::i-cop. NTFPSi.opr i 


63 


61 
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U DONT KNOW ME (LIKE U USED TOl 

FFHAF,LI> Fl F ' , 


26 
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MY LOVE IS YOUR LOVE 

V. , ",TNei HOL-STGN M 


14 


63 
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GUERRILLA RADIO 

RAGE AGAINST THE MACHINE EPIC 


27 


27 


16 


IF YOU LOVE ME 

wi\r ■, '. 1 '-'1 I- 


65 


59 
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NEW YORK CITY BOY 

PET SHOP BOYS PARLOPHONLSIREI 


a 


28 


19 


BIG DEAL 

LEANN R MES . 


66 


65 
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MUSIC OF MY HEART 

'N F'F VF A GLORIA ESTEEAN M niFia, ,^n. 


29 
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THE GREAT BEYOND 

R E M. (WARNER EIRCS .1 


67 


64 
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THE CHRISTMAS SONG 

CHRISTINA AGlJllFfiA 
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14 


LEFT, RIGHT. LEFT 

DRAMA If CM- .'C(< 'Ti^Mr IV ii'LAfLAN'lCi 
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to 


23 


SIMON SAYS 

PMAROA'IE MONC'I F; .'. ..',[ , 


31 


30 


17 


SO Pill' il MCWEi «. WND WAMW RKS1 


69 


67 
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NASTRADAMUS 

NAS [COLUMBIA! 


31 


31 
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ACOUNTSY BOY CAN SURVIVE VERSION 

CHAD BROCK IWABWER f.H"'j V.v.il.i '.v : 'N 


70 


68 
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WE CANT BE FRIENDS 

- . ." FVlTHRL AFF -A: 
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GOT YOUR MONEY 

CATV BASTARD ftAT KfilS .■ : 1 rr-.i. i i if, 


71 


69 
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KEYS 

lATANYA.Tvl 


34 


32 


14 


U KNOW WHAT'S UP 

['•"fiFU .'"['■ UV 'T-ASifMSFir.CE.'WISIA 
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THE FUN OF YOUR LOVE 

riNIFEB HAT (BNAI 


3i 


35 


11 


LEFT & RIGHT 

nKBDna mnmmtvm - ■ 


73 




1 


FROM THE BOTTOM OF MY BROKEN HEART 


36 


29 


4 


BLUE (DA BA DEE) 

IOWFR -1? ICRCOVFI 


74 


5« 


11 


SUPERSONIC 


37 


34 


H 


STAY THE NIGHT 

IMX IMCAI 


s 




1 


THAT'S WHAT I'M LOOKING FOR 

OA RFIAT . SO 1 -f : ■: imh a 



CD Records with the greatest sales gains -C 2000, BillboarcVBPI Communications and SoundScan, Inc. 



WCradt The Balls. ASCAPI 
U OTHENSIM {MortelirWarTW. BMl HL 
95 POP A TOP (Sony/ATV Trae. BMI) HL 
71 PUT YOUfl HAND IN MINE lAcjft-ftose, BMLWikne ASCAP) HL 
S3 REAR DANCED iB-g ButuL ASCAP 2*1** ASCAP) WBM 
SI RHYTHM DIVINE (R«M Bank. ASCAP) WBM 
II SAT MY NAME (EMI BIkiwwiI. BM^rtney iertuns. 

BML-lnsip.. BMtTrtd JaAms H. BAAVBerora, ASCAP 

Toya. ASCAP/IWmdna. ASCAP/LaTama, ASCAP) HL 
** SEXUAL (U OA PI) Uok Am*e, ASCAPylW Apnl. 

ASCAP/Eutwe Fimrtm, ASCAP/fd*Jon SturU Media, 

aMfcW*ner 1*wla«, BMl) HL/AUM 
O SHAKE TWRSOM-MMIA Phjntorr, Vw_WM*W 

lamtrtane. BAtlsteran. ASCAP/DtSMOPHDBIA_ 

ASCAP/Unntrsal-PDlyGraiTt Intonaborial. ASCAP) WBM 

10 SHOW ME THE MEANING OF BEING LONELY (Jotnbi 
ASaPiOartsville. ASCAP/Meja. ASCAP) WBM 

9 SMILE IfrejrTiVpsrks. BMI/Fotact). ASCAP/Musc 01 

Wrt»»*p(, ASCAP) CLM 
92 SMOKE SINGS IN THE DARK rur»e>sal MCA. ASCAPHai R 

S SMOOTH fltaalSnur. BML^eVw, BMlrlMl Btekwood. 

BMijWarrw- Tamerlane. BMI) HLMBM 
71 STAY THE NI6HT (Blue KhaLiY SESACPut It 0«m, 
SESACAwng Ftara. SESAC/ierorne Jones. SESAC'T. Scott 
SYrle. SESAC/'AKA WoriJ VMt) 
IS TAKE A PICTURE [EMI Apnt ASCAP/rtap[rr Oittcs From 

Paradise ASCAP) HL 
1 T1UJII BOO I FOUND YOU iScrry APi' Sv^ BMl'Rye Songs 
BMltMl Apnl ASCAP.'Dyte Time. ASCAP) HL 

11 THATS THE WAT TT IS .ilra«sw^le ASCAF,'7omw. ASCAP; W6y 



45 THE BEST OAT (Universal -Songs 0( PtJyGram International. 

BAHtvwytmni I low, BMI/Acart-Rose. BMI) HL'WBM 
B5 THE BEST MAN I CAN BE (EW Apnl. ASCAP/Ttyt* lyme 

ASCAP..Mmneapol-i Guys. ASCAP/Mranda. ASCAP) HLvWM 
SO TNE GREAT ■EY0MD asnperiry BM(Warner-Tamertine BMI] HI 
20 THEN THE MORNING COMES (Sqwsh MoDi BMI.'Warna 

lamtrtane BHD WBM 
70 THIS WOMAN NEEDS (W*ou( Anna. ASCAPrSongs 01 Hanstein 

ASCAP/TNe Key Out ASCAP/leLVi Voce ASCAP) OWWBM 
a IHOIte SONS lOa Ml. KW/COfrp&l CohIjsVA fruntom Vm. 

BMWaiMi Tamtrtane BMltl[SM0H«Btt. ASCAP/lAwrial 

PoryGram Irrternatwn-f. ASCAP,7ymt For Ffyn. BM) WBM 
77 BWmWHAnUP(M«F.AStW^^ 

ASCAPrBrttm. ASWUrweisal-MCA, ASCAP,' Anttooy C. 

ASWiVassrnys&ra, ASCAP.Duiry KnxUts. ASCAP) WBM 
25 UNTITLED (HOW DOES IT FEEL) (Ijnrwrsal-PeryGram 

hbmiuonal, ASCAP/Ah choo, ASCAP/Tm Echo ASCAP) WBM 
1H U UNDERSTAND (Money Mack. BMl) 
ft WAITING FOB TONIGHT (Sweet Woo. SlSAC/TJei^bon. 

SESACWanw larntrtane. BMIrlhctuel Garvn. EWtormtabon. 

m/UH ASCAP/AmftbOfl ASCAP/WB. ASCAPjWamer. SESACI 

WBM 

i WHAT A GIRL WANTS IHtdden Puo BMl/Sushi Too 

BMl.^ariurti L A, ASCAP/EMI Blackwood. BMI) HL'WBM 
50 WHAT DO YOU SAT ftfchael Dulaney. rJAAVTJulaneitwuse 

BMLtns^n. BUlVup Boo ASCAP) HL/WBM 
73 WHAPS MY NAME (Btvner X. ASCAP/rrulT Ryder-tkwl Game, 

ASCAfTDI Irv, BW 
10 WHEN I SATO I DO rBlackened, BMI) WBM 
B9 YOUCAMDOIYtOwOrKEyeSaundeis.ASCAPi'Gar^la 

Boogie. ASCAP WB, ASCAP/Chickan Hawk. ASCAP) WBM 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


CD 


2 


22 


11 


— ^^^Bl No. 1 BB^^ - 

THANK GOD 1 FOUND YOU * lMUNo.1 MARIAH CAREY FEAT. JOE & 98 DEGREES 
1 f .'i " ii«l>' 1 L ■'• fC) IDI (T) iv; \'f COLUMBIA ' 


1 


2 


[ 


1 


18 


1 KNEW 1 LOVED YOU • SAVAGE GARDEN 
WAFANASIEFT P "AVES D !5NE5 'D HAtES.D JONES) IGIOKVJ COLUMBIA 79236 t 


j 


3 


3 


2 


13 


WHAT A GIRL WANTS ★ CHRISTINA AGUILERA 

G.ROCHE S.PEIKEN.G ROCHE! IG !Dl M RCA65W0 j 


i 


4 


4 


5 


18 


GET IT ON TONITE * MONTELL JORDAN 

v ■■■ . ■■; ■ m.i • 'Ci " DE f SOUL (•'."■■[ ' 


4 


5 


5 


3 


30 


SMOOTH A SANTANA FEATURING ROB THOMAS 

M.StRlETICll.SHUR,R.THOMASf IC) IOI ARISTA 13HB1 


] 


CD 


7 


15 


12 


ALL THE SMALL THINGS * BLINK- 1 S2 

J.fINN <M HOPPOS T DELONGE) (CUD) MCA 155606 1 


6 


CD 


II 


8 


13 


HOT BOYZA MISSY "MISDEMEANOR" ELLIOTT FEATURING NAS, EVE & Q-TIP 

71MBALANO (M.tLUOff .T.MOSltyi (CI ID) 'T\ (X) THE GOLD MINL>IASTWEST 64024'EEG 1 


5 


CD 


15 




2 


-^^fl Greatest Gainer/Sales i^^- 

MARIA MARIA* SANTANA FEATURING THE PRODUCT G&B 
W IEAHJ LXJPtESS 5 IW JEAN.J Dl PLESSIS.C SANTANA.K PtFtAZZO.R.REKClWl IG ID) (T] IN ARI! 


8 


9 


8 


6 


18 


BRING IT ALL TO ME BLAQUE 

LE IS ^XrUE* 'B Utt%rtC£.C HQ0N EY .V AUBiXtfMSJl SPENCER, # fi€lBt,LWI HOBSWJWaiteSi MMMMMOMDUM t 


5 


(D 


12 


14 


B 


SHOW ME THE MEANING OF BEING LONELY BACKSTREET BOYS 

M MARTI N,K LLSNDIN {M.MARTIN.H CRICHLOWl JIYE ALBUM LX 


10 


ii 


10 


9 


15 


THAT'S THE WAY IT IS CELINE DION 

M MA*! t,.c LI. N J.N !M r.'AC'.r,.- ujr.L K,n '. AKL'j&ONJ bbO MUSIC ALBUM ■:; .1 ShO *W t 


8 


12 


6 


4 


26 


BACK AT ONE * BRIAN MCKNIGHT 

B MCKNIGHT IB MCKWGHT) , MO70WH 156501" 1 


2 


13 


9 


7 


U 


BLUE (DA BA DEE) * EIFFEL 65 
PONTE LOBINA I LOBI N A RAN DONE , GABUTTI ) (T)(V| R1PU6UC ltj&FBS' -UNIVERSAL T 


e 


(E> 


19 


20 


4 


^^■"■■m untA 1 to 1 UAINtn/HlnrLAT ia^***""^ 

BYE BYE BYE 'N SYNC 
' J_'i r.,_.n._JL ► J.'...'.. iCH'JLi'E.A CAftLSSONI JIVE ALBUM CUT ' 


14 


C5D 


13 


12 


13 


TAKE A PICTURE * FILTER 

it GROSSER PAT-tCk P Li. LEG G LE'IARDO IR PATHtCK) (CKD) fTl (Vl iJ() REPRISE 16BB9 1 


12 


OD 


16 


16 


9 


SAY MY NAME DESTINY'S CHILD 

s ii pMi\5 ■ ■ . i JERKINS ' ■ : • - -cp. CA.SJM3A AlBUM CUT 


13 


17 


14 


10 


24 


1 NEED TO KNOW • MARC ANTHONY 

C.FtOCetEY IM.ANTHONY.CROONCYI C0I UMBlfl 92 


3 


;e 


IB 


17 


29 


AMAZED * LONESTAR 

[) hU*F IU.GREEN.A t/AYO.C LINDSEVI (CllD! , RNA fi&cSb ' " 


14 


QD 


23 


30 


5 


IT FEELS SO GOOD A SONIQUE 

S'jERIOL S.G PLEl h ' tOMCilii L.ELRD'CK! (CHD|' ITi (-"ARM L-_ Jfi PEPUHLIiJ '.'ib'Jt: UNI/: RMc f 


19 


20 


17 


13 


17 


THEN THE MORNING COMES SMASH MOUTH 

CLVALENTINE iG.CAMPi '• I'JTE^'i.jj-t »,tiLW 


11 


v. _v 


21 


21 


16 


BREATHE * FAITH HILL 

BGAU MORI I.HILLIH LAMAR.S BtNTLETI IC ;. WARNER BROS 'lAWH 1 i ■ 16S8A/WRN t 


21 


22 


20 


11 


25 


MY LOVE IS YOUR LOVE A WHITNEY HOUSTON 

W JEAN.J DUPLESSISiW J( AN.J OUPlf SSIS) IC) IOI 'T: [XI ARISTA 13730 I 


4 


OD 


24 


25 


5 


NEVER LET YOU GO THIRD EYE BLIND 

S JENKINS, THE MUO SISTERS A SALAZAR.THIRD ETE BLINO (S JENMNSI ElEKTRA ALBUM CUT.'EEG t 


23 


(H> 


25 


18 


11 


HE CANT LOVE U • JAGGED EDGE 

B.M COXIBOASETB CA5ET BM COXl IC) " CD SO SO CEF 79)4(VCOHJMBiA t 


15 


QD 


26 


35 


5 


UNTITLED (HOW DOES IT FEEL) D'ANGELO 

OANGELO i: r.Jj,L: . :i ■■ „U1: :j CHEESA SOUND ALBUM CUT.VIRGIN t 


25 


(26) 


35 


63 


4 


THONG SONG SISQO 

TIM 4 BOB '.' .-.'.!:■,: /, , TKELLEV LI ""- " !l . . . H i: - , A _ lHlj DRAGOUOET SL'OL SLBLWCUTiIOJMG 


26 


27 


29 


23 


22 


U KNOW WHAT'S UP • DONELI JONES 

EKHF LLISKT' LHRRELJL*RT'.C[ljiTTBllLK*WWJaAH*llirW.; WAHN V MCAENZEI C D .ft":u;^BIiL«>;: ^'J^S"' t 


7 


dD 


32 


33 


8 


1 WANNA KNOW JOF 

JOE.T.AILENIJ.THOIAAS 1 SKINNER. M WILLIAMS) jrVE SOUNDTRACK CUT 


28 


QD 


34 


40 


6 


FALLS APART SUGAR RAY 

D KAHNE (SUGAR RAV.U KAMNEI LAVA ALBUM CUT/ATLANTIC t 


29 


30 


28 


24 


20 


MEET VIRGINIA TRAIN 

TSAlN.C UATHErt^ CCOLItl.R HCTCMKISS P WCMHAN.J STAFT0R0 S UN^EPWOODl AWARE ALBUM CU'CLUVSA t 


20 


jl 


27 


27 


13 


COWBOY TAKE ME AWAY DIXIE CHICKS 

B. CHANCE V WOR11T •.' 1 IJEL.M HUMMONI MONUMENT ALBUM CUI ' 


27 




33 


29 


13 


MY BEST FRIEND TIM MCGRAW 

B QALLIMORE.J STROUD.T.MCGRAW IA MAYO B LUTHER) CURS ALBUM CUT 


29 


33 


22 


28 


14 


SHAKE YOUR BON-BON * RICKY MARTIN 

G.NORIEGA.R ROSA (R ROSA.G NORIEGA. D. CHILD) ic: IOI 'X: IXI C7 *■••• • 


22 


g) 


40 


46 


7 


LOVE IS BLIND EVE FEATURING FAITH EVANS 

SWIZZBEATZI .)*)■ I! 1 ., HilOS.K DEAN) RUFF RYDERS ALBUM Ctil INTERSCOPE 1 


34 


35 


30 


26 


19 


LEARN TO FLY FOO FIGHTERS 

A KASPER FOO FIGHTERS IEOO FIGHTERSI ROSWE J. A) BL '.1 CUT/RCA ' 


19 


QD 


36 


47 


5 


FORGOT ABOUT DRE DR. DRE FEATURING EMINEM 

DR. CRL MLL MAN (AYOUAIG,M.6RADFORD,M MATHLKSI AFTEPMAIH ALBUM ji : ' 


36 


■ 


37 


43 


g 


BACK AT ONE MARK WILLS 

C ^HiMBER-.AiTs i Ei MC"-\ 0HT ; (VI MERCURY INASHVILLE) ALBUM CLTT t 


37 


CD 


45 


49 


9 


ONE NIGHT STAND * J-SHIN FEATURING LATOCHA SCOTT 

J SHN.l iLXJTT : SMIN L SCOT! 1 :C. .' : ■ I SLJPN SLIDE tS'.H 1 .' *".~\'n t 


38 


QD 


39 


42 


10 


SMILE LONESTAR 

D HUFF IC LiNDSEV ■; f OLLESE i <YI SNA ALBUM CUT t 


39 


(40) 


46 


53 


5 


EVERYTHING YOU WANT VERTICAL HORIZON 

M EiSDtRI M ■' /■'■'■I . . RCAALflUMCUTi 


40 




51 


62 


4 


1 DON'T WANNA AALIYAH 

D. SCAN TZ.K_ MICKS J AUSUN L! K HIC^S.J PmAi PRIORITY SOLI NOT RACK CUT 


41 


42 


31 


19 


19 


1 WANNA LOVE YOU FOREVER A JESSICA SIMPSON 

L. SIANGAN IELLO.S. WAITERS IS. WATTERS.L B 1 AN C A N 1 ELLO) !C! iD'l COlUM8'A 7956? ! 


3 


(3D 


NEW ► 


1 


^^^^ nu 1 OnU 1 L/tUU 1 k^^^^ 

AMERICAN PIE MADONNA 
i! ill >VUtA\i Mfl.'ERICK SCUND'^ACK L Jl'AARfiEfi BROS ! 


43 




58 


68 


4 


1 LIKE IT * SAMMIE 

i: .M.:,TIN ■ .vi lli i |C)ID)(T)FHEE«ORLDbB;74vCA,PITOll 


44 


® 


54 


64 


4 


THE BEST DAY GEORGE STRAIT 

T bH'JWN G iTRAi" n: CHAMBEfiLA.S.D DILLON) . WCA NASHvHLE A1BUW r.JT 


45 


46 


42 


44 


28 


SEXUAL (LI DA Dl) * AMBER 

THE BERMAN BROTHERS I R_ NO WELS. B.STEINBERG A CRIME RSI ' • 


42 


47 


4/ 


57 


7 


G'D UP * SNOOP DOGG PRESENTS 1 HA EASTSIDAZ 

BATH! TAT IC RfiOAWISJ OAVlS f. Sf". Lf.'.Vf. D VtEANS (■ GILLIAM 1 I DOGG HOUSE ?041,TuT t 


47 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCE" SONGWRITER IMPRINT 4 NUMBER/PROMOTION LABEL 


PEAK 

POSITION 


41 


31 


32 


16 


HANGINAROUND COUNTING CROWS 

D LOWERY.- HEPh V. " i jt HI f;' U VlCKREr ri ',' .': L i.i-i. '.; IV, fl.SLMCU* IC-PSCDPE t 


28 


4! 


44 


37 


33 


BLACK BALLOON # GOO GOO 

. GCOD0LLS IC,iOM>iWARNERBPaD. ISWbt 


16 


50 


41 


34 


17 


WHAT DO YOU SAY REBA 

D.MALLDY.R.MCCNTIRE EM.DUIMCV.N T HRAS'IEI IV MCA HASK.ILLE ALBUM CUT t 


s; 


51 


49 


.-,3 


12 


KMT 1 MM UlvINt * tNHKVUt I'jLtblAb 
M.TATLOR b -a-Vi J BARRT M TAV.OB ' r.-[-,r j-.-j, - , 


32 


© 


52 


59 


4 


rKUM 1 Fit BU 1 1 UM Ur Ml DKUIAtAJ M tAH 1 * bKI 1 NtT brtAKb 

E F WHITE IE F WHITE! |CI Ci IV I'VE i?E^L t 


52 


(53) 


59 


72 


4 


unu) nn will I iuc ur ununi tjidw vcitlj 
MUW LAU TUU Lint ML HUWll 1 LJDT Ktl 1 H 

) STROUD. T ALITH II KEITH. C CANNON DPEAMWORKS LLE ALBUM CUT t 


53 


(54) 


64 


60 


18 


LiUI TUUK MUNtT * UL UIK 1 T CTAblAKU rtAIUKINb KtLli 

THE NEPTUNES -' .VL. vj'L C HUGO.R.vONES) HI ElEKTRA 67022- EEC T 


33 


(55) 


63 




2 


nFAR 1 IF Tl r 

' ~>' i c 1 l | LC 

BABYFACE P.Ari,,'A,.F. 1 AA-.r,:) LA-ACE -LBCV i_JI APIS"* 


55 


56 


43 


31 


19 


BIG DEAL A- LEANN RIM[ S 

A) C RIMES 1 A ANDERSO'l.J STEELE n CURB 73086) 


23 


57 


50 


51 


14 


GOT TO GET IT * SISQO FEATURING MAKE IT HOT 

SISGO.A WF ST i ).' ANC'P) <'."'.'• ,VI )' M ) )U '. - ) T- AV : " ... 567AES-OJMG1 


» 


58 


53 


45 


16 


24/7 • KEVON EDMONDS 

ARAT AHA) SCOTT SMITH) 'CllD. Tl H, RCA 1 


10 


(59) 


65 




2 


BEST FRIEND * PUFF CADDr FEAT MWIC' 'AlWHS & l-cZEK AH 'AAKER i THE X'il FELLC'/lSR 3 C*JiACE 

C COMBS ',' WINANS s -ul.'b. ).'. . cmd BAD so* :V) ; i APis'i ) 


59 




66 


61 


9 


THE GREAT BEYOND * R.E.M. 

I " '.' '.' ICi'Vj IE) WARNER BROS I'tdSS ' 


57 




61 


73 


4 


LESSONS LEARNED TRACY LAWRENCE 

T LAWRENCE 1 AN0ERSON.9 CARD T LAWRENCE. P "lELSON L BC-j',: ATLANTIC ' NASHVILL i . ALBUM CUT ' 


61 


(2 


57 


52 


18 


HE DIDN'T HAVE TO BE BRAD PAISLEY 

F.ROGERS IB PAISLET.K LOV: I AC) 1 IV) A^STA NASHVILLE ALBUM CUT • 


30 




NEMr> 


1 


nui v r An i/unuic la/liv i/ir\ dapiv 
UNLT bUU ftNUWb WHY KID HULK 

KJO ROC* J TRAVIS R RITCH.E.U SWERjOHN TRAVIS) TOP ODGLAv* ALBUM ^ _'T ATLAM C ' 


63 


(4 


55 


48 


11 


TlWBALtNC '£ LUMPKIN.! MUiLtYl SK i V ' = = /- -■ • 


ii 


® 


69 


79 


3 


1 OUF'S THF ONI V HOII^F MARTINA WmRH 
luvl -) i ml uml i nuujc rviMniirirtrvi^Dnrl-r 

M MCB=!IDL ■' '1 ,U'. , J .B.CA&0N; iviHC- WiHn LLf. KiMCft 


65 


66 


56 


36 


19 


WAITING FOR TONIGHT * JE p .NIhtR LOPLZ 

K v.-.-NL; '/ L r-'TuT A'iitfi.U.liARVIN f.lEMPLtl VWORK •■^C' ' 


8 


67 


60 


56 


9 


NO MORE RAIN (IN THIS CLOUD) ANGIE STONE 

A.STONE IA STCNE.3 V.' LL AMS.'j CHAM8ERS.J WEATHERLY) ARISTA AiBUU CUT | 


56 


6 b 


NEWK 


1 


1 TRY MACY GRAY 

A.SLATER IM ti"lAT J Rl-;uP.'NA.J LM.D WUDtR! ■■ 


68 


® 


NEW ► 


1 


ANOTHER DUMB BLONDE * HOKU 

a armato :a ariaato.t ;ames; c, 'Li getten wruwufKon t 


69 




70 


82 


3 


THIS WOMAN NEEDS SHEDAISY 

- !•■■:.". h I'.-.ki i- ■ ...ii-- r..,'T. LYRIC STREET AlflUM CUT t 


70 




71 


78 


4 


Rrr ai vni i i nup up in nrr KircciMs 
DLLAUbt TUU LUVL mt JU Utt MtoolINA 

T MCCiRAW.B GAlL'MORt i 1 S, SHERRILl .kOSTASI CURS ALBUM CUT | 


'1 


QD 


80 




2 


UllibKblUL rttu HUI LHIL) rtrrtKs 
R RUBIN ' - Kjit 'Hi ; fousc.A',T| . SMITH: WMNEVI MBS ^lBlWCUT t 


72 


73 


67 


69 


6 


WMA1 3 MT NAWt * LT, '. 

I.GOni ill- Li t.".'j'._.l L_-b'iJ, L - Ti RUTF RYUiPiCv ,MJ ^;-WV_MQ t 


67 


74 


11 


66 


16 


lr TUU LUVL Mt * MIN 1 LUNUI 1 1UN 

MINT CONDITION IK. LEWIS) D ELEKTRA 6-1 '27 EEG t 


30 


75 


68 


58 


10 


nAMriM' x ri iv 
UAnv<in * uUT 

0,UGHTY[[;:^ F T RILEY [..,"■' i J t>-iLL.C -GHT.D CAMCiN B VjiWWL " friLEYI C 31 1 lU.^-t 


19 


76 


76 


77 


4 


PUT YOUR HAND IN MINE TRACY BYRD 

B.J.WAUER.JR 1 5 I'.VlNCi.j.W BARBtR! ''. : RCA '\ASH'i'ILLEi ALBUM CUT 


76 


dD 


NEW ► 


1 


1 NEED A HOT GIRL l( ";T Ri~v<S 

... :w\ ;., ; : b .ml 1 . -V, 1 >E- [ Z-WZ* T v P^IL.C [>jRS£» CAi- V-Z\i- I.B.V ZV .'i^'iA. * 


77 


71 


79 


71 


20 


^TAV TMF MlftMT X IMY 
3mi InC niunl w Irvl A 

PLATINUM T ■ .. .. ;v . - ; Mpl]5E63j: , t 


23 


19; 


NEW ► 


1 


fffi in' fifknn ifnniffr i opf? ( - it i - i r " r p P' i m ji fat inr 
rLLLin ju uuud jciinircn mru r c« i unii^o Dirrui>oi""i JUt 

scombs:';.." . . .--■'-^■w. wofiKAiBUMLji.c;c>:-w:f'. 


79 


so 


84 


70 


19 


WHEN 1 SAID 1 DO CLINT BLAO- 

L HLAUK - I 1 ." -CA , N".it(VILLr. 


31 


(3D 


86 




2 


NO LEAF CLOVER METALLICA 

B RLXK..VHET FIELD M.KAMEHIJ HLTfltLD.i ULRlCt-: ELEKTRA ALBUM '~t , t 


.31 


12 


62 


39 


14 


GIRL ON TV • LFO 

R CRON1N.B YOUNG, D.BSAIN (R CRONIN.B YOUNG.O BRAIN.. iCi'Di ARCTA l'JL4i 


10 


(3D 


NEW* 


1 


1 LEARNED FROM THE BEST WHITNEY HOUSTON 

U >QSltH (D Vr'ARRtfi! A3-STAA.BJM ;UT t 


83 


84 


74 


65 


6 


DO IT AGAIN (PUT YA HANDS UP) * JAY-Z FEATURING BEANIE SIGEL & AMIL 

ROCKWLDCR V. jRANT,.: jOS^ JA.A WHrTEHEAOl iTl COCJLFELLAKF iM t 


65 


85 


B8 


84 


7 


Int BLbl MAN 1 LAN ot GINUWINt, K.L, lYKtbE, CASE 
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Sounds 01 Papoulis' World. Composer Jim Papoulis recently presented 



"Sounds Of A Better World=Small Voices Calling" at New York's Carnegie Hall. 
The performance featured the Norwegian Children's Choir, the Harlem Boys 
Choir, Martha Wash, and Matt Goss, among others. As the first performance of a 
planned international fund-raising tour sponsored by Hyatt Hotels, the concert 
served as a showcase for Papoulis' album, which will be raising money for chil- 
dren's causes internationally. Shown after the show, from left, are Wash, Goss, 
Papoulis, and artists Wendy Moten and Elisabeth Andreasson. 




by Silvio Pietroluongo 



M.\KIAH & HIGHER: Mariah Carey lands her 15th Billboard Hot 100 
No. 1 single with 'Thank God I Found You" (Columbia). "God," which features 
Joe and 98", improves on its initial week's sales total by 9%, scanning 1 18,000 
units. While the sales jump contributed to Carey's surge to the top, it is her 
airplay gain that accounts for more than half of her overall point increase. 
"God" picks up an additional 9.5 million listeners, the second largest gain on 
the chart, for a total audience of 56.5 million, which moves the title 21-15 on 
the Hot 100 Airplay chart 

Carey's displacement of labelmatc Savage Garden from the No. 1 slot is 
the first time in nine years that Columbia has replaced one of its own titles 
at the top of the Hot 100 (Billboard, Feb. 12). The last label imprint to accom- 
plish this feat was Bad Boy on Aug. 30, 1997, when "Mo Money Mo Prob- 
lems" by the Notorious B.I.G. Featuring Puff Daddy & Mase took over at 
No. 1 from "I'll Be Missing You" by Puff Daddy & Faith Evans Featur- 
ing 112. 

ThREE LETTER REVERSAL: ODB and R.E.M. climb back up the Hot 
100 with "Got Your Money" (Elektra/EEG) and "The Great Beyond" (Warn- 
er Bros.), respectively, as the songs are now available at retail. "Money," fully 
billed to 01' Dirty Bastard Featuring Kelis, scans 8,000 units and debuts 
at No. 33 on the Hot 100 Singles Sales chart while moving 64-54 on the Hot 
100. "Beyond" does "Money" a couple of thousand units better, moving 1 0,000 
pieces and debuting at No. 29 on the sales chart while rising 66-60 on the 
main chart 

Rising star: Hoku, a 17-year-old Hawaii native (her name means "star" 
in Hawaiian), debuts on the Hot 100 at No. 69 with the tongue-in-cheek-titled 
"Another Dumb Blonde" (Geffen/lnterscope). Hoku, the daughter of leg- 
endary singer Don Ho, moves 24-12 on the sales chart with 30,000 units 
scanned (a 142% increase from a week ago). "Blonde" is from the Nick- 
elodeon/Paramount Pictures film "Snow Day," which opens on Feb. 11. 

SlICE OF AMERICANA Madonna has the Hot Shot Debut title on the 
Hot 100 at No. 43 with her cover of Don McLean's 1972 No. 1 opus "Amer- 
ican Pie" (Maverick/Warner Bros.); it becomes the 33rd of Madonna's 44 
charted singles (75%) to have earned Hot Shot Debut honors. "Pie" is one of 
two new Madonna tunes from the forthcoming soundtrack to her 
Lakeshore/Paramount motion picture "The Next Best Thing," and it fea- 
tures her co-star Rupert Everett on backup vocals. The soundtrack, which 
also features Christina Aguilera, Moby, and Beth Orton, will reach retail 
on Feb. 22, while the movie opens on March 3. 

DeBUT VIEW: Last issue, Arista landed the top three debuts on the Hot 
100 with San tana Featuring The Product G&B's "Maria Maria," TLC's 
"Dear Lie" (LaFaee), and Puff Daddy's "Best Friend" (featuring Mario 
Winans & Hezekiah Walker & the Love Fellowship Crusade Choir). 
After paging through 26 years' worth of Hot 100s, our staff finally tracked 
down the last time a label pulled off this hat trick. On March 9, 1974, Capi- 
tol Records had the top three debuts with Ringo Starr's "Oh My My" (No. 
65, Apple), Grand Funk Railroad's "The Loco-Motion" (No. 82), and Helen 
Reddy's "Keep On Singing" (No. 86). 



FTC May Demand Info On Mktg. Policies 

Trade Commission's Velvet Glove Study Could Carry A Big Stick 



BY BILL HOLLAND 

WASHINGTON, D.C— The head of 
the ongoing federal probe of the en- 
tertainment industry's impact on vi- 
olence by children characterizes it as 
a "study" but warns that if the indus- 
tries don't cooperate and provide in- 
formation voluntarily, they could be 
subpoenaed. 

The study by the Federal Trade 
Commission (FTC) and the Depart- 
ment of Justice (DO.I) was initiated by 
President Clinton last June, following 
the Columbine High School shootings. 
The FTC is conducting the study; the 
DOJ role is limited to providing partial 
funding (Billboard, June 12, 1999). 

Mary Engle, FTC assistant direc- 
tor, enforcement Bureau of Consumer 
Protection, and the head of the staff 
study, downplays the agency's tough- 
guy role but says that that stance could 
change. 

"Yes, it definitely is a study; it's not 
a law-enforcement investigation or 
anything like that" she says. The pur- 
pose is "to look at the self-regulatory 
systems that the industries already 
have in place — the movies, the music 
recordings, the video games — in terms 
of their having parental advisory or 
labeling rating systems, and whether 
their marketing to kids is rated as 'spe- 
cific content' or 'mature' or 'R' or what- 
ever it is." 

A source at the Recording Industry 
Assn. of America (RIAA), however, 
says there are concerns within the 
industry about the "attitude" that the 
investigators are taking and charac- 
terizes the investigators as having 
"presumptions" in conversations with 
the source. 

"There is some serious concern 
about the attitude of this investigation 
and the possible outcome," says the 
source. "There's an upfront presump- 
tion that 'music is bad for teenagers.' 
It's a mind-set that's hard to work 
with." 

Engle says the study is not being 
undertaken "with the intention of say- 
ing, 'Well, you've done this, and now 
we're going to sue you for it' We're not 



BUY.C0M, AMAZON 

(Continued from page 6) 

forma net losses totaled almost 
$390 million. 

Both deals underscore that 
online commerce companies, from 
the newcomers to the veterans, 
remain works in progress, a fact 
best demonstrated by Amazon, 
company watchers say. 

"For the most part, we haven't 
seen very many retailers expand 
overseas yet, because the U.S. 
market is still too rich and the 
opportunity costs of funneling 
resources out of the U.S. market 
to tap burgeoning markets are 
higher than what could be gained 
simply by focusing on the U.S.," 
says Mike May, digital commerce 
analyst for Jupiter Communica- 
tions. 

"But for Amazon, it's a little 
different story," he adds. "They 
already have in their customer 
base about half of all U.S. con- 
sumers making purchases online. 
The lower-hanging fruit for them 
is overseas at this point." 



alleging that what they're doing is vio- 
lating Federal Trade Commission acts 
or anything like that" 

As to the debate over existing rat- 
ings systems employed by the RIAA, 
the Motion Picture Assn. of America, 
and video game manufacturers, Engle 
says, "I think what well do is report on 
the kinds of suggestions that people 



'It's not a 
law-enforcement 
investigation. But we 
are going to be 
asking them for 
documents' 

- MARY ENGLE - 



are making. There are certainly some 
people who think that it would be bet- 
ter if there were one uniform system 
for all three [industries], and there are 
definitely good arguments on the other 
side of that too. So I think we will pre- 
sent the criticisms of the existing sys- 
tems that are being made, but we're 
not going to be trying to be the 
arbiter." 

As to early industry concerns that 
the FTC investigation could include 
subpoena power, Engle says the study's 
"not exactly like that because it's not 
a law-enforcement investigation. But 



we are going to be asking them for doc- 
uments and information on how their 
games or movies or records are mar- 
keted. That's the only way we can 
determine how they are marketed. 

"There's some information that is 
publicly available, but a lot of it will be 
the company records. So we're going 
to ask for that, and we're asking for 
them to provide it voluntarily," she 
says. "We're not going to be issuing 
subpoenas right off the bat" she adds. 
"If, down the road, people refuse to 
provide us with any information, then 
[FTC1 Chairman [Robert PitovskyJ 
has indicated we're willing to go for a 
compulsory process, but we're not 
there yet" 

The RIAA source says, "The threat 
of compulsion treads on some serious 
First Amendment issues." 

Engle also says the FTC has just 
begun to request documents from 
labels and has been held up because of 
a red-tape issue with the Office of 
Management and Budget (OMB), 
which requires agencies conducting 
noncriminal investigations to comply 
with the Paperwork Reduction Act 

"The concern [at OMB] was that 
government agencies should not just go 
willy-nilly collecting information with- 
out some oversight" she says. 

Engle says the FTC is planning to 
complete and deliver its report to the 
White House "probably" before sum- 
mer. "It depends on the reaction of the 
companies — if they decide to fight, 
then it could be sooner," she says. 
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NEW 1 Gayle Day | Make Your Own Bed 

1 2 Redjen | One More Kiss 
NEW 3 Lord Black Dark Star | Shine 

2 4 Metalpocket | Rum & Wine 

5 5 Ki-Aura | Always There 
NEW 6 Speedurchin | Smash Up Your Bedroom 
NEW 7 Hydro | Sinking 

3 8 Mambo Knights | Chmteras and Ron 

6 9 Malcolm Lindsay Solitary Citizen 
8 10 Stumble | How Many Times Do I Have To Kill 

You Before You Die? 

4 1 1 Psycho Dynamics | Turn Down The Weird 
NEW 12 Gamerith | Shine On Me 
NEW 13 Dino Baptiste | Funky With Your Hunky 
12 14 Drawbacks | Square Roots 

7 15 The Al ka hounds | Noah 

10 16 Red, Wake Up 
NEW 1 7 Saltgrass | Do You Wanna Get Off? 
20 18 Crackerjack System | Spue 

NEW 19 DJ Bliss | Filtered Life 

1 1 20 Basetank | Blast Ya Eardrums 

www.peoplesound.com 
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SOUNDTRACK . ' SCREAM 1 'HI ALBUM 


32 
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33 
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LIMP BIZKIT A' 'IP 49OJ35MNTERSC0PE 11] 98'17 98) SIGNIFICANT OTHER 
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89 


82 
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34 


26 


21 


36 
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40 


36 
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28 
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E 9 O F IGH TERSA ^ ^ ^^^j THERE IS NOTHING LEFT TO LOSE 
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37 


21 


R^F E R™«S4».53-™i[RSCOP i 1 1. 984 * 98 LET THERE BE... EVE-RUFF RYDERS' FIRST LADY 
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GOODIE MOB. • -:~:£ 26064-iARtSTA ilO 9816 98) WORLD PARTY 
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CD 


49 


44 
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MANDY MOORE • 550 MUSIC 599]7([Ftc (1 1.98 E0716.9B) SO REAL 


37 


93 


91 


110 


26 


MOBY V2 27C49' ilb ! *5 cc BB PLAY 
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35 
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30 
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3.4 


39 


14 


29 
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KORN A IMMORTAL 63710'iEPIC ill 96E0/17 98I ISSUES 


1 


JO) 


NEW ► 
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WYNONNA CURB 541067/MERCURY (NASHVILLE) 110.9S17.98) NEW DAY DAWNING 


40 


95 


89 


63 


15 


ALAN JACKSON A arista Nashville 16892 110.9817 98: UNDER THE INFLUENCE 


9 


41 


31 


25 


11 


METALLICA A* ELEKTRA62463- 'EEG 118 98 24 98) S & M 


2 


96 


94 


54 
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FUNKMASTER FLEX & BIG KAP 0£F JAM 538258- IDJMG 111.9817.98) THE TUNNEL 


35 


42 


39 


31 


66 


JUVENILE A : CASH MONEY 153162,'UNIVERSAl 111.98/17.981 400 DEGREEZ 


9 


97 


98 


93 


50 


TLC A' lAFACE260S5-.>ARISTA(tl.9&T7.98J 1 ANWAI1 


1 


43 


45 


46 


35 


RED HOT CHILI PEPPERS A' WARNED BROS. 473B6* (10.9afl7.9SJ CALIFORNICATION 


3 


91 


101 


122 


45 


ANDREA BOCELLI A poltoor 547222 (12 98.18 98) SOGNO 


4 


44 


44 


3» 


40 


TIM MCGRAW A ; CURB 77942 (10 98/17 98) A PLACE IN THE SUN 


1 


CD 


115 


111 


47 


GINUWINEA 550 MUSIC69598-.'EPICI119BEaT7 98l 100% GINUWINE 


3 


45 


4 b 


35 


39 


RICKY MARTINA' C2/COLUMBIA 69891 -(ORG (11.98 EO/17.9B) RICKY MARTIN 


1 


100 


95 


88 


13 


MONTELL JORDAN def SOUL 5467)«djmg :)19&17 98i GET IT ON...TONITE 


32 


46 


48 


51 


19 


ANGIE STONE • abish itjmj lie mibsbi Jl BLACK DIAMOND 


46 


101 


99 


67 


47 


CHARLOTTE CHURCH A sew CIASSCAI 60957 0 0.98 EO 16 96) VOICE OF AN ANGEL 


28 


47 


36 




2 


SS!^*?ySoill 9S17.981 THR EE 6 MAFIA PRESENTS HYPNOTIZE CAMP POSSE 


36 


102 


110 


109 


17 


DONELL JONES • UNT0UCHA6LES1AFACE 26060'ARISTA ilO.98'16 98i WHERE 1 WANNA BE 


35 


103 


90 


86 


30 


TRAIN • AWARECOLUMBIA 38052/CRG 111.98 EG'17 98: BB TRAIN 


76 


48 


i: 


33 


9 


THE NOTORIOUS B.I.G.A' 'BADBOY 73023-,ARlSTAill.9a'17.96) BORN AGAIN 


; 


104 


93 


99 


56 


SUGAR RAY A LAVAvATLANTIC 83151-/AG 110.9818.98) 14:59 


.' 


49 


43 


34 


11 


ENRIQUE IGLESIAS A INTERSCOPE 490540- (12 98.18 9B) ENRIQUE 


1' 


105 


114 


113 


99 


JO DEE MESSINA A CURB 77904 110.98/16.98) I'M ALRIGHT 


61 


50 


53 


47 


19 


MARC ANTHONY A COLUMBIA 69726-CRG ( 1 1 98 EOT 7 9BI MARC ANTHONY 


8 


106 


102 


98 


14 


Si wMnnl?^ w w O RLD WRESTLING FEDERATION: WWF THE MUSIC VOLUME 4 


4 


51 


50 


43 


35 


SMASH MOUTH A' INTERSCOPE 490316 (119817.98! ASTRO LOUNGE 


6 


52 


4: 


13 


3 


ENIGMA virgin 48616 0 2 9S 17 96) THE SCREEN BEHIND THE MIRROR 


33 


107 


77 


60 


11 


MV^S^raillttMlMI BEASTIE BOYS ANTHOLOGY: THE SOUNDS OF SCIENCE 


19 


53 


= 1 


41 


4 


MARK WILLS mercury <nashvillE)546?96iii.98/]7 98) PERMANENTLY 


1 


108 


92 


63 


12 


CHARLOTTE CHURCH A sow classical 64356 il 1.96 Ea 1 7 96) CHARLOTTE CHURCH 


40 



O Albums with the grealesl sales gains this week. •Recording Industry Assn. Of America (RIAAI certification tor net shipment of 500.000 album units (Gold). ARIAA certification for net shipment of 1 million units (Platinum). + RtAA certification tor net shipment of 10 
million units (Diamond) Numeral following Platinum or Diamond symbol Indicates album's multi-platinum level- For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number af discs and/or tapes 'Asterisk 
indicates LP is available Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. 
Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. Bindicates past or present Heatseeker title, c 2000, Billboard/BPi Communications, and SoundScan. Inc 
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KENNY THP<IMPV A. hmi *>*.•,■, iji r nnaa/iA ani FVPRVWHrRF Wf an 
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157 


129 


115 
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ALAN IS MORISSETTE • MAVERICK 47589/WARNER BROS. (11.98/17.96) MTV UNPLUGGED 
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112 


100 
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SOUNDTRACK Houmooo 162216(17 98CO> 10 THINGS 1 HATE ABOUT YOU 
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SARAH MCLACHLAN A' AitiSTA 1 98/17 96) MIRRORBALL 
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153 


120 


103 


91 


9 
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21 


188 


186 


170 


15 


MASTER P no limit 5009? apriority (i 1.98/1 7.98) ONLY GOD CAN JUDGE ME 
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RE6A MCENTIRE • MCA Nashville 170119(11 98/17 98) SO GOOD TOGETHER 
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RE-ENTRY 
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MC^-Snelan^) THE MILLENNIUM COLLECTION; THE BEST OF LYNYRD SKYNYRO 
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SOUNDTRACK • island 5461961DJMG (12.98/18.98) NOTTING HILL 
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SYSTEM OF A DOWN • AMf)aCAWa.UWH 68924CRG 110.98 EO/16981 B SYSTEM OF A DOWN 
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BRAD PAISLEY arista nashmlle 1887] (10 96/1698)B WHO NEEDS PICTURES 
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142 
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■f » NF"G 14674-IARISTA (11 98/17.981 RAVE UN2 THE JOY FANTASTIC 
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JAY-Z A* RCCA FELLA/DEE JAM 558902*/IDJMG 111 98/17.981 VOL. 2... HARD KNOCK LIFE 
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TOP ALBUMS A-Z (LISTED BY ARTISTS) 



2P*c * Outlaw 24 
2P*c 160 
98 Degrees 86 

CMtfM Aguikf a 5 
Gary Allan 156 
M&rcA/ithony 50. 192 
Fiona Apple 1 18 
Backstreet Soys 11,90 
Beastie Boys 107 
Bock 130 
UmB 



26 



trie One! 176 
B.G. 191 
Clint Black 180 
Blaquv 56 
Mary J. Bilge 58 

mink I RP 1.1 

Andrea Bocell> 79. 96. 197 
Bush 85 

Marian Carey 29, 194 
The Cathedrals 131 
Stevvn Curto Chapman 1 73 
Cher 126 
Kenny Chesney 1 1 1 



Charlotte Ctwch 101. IOB 
tnc Clapton 138 
Phil Collins 145 
Coniunto Pilmawera 1 65 
Counting Crows 81 
Creed 23 
Storyl Crow 168 
O-Angelo 1 
Destines Child 17 
CehneOwi 4 
Dixe Chicks 14.63 
DMX 7, 159. 184 
Dr. Ore 3 

Kevon Edmonds 149 
E.ftfH65 6 
Alecia EINott 182 
M«sy -Misdemeanor* EllrOtt 129 
Eminem 57 
Erifln'j O.- 
EVE 36 
Filter 80 
Foo F ighters 91 
Funkmaster FVw & Big K»p 96 



0 '.I'MI ' '(-■ 

GoOsrnack 62 
Goodie Mob 92 
Goo Goo Dolls 135 
Macy Grey 27 
Guns H Roses 147 
Guy 30 
Beth Hart 196 
Farth Hill 19.179 
LaurynHili 161 
Dave Hollisttf 113 
Hot Boys 88 
Whitney Houston 84 

Ideal 125 
Ennque Igjestas 49 
Incubus 146 
Alan Jackson 95 
Jagged Edge 18 
Jay-Z 16.200 
Jim Johnston 106 
Doneil Jones 102 
Monteti Jordan 
Juvenile 31,42 



Toby Keith 128 
Kelis 174 
Kid Rock 10 
Kitoe 136 
Korn 39. 172 
Diana Krall 127 
Lenny Kravttz 115 
Kurupt 151 

Tracy Lawrence 69 
Led Zeppelin 122 
IFO 64 
Lit' Troy 140 
Lil' Wayne 60 
LimpBuklt 33 
Live 124 
Lonustar 35 
Jennifer Lopez 66 
The Lou 1 3 
Lynyrd Skynyrd 198 

The Madd Rapper 155 

Bob Matey 77 

Ricky Martin 45 

Master P 188 

Dave Matthews Band 123 



Martina McBnde 117 
Reba Mctntire 143 
TwnMcGraw 44 
Bnan McKnight 28 
Sarah McUchlan 114 
Jo Dee Messina 1 05 
Metafwa 41 
Method Man/Redman 89 
Methods Or Mayhem 120 
Moby 93 
Mandy Moore 37 
Alanis Monssetle 157 
Morphine 137 
MosDef 186 

HAS 112 

The Notorious B I G. 48 
'NSync 70 

Tl^ Offspring 185 
01' Dirty Bastard 148 

Brad Patstey 199 
P.O.D. 150 
Powerm»n5000 109 
4> 154 
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Q-TIp 75 

Ra^c Against The Machine 78 
Red Hot Chili Peppers 43 
LeA/in Runes 87 
Kenny Rogers 162.171 
Santana 2, 132 
Savage Garden 22 
SheOaisy K.- 1 
VondaShepard 175 
Silk 187 

Jessica Stmpson 67 

Sisqo 12 

FatboySlim 167 

Slipknot 94 

Smash Mouth 51 

Michael W Smith 166 

Will Smith 54 

Snoop Doeg 169 

Snoop Dogg & Tha Eastsidai 8 

SOUNDTRACK 

10 Things' Hate About You 156 

American Pie 189 

Any Given Sunday 71 

The Beach 195 



The Best Man 76 

End 01 Days 163 

Magnolia 72 

The Malm 164 

Next Fnday 25 

Hotting Hill 152 

Pokemon: The First Mow 110 

Runaway Bode 116 

Scream 3 The Album 32 

The Sopranos 68 

Tarzan 55 

The Wood 134 
Britney Spears 15 
Slaind 121 
SWC-X 141 
SUng 73 
Angle Stone 46 
Barbra Streisand 133 

S1ri>.n<3 H.I 

Sugar Ray 104 
System 01 A Down 153 



Tnn-^tee5:7 183 
Tina Turner 2 1 
Shania Twain 20 
VARIOUS ARTISTS 

Jazz For A Rainy Afternoon 161 

Millennium Hip-Hop Party 190 

Monster Ballads 142 

MTV Party To Go 2000 178 

Now 2 177 

Now 3 9 

Pure Love 170 

The Source Presents Hip- Hop Hits 
— Volume 3 65 
Totally Hits 38 

Three 6 Mafia Presents Hypnotize 
Camp Posse 47 

WoW Worship- Todays 30 Most 
Powerful Worship Songs 139 
WoW-2000: The Years 30 Top 
Christian Artists And Songs 119 

Vertical Honzon 74 

Mark Witts 53 

Wynorma 40 
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"I WISH I WAS 17 AGAIN AND I 
COULD COME OUT SEVEN NIGHTS 
A WEEK TO THIS... IT'S F-IN' 
MEGA!" - Noel Gallagher at 
the NMt Premier Show, Sunday, 
January 30, 2000 



15.000 music fans watched 25 bands play seven sold-out nights of music at the 
London Astoria NMf Premier Shows and the London Scala On the Becks night. 

•A further 40,000 logged on as nme.com webcast all the shnws. 

11.000 mosic fans saw four great bands play ten dates around the country on the 
NMt Premier Tour. 

•nme.com cnnducted 53 viden interviews over seven days and hosted five live 
webchats with nme.com users. 

The NMf Premier Awards were webcast live from the London Mermaid 
Theatre; the first British music awards ceremony to be webcast live. 

•On February 1 2,500 fans voted in five hours on nme.com tn estab- 
^ lish the Best Performance At The NMt Premier Shnws. 

Over 10,000 NMt readers voted in the annoal NMf Readers Poll. 

•Over 400,000 music fans visited the NMf Premier Awards site 
In nme.com, reading three millinn pages over the past three weeks. 



nme.com: all the mosic that deserves to be experieoced. 
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The reference guide 
for anyone who books, 
promotes, programs and 
manages talent... 




Over 17,000 U.S. and international listings. 

Key names, addresses, phone & fax 
numbers, e-mail addresses, and web sites! 

Agents & Managers Sound & Lighting Services 
Venues Ciubs Hotels Instrument Rentals 
Booking Agents Staging & Special Effects 
Security Services Charter Transportation 
Merchandisers 



To order send payment for $115 plus S6 S&H (SI 4 for international 
orders) with this ad to: Billboard Directories, P.O. Box 2016. 
Lakewood. NJ 08701 . Please add appropriate sales tax in NY. NJ. 
PA. CA, TN. MA. IL. OH. VA & DC. Orders payable in U.S. funds 
only. All sales are final 

To order call 1-800-344-7119. International call 732-363-4156. 
Or fax your order to 732-363-0338. Now available on diskette 
and mailing labels— for rates call (212) 536-5017 



SPECIAL OFFEI 



Buy the ITTD print directory together 
with our new ITTD online service and receive 25% on. 



For more information on this special combo deal 
call 800-449-1402 or visit 
www.billboard.com/directories for a free online demo. 
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BELA FLECK 

(Continued fmm ixige 10) 



marketing approach that emphasizes 
a greater recognition of his talent and 
greater word-of-mouth," he says. 
"We're not looking to pigeonhole him 
as a jazz artist, classical artist, or pop 
artist. We're just trying to make sure 
his records get heard." 

Fleck jokes that the Flecktones are 
"a band with an identity crisis," but 
he says, "I think at Sony there's a 
thought that the band is a commercial 
band, like Phish or Dave Matthews 
Band without vocals. That was impor- 
tant to me. We kept saying to them, 
'If we do this, can you see the band in 
a bigger way? It's not just a jazz 
group.' " 

Indeed, Fleck's first effort will be 
handled through the jazz division hut 
will involve pop division A&R execu- 
tive Mitchell Cohen and feature such 
guests as Shawn Colvin and Jon 
Anderson of Yes. 

"The record will come out via jazz 
but will be a hyphenated project be- 
tween our department and pop, in 
that it'll utilize and integrate other 
departments and resources," says 
Levenson. "The wonderful thing 
about Bela is he can marry so many 
different idioms." 

In terms of a classical release, Gelb 
says he and Fleck have had a number 
of discussions but haven't made a 
decision. 

"Among the ideas we've talked 
about are collaborating with other 
virtuosos on our label," Gelb says. 
"We have people who have come from 
the traditional classical world but 
don't see themselves limited by that, 
like Joshua Bell, Yo-Yo Ma, or Edgar 
Meyer. 

"We've also talked about something 
that will involve larger classical 
forces," he adds, "such as chamber 
musicians that may support composi- 
tional efforts of his, or about creating 
and performing arrangements and 
transcriptions of great classical 
pieces that could be challenging if we 
orchestrated them for the banjo. 
That's the great thing about Bela: he 
has no shortage of ideas." 



ERVjN LITKEI DIES 

(Continued from page 1$) 

lerina. Now titled "Tonight I'm Not 
Pretending," the song was sung by 
soprano Lynn Owen on an album, 
"From Vienna To Broadway," 
released on Litkei's Aurora label. 

Ethel Gabriel, the record pro- 
ducer who worked for Litkei for a 
number of years until his death, 
met him shortly after his arrival 
in the U.S. As a producer for RCA 
Victor, she wanted to make an 
album of Hungarian Gypsy music. 
A salesman for the local RCA Vic- 
tor distributor, Bruno New York, 
said he knew a fellow Hungarian 
who wanted to get into the music 
business and could find her the 
right group. 

"After that, I introduced him to 
Eli Oberstein, the chief of RCA 
Victor, who taught him the music 
business. Eli treated him like a 
son," Gabriel says. 

Litkei is survived by his wife of 
52 years; a daughter, Dr. Cathy 
Litkei Greene; and three grand- 
children. His body was to be cre- 
mated and the remains flown to 
Hungary for burial. 




by Geoff Mayfield 

ReIGNING CHAMP: Despite a second-week decline of 40% from his 
loud opening sales bang, D'Angelo moves 191,000 units, which is still 
enough to keep him ahead of the Joneses — and in first place on The Bill- 
board 200. His soulful "Voodoo," the first 2000 release to reach the pole 
position, thus wards off advances by former chart-topper Santana (No. 
2 with 189,000 copies, up 7,000 over the previous week) and the resurgent 
Dr. Dre (No. 3, 177,000 units, up 12.5%). 

Old ACQUAINTANCE: As regular readers of this column know, an 
oft-repeated observation for the past several months is that it's hard to 
stay hip in hip-hop. Although late 1999 albums by DMX and Jay-Z man- 
aged to hit bigger first-week numbers than either artist's chart-topping 
1998 sets achieved, those were exceptions to the rule. Last year, Master 
P, Puff Daddy, Snoop Dogg, Method Man, and Nas each saw their most 
recent albums fall shy of the opening numbers that prior titles had 
reached, and in most of those cases, the falloff was significant. Snoop and 
Puff, for example, settled for openers of 187,000 units and 205,000 units, 
respectively, when each of them had exceeded half a million when his pre- 
vious album hit stores. 

Leave it to Dr. Dre to fight rap's current. Many of the passages heard 
on the first two radio tracks from "Dr. Dre — 2001," "Still D.R.E." and 
"Forgot About Dre," suggest that not only was he prepared to see his first 
album in eight years fall shy of prior glory, he was also ready for such a 
letdown to place a big chip on his shoulder. Yet even though 1992's "The 
Chronic" set high standards, Dre's "2001" has managed to swim 
upstream. 

Prior to the SoundScan era, pop-leaning rappers MC Hammer and 
Vanilla Ice had each chalked up multiple-week stays at No. 1 on The Bill- 
board 200, but "The Chronic" was the first hard-edged rap title of the 
'90s to track a long stay in the big chart's higher rungs. After starting at 
No. 27 with 90,000 pieces on the Jan. 2, 1993, Billboard 200, Dre logged 
44 weeks in the top 40, including 28 weeks in the top 10. The album ran 
counter to the pattern established since the chart switched to SoundScan 
data in May 1991, where rap albums could open to large sales but would 
evaporate quickly. His new album also kicks that trend. 

Following Dre's appearance with Eminem on the inaugural edition of 
USA's "FarmClub.com TV" which hit cable Jan. 31, '"2001" chalks up a 
third week of gains, an uptick that started with a push from MTV's "Mak- 
ing The Video" and a performance that same week on the Jan. 17 Amer- 
ican Music Awards. 

"The Chronic," which has sold 4.2 million copies to date, according to 
SoundScan, moved 1.05 million copies in its first 12 chart weeks. By com- 
parison, "2001" has already tallied more than 2.6 million in its first dozen 
frames. 

Tv GUIDE: The aforementioned Dr. Dre was the most conspicuous ben- 
eficiary of "FarmClub.com's" first cablecast. Dre collaborator Eminem 
(No. 57, up 13%) and 98° (No. 86, up 16%) each gain, although both fall 
shy of this issue's accelerated bullet criteria, with overall album sales 
standing 11% ahead of the previous issue (see Market Watch, page 98). 
The show's impact on 98° is easier to spot on Top Pop Catalog Albums, 
where the group's first album re-enters at No. 24 on a 58% increase . . . 
Pop quiz: Do you remember the final score of Super Bowl XXXIV? Me 
neither, but the Jan. 30 game's music-intensive programming rolls up 
points on this issue's Billboard 200. Super Bowl performer Tina Turner, 
who also appeared Feb. 3 on both "The Tonight Show With Jay Leno" and 
"The Oprah Winfrey Show," enters the big chart at No. 21, her highest 
Billboard 200 bow in her long career, either solo or with ex-husband Ike. 
Her 60,000 units also represent her biggest week in the SoundScan era. 
Her "Twenty Four Seven" enters Top R&BVHip-Hop Albums at No. 29. 

Three other Super Bowl performers bullet. Faith Hill, who delivered 
the national anthem, sees two albums rally: "Breathe" gets Greatest Gain- 
er honors on Top Country Albums (up 46%), while "Faith" has a 42% boost 
(22-20). The former moves 28-19 on the big chart, while the latter re- 
enters at No. 179. Halftime performer Christina Aguilera has The Bill- 
board 200's Greatest Gainer (6-5, a 22,000 gain). Another halftimer, Phil 
Collins, sees his "Tarzan" soundtrack grab the Pacesetter with a gain of 
197%, but that album also benefits from the movie's well-advertised home 
video release. 

Lynyrd Skynyrd, who played during ABC's 1-o-n-g pre-game broadcast, 
re-enters The Billboard 200 at No. 198 with a 27% gain, but even with its 
massive viewership — the game pulled a 43.3 rating and a 63 share — the 
Super Bowl couldn't lift every performer. Enrique Iglesias, who also sang 
at halftime, has a gain of less than 1,000 units as he Ms to No. 49 . . . "The 
Rosie O'Donnell Show" and MTV's "Making The Video" are the latest spark 
plugs in Mandy Moore's ascent of The Billboard 200. Her debut album 
vaults 49-37 with a 49% gain ... On last Issue's chart, Aimer Mann's visit 
to "The Late Late Show With Craig Kilborn" helped the "Magnolia" sound- 
track up 10 spots to No. 58. It's No. 72 on the current list. 
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COUNTRY MOVES WEST OF ALPHABET CITY 

/Continued fmm pnge l.i) 



inspired her original "Dress Of 
Roses" B-side of the Madonna CD 
single. 

A MIX OF INFLUENCES 

Passin, a veteran New York 
country musician whose second 
album, "Hearts In My Dream," 
came out last year on her own 
Passin Fancy Music label, wrote 
seven of her disc's 11 tracks. "The 
title track is a George Jones and 
Roger Miller cover," she says, cit- 
ing those artists as models, along 
with the Everly Brothers, whose 
"The Sun Keeps Shining," which 
is also covered, was one of the 
first country songs she learned. 

"I kept going backward from 
there to the Louvin Brothers, 
from Johnny Cash to the Carter 
Family," she continues, sounding a 
familiar theme. "Contemporary 
country music doesn't resemble 
original country music and doesn't 
interest me like bluegrass, hillbil- 
ly, rockabilly, and honky-tonk: My 
songs aren't about drinking but 
feel like honky-tonk." 

Passin is a former member of 
the Twanglers, which cut a single 
for Diesel Onlv before disbanding 
in 1994. 

That singles-only label was the 
home for numerous local coun- 
try-oriented bands during the 
mid-'90s, much like Glasgow, 
Scotland's Shoeshine Records — 
parent of the Spit & Polish im- 
print home of Cantrell. 
Cantrell's album title track, 
"Not The Tremblin' Kind," was 
written by New York songwriter 
George Usher. 
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Exclusive Album Reviews 



Mouse On Mars 

'Nlun Niggung' 
(Thrill Jockey) 

Dinosaur Jr. 

"In Session" 
(Fuel 2000) 

Dee Dee Bridgewater 

"Live At Yoshi's' 
(Verve) 

Free Digital Downloads 

News Updates 
Twice Daily 

Hot Product Previews 
Every Monday 

A new Billboard Challenge begins 

every Thursday. 
This week's champ is Randy Price 
from New York City, 

News contact: Jonathan Cohen 
jacohen@billboard.com 



"It's a good, New York sort of 
country pop thing, and he's one 
of the folks from the local music 
scene 1 really admired," says 
Cantrell, who is married to 
Diesel Only founder and World 
Famous Blue Jays front man 
Jeremy Tepper, who also sup- 
plied a song for the album. She 
tapped other estimable local 
writers, too, like Amy Allison 
and Joe Flood, and contributed 
her own songs, most notably 
"Queen Of The Coast." 

"It's a story song about the 
kind of female country singers 
who were popular in the '60s, 
based on the ones I love like Bon- 
nie Owens, Loretta Lynn, Kitty 
Wells, Melba Montgomery," says 
Cantrell, noting that the album 
also covers "Somewhere, Some 
Night" by Montgomery's brother 
Carl Montgomery. 

Cantrell is also host of the long- 
running "Radio Thrift Shop" 
show on free-form station WFMU 
New York. Besides classic coun- 



(Continued from page 35) 
into." 

One of his first priorities in 
establishing such a company was 
lining up a veteran producer with 
credibility. "About 18 months ago I 
got in a conversation with Jerry 
Crutchfield [producer of Dave Log- 
gins, Tanya Tucker, Anne Murray, 
and Glen Campbell, among others] 
before I left Epic," says Freese, 
"and 1 said, 'You've produced a lot 
of these artists who are no longer 
on labels. What if I provided a label 
for them — would you want to do 
some producing?' He said, 
'Absolutely!' " 

Freese next put together a target 
list of artists. "The first one I con- 
nected with is Willie Nelson, who, 
interestingly enough, is still signed 
to Island Records and still doing 
records for them," he says. "What 
we're doing, as with him, is putting 
out projects the major labels may 
not be interested in putting out; 
hence Willie's instrumental record. 
That was a real love affair and trib- 
ute by Willie and his band to Djan- 
go Reinhardt, who Willie's always 



the 20th century's orchestral master- 
pieces, Carter's Double Concerto from 
1961 is still in the repertoire of the 
Ensemble InterContemporain of 
Paris. Likewise, his string quartets are 
some of the most-played modern cham- 
ber music on the Continent, and the 
BBC orchestras have played his major 
symphonic scores, from the majestic 
Variations for Orchestra of 1955 to 
"Symphonia." By contrast, the New 
York Philharmonic has rarely pro- 
grammed the Concerto for Orchestra 
since commissioning the piece in 1969. 

Carter traces his greater accep- 
tance in Europe to the simple fact that 
"[longtime BBC controller! William 
Glock was in Rome at the premiere of 
my First String Quartet in '51," he 
says. "From then on, the BBC played 
every one of my pieces for years, live 



'Contemporary 

country music 
doesn't resemble 
original country 
music and doesn't 

interest me like 
bluegrass, hillbilly, 

rockabilly, and 
honky-tonk: My 
songs aren't about 
drinking but feel 
like honky-tonk' 

- MONICA PASSIN - 



try, she programs relevant con- 
temporary country artists, 
including Skye and other Alpha- 



looked up to. So, the creativity at 
the label is whatever the artist 
wants, wherever he wants to go 
with it. 

"Now we have another project 
with Willie, working with Billy Joe 
Shaver, Waylon, and Kris, on Billy 
Joe's 'Honky Tonk Heroes' album. 
Then Lee Greenwood will have a 
record out in May. We're talking to 
Shenandoah, whom I've always been 
a big fan of. Marty (Raybonl has 
left, but we have a new lead singer 
and the same guys are there and 
they're writing new material and 
it's fantastic. 

"Other major labels in town 
might be interested, but these are 
artists looking for independence 
and their own creativity," he con- 
tinues. "And they're interested in 
what I have to say about the Inter- 
net, and the marketing we're going 
to put behind the Internet will help 
drive consumers to retail." 

Freese says one reason he was 
drawn to Navarre is because the 
company "has a good sense of the 
Internet. They have Net radio sta- 



anri on the radio — something unthink- 
able in America. That is what (level- 
oped an audience there for my music. 
Here, people study my music in text- 
books, hut few get the chance to actu- 
ally hear much of it," 

In an acute comparison, pianist/ 
scholar Rosen once likened the bold 
new perspectives afforded by Carter's 
manifold art to the revolutionary 
tableaux of Cubist painting. But with 
the ascendance of the New Simplicity, 
Carter's extreme intricacies haw been 
ironically dubbed "old-fashioned" — 
something the mild-mannered com- 
poser finds faintly amusing. "I'll keep 
doing what I want, and to hell with 
everybody else," he says. "Besides, 
before he died, everyone said Bach 
was old-fashioned. That's pretty good 
company." 



bet City Opry scenesters. 

WORD IS SPREADING 

But programmers outside New 
York are picking up on the locals too. 
Douglas Neal, who hosts the "Pro- 
gressive Torch And Twang" show at 
Michigan State University's WDEM 
in East Lansing, is particularly big 
on Li'l Mo & the Monicats. 

" 'Hearts In My Dream' is the 
embodiment of what I like to see in 
roots music — honky-tonk, western 
swing, barrelhouse piano, rockabil- 
ly — combined in a style that isn't 
forced or strained but unique to the 
Monicats," says Neal. 

Reporting sales success with 
both the Monicats and the Demoli- 
tion String Band is Jeff Weiss, co- 
owner of the Woodland Hills, Calif. - 
based Miles of Music mail-order 
dealer specializing in alternative 
country and roots rock. 

"They both make terrific records, 
and I'm looking forward to Can- 
trell's," says Weiss, whose company 
promotes its wares via its Web site 



tions. We've talked about doing a 
Willie Nelson radio network. We are 
looking at Webcasting a FreeFalls 
Evening." 

Freese notes that he sought to at- 
tract a roster of brand names. 
"These artists all have name value," 
he notes. "Lee Greenwood's still out 
there with a big fan base. And so do 
groups such as Shenandoah, High- 
way 101, and Exile. These bands are 
all out there working. Billy Bur- 
nette is unique as a rockabilly artist 
and everyone knows who he is. He 
played guitar for Fleetwood Mac 
and is from the rockabilly Burnette 
family and has cut a fantastic rock- 
abilly album for us. So those are the 
kinds of artists we're looking for." 

Contracts, he says, will be on a 
case-by-case basis. 

"With every merger, there's going 
to be more people out of work and 
more artists looking for a home," 
Freese notes. 

"With all that said, enter the In- 
ternet in the last two or three 
years," he says. "Traditional retail 
is still the priority, the No. 1 place 
to sell records and will continue to 
be for a very long time. What I 
think the Internet will provide is a 
vehicle for those people who have 
not shopped traditional retail in 
years and years. They're buying 
records again because it's easy to 
buy records on the Internet. 

"I think we're just in the begin- 
ning stages," he continues. "There's 
a lot of cross-promotion going on 
between the two. Marketing-wise, 



and a printed catalog going to more 
than 24 countries. "They're artists 
who believe in what they're doing, 
who aren't manufactured and con- 
trived but real and honest." 

"We've all hung on and are defi- 
nitely getting more of a chance be- 
cause we've held on," concludes Pas- 
sin. "I know it's not the most popular 
top 40 kind of music bringing that 
rarefied Shania Twain kind of star- 
dom, but I don't see that happening 
anyway. I just want to stay a work- 
ing musician, writing and recording 
and performing and continuing to 
learn and get better at it." 

Passin is self-managed, booked by 
Milestone Entertainment, and put 
lished through Passin Fancy Music 
(ASCAP). Cantrell is self-managed 
and booked and published by Thrift 
Shop Songs (BMI). 

Skye is managed by Bernadette 
O'Reilly with assistance by Road Work 
Music, a New York promotion and mar- 
keting company. She is btx>ked by Rein- 
er's Jeb Acorn Booking and published 
by Mighty Minx Music (ASCAP). 



the Internet is what I'm most excit- 
ed about. Your marketing cam- 
paigns will more and more be 
included in the Internet. And pay 
Internet concerts are not that far 
away in the future." 

Although FFE will continue to be 
headquartered in Cleveland, Freese 
plans to open a Nashville office this 
summer. 
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Airplay Monitor's Salute To 
Radio Tastemakers 



Airplay Monitor profiles the 
most influential radio pro- 
grammers in the U.S. with its 
Salute to the Tastemakers, to 
be featured in the Feb. 18 issue. 
Each of the four 



Airplay Montior 
publications will 
profile the Airplay 
Leaders, the programmers who 
over the last six months were 
first to identify and play a 
future hit record in significant 
rotation. 

Airplay Monitor defines its 
Aii-play Leaders as those pro- 
grammers who were first to 
spin a record a total of 150 



times (100 for Adult Contem- 
porary, rhythmic top 40, and 
adult R&B), once that record 
reached Airpower status in 
Airplay Monitor. Airpower 
songs are those 



that have reached 
the top 20 in spins 
and audience im- 
pressions with increases on 
both fronts. 

Monitor will discuss music- 
choices with those program- 
mers and hear from labels 
about the state of record pro- 
motion in the year 2000. 

Airplay Monitor will update 
Airplay Leaders twice yearly. 



MySimon Adds Billboard Charts 
To Internet-Shopping Service 



Billboard has entered into a 
licensing arrangement with 
mySimon that gives the online 
comparison-shopping service 
access to Billboard charts 
and reviews. The deal 
allows users of mySimon 
(at www.mySimon.com) 
to search for pricing 
information on albums 
listed on several of Bill 
board's key best-seller 
charts. 

Santa Clara, Calif. - 
based mySimon helps 
consumers 
search for pric- 
ing information on 
millions of products from thou- 
sands of online stores. A typi- 
cal music search turns up 
results from more than 30 
online music retailers. 

The arrangement with Bill- 
board provides for pricing 
searches for the top 20 titles on 
The Billboard 200 and the top 
10 titles on the country. 



R&B/hip-hop, Latin, contem- 
porary jazz, Heastseekers, and 
world music charts. MySi- 
mon also will post album 
reviews from the Bill- 
board archives on its 
pages to help users 
with their search- 
es. 

"The deal puts 
our content at the 
fingertips of people 
who need it most — 
music lovers who are 
about to make a 
purchase," says 
Ken Schlager, VP 
of business devel- 
opment for the Billboard Music 
Group. 

MySimon already enjoys a 
successful relationship with 
Billboard as sponsor of Bill- 
board Radio, a weekly Webcast 
that spotlights the hottest hits 
on the week's Billboard Hot 100 
singles chart (at www.bill- 
boardradio.com). 




Billboard International Latin Music Conference & Awards 

Sheraton BLscayne Bay • Miami • April 25-27 
Billboard & BUT On Jazz— Jazz Conference & Awards 
J.W. Marriott Hotel • Washington, D.C. • June 7-9 
Billboard Dance Music Summit 
Waldorf Astoria • New York • July 12-14 
BET/Billboard K&B/Hip-Hop Conference 
New York Hilton • Aug. 16-18 
Billboard/Airplay Monitor Radio Seminar* Awards 
New York Hilton • Oct. 5-7 

For more information, contact Michek Jacangclo Quighy at 212-536-5002 



Visit our Web site at www.billboard.com 

Contact Sam Bell at 212-536-1402/1-800-449-1402. 
E-mail: sbell(u billboard.com 



'God' Only Knows What Elvis Is Thinking 



CHART 



BEAT 



If ELVIS PRESLEY IS alive, he must be getting a 
little nervous. Ever since Nov. 1, 1969, when he topped 
The Billboard Hot 100 with "Suspicious Minds," he has 
lieen in first or second place among artists for the most 
No. 1 pop singles of the rock era. Presley actually tied 
the Beatles that week, as they had collected their 17th 
No. 1 single just a few months earlier with "< let Back." 
During the next eight months, the 

Fab Four pulled ahead with J 

"Come Together'V'Something," 
"Let It Be," and "The l-ong And 
Winding Koad" "For You Blue." 

Presley is still safely in second 
place, but this issue Mariah Carey 
collects her 15th No. 1 hit with 
"Thank God I Found You" (Colum- 
bia). Is there anyone who doubts 
that Carey will rack up at least 
three more No. 1 songs in her cai-eer, surpassing Presley? 
The million-dollar question now is. Will she also race past 
the Beatles? She's just six chart-toppers away from 
breaking their record. 

"Thank God" is the third new No. 1 single of 2(KXI. It 
extends Carey's run of having a No. 1 hit cw»ry year to 
1 1 coasecutive years. Her first 14 No. 1 songs all occurred 
in the 1990s, beginning with "Vision Of Low" in August 
1990. 

While Carey is familiar with that feeling of ruling tile 
Hot 100, her two guest stars are not. This is the first No. 
1 for both Joe and 98°. As Vince Ripol of San Diego, 
Calif., points out. 98" has beaten Backstreet Boys and 
*N Sync to pole position. Neither of those groups has 
gone higher than No. 2 — the Boys with "Quit Playing 
Games (With My Heart)" and 'N Sync (with Gloria 
Estefan) with "Music Of My Heart" 

And while there have been plenty of one-named female 



singers occupying the chart summit (including Cher, 
Monica, and Brandy), Joe is the first one-named male 
singer to reach the pinnacle since Csher ruled with "Nice 
& Slow" exactly two years ago this Issue. 

It was also two years ago when Jimmy Jam and Terry 
Lewis wrote and produced their last No. 1 hit. The pre- 
decessor to "Nice & Slow" at the top of the Hot 1(X) was 
their "Together Again," i-ecorded 
'. Janet Jackson 

WT"' A LONG, IX)NG TIME AGO: And 
I W ^ 1 can still remember the first time 

I heard Don McLean's "American 
I^a ^^Hh Pie." I had to pull the car over 

just sit and listen to this enthralling 
song. I also still remember the first 
time I heard Madonna's version, SO 
the short-term memory is working 

just fine. 

McLean's original debuted on the Hot 100 the week of 
Nov. 27. 1971, at No. 69. Madonna tops that debut by 
entering at No. 43, her highest new entry since "The 
Power Of Good-Bye" opened at No. 24 in October 1998. 
"American Pie" is Madonna's first chart entry ot 2000 
and the third remake of her career. She previously chart- 
ed with Rose Royce's "Love Don't Live Here Anymore" 
( No. 78 in 1996) and "Don't ( 'ry For Me Argentina" ( No. 
8 in 1997) from "Evita." 



by Fred B mason 



H 



ER FATHER'S DAUGHTER: Hawaiian singing leg- 
end Don Ho is surprisingly a one-hit wonder on the Hot 
100. where his signature tune, "Tiny Bubbles," peaked 
at No. 57 in 1967. But his daughter carries on the fami- 
ly tradition, as Hoku debuts at No. 69 with "Another 
Dumb Blonde" I Interscope) from the "Snow Day" sound- 
track. 
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